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Coming Meetings 


Northwest Petroleum Association, 
North Dakota division, Dacotah Ho- 
tel, Grand Forks, N. D., June 14, 15. 


Pennsylwania Grade Crude Oil 
4ssociation, State College, Pa., June 
14, 16. 


Society of Automotive Engineers, 
Saranac Inn, Saranac, N. Y., June 
17 to 22. 


American Society for Mechanical 
Engineers, Cosmopolitan Hotel, 
Denver, Colo., June 25 to 29. 


American Society for Testing Ma- 
terials, annual meeting, Atlantic 
City, N. J., June 25 to 29. 


South Dakota Independent Oil 
Men’s Association, Rapid City, S. D., 
July 9, 10. 


Drake Well Memorial Celebration. 
Titusville, Pa., Aug. 24 to 27. 

American Chemical Society, 
Sleveland, Sept. 10 to 14. 


North American Gasoline Tor 
Conference, Claridge Hotel, Atlantic 
City, N. J., Sept. 12, 13, 14. 


Kentucky Petroleum Marketers 
Association, Brown Hotel, Louis- 
ville, Sept. 11, 12 (tentative). 


National Petroleum Association, 
Atlantic City, N. J., Sept. 19, 20, 21. 


Ohio Petroleum Marketers Asso- 
ciation, Inc., Deshler-Wallick Ho- 
tel, Columbus, O., Sept. 26, 27. 


National Safety Council and 
American Society of Safety Engi- 
neers, Hotels Statler, Carter and 
Hollenden, Cleveland, O., Oct. 1 
to 5. 


Michigan Petroleum Association, 
Oct. 9, place to be named later. 


American Institute of Mining and 
Metallurgical Engineers, Mayo Ho- 
tel, Tulsa, Oct. 12, 13. 


Big Four State Jobbers Associa 
tion, Kansas City, Oct. 16, 17, 18. 


Automotive Service Industries 
Show, Public Auditorium, Cleveland, 
0., Nov. 5 to 9. 


American Petroleum Institute 
annual meeting, Baker and Adol- 
phus Hotels, Dallas, Tex., Nov. 12 
to 15. 
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Underu ood af Underivood 


e H. VAN SENDEN, vice-president in charge of manu- 

facturing for Shell Union Oil Corp., recently was 

made a member of the refining sub-committee of the Plan- 
ning and Co-ordination Committee at Washington. 

Mr. van Senden entered the Shell organization in 1912 
in the central research laboratory of the Royal Dutch Co. 
at Rotterdam, Holland. After a vear there and two years 
in Roumania he was transferred to Shell Oil Co. of California, 
when the first Shell refinery in this country was being built. 
He was manager of the Martinez refinery from 1916 until 
1928, when he was placed in charge of the company’s manu- 
facturing department. 

In 19380 Mr. van Senden was made a vice-president of 
the California company and last year was transferred to 
Shell Union at New York and made a vice-president of that 
company. 
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Committee to Report Oil Control Bill 


Under Pressure From President 


Bulletin 

WASHINGTON, June 12.—- 
Following a personal telephone 
message from President Roose- 
velt late today Chairman 
Rayburn of the House Inter- 
state Commerce Committee an- 
nounced that his committee 
would take up the Disney oil 
control bill Wednesday morn- 
ing. Congressman Disney has 
canvassed the committee and is 
confident of a favorable report. 


By Teletype 
WASHINGTON, June 12 
ATE of the Thomas-Disney 
bill for regulation of Com- 
merce in crude petroleum 
now rests with the White House. 
Unless requested by the Presi- 
dent, Chairman Rayburn will 
not permit the House Interstate 
Commerce Committee to take up 
the Disney bill. 

The committee took no action 
today on the oil bill and won't, 
according to Rayburn, unless 
the President acts. He declined 
to say whether he had heard 
from the White House. The com- 
mittee meets again Wednesday. 

President Roosevelt has al- 
ready written two letters to 
Rayburn urging passage of this 
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By A. M. Petty 
N. P. N. Sta Writer 


legislation, according to Admin- 
istrator Ickes. Apparently, Ray- 
burn thinks he needs further 
word. 

Supporters of the bill still be- 
lieve that a favorable vote could 
be obtained in the House and 
Senate. 

Speaker Rainey told news- 
papermen this afternoon that 
“if Mr. Rayburn’s committee re- 
ports the bill, the House will 
pass it,’’ indicating that ad- 
journment of Congress would be 
held up, if necessary. 

Asked if the oil bill was on 
the calendar of ‘‘must’’ Legisla- 
tion for this session, the speaker 
said ‘‘all I know is that the 
President wants the bill passed 

and we’ll pass it in the House 
if it reaches the floor.’’ 

Uncertainty about the status 
of the federal enforcement pro- 
gram under the code and the 
“hot oil’ sections of the NIRA, 
as a result of suspension of the 
favorable New Orleans decision, 
has caused oil men supporting 
the bill to redouble their efforts. 

To offset the intensive cam- 
paign to defeat it, they have 
been deluging the White House 
with telegrams from governors, 
state officials, chambers of com- 
merce, and independent produc- 


ers “‘who face ruin if the bill is 
not enacted.” 

Supporters of the bill charge 
that certain railroads operating 
in Texas, which are said to have 
been profiting from traffic re- 
sulting from excess production 
of oil, have been waging a bitter 
undercover fight against oil con- 
trol legislation. 


HESE railroads, it is said, 
have a powerful lobby here 
which is exerting considerable 
pressure to defeat the bill. 
Another source of opposition, 
according to friends of the bill, 
is a lobbyist for interests con- 
trolling one of the larger im- 
porting oil companies. The gen 
tlemen they refer to is a promi- 
nent Texas politician who was 
active in the Roosevelt-Garner 
political campaign in 1932. 
William Green, president of 
the American Federation of 
Labor, has indorsed and _ filed 
with the Rayburn committee a 
resolution opposing the Disney 
bill. This resolution was adopt- 
ed by the International Associa- 
tion of Oil Field, Gas Well and 
Refinery Workers of America. 
The oil union’s opposition was 
said to be based on its opinion 
that the bill is ‘“‘monopolistic 
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June 6 
Hearings on Disney Oil Bill con- 
cluded by House Interstate Com- 
merece Committee. (p. 19) 


June 7 
Supporters of Congressman 
Strong’s pipeline divorcement bill 
heard by House Interstate Com- 
merce Committee. (p. 26) 





Administrator Ickes attacks 
Chairman Rayburn's dilatory tac- 
tics in House Committee's consid- 
eration of Disney Bill; says it 
could be passed if Rayburn would 
behind it. (p. 19) 


ret 
June 8 


Administrator Ickes assures oil 
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industry that NRA’s new price 
policy will not be applied to oil 
code. (p. 25) 
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and will wipe out the indepen- 
dent producer.” 

Administrator Ickes has mani- 
fested a growing impatience 
with the “dilatory tactics’ of 
Chairman Rayburn. 

At a recent press conference 
Ickes lashed out at Rayburn for 
“spreading the word around the 
Capitol that Iam only lukewarm 
for the oil bill.”” He called such 


a statement ‘‘absolutely un- 
true.’’ 
Ickes seems to believe that 


Rayburn has purposely delayed 
action on the bill; that he is 
deliberately trying to scuttle it. 

“That bill could be quickly 
passed, if Mr. Rayburn would 


get behind it,’’ said the Admin- 
istrator rather grimly. He re- 
lated how the hearings before 
Ravburn’s committee had been 
permitted to drag out unduly 
long, although they were orig- 
inally scheduled to be com- 
pleted in a day or two. 


Hearings on the Disney Bill 
were concluded by Rayburn’s 
committee June 6. The follow- 
ing day the committee held an 
inconclusive hearing on pipeline 
divorcement and in executive 
session considered some bridge 
bills. Mxecutive sessions were 
again held June 8 and 9 but still 
the oil bill was not taken up. 
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Washington Summary 
of readers, 
chronological outline of the 
week’s developments in Washington pertaining to the oil 
industry. Reference is given to the page in the current is- 
sue on which there appears an article on the subject noted. 
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June 9 
Oil taxes in 1934 revenue law 
become effective on this date. 
(p. 28) 


Ickes disclosed. methods used by 
“hot oil’ operators. (p. 28) 

Refinery Board of Review re- 
34 of 36 appeals heard 
(p. 29) 


ports on 
this week. 
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June 12 


TUTE 


Decision announced in Washing- 
ton of Mississippi Federal Court 
enjoining filling station operators 
charged with giving away prem- 
iums. (p. 29) 
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Shatford asks I.C.C. to suspend 
pipeline rate cuts. (p. 26) 

Chairman Rayburn his 
Committee will take up Disney Bill 
at President’s request. (p. 
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After the session June 9, Ray- 
burn said he “didn’t know when 
the oil bill would be taken up.” 
Later that same day he came 
out publicly with the statement 
he had been saying in private 
for several days: 

“Tf the President requests me, 
I'll have the committee consider 
the Disney Bill.’’ 

He declined to 
his statement. 

The last day’s hearing on the 
Disney bill was for rebuttal by 
supporters, but several con- 
gressmen opposing the measure 


elaborate on 


were permitted to get their 
views on record. 
One hundred and three tele- 


grams to President Roosevelt, of 
which 99 indorsed and 4 opposed 
the bill, were put in the record. 
Included in these, was a wire 
from Governor Ferguson of 
Texas, reading: 

“In this emergency I desire 
to approve your expressed policy 
to provide national control of 
the oil industry and I am in 
favor of any legislation that you 
approve. lam of the same opin- 
ion which I expressed to you 
May 5, 1933.” (In the telegram 
of May 5, 1933, referred to, Gov. 
Ferguson stated that the oil 
business in Texas was in a de- 
moralized condition on account 





of production of oil in violation 
of the laws, it is understood.) 


Answering the argument that 
“real independents” are opposed 
to the bill, Col. H. B. Fell, vice- 
president of the Independent 
Petroleum Association, read a 
long list of oil and gas and 
stripper-well associations who 
have indorsed the measure. He 
said membership in these asso- 
ciations was very largely made 
up of independent producers. 


Col. Fell submitted a proposed 
amendment which would limit 
imports to the monthly average 
for the last six months of 1932 
for the life of the bill. 


Latest estimates of “thot oil’’ 
production were given the com- 
mittee by Charles Fahy, vice- 
chairman of the Petroleum Ad- 
ministrative Board. They were: 
Texas, 75,000 barrels; Califor- 
nia, 50,000 barrels; Oklahoma, 
between 40,000 and 50,000 bar- 
rels; and some in Kansas and 
Michigan. 


John D. Battle, of the 
tional Coal Association, 
passage of the bill. He said 
that ‘‘cheap fuel oil resulting 
from over-production of crude’’ 
had displaced the market for 
between 75 and 80 million tons 
of bituminous coal. As a re- 
sult more than 75,000 miners 
have been thrown out of em- 
ployment, he contended. 


W. B. Hamilton, independent 
producer of Wichita Falls, 
speaking for the West Texas 
Chamber of Commerce, pleaded 
that the bill be enacted as a 
conservation measure. He said 
a large proportion of the oil in 
some earlier Texas fields had 
been lost through unregulated 
production. 


Na- 
urged 


Seven minutes were allotted 
Congressman Joe Bailey, Texas. 
He said the bill was unnecessary 
because Texas can handle ade- 
quately the “hot oil’’ situation; 
also because the United States 
Supreme Court cannot over- 
turn the New Orleans decision, 
upholding the oil code, before 
Congress meets in January. He 
also attacked the constitutional- 
ity of the bill. 


Congressman McGugin, Kan- 
sas, said the legislation was 
needed to protect the stripper 
well and settled production 
areas. 

Identifying 

(Continued on page 22) 
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THE EDITORS’ VIEWPOINT 
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A Victory for Law and Order in St. Louis 


By Warren C. Platt, Editor 


HE complete capitulation of the striking 

minority of the service station attendants 
union at St. Louis last week, was a victory for 
law and order and for a city administration that 
has the courage and decency to insist upon that 
law and order which it is sworn to uphold. 

The strikers had planned by vandalism and 
guerilla warfare to force the working members 
of the union and the oil companies to terms. 
These strikers had seen similar tactics get some- 
where in other cities, both on oil strikes, farmers 
strikes, auto strikes and in Cleveland on a serv- 
ice station strike. 

In these other strikes the ranking government 
officials, refrained from enforcing the law, or 
only half heartedly did it and the courts gener- 
ally forgave the vandals almost with a judicial 
blessing. Among elected officials it is almost a 
sacred right under the constitution that destruc- 
tion of property and injury of workers, by strik- 
ers, and we mean union strikes generally egged 
on by their officers, be permitted. The law has 
been flouted thousands of times in this country 
and every attempt to enforce it has brought loud 
screeching from the unions. When a governor 
calls out the state’s militia he is said to have 
“insulted labor’ although the strikers may have 
destroyed a great deal of property and killed 
and injured innocent people, as they did over at 
Toledo the other week. 

But in St. Louis the past week the law was 
actually and effectively enforced. The oil com- 
panies worked out a plan with the police depart- 
ment whereby the companies kept all stations 
under constant surveillance by a watcher handy 
to a telephone. The minute vandals arrived word 
was phoned the police department which imme- 
diately broadcasted the call to the 113 cruiser 
cars radio equipped (an unusual number of such 
cars for a city of that size) and within a few 
minutes the police would be at the station, many 
times before the vandals had left or even finished 
their job. There was quite a lot of vandalism at 
the start but in nearly every case the vandals 
were caught almost red handed. 

The strikers soon got tired of this, with their 
best vandals locked up in jail and unable to 
operate. They ran out of vandals. Then came 
the surrender and agreement to return to work 
on company terms which meant as new men only 
as vacancies occurred. 

Vandalism can always be stopped if it is put 
squarely up to the striking union men, particu- 
larly their officers and if the police do a real 
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job ot cleaning up. Cleveland is now overrun 
with vandals and the police department is a joke. 
We have a number of strikes on and everything 
goes because the present mayor has a record in 
the past of standing for anything the labor un- 
ions want to put over, and a few other people 
beside. I once saw a bad strike broken by a 
chief of police who took his orders seriously and 
who pulled off his overcoat on the run and sailed 
into a few hundred strikers with both fists and 
both feet without waiting for any police detail. 
In fact he had only two cops with him. But 
that crowd wasted no time dropping back and 
word went around town that the chief meant it. 


St. Louis’ past experience, as worked out by 
the able committee of the oil companies, shows 
that stations can be protected, that the law can 
be enforced. In any succeeding ructions this 
same policy should be vigorously pursued. If 
the city administration will not co-operate then 
the companies should hire their own guards and 
take their story to the newspapers and to the 
public. 


AS WE have said before the newspapers today 
are a whole lot more sympathetic to the em- 
ployers side of the story than in the past when 
they used to be 75% for the unions and 25% 
against the employers. Today the newspapers 
have labor troubles. In Wichita, Kansas, type- 
setters are on a strike and non-union labor is 
being employed. All over the country news 
writers have organized a national union and are 
loudly and bitterly demanding shorter hours 
and better wages and the newspapers are not 
breaking their necks, either, to hurry up nego- 
tiations. Even the newsboys are getting up a 
union and striking. One was just settled here 
in Cleveland last week. Unions have lost a large 
part of their newspaper support the last few 
months and it is entirely probable that any gen- 
eral steel strike will be almost universally con- 
demned by the newspapers. 


The oil industry in any further troubles should 
not hesitate to keep the newspaper editors, the 
heads themselves, informed of the strike. The 
union officers are long on telling large and glit- 
tering stories that do not by any means always 
conform to the truth. Let the head of an oil 
company or two make a practice of calling on 
the editors or publishers of his local papers every 
day and talking tothem frankly of what is really 
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eoing on: talk confidentially if you must but tell 
your side of the story. And don’t hesitate to make 
eenerous statements to the public in language 
that the public can understand. 

The last trouble at St. Louis shows the insta- 
bilitv of these new labor unions and their offi- 
cers. Practically all of the unions the oil indus- 
try will be up against will be new ones with 
green and inexperienced officers. That is what 
is the trouble with the automobile situation. The 
members of these new unions do not have any 


At St. Louis this last time the strikers violated 
a written agreement; they went contrary to 
the instructions of the American Federation of 
Labor and against the advice of the Petroleum 
Labor Advisory Board. The A. F. of L. could 
have been more vigorous and definite in trying 
to enforce discipline, as it could have been in 
some previous oil industry troubles, but it is hav- 
ing its hands full these days trying to keep a 
semblance of order in the recreated labor move- 
ment into which have moved, as organizers, all 





idea of the discipline that is enforced in a well 
union, particularly in 


run old established 
more intelligent trades. 


probably never sat in a 


Oil Control Bill 


(Continued from page 20) 


“Democrat who might have to 
turn Republican,’ Congressman 
Burke, California, asked the 
committee not to report the bill 
because it is a “‘step towards the 
Russian system of government.”’ 
He denied over-production in 
California, saying that the state 


was now 32,000 barrels under 
the daily allowable fixed by 
Ickes. 


A bitter attack on the bill and 
the federal oil administration, 
which drafted it, was made by 
Congressman Eagle, Texas. 

“T am with- the President 
when he is right,’’ shouted Mr. 
Eagle, ‘but I'll fight him when 
he is wrong. IT’'ll scrap with him 
when he lets Old Man _ Ickes 
press something like this oil bill 
on him. Iekes never saw an oil 
well in his life.”’ 

Turning on Mr. Fahy, of the 
PAB, seated near, Eagle said: 
“And this gentleman here, 
doesn’t know an oil well from 
an artesian well; he knows no 
more about the oil industry than 
his ancestors in Judea.”’ 

Mr. Fahy, whose forefathers 
came from Ireland, only smiled. 

In eonclusion, Eagle  de- 
nounced the bill as a ‘‘monstros- 
itv’’ which would confer control 
of the Texas oil industry on a 
of carpet-baggers” at 
Washington. 

Congressman Woodrum, 
Michigan, indorsed the bill anid 
highly praised Ickes. He asked, 
however, that it be amended te 
permit states so far as possible 
to produce all the oil they con- 
sume within their borders. 

If Congress adjourns without 
passage of the Disney Bill, it 
will mean ‘25-cent oil before 
the snow flies,’ predicted Rep- 


gang 


And the green officers 
have no idea how to run a union. 
union meeting before. 


the and so on. 


A lot of them have a good 
country over. 


resentative McFarlane, Texas. 

He said the Texas Railroad 
Commission has fallen down. 
“We don’t Know why: but they 
have.”’ 

Mr. McFarlane 
committee a Texas 
containing a story 
missioner Lon A. 
being arrested for 
legal oil operations. 

Col. E. O. Thompson, member 
of the Texas Railroad Commis- 
sion, took the stand to deplore 
mention of the Smith case. How- 
ever, he said it demonstrated 
that the Texas commission was 
enforcing the law no matter who 
it affected. 

Later, Congressman McFar- 
lane told how he had more that 
2000 independent producers in 
his district but that he had not 
received a “single, solitary pro- 
test against the oil bill.” 


the 
newspaper 
about Com- 
Smith’s son 
alleged il- 


showed 


Must Oil to 


Judge Rules 

LOS ANGELES, June 8— 
Charges by the Kern County 
grand jury that Bert Brunwin, 
Abe Bernstein and Sam Bern- 
stein had been guilty of conspir- 
acy to steal oil by means of 
crooked hole drilling were dis- 
missed in the superior court at 


Capture Own It 


Bakersfield on June 2. The 
presiding judge sustained de- 


fendants’ demurrer, which con- 
tended that oil does not become 
personal property until “re- 
duced to possession on the sur- 
face of the ground.” 

Because of the importance of 
the points at issue, an immedi- 
ate appeal was expected to be 
taken to the district court of 
appeals. The question of tres- 


pass by crooked hole drilling 
was not considered by the judge 
who sustained the demurrer. 


kinds of grafters, crooks, gang men, gun men 


The outcome of the last St. Louis situation will 
effect 


on the labor situation the 


He indicated that he desired to 
have the higher courts rule on 
the legal ownership of the oil 
before hearing evidence on the 
alleged criminal actions of the 
defendants. 


35 New Federal Agents 


To be Sent to Texas 


HOUSTON, June 9.—Federal 
agents combatting petroleum 
code violations in Texas will be 
strengthened to more than 100 
men, according to Rhodes Mc- 
Phail of Dallas, assistant direc- 
tor of the division of oil inves- 
tigation of the Department of 
Interior. He announced that 35 
additional men would be sent 
to Texas. 

State investigators this week 
charged three more men with 
oil theft conspiracy in East Tex- 
as. H.T. Newcomb, Joe Brown 
and R. L. Knight were accused. 
Knight is said to have been a 
former Interior Department in- 
vestigator. 

Last week felony charges of 
conspiracy were lodged against 
thirteen persons, including F. 
A. Smith, son of Chairman Lon 
A. Smith of the Railroad Com- 
mission of Texas, the state’s oil 
and gas regulatory agency. 


Collects Back Taxes 


TULSA, June 9.—The Okla- 
homa Tax Commission has an- 


nounced that since July 1, 1931, 
it has collected a total of $636,- 
100 in delinquent gross produc- 
tion taxes on oil and gas. 
During the first nine months 
of this fiscal year, the gross pro- 
duction tax collections totaled 
$4,107,744, compared with $3,- 
468,185 during the same period 
in the preceding fiscal year. 
NATION AI 
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St. Louis Strikers Return to Work 
On Terms of the Oil Companies 


By T. W. Watson 
N. P. N. Staff Writer 


ST. LOUIS, June 10 
HE strike of service station 
operators who are members 
of the Gasoline Service Sta- 
tion and Warehouse Employe’s 
Union came to an end today. 
The remainder of the strikers 
agreed to the proposition made 
them by the labor committee of 
eight major oil companies, and 
returned for work. A number 
of the strikers had already 
agreed to the terms and report- 
ed for work June 8. 

The matter of wages and va- 
cations had been the points of 
disagreement on which the 
union had called the strike. 
However, it was on the question 
of whether the strikers would 
have to return to work with the 
Status of ‘“‘new’’ employes, or at 
their old jobs, which proved the 
stumbling block to ending the 
strike. 

Earlier in the week the strik- 
ers had proposed to return to 
work on the basis of their status 
as of May 31, the day before 
they went on strike, but the em- 
ployers were adamant in their 
refusal to take them back on 
that basis. 

In this matter the employers 
were supported by their em- 
ployes who had not gone on 
strike. The employer’s labor 
committee stated: ‘‘The 75 per 
cent of the men employed who 
remained loyally on the job 
have vigorously demanded that 
any settlement protect them 
against having to work under 
men who struck. This demand 
makes it practically impossible 
to take back, without change of 
status, those strikers who for- 
merly had positions of author- 
ity.”’ 

On this point the employers 
won a complete victory, the 
strikers returning as new em- 
ployes and taking the jobs the 


companies could give them. 


The offer made to the strik- 
ers, under the terms of which 
they have returned to work, 


June 13, 1934 


carries the same wage and hour 
scale as the agreement which 
expired June 1. Sections per- 
taining to the discharge of em- 
ployes and the settlement of 
controversies also were sub- 
stantially the same as in the 
old 2greement. 

There are two new points in 
the present agreement, both of 
Which appear in the nature of 
advantages to the employes. 
The points cover stock losses 
and uniforms. 

The companies agreed that, 
as a joint committee of the 
American Petroleum Institute, 
the labor sub-committee of the 
Planning and Coordination 
Committee and the U. S. Bu- 
reau of Standards is making a 
survey of purported uncontrol- 
lable service station gasoline 
shortages, they will abide by 
this committee’s findings as to 
St. Louis City and County. Any 
shortages will be made retroac- 
tive to Jan. 15, 1934 and ‘ap- 
plied until June 1, 1935. 

In the matter of uniforms 
the companies agreed to the fol- 
lowing: ‘“‘Each service station 
employe will be supplied with 
not more than six sets of cover- 
alls per year, to be paid for by 
the company and to remain the 
property of the company, except 
that, in the event the company 
requires a different type of uni- 
form, it agrees the cost to the 
employe will not be over pres- 
ent existing cost and in lieu of 
supplying coveralls, such com- 
pany will pay to each employe 
$1 per month. It being under- 
stood that in either of the above 
conditions, the employes are 
required to wear coveralls or 
uniforms of the type specified 
bv the company and will be re- 
sponsible for the laundering 
and/or cleaning of such cloth- 
ing.” 

A resume of the strike, which 
hegan June 1 and ended June 
10 follows: 

Negotiations between repre- 


sentatives of the union and rep- 
resentatives of the Cities Serv- 
ice Oil Co., Lubrite Refining 
Corp., National Refining Co., 
Phillips Petroleum Co., Shell 
Petroleum Corp., Sinclair Refin- 
ing Co., Standard Oil Co. (In- 
diana) and The Texas Co. be- 
gan May 28 after an exchange 
of letters between the union 
and Chairman Leiserson, of the 
Petroleum Labor Policy Board, 
at Washington. 

Dr. Leiserson advised union 
Officials that negotiations should 
be started between the two 
sides prior to June 1 (the ex- 
piration date of the agreement 
entered into March 1), but that 
if negotiations began and no 
settlement was reached by June 
1, the agreement did not auto- 
matically expire on that date. 
Also he reminded them that ne- 
gotiations might be continued 
after June 1, but if no agree- 
ment was reached, matters in 
dispute were to be referred to 
the labor policy board. Only 
when conciliation by the board 
had been attempted and failed, 
was either party released from 
the agreement. 


OME 26 points were dis- 

cussed by the oil companies’ 
committee and the union and on 
24 of these agreement was 
reached by the evening of May 
OL: On the matter of wages 
and vacation no settlement was 
effected and it appeared that 
these points would be referred 
to the labor board for concilia- 
tion. However, the union men 
had a meeting late May 31 and 
voted to strike the next morn- 
ing without referring the mat- 
ter to the board. They wired 
Dr. Leiserson to that effect. He 
wired them immediately the 
matter should have been re- 
ferred to the board and urged 
them to take this action. 

The strike was only against 
the company owned and con- 
trolled stations of the eight ma- 
jor oil companies. 

On June 1 practically all the 
major company-owned and con- 
trolled stations were closed. 
However, the companies soon 
began to reopen them with po- 
lice protection. By June 9 all 
but 142 out of the 1470 service 
stations in the city and county 
were operating. During this 
period, union men _ picketed 








the stations and re- 
intimidation of work- 
ers were heard. Several cases 
of assault occurred, and one 
man was.” seriously injured. 
Property damage was slight, be- 
ing confined mostly to broken 
windows and pump globes. 

A St. Louis paper June 4 car- 
ried the report the strikers were 
now willing to refer the dispute 
to the Petroleum Labor Policy 
Board for conciliation. 


many of 
ports of 


This offer the oil companies 
refused, but on June 7 they in- 
serted a_ full-page advertise- 
ment in the St. Louis papers 
making an offer to the strikers. 
This stated definitely that the 
former employes who were on 
strike would be re-employed in 
the status of new employes as 
and when operations warrant- 
ed. Some positions would be 
open immediately, it was stated. 


On June &, the strikers re- 
ported for work, but upon the 
refusal of the oil companies to 
accept them as other than new 
employes, all but about 81 re- 
fused to remain on the job. 
These 8&1 agreed to go to work 
on the new basis. 

The strikers who refused to 
accept the employers’ offer then 
raised the cry of ‘‘lockout”’ and 
made an appeal to Dr. Leiserson 
to intervene. This the labor 
board would not do and June 10 
the strikers voted to return for 
work Sunday on the basis of the 
employers’ offer of June 7. 

H. T. Ashton, president, Lu- 
brite Refining Corp., chairman 
of the oil companies’ commit- 
tee, issued the following state- 
ment June 10 which outlines 
the employers’ viewpoint on 
the conclusion of the strike: 

“Oil company officials met 
this morning with returning 
strikers and began making nec- 
essary arrangements to. put 
them to work in accordance 
with the terms of the oil com- 
panies’ offer. Normal opera- 
tions of all company controlled 
stations will be resumed as 
quickly as the details can be 
worked out. 

“The strikers 
work need have 
fair treatment. 
taken into the ranks on the 
same terms as any new em- 
ploye, will receive the same 
treatment, and will enjoy the 


who return to 
no fear of un- 
They will be 


same opportunity for advance- 
ment. In fact, with their expe- 
rience, many should be able to 
go ahead faster than the usual 
new employe. 

“The companies are pleased 
that the strikers have recog- 


nized the mistake they made 
and have acknowledged it by 
returning to work after only a 
short period. We hope that any 
future differences may be set- 
tled in the peaceful way pro- 
vided under the oil code.”’ 


Union Denounces Wage Differentials 
Approved by Oil Administration 


FORT WORTH, June 9 
FTER hearing reports on 
A the progress of unionism in 
the oil fields from a number of 
the 300 delegates who attended 
the national convention, the In- 
ternational Association of Oil 
Field, Gas Well and Refinery 
Workers of America wound up 
its five-day session here. 

Late in the meeting came the 
election of officers. Harvey 
Fremming, president, and J. L. 
Coulter, secretary - treasurer, 
were re-elected with salaries of 
$7000 and $6000 respectively. 
Vice-Presidents Fred L. Phil- 
lips, Ventura, Cal., and James C. 
Coulter, Long Beach, Cal., were 
re-elected. G,. H. Church, Okla- 
homa City; A. B. Fisher, Ham- 
mond, Ind., and George Taylor, 
Beaumont, Texas, were elected 
vice-presidents. The associa- 
tion voted to pay vice-presidents 
$10 per day while they are en- 
gaged in official business. 

The financial report of the as- 


sociation showed improvement 
over a year ago. On Jan. 1, 
1933, there was $106 in the 


treasury and as of May 31, 1934, 
the association had about $18,- 
000 in the cash drawer. 

National headquarters will be 
moved from Fort Worth to 
Washington at once. The 19385 
convention is to be held in Tul- 
sa. 

A number of resolutions were 
adopted, the most pertinent be- 
ing that denouncing the wage 
differential schedule recently 
approved by Secretary Ickes. 
This was declared by the union 
men to be inequitable and in 
the resolution it was asserted 
that notice would be served 
upon President Roosevelt that: 
“We will not accept these wage 
differentials but will protest 
same, if necessary, to the extent 
of closing down the industry un- 
til such time as the workers will 


be given justice and the actual! 
spirit of the national recovery 
act put into operation.”’ 
Investigation of the alleged 
“policy of coercion and intimi- 
dation” of Magnolia Petroleum 
Co. was demanded of the fed- 
eral government. It was charged 


that this company has dis- 
charged employes because of 
their union activities. 


Considerable time was spent 
by the delegates, meeting in 
groups in closed rooms, to work 
out a national agreement to be 
offered for signature to major 
oil companies. Delegates 
cheered when the agreement 
signed with the Sinclair com- 
panies was read; a number of 
them sent telegrams of commen- 
dation to H. F. Sinclair. 

Several speakers, including 
G. Ed Warren, president of the 
Oklahoma Federation of Labor, 
urged the delegates to avoid 
strikes and disturbances as 
much as possible in their deal- 
ings with the companies. 


Harry J. Parker Dies 


PITTSBURGH, June 9.—Har- 
ry J. Parker, 76-year old presi- 
dent of the Lewis Production 
Co. and the E. A. Bream Co, 
died June 6 of a heart attack 
while on the way home from a 
country club. 

Funeral services were | an- 
nounced for June 9. Burial was 
to be in Parkers Landing, well 
known early-day oil town, which 
was named for the father of 
Harry J. Parker. 

reorge Parker, of Tulsa, vice- 
president of the Lewis Produc- 
tion Co., is a son and Mrs. R. C. 
Sharpe, Tulsa, a daughter. 

Mr. Parker had been engaged 
in the oil business for many 
vears. 
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Ickes Says New NRA Price Policy 
Doesn't Apply to Petroleum 


WASHINGTON, June & 

HE oil industry today was 

F ues by Administrator 

Ickes that the new price pol- 

icy of the National Recovery 

Administration will not be ap- 
plied to the oil code. 

Among other things, the NRA 
policy bans fixing even of mini- 
mum prices except in emergen- 
cies and prohibits any agree- 
ment or understanding to fix or 
maintain prices. It also bars 
any attempt to cause a member 
of an industry to change his 
price terms by ‘intimidation, 
coercion, or any other influ- 
ence’’ inconsistent with a free 
and open market. 

“The NRA has no control 
over the oil code; the orders 
and policies of General Johnson, 
NRA Administrator, are not ap- 
plicable to the oil industry,’’ Oil 
Administrator Ickes explained 
to a representative of NATIONAL 
PETROLEUM NEws. 

Mr. Ickes went further and 
said that the NRA price policy 
could not be applied to the oil 
industry because it is in a class 
by itself. 

“The oil industry is not like 
a manufacturing industry,” 
Ickes pointed out. ‘“‘We are 
dealing with an entirely differ- 
ent situation. A great natural 
resource is at stake; we should 
make every effort to conserve 
it. 

“Anything which contributes 
to wastage of oil is harmful to 
the national welfare. Price wars 
encourage over-production and 
waste. Stabilization measures 
provided for in the oil code, 
such as the marketing agree- 
ments, are necessary to prevent 
price wars. They are really 
conservation measures.’”’ 

He said he has heard nothing 
of any movement within the oil 
industry to strike from the oil 
code its price stabilization fea- 
tures. 

In Article III of the oil code. 
there are provisions authoriz- 
ing the President (acting 
through the Administrator) to 
establish prices for petroleum 
and its products. Section 4 of 


June 13, 1934 


the NIRA and Section 5 of Arti- 


cle I of the code authorize 
agreements between competi- 


tors to accomplish purposes of 
the code. 

While the price-fixing provi- 
sions have never been put into 
effect, use of the authority con- 
ferred in the agreement-clause 
was made in the marketing and 


gasoline - purchasing agree- 
ment and the Pacific Coast 
Petroleum Agency agreement 


now before the Attorney Gen- 
eral for his approval. 

Administrator Ickes told the 
NPN representative today that 
he intends to see Attorney Gen- 
eral Cummings soon and take 
up with him the question of 
speeding up approval of these 
stabilization agreements. 

While the new NRA policy 
will not affect the oil code, it is 
applicable to a number of codes 
for industries within or closely 
allied with the oil industry such 
as tank car service, petroleum 
equipment and trade, gasoline 
pumps, pipeline construction, 
and others. 


i. c. of the new 
policy June 7 brough a flood 
of protests from code authorities 
and members of various indus- 
tries who feared that their 
price protection measures would 
be taken away. They contend- 
ed that this protection was 
needed to enable them to meet 
the higher labor costs imposed 
by the codes. 

The recovery administration 
issued a statement today ex- 
plaining that the new policy 
“does not in any particular af- 
fect price provisions of already 
approved codes.” 

“While pending codes and 
codes hereafter submitted for 
approval, the announcement 
added, ‘‘will be adjusted to the 
new policy, codes already ap- 
proved will be amended to con- 
form only as the result of the 
negotiations with and agree- 
ment by the interested code au- 
thorities.”’ 


Statement of the price policy 
was embodied in an office mem- 
orandum of the NRA. It in- 
cluded three model code provi- 
sions on open price filing, costs 
and price cutting, and cost find- 
ing and accounting. Explana- 
tory matter telling how these 
provisions should be adminis- 
tered, was also included. 

Briefly, the new policy pro- 
vides: 

Wilfully destructive price cut- 
ting is forbidden. Any member 
of the industry or any other in- 
dustry, or the customers of eith- 
er, may complain to the code 
authority that any filed price 
constitutes unfair competition. 
If such complaint is sustained 
by investigation, an adjustment 
is made. 

Agreements to fix or 
tain prices are banned. 

In codes with provisions for 
open prices all members of in- 
dustry are required to file their 
prices with a confidential disin- 
terested agency for distribution 
to all members of the industry 
and customers willing to pay for 
the service. No higher prices can 
be filed within 48 hours. 

Fixing of minimum prices is 
limited to emergencies which 
make such action necessary to 
halt destructive price cutting. 
protect small enterprises, curb 
monopolistic tendencies or 
maintain code labor provisions. 

Uniform cost finding and ac- 
counting methods for industry 
are to be encouraged. 

Much of the misunderstand- 
ing of the new policy, it is be- 
lieved, was due to exaggerated 
newspaper accounts indicating 
that all price - stabilization 
measures were to be discarded 
and that the new plan would 
be forced upon all coded indus- 
tries. 

When analyzed today some 
oil men felt that several points 
of General Johnson’s_ plan 
could be applied with good .ef- 
fect to the oil industry. 

Provision for complaints 
against destructive price cut- 
ting and the establishment of 
minimum prices during” an 
emergency caused by such prac- 
tices was the principal point 
cited. It was suggested that 
this might be the solution for 
serious marketing conditions 
existing in many parts of the 
country. While a permanent 
plan was being worked out, Ad- 


main- 








ivinistrator Iekes could exercise 

his price-fixing powers, it was 

pointed out. 
Administrator 


Ickes some 


Committee Hears 


Of Pipeline 


WASHINGTON, June 7 
UPPORTERS of the Strong 
S pipeline divorce bill (H.R. 
8576) were given a 30-min- 
ute hearing by the House Inter- 
state Commerce Committee to- 
day; but no action on the bill 
is expected at this session of 
Congress. 

Opponents of the bill were not 
allotted any time. Chairman 
Rayburn announced that’ the 
hearings were closed and no 
one else would be heard. 

All but five minutes of the 
hearing was taken up by W. G. 
Williams, Fort Worth. He said 
that the revenues of pipeline 
companies averaged 25 per cent 
of their investment for the last 


nine years. 
Because of ‘“‘such excessive 
earnings,’ he said, the major 


oil companies have been able to 
inake up on transportation what 
they lost on the marketing end, 
to the detriment of independent 
refiners and marketers who 
own no pipelines, 

Balance of the 
vided between 
Strong, Texas, author of the 
bill, Congressman Joe Bailey, 
Texas, and a New York royalty 
operator. 

Congressman Bailey said that 
the average price of gasoline 
for the United States was 14 
cents a gallon. 

“With dollar crude,” he add- 


time was di- 
Congressman 


ed, ‘‘it is impossible to refine 
and market gasoline at that 
price. Big companies take their 


profit out of transportation and 
sell at a loss. That ought to be 
stopped.” 

Chairman Rayburn pointed 
out that the committee’s coun- 
sel had made an investization 
of pipelines and had propound- 
ed the query: 

“Who would take over the 
pipelines if they were divorced 
from the oil companies?” 

Congressman Bailey said he 
understood the Strong Bill con- 
templated an exchange of se- 
curities between the pipeline 


time ago remarked that price 
fixing might have to be resorted 
to if gasoline price wars con- 
tinued to spread. 


Only Supporters 
Divorce Bill 


companies and the railroads. 
The “hearing’’ was regard- 
ed as one of the little byplays 
which feature the waning days 
of congress when elections are 
in the offing. 
The purpose so far as any ob- 


servers could discern, was to 
provide Congressman Strong 
with some material for stump 
speeches during the coming 


political campaign. 


Asks |.C.C. to Suspend 
Pipeline Rate Cuts 


By Telegraph 
WASHINGTON, June 12.-- 
John E. Shatford, president of 
the Louisiana-Arkansas Refin- 
ers’ Association and a member 
of the Planning & Co-ordination 
Committee, has asked the Inter- 
state Commerce Commission to 
suspend, for seven months, the 


Stanolind, Shell, Texas and 
Texas-Empire pipeline tariffs 
and all others proposing rate 


cuts that may reach its files. 

Pointing out that this was the 
first case of its kind and that it 
involved important new ques- 
tions of law and fact, Shatford 
said that the proposed reduc- 
tions would have a far-reaching 
and vital effect. The reductions, 
he said, would either shut out 
the field refiners from the mar- 
kets reached by crude oil lines 
with the result that their invest- 
ment would be partially de- 
stroyed and the railroads would 
lose heavily in tonnage, or the 
railroads would be forced to cut 
their rates to retain the traffic 
and thus suffer heavy losses in 
revenue. 

The proposed reductions, he 
asserted ‘‘would put in jeopardy 
the rate structure of the rail- 
roads and tend to precipitate 
rate wars.” They are two rea- 
sons which have been assigned 
by the regulating body in cases 
in which it exercised its power 
to prescribe minimum rates. 


He said that a 10,000-barre] 
refinery in the Chicago district, 


depending upon crude from 
points in Texas on the Texas 
pipeline and a market for re- 


fined products in territory nat- 
urally served from Chicago 
would save $40,500 a month or 
$486,000 a year under the new 
rates. It would have an advan- 
tage of 0.5 cent a gallon over the 
refiner in the field, he said. 

The railroads, he said, to meet 
such competition, would have to 
cut their rates $40 a car, which 
would be an enormous reduc- 
tion. 


Townlot Drilling Curbed 


LOS ANGELES, June 8.— 
Owners of property comprising 
less than an acre in any Califor- 
nia field are not entitled to re- 
ceive a drilling permit, ac- 
cording to a ruling of the state 
attorney general. Unless the 
owners of such property are able 
to join with others in a com- 
munity lease, they will have no 
opportunity to develop the land, 
even though it may be surround- 
ed by highly productive wells. 

Applications for permits to 
dril] less-than-acre tracts al- 
ready have been refused by the 
state division of oil and gas and 
the constitutionality of the law 
upon which the ruling is based 
is expected to be tested in the 
courts. 


Discoverer of Flooding 


Method is Dead 


BRADFORD, Pa., June 
Hugh Grant, the first man to 
discover that flooding of oil 
sands with water increased pro- 
duction, died here today. His 
discovery won him wealth and 
1ation-wide fame. Oil men in 
the Bradford district rank his 
contribution next in importance 
to that of Col. E. L. Drake, who 
drilled the first well near Titus- 
Ville. 

Coming to Bradford from Ire- 
land at the age of 21, Grant 
worked in the oil fields until he 
had saved enough money to buy 
his own oil lease. 

He was an active member of 
the Pennsylvania Grade Crude 
Oil Assn. and a stockholder and 
director of the Bradford Oil Re- 
fining Co., the Bradford Supply 
Co., and the Producers Bank. 


d.—- 
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Ohio Court Halts Gasoline Tax 


Diversion to Poor Relief 


CLEVELAND, June 11 
IVERSION of gasoline tax 
funds and automobile li- 

cense fees for uses other than 
what they were originally in- 
tended is meeting with consider- 
able opposition in the courts of 
Ohio. <A decision was handed 
down June 7 by the Appellate 
Court in Steubenville that de- 
clares the diversion of gasoline 
tax monies in the seventh Ohio 
district unconstitutional. The 
ban will be effective in 14 coun- 
ties immediately, and later may 
be extended to the entire state. 

Counties effected are: Lake, 
Ashtabula, Geauga, Trumbull, 
Portage, Mahoning, Columbi- 
ana, Carroll, Jefferson, Harri- 
son, Guernsey, Belmont, Noble 
and Monroe. 

Nearly as recent were the 
findings of the Common Pleas 
Court of Hamilton county that 
the diversion of automobile li- 
cense fees was also unconstitu- 
tional. <A diversion of fifty-two 
per cent of the motor fees col- 
lected for the years 19382 and 
1933 was found to be illegal 


and a violation of the Ohio and’ 


United States constitutions. 

Simultaneous with the order 
that terminated the collection 
of a percentage of the gasoline 
taxes, the Trumbull county 
prosecutor was asked to appeal! 
that case to the Supreme Court 
of Ohio. 

James Lucas, a taxpayer of 
Trumbull county, brought suit 
against the commissioners to en- 
join them from spending any of 
the county’s share of the tax 
money for poor relief. The 
Common Pleas Court denied the 
plea but the Appellate Court re- 
versed the decision. 

Millions have already been di- 
verted from the gasoline tax. 
In Cuyahoga county alone over 
$3,267,000 was taken from gas 
taxes and license fees during 
the first five months of the cur- 
rent year. Other large county 
diversion sums were: Lucas, 
$516,882: Hamilton, $453,791; 
Mahoning, $239,556, and Sum- 
mit, $516,723. 

It is reported that road mate- 
rial forces have been active 


June 138, 1934 


against the diversion schedules 
which were depriving them of 
considerable business owing to 
reduced road allotments. 

The final decree of the Su 
preme Court of Ohio is not ex- 
pected until the fall. A decision 
will likely have to be made soon 
by the attorney general as to 
whether relief commissions can 
still divert tax funds until the 
Supreme Court decision is an- 
nounced. 


No Agreement Reached 


In Labor Controversy 


WASHINGTON, June 12.—Repre- 
sentatives of major Cleveland oil com- 
panies will meet with Chairman Lei- 
serson of the Petroleum Labor Policy 
Board to discuss arbitration of labor 
difficulties with Cleveland service sta- 
tion operators, 


CLEVELAND, June 12.— 
Continued inability to reach a 
satisfactory settlement of labor 
differences between the major 
oil companies and the service 
station attendants’ union here 
marked the past week. 

On June 6 a telegram was 
sent by the Cleveland union 
leaders to Administrator Ickes 
in Washington setting forth five 
points which they stated the 
companies had refused to sub- 
mit to arbitration. The wire 
asked for a ruling to determine 
if they were proper points for 
arbitration. No return message 
had been received from Mr. 
Ickes by noon today. A similar 
wire to Chairman Leiserson of 
the labor policy board brought a 
reply that the matters all 
should be arbitrated except the 
question of signed agreement. 

‘rhe points in question relate 
to the (1) laying off and rehir- 
ing employes in accord to sen- 
iority; (2) submitting  dis- 
charges where not amicably set- 
tled between the union and the 
employers to an impartial party 
for decision; (3) the proposition 
that any controversy which can- 
not be amicably adjusted go be- 
fore arbitrators; (4) the period 


the award of an = arbitration 
board is to run, and (5) the em- 
pioyers’ assertion that they will 
not sign an agreement in any 
event. 

According to the employers 
the award cannot specify its own 
duration. They do not advo- 
eate any period for it to run. 
The union proposed a year’s du- 
ration for the award. The em- 
ployers maintained that these 
points should be classed as 
“wages and working condi- 
tions,’ and were not arbitrable. 


Differential Fight Cuts 
Chicago Gas Prices 


CHICAGO, June 9.—Chicago 
gasoline prices are again back 
to the approximate level in ef- 
fect before June 4. Advances 
which began on that date have 
been wiped out as a result of the 
controversy between independ- 
ents and major companies over 
price differentials. 

Charges and counter charges 
flew thick and fast during the 
past week. Independents allege 
that the major companies broke 
faith when they restored prices 
to normal and then cut again. 
Majors retort that they were 
merely meeting competition. 


On June 2 Independents an- 
nounced that they would ad- 
vance to normal on June 4 post- 
ing 18.3 cents on regular and 
16.8 cents on third grade, in- 
cluding taxes. Major companies 
generally waited to see if the 
advances were made and gener- 
ally did not meet the independ- 
ent prices until noon. 

June 5 indenendents general- 
ly reduced their prices 1 cent to 
17.3 and 15.8 cents in the belief 
that majors would allow this 
differential. The reduction was 
promptly met, however, on June 


6 and independents then re- 
duced another cent. Majors 
then followed suit by cutting 


their prices to 16.3 cents on reg- 
ular and 14.8 cents on third 
grade where it now remains. 
Some independents have posted 
further reductions ranging from 
0.5 to 1 cent per gallon. 

The Individual Brand Petro- 
leum Association has written 
President Roosevelt and oil ad- 
ministration asking them to try 
to straighten out the tangle. The 
members asked that a differen- 








tial be allowed non-leaded 
gasolines. 

30th sides in the controversy 
appear determined not to yield 
from their position. 


on 


(By Teletype) 
CHICAGO, June 12.—Effec- 
tive June 13, Standard Oil Co. of 
Indiana will reduce its service 
station prices of Red Crown and 
Stanolind gasoline, regular and 
third grade respectively, 1 cent 


per gallon in the Chicago area. 
New prices will be 15.3 cents 
for Red Crown and 13.8 cents 


for Stanolind, including 4 cent 
state, federal and sales taxes. 

In connection with this reduc- 
tion, Standard officials made this 
statement: 

“This is the fourth adjust- 
ment of Standard’s prices in the 
local area in 10 days. On June 
4, Standard’s prices were re- 
stored to normal, following rep- 
resentation to the Petroleum 
Administrative Board by a 
group of marketers that prices 
were uneconomically low in Chi- 
cago, and a restoration by them 
of their prices to normal. The 
following day, the same group 
of marketers reduced their Chi- 
cago prices 1 cent a gallon. The 
Standard company met the cut. 
On June 6, the same group re- 
duced their prices another cent 
and Standard met the reduction. 
Since that date, further reduc- 
tions have been posted by the 
same marketers, and it is to 
meet a large number of such 
cuts that tomorrow’s action is 
taken.” 

Tank wagon prices remain 
unchanged at 14.3 cents for Red 
Crown and 12.8 cents for Stano- 
lind, including 4 cent tax. 


Time for Filing Federal 
Bonds Extended 


By Teletype 

WASHINGTON, June 11.— 
Oil taxes in the new revenue law 
went into effect June 9, but 
dratting of regulations, includ- 
ing an interpretation of the new 
definition of gasoline subject to 
tax, has not been completed. 

The Treasury Department 
has announced in T. D. 4439 
that the time for importers and 
producers to file bond for pay- 
ment of gasoline and lubricat- 
ing oil taxes has been extended 
to June 30. 


Contrary to the belief of 
many jobbers and others, the 
federal gasoline and lubricat- 
ing oil taxes do not expire June 
30. 

As originally imposed by the 
1932 Revenue Act, the tax of 1 
cent a gallon on gasoline was to 
expire June 30, 1933. By the 
terms of House Bill 5040 it was 
extended to June 30, 1934. Then 
the NIRA raised the tax to 1.5 
cents to expire June 30, 1935. 
The half-cent increase was to 
expire on the first of January 
following repeal of national 
prohibition. Consequently, the 
half-cent increase expired Jan. 
1, 1934, but the 1 cent tax does 
not expire until June 380, 1933. 

The lubricating oil tax of 4 
cents a gallon, imposed by the 
19382 Revenue Act, was to ex- 
pire June 30, 1934. It was ex- 
tended to June 30, 1935, by the 
NIRA. 


Use of Trick Valves, Lines 


ls Reported to Ickes 


WASHINGTON, June = 9.— 
How the “hot oil’’ boys of East 
Texas have resorted to portable 
refineries, built on stilts so they 
can be shuttled through the 
woods, to evade state and fed- 
eral regulations, was described 
by Administrator Ickes today. 

These ‘‘teakettle’’ refineries, 
trick valves which permit oil to 
flow out while apparently sealed 
and locked, pipelines tapping an 
oil well casing below ground 
and other devices to run oil ille- 
gally were reported to Ickes by 
Louis R. Glavis, Director of In- 
vestigations of the Interior De- 
partment, just back from a fly- 
ing trip to Texas. 





“These portable’ refineries, 
Daily Average Production, Im- 
portant Districts, American 
Petroleum Institute Figures 

Week Ended 
June 9 June 2 
Barrels Barrels 
Okla, City 228,300 158,450 
Total Okla. 548,950 476,950 
East Texas 496,750 478,550 
Total Texas 1,049,100 1,035,859 
California 497.800 460.000 
East of 
Rockies 2.073.600 1.9938,400 
Total U. S. 2,571,400 2,453,400 
Crude Imports 138,860 92,710 
Total New 
Supply 2,710,260 2,546,119 











which skim the cream off the 
crude oil and waste 75 per cent 
of each barrel they handle, are 
cited merely to show the sort of 
thing our enforcement agents 
are up against,’ Administrator 
Ickes said. ‘“‘They can be trans- 
ported without great difficulty 
and moved miles away, ready 
for business when they hit the 
ground on a new Site. 


“The waste of oil by this type 
of refinery, which looks like a 
boiler on stilts and which pro- 
duces gasoline by boiling the 
crude oil, is a more serious con- 
sideration than the amount of 
illegal production involved. 
Only from 15 to 25 per cent of 
the gasoline content of a barre] 
of crude oil is obtained by this 
boiling process and the rest of 
the barrel usually is lost. 


‘Profits are heavy for the op- 
erator, because the oil costs him 
virtually nothing, there is no 
labor expense, and his operat- 
ing upkeep is about as near to 
zero as anything can be. If he 
ean get 10 gallons of gasoline 
it’s almost all net gain. 

“In addition to portable refin- 
eries, Mr. Glavis’ agents have 
found a trick valve arrange- 
ment on some properties. To 
carry out proration enforce- 
ment, a metal bar about 10 
inches long, commonly referred 
to as a key, is put into a valve 
to stop or check the flow of oil. 
This key has a ‘T’-shaped head. 
Some operators, by cutting the 
key in two near the top, let the 
‘T’ part hang in the slot to make 
it appear that the key isin place 
—but there is no bottom to the 
key, so the valve is wide open. 
Other valves have been found 
which were only hulls, without 
any inside parts, and the whole 
thing, supposedly checking the 
flow of oil. but actually speed- 
ing it, bearing a seal of Texas 
Railroad Commission agents. 


“Occasionally, pipe lines are 
run underground to the oil well 
and oil taken out there illegally 
before reaching the surface. 
while the legal allowable is be- 
ing run from the mouth of the 
well. 


“Unless we can have certain 
authority to inspect and check 
producing properties, which we 
seek in the proposed Disney- 
Thomas bill, we cannot find and 
destroy trick devices resorted to 
by hot oil operators to evade 
state and federal restrictions.” 
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Withholds Blue Eagles from Code 
Violators in Washington 


By Teletype 

WASHINGTON, June 11 

NNOUNCEMENT by Chair- 

man L. S. Scott, of the Dis- 

trict of Columbia Petro- 

ileum Committee that the new 

code blue eagles would be with- 

held from two major companies 

and several independents be- 

cause of alleged violations of 

the oil code has caused consid- 
erable comment. 

Mr. Scott stated that he was 
only following instructions of 
the Regional Committee which 
were, he said, that the new blue 
eagles were to be given only to 
members of the industry com- 
plying with the code. 

He said that charges against 
the companies and dealers in- 
volved were backed up by the 
Division of Investigation of the 
Interior Department. ‘Some- 
thing has got to be done about 
these violations of the market- 
ing and labor sections of the 
code,’’ Scott emphatically de- 
clared. ‘‘There is no use inves- 
tigating complaints if no action 
is to be taken. We have called 
upon these parties to certify in 
writing that they will not again 
violate the code,’’ he added. 

Up to Monday, the committee 
had not received any response to 
requests for certificates of com- 
pliance from these parties, ac- 
cording to Scott. 

Mr. Scott’s statement that he 
would withhold blue eagles 
from all stations of companies 
involved created a furor. His 
attention was called to rules for 
distribution of the new blue 
eagles. These require, it is said, 
that the placards are not to be 
distributed in blanket form, but 
individually to each branch 
plant and outlet of the company. 

Some of the co-owned stations 
might be violating the code, 
While others were not; so it 
would be an injustice to deny 
blue eagles to all, it was pointed 
out. 

Mr. Scott took a _ different 
view. “If a major company is 
permitting violations of the 
marketing rules at its own sta- 
tions it should not be given the 
blue eagle, which is supposed to 
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signify compliance with the 
Code,”’ he said. 

Following a conference with 
the P. & C. Committee, Monday, 
Mr. Scott expressed the hope 
that the controversy could be 
settled satisfactorily. 


Board Denies Requests 


For Increased Runs 


WASHINGTON, June 9 

URING the first week of its 

existence, the Refinery 
Board of Review, provided for 
under the new refining section 
of the oil code, heard 36 appeais 
of refiners who were dissatisfied 
with their June gasoline produc- 
tion allocations. Decisions were 
rendered in 34 cases. 

Increases were granted in 13 
cases, the total amount of addi- 
tional gasoline production thus 
provided for being about 325,- 
000 barrels. This is less than 
one per cent of total gasoline 
output allocated for the month, 
which was 34,600,000 barrels. 

The Texas Co. received the 
largest individual increase in 
allocation, 110,000 barrels. 
Phillips Petroleum was given 
about 90,000 barrels in two re- 
finery districts; Ohio Oil Co. 
40,000 barrels and Tri-State Re- 
fining Co. 20,000 barrels. 


Federal Court Enjoins 


Trading Stamp Use 


BILOXI, Miss., June 9.— 
Campaign of the federal oil ad- 
ministration to enforce market- 
ing rules of the code was given 
impetus here this week by a fed- 
eral court decision. Judge E. 
R. Holmes granted an injunc- 
tion forbidding the use of trad- 
ing stamps after a 3-day hear- 
ing. 

Defendants in the case were 
the Rose Oil Co., R. A. Billup 
and others. Petition asking the 
injunction was filed at Jackson, 
Miss. 

The defense stated that the 
court was without jurisdiction 
because the company was in- 


volved in intra-state business, 
and held the _ federal = gov- 
ernment had no authority to 
interfere. The judge held that 
code violations are not allow- 
able regardless of the nature 
of the business. 


Station Placard Warns 
Of Giving Discounts 


WASHINGTON—The _ Penn- 
sylvania code committee has 
adopted a plan for fighting 


price-cutting in Philadelphia, 
which, if successful, may be 
tried elsewhere. 

Large placards, lettered in 
brilliant red, have been printed 
for distribution to filling sta- 
tions, reading as follows: 

The Petroleum Code Under 
THE NATIONAL RECOVERY 
ACT 
FORBIDS DISCOUNTS 
On Gasoline and Motor Oils 
From 
THE POSTED PRICE 
PENALTY $500 FINE 

Along with the placard goes 
a letter from the committee ask- 
ing station operators’ co-opera- 
tion in calling this important 
code rule to the attention of the 
consuming public. 


Stay of Execution Delays 


Enforcement Program 


By Teletype 

TULSA, June 11. — Meaning 
of limited stay granted by the 
U. S. Circuit Court at New Or- 
leans of its own recent decision 
on the Amazon and Panama 
cases not quite clear Monday, 
but appeared to halt prosecu- 
tions by the Department of Jus- 
tice only of those operators who 
were parties to the original suit 
and for a period of only 30 days 
while the U. S. Supreme Court 
decided whether it will hear the 
appeal of the from the 
Circuit Court. 

There were 37 plaintiffs in the 
original case in which Randolph 
Bryant, federal district judge, 
enjoined federal agents from 
collecting reports and inspecting 
properties. This injunction was 
set aside by the circuit court. Its 
stay makes the Bryant injunc- 
tion operative again. 

Even though the stay is lim- 
ited, the effect is to cause an- 
other delay in the general en- 
forcement program. 


case 








New East Texas Wildcat May Revive 


Long Forgotten Boom Town 


By Paul Wagner 
N. P. N. Staff Writer 


HOUSTON, June § 

N THE site of an East Tex- 

as ghost town, where 
dreams of a New Birming- 

ham of iron and_=e steel had 
faded a quarter of a century ago, 
another boom may come Aas a re- 


sult of an oil discovery. This 
is the well of T. J. Wood & R. 
M. Young Jr., six miles from 


Rusk, Cherokee county, in the 
Levi Jordan survey. 
Southward 15 miles from the 
south end of the Woodbine sand 
shoreline development known as 
the East Texas oil field, the lat- 
est discovery is across the Jack- 


sonville graben on a faulted 
structure producing from = sim- 


ilar pay but at a depth 1500 feet 
greater. 

The Wood & Young well is 
now rated good for approximate- 
ly 1000 barrels of light gravity 
oil daily at total depth of 5125 
feet. The East Texas comple- 
tions range generally in depth 
from 8600 to 3650 feet. 

All the land in the Levi Jor- 
dan survey, anda total of 12,000 


acres there and elsewhere in 
Cherokee county, is owned by 
the New Birmingham Devel- 


opment Co., now a close corpo- 
ration, consisting of the estate 
of the late James A. Mahoney of 
New York City. The widow and 
daughter of Mahoney, as his 
heirs, own New Birmingham, 
lock, stock and barrel. 
Originally promoted by Ma- 
honey in 1887 for the purpose 
of iron ore development, the 
the Cherokee Land & Iron Co. 
built two smelters near the pres- 
ent site of oil development, but 
soon got into difficulties. Ma- 
honey and his associates pro- 
duced iron, but largely because 


of the high price of obtaining 
coke to carry on their opera- 
tions, they could not compete 


with other smelters in the north 
and east. 

Originally 15,000 acres were 
included in the company hold- 
ings, but in the last 10 years 


approximately 3000 acres were 
allowed to be sold oft for taxes, 
cutting the present holdings to 
about 12,000 acres. 


In the elegant days of the 
early °90s, when the Cheokee 
companies were in the promo- 


tion stage, a model city was built 
and named New Birmingham. A 
three-story hotel was construc- 
ted, with hardwood floors, hand- 
rubbed woodwork and fine mir- 
rors. 

A city for 3000 inhabitants 
was built with fine homes, fine 
streets and a good school. Such 
was New Birmingham until iron 
ore development blew up. Then 
it was deserted. The buildings 
went into decay and two years 
ago, when the old hotel burned, 
the last remaining landmark of 


New Birmingham passed. 
Two test well failures in the 
vicinity were drilled after the 


Shell Petroleum Corp., in 193 
took up approximately 6000 
acres of leaseholds in the New 
Birmingham area. Later, sub- 
leases on 800 acres in the Levi 
Jordan survey, including the 
160 acres on which the discovery 
well was drilled, were given to 
Wood & Young for a test. 

Wood is a former Tulsa op- 
erator, recently of Houston, and 
R. M. Young Jr., is the 26-year 
old son of a former president of 
the Carter Oil Co., Mid-Conti- 
nent subsidiary of the Standard 
Oil Co. of New Jersey. The New 
Birmingham discovery repre- 
sents Young’s first venture into 
the oil business. 

Aside from the principals 
mentioned, acreage in the im- 
mediate vicinity is held by Hum- 


ble Oil & Refining Co., B. G. 
Byars, the Pure Oil Co., and the 
nh. LL. Hunt Production Co. 
Others are trading for lease- 


holds several miles away, prin- 


cipally to the northeast, east, 
south and southeast. 
Four miles west of the well 


but far enough away for inter- 


vening development, the play is 


limited by General Crude Oil 
Co.’s No. 1 Southern Pine Lum- 
ber Co. test, which was aban- 


doned at 5176 feet. This failure 
topped the Woodbine formation 
at 5147 feet as compared with 
a tentative top given the wood- 
bine in the Wood & Young well 
of 5102 feet. 

The below-sea-level top of the 
Woodbine in the General Crude 
failure was 4799 feet as com- 
pared with a 4693 minus level in 
the Wood & Young discovery. 
This indicates a structural relief 
between the General Crude dry 
hole and the New Birmingham 
find of more than 120 feet, or ap- 
proximately 30 feet of dip to the 
mile. 

Surface elevation of the Wood 
& Young well is 432 feet above 
sea level, Pecan Gap chalk was 
logged from 3985 to 4306 feet, 
Austin chalk from 4840 to 4978 
feet, and casing was set and c¢e- 
mented in the Woodbine at 5116 
feet. 

Principal lease and royalts 
purchases in the vicinity of the 
New Birmingham strike have 
been made by Humble Oil & Re- 
fining Co., and by The Texas Co. 

The Texas Co. bought from 
the New Birmingham Develop- 


ment Co., one-quarter of the 
royalty on 1128 acres in the 
Levi Jordan survey, including 


the tract on which the Wood & 
Young discovery well Was 
drilled, for cash consideration of 
$125,000. 

Leaseholds acquired by The 
Texas Co., included 1200 acres 
approximately four miles south 
and a similar distance east of 
the discovery well, for which 
$40 to $50 an acre bonus was 
paid; and 2500 acres east and 
northeast of the town of Rusk, 
for which $10 to $20 an acre 
bonus was paid. 

Humble Oil & Refining Co., 
took over from Wood & Young 
320 acres near the discovery 
well, in the Jordan survey, at a 
reported price of $200,000 in 
cash and $100,000 in oil. The 
Humble is reported to have ac- 
quired another 320 acres from 
Wood & Young, early in May, 
before the discovery well was 
completed. 

The Texas Co., whose pipeline 
subsidiary has a line within sev- 
en or eight miles of the New 
Birmingham discovery well is 
preparing connections for run- 
ning the oil. 
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Ten teams competed for the N.P.A. first aid plaque at the Fire and Safety 


Marshals meeting at Warren, Pa., June 7 and 8. 


In the left foreground is 


the Kendall Refining team, No. 1, which won the plaque for the second time 


Need Shown for Training NRA Employes 
In Accident Prevention Work 


WARREN, Pa., June 8 
OR the first time since 1927, 
disabling injuries in the pe- 
troleum industry have in- 
creased. Such was the challenge 
that faced the ninth annual 
meeting of the Fire and Safety 
Marshals of the National Pe- 
troleum Association at War- 
ren, Pa. on June 7 and 8. Over 
175 members attended the ses- 
sions held at the Warren Out- 
ing Club. 


J. H. Herbert, of the Stand- 
ard Oil Co. of Ohio, and presi- 
dent of the group, in opening 
the meeting, emphasized the 
need of experience and study 
on the part of men entrusted 
with the responsibility of fire 
and accident prevention. 

Roy 8S. Bonsib, chief safety 
inspector for the Standard Oil 
Co. of New Jersey, spoke on ‘‘A 
Sound Safety Program.’ He out- 
lined what he considered to be 
the eight major steps in organ- 
izing such a program. These 
steps are: 

(1) Assign the responsibility 
for safety work to one individ- 
ual and let him have full au- 
thority to carry out the plant’s 
safety rules. 

(2) Analyze the plan of at- 
tack and have a predetermined 
action mapped out so that time 
will not be lost in last minute 
organizing in an emergency. 
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(3) Show each person where 
he fits into the safety program. 
(4) See that proper guards 
are placed on all machinery. In 
this respect Mr. Bonsib stated 
that about 90° of all machin- 
ery can be guarded without 
hindering its rate of production. 
(5) Announcement of safety 
messages to employes by use of 
prominently displayed bulletins. 
(6) Choose a safety commit- 





J. H. 

Ohio, re-elected president of the 

Fire and Safety Marshals of the 

National Petroleum Association, at 

their annual meeting at Warren, 
Pa., June 7 and 8 


Herbert, Standard Oil Co. of 


tee of influential employes to 
work with the safety director. 

(7) Have short safety 
possibly every two weks, 
for employes, to keep them con- 
scious of the need for caution, 

(S$) Adopt only such satety 
rules as can actually be en- 
forced. Too many rules are con- 
fusing and only serve to destroy 
the effectiveness of the neces- 
sary ones. 


meet- 


ings, 


Another challenge to safety 
men, according to Mr. Bonsib, 
is the education in safety and 


accident prevention precautions 
of the new men who have been 
employed as a result of the 
NRA codes. These men must be 
taught the value of being care- 
ful in their new work, he said. 
He described the three major 
that fire and safety 
marshals must cure among em- 
ployes in their plants. They are 
“ragitis,”’ the habit of leaving 
Cily rags in dangerous places: 
‘“‘leanorosis,’’ leaning objects in 
passageways; and “‘dropsy,’’ the 


‘“diseases”’ 


common habit of dropping an 
object when through using it. 


“Safety must meet the resist- 
ance of habit,’ said Captain 
A. A. Nichoson, of The Texas 
Co. in his talk on ‘‘Safety Mea- 
sured in Dollars and Sense.’’ 
“Safety is a commodity we have 
to sell and we cannot choke it 
down the public’s throats,’’ he 
said. Capt. Nichoson stressed 
the importance of the foreman 
in the proper execution of the 
safety program in a plant. 

The U..S. Bureau of Mines 
was represented by J. J. Forbes, 
who spoke on the “Value of 
First Aid as an Accident-Pre- 
vention Measure.” ‘First aid 
training,’ said Forbes, ‘‘makes 
a man visualize the possibilities 
of accidents and thus helps him 
to avoid injury. He thinks in 
terms of physical suffering.’’ He 
sighted a record of one petro- 
leum company which showed 
that where one man was injured 
who had first aid training, four 
were injured who had not had 
this training. 

Willis Crane, associate coun- 
sel of the National Petroleum 
Association, offered as a slogan 
for the oil industry the title of 
his talk—‘“‘A Clean House Sel- 
dom Burns.’” So many times, 
said Mr. Crane, we are so close 
to our job that we cannot see 
the fire or accident hazards, but 
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we can always eliminate the fire 
hazard that comes from a “dirty 
and unkept house.” 

D. V. Stroop, of the American 
Petroleum Institute, reviewed 
the institute’s program in fire 
and accident prevention. He 
made a plea, and a very vital 
one, for the necessity of stand- 
ardized fire reports that could 
be circulated among the entire 
oil industry. These reports, he 


added, would not include 
names, time, or places, but 
would simply state facts for 


other companies to use in avoid- 
ing similar accidents. 

A paper prepared by Chief 
Douglas G. Kropf, of the War- 
ren Fire Department, was read 
by Mr. Crane. He emphasized 
the point that a fire department 
in a city of refineries can be of 
most useful service when _ it 
works in cooperation with the 
company safety department at 
a fire. 

The consensus of the meet- 
ing was that a safety program, 
to succeed, must have the back- 
ing and support of the execu- 
tives of the company. 

Last years’ officers were Tre- 
elected for the coming year. 
They are J. H. Herbert, of the 
Standard Oil Co. of Ohio, presi- 
dent: S. M. Wolbert, of the Ken- 
dall Refining Co., vice presi- 
dent; and Dan Harvey, of the 


Pennzoil Co., secretary-trea- 
surer. 

A feature of the first after- 
noon of the convention was a 


first aid contest participated in 


by ten teams, said to be the 
largest competition of its kind 
ever held in the eastern U. S. 
The following companies had 
teams entered: Kendall Refin- 
ing Co. (3 teams); Standard 


Oil Co. of Ohio (2 teams); Hyvis 


Oil Co. (2 teams); James B. 
Berry Sons Co.; Allegany Re- 
finers. Inc.: and the Pennzoil Co. 


1 team re- 
year’s success 


The Kendall No. 
peated their last 


and again came off with first 
place and the association’s 
plaque. Second place went to 
the Kendall No. 2 team, and 
the Pennzoil crew came third. 


The meet was in reality a moral 
victory for all contestants as 
there was only 2 per cent dif- 
ference in score between the 
first and last place teams. The 


winning team’s score was 
99.35%. 
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The PANORAMA of PETROLEUM 
In The MID-CONTINENT 


By Lawrence E. Smith 
N. P. N. Staff Writer 





digging going on in East 

Texas the past week or so 
and some important discoveries 
were made. The by-pass indus- 
try seems to have attained large 
proportions of late. 

Some arrests have been made 
and the charges of felony theft 
placed against those arrested 
are more important than accusa- 
tions of violating railroad com- 
mission orders as to allowable 
production. What is being dis- 
covered now is evidence that oil 
was being stolen, which crime is 
punishable in the same manner 
as is that of stealing a horse. 

By-passes have been found 
from time to time from the be- 
ginning of this field but never 
such a rich harvest to the dig- 
gers as now. 

Some of these diversions of 
oil from the rightful owner were 
to refineries in the _ region. 
These plants have operated on 
the production of a few wells, 
producing whatever was needed 
and in disregard of all regula- 
tions. Reports over the past 
three or four months have been 


T aisein was a great deal of 


that such wells were failing 
rapidly because of the heavy 
withdrawals of oil, that they 


were making large quantities of 
water, would not flow any more 
and had to be swabbed. 

It is possible that these wells 
have failed to the point where 
the plants relying on them have 
resorted to stealing from other 
leases. It is difficult for a 
notorious ‘“‘hot oil’ refiner to 
make new connections; the larg- 
er purchasers hook on as rapidly 
as wells are completed and the 
most of the producers prefer to 
sell their oil to responsible 
buyers. 

Operators are examining their 
properties closely right now to 
see if they can find evidence of 
pilfering. A week’s record of the 
by-passes found is here set 
forth, with the name of the 
operator and the company con- 
nected to the lease. There is no 
implication, of course, that 


either the operator or the pur- 
chaser-pipeline knew of the 
device until it was unearthed. 

Equity Oil Co., Church lot 
lease, Chism Survey, Kilgore 
area. This was a Magnolia con- 
nection. 

7risham & Hunter, T. P. 
Railway, Dillard Survey, Glade- 
water district. By-pass from 
Empire line diverted oil into a 
water line, which in turn was 
arranged to deliver oil to four 
refineries. This was the case in 
which 18 men were arrested, 
among them the son of Railroad 
Commissioner Lon A. Smith. 

Sheil Petroleum Corp. J. B. 
Watson lease, Caruthers Survey. 
By-pass from Tidewater line 
leading from well No. 29 used to 
divert oil from Tidal line 
through a 2-inch line leading to 
a Kilgore district refinery. When 
Tidewater employes were mak- 
ing a check of this line, they 
found a group of workmen gath- 
ered around a pit. The men said 
they did not know whom they 
worked for and that they were 
planning to fill the pit with oil, 
sell it and thus collect their back 


pay. 
In the Gladewater area a 
Humble Pipe Line Co. lateral 


had been tapped and a connect- 
ed line ran to a refinery. 

By-pass found on McCurdy & 
Carr Ritchey lease, Carlton 
Survey, oil being diverted to a 
refinery. 

The Texas Co. Phillips lease, 
Hokit Survey. Operators found 
by-pass tapping flow line from 
No. 6 well and tying into a water 
line. 

Gulf Production Co. employes 
found a hose connection on the 
separator serving No. 18A well, 
Hilborn lease, Outlaw Survey. 
Presumed to have been used in 
loading trucks. 

Woodley Petroleum Co. G. 
Thompson lease, R. W. Winn 
Survey. A 2-inch line installed 
from separator by the company 


to deliver gas to an adjacent 
lease was found to have been 


tied in with another 2-inch line 
which extended to a refinery. 
NEWS 
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(A... rating can tell you whether 
a gasoline will knock or not but it 
won't tell you how much work a gallon 
of it will do 


And that is what the motorist wants 
to know How many miles to the 
gallon? 


Dubbscracked gasoline gives the 
motorist high anti-knock value—and it 
gives him more miles per gallon, too— 
and faster pickup 


No wonder there is never enough 
Dubbscracked gasoline to go round 


2 A Dubbs Cracking Process 


Owner and Licensor 
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Tue pictures on this and suc- 
ceeding pages tell, in photo- 
graphs, the story of the various 
stages in the manufacture, by 
today’s advanced methods, of 
high grade motor oils and 
other lubricants. 


In the manufacture of high-grade 

1. motor oils, the course through 
which the lubricating oil frac- 
tions of the crude petroleum are 
carried involves several different 
processes. The crude is first dis- 
tilled with fire, steam, and per- 
haps under vacuum, in a_ pipe 
still-fractionating column, such 
as is illustrated above, where the 
various components of the crude 
are separated 


ABR i caer In the process, the distillation, or 

i 9. separation, of the various compo- 

nents is controlled, within extreme- 

ly narrow specification limits, by 

automatic control and recording in- 
struments in the refinery 


The various fractions, on leaving the 
distilling unit, are condensed and 
pumped to storage, to await further 
processing methods, through a com- 
plicated system of lines, controlled by 
valve manifolds 
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4 The fractions to be manufactured into = 4 
s 


tinished lubricating oils are taken ~~ 
from storage, for treatment with sul- 5 
| phuric acid to remove undesirable pc 


constituents, which jis necessary with 
some crudes, and then may be filtered 
through fullers earth, in a filter plant, 


as shown above, to decolorize the oil 


In the lighter fractions of the oil, 
6. the paraffin wax is removed by 
chilling the oil and pumping it 
through a filter press, in a room 

















or : ; 
po- where the temperature is | main- 
ne- tained below the freezing point 
by 
in- 

Paraffin wax, if it occurs in the 

oil, is next removed by chilling 

the oil to zero temperature, or 

below, and passing it through a 

super centrifuge machine, which 

separates and removes the solid 

wax from the liquid oil 
EWS 
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MANUFACTURE of MODERN LUBRICATING OILS 





In some refineries, the wax-free oil is 
7. treated with selective solvents, in a 
solvent plant, to improve its viscosity 
index, carbon residue, resistance to 
oxidation and other important  prop- 
erties of the oil. The solvent process 
is one of the newest methods used in 
the manufacture of high grade lubri- 
cants and its use is growing rapidly 








Uniform properties of the lubricating Development of new methods and processes 
8. oil are insured and quality standards 9. for making still better lubricants are stud- 
maintained by constant supervision ied in experimental plants, which are main- 
and control of the refining process, tained at many refineries. The experi- 
from the laboratory in which all prod- mental unit shown above is for studying 
ucts are tested the use of selective solvents | 
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New Automobile Sales, 


Business Improvement 


Increase Market for Premium Oils 


By E. &. Barringer 
N. P. N. Staff Writer 


cating oils has been increasing this year, 

and students of retail markets anticipate 
that the general swing back to premium oils 
has set in and will continue. 

This belief is based on facts outside the in- 
dustry pointing to a foundation for improve- 
ment in the better-grade oil market, and on 
facts within the industry pointing to a picking 
up in sales of such products. 

That the swing to low price oils would not con- 
tinue indefinitely was known, and retail mar- 
keters realized that consumer demand for prem- 
jum oils would improve when general business 
conditions relieved buyers from the pressure of 
price in sales transactions. Indications point to 
an increase in the buying of premium oils, both 
as to total gallons sold and as to the number of 
customers buying. 

Information from a number of oil companies 
shows a substantial increase in sales of premium 
motor oils for the spring months of 1934 over 
the same months in 1933. The increases range 
from 25 per cent, with one company reporting 
a gain of 116 per cent. 


iB ONSUMER demand for better grade lubri- 


Shifting factors in the retail situation, such 
as additional outlets for a particular company, 
or the entering, or more intensive development, 
of a new territory, may distort distribution 
channel sales figures, when they are considered 
as indicative of improved retail sales. However, 
more oil would not be moving in channels of dis- 
tribution unless there was somewhat of a cor- 
responding movement from retail outlets to con- 
sumers, and there are factors outside the petro- 
leum industry to support the improvement of 
the premium oil market as indicated by in- 
creased distribution channel sales. 

Developments outside the petroleum industry 
indicating a favorable trend towards premium 
motor oils include the general improvement in 
business, providing a larger earning and spend- 
ing power for motorists, and the increase in the 
sale of new motor cars this year. 

The owner of a new ¢ar is generally consid- 
ered one of the most likely customers for better 
grade oils. If he already is using such grades 
in his former automobile he will continue. If he 
has been buying cheap oils he is a favorable 
prospect for better oils to protect the investment 


Trend of Prices for Blending Materials for Pennsylvania Lubricants, 1929-34 
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The improved market for quality motor oils is reflected 


in the trend of prices for bright stock and neutral during 


the latter part of 1933 and so far this year. The actual higher price for the neutral grade now, as compared with 
bright stock, is due to the demand for the lighter motor oils 
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Trend of Prices for Blending Materials 


for Mid-Continent Lubricants, 1929-34 
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Advancing prices for these blending materials for better 
grade motor oils, 


in his new automobile. Those who have fol- 
lowed retail oil markets believe the purchase of 
a new car is a time when the motorist takes 
stock of his oil buying habits, and considers the 
merits of buying premium products. 

Another point about the new motor car mar- 
ket influencing consumer sales is an increase in 
volume on account of the new car owner being 
more particular to maintain the proper oil level 
in the crankcase. 

As a motor car becomes old, the owner is apt 
to pay less attention to oil. Drains become less 
frequent, and between times add-a-quart sales 
are lost because the owner is not so particular 
about having a full crankcase at all times. His 
buying habits are changed when the new ear is 
delivered, and he not only adheres to instruc- 
tions about draining at the correct mileage, but 
also keeps up the oil level between times. When 
the station salesman checks the crankease, finds 
a quart is needed, the new car owner does not 
hesitate to make the purchase. 

Addition of such type customers, replacing 
those who were not particular about maintain- 
ing the oil level, in one executive’s opinion. 
keeps adding a few quarts here, a few quarts 
there, to sales reports and for the country as a 
whole the return of such customers to main- 
taining the level amounts to quite a lot of oil. 

Improvement in general business conditions, 
retail market students believe, adds to the num- 
ber of motorists purchasing premium oils. In- 
creased pay, and the general improvement in 
confidence as business conditions become better, 
release customers from price buying habits and 
encourages them to advance into the premium 
motor oil market class. 

Evidence of improvement is seen also in a sur- 
vey made recently by one of the major oil com- 
panies concerning the mileage intervals on oil 
drainings. Managers of service stations were 
asked to check the change in the frequency of 
crankease oil drains by regular customers. Thus, 
information was obtained on customers whose 
buying habits were known. Information devel- 
oped that about 75 per cent of the customers who 
had been draining the oil at 3000 to 3500 mile 


intervals now were draining at 1000 to 1500 
miles. 
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These materials in the Mid-C 


than a year now, show the improving demand for high 
ontinent are enjoying their best prices since 1930 


Another significant indication of a present 
trend towards premium price motor oils is 


found in a survey conducted early this year, the 
Ross Federal Survey by Sales Management mag- 
azine. Data on buying trends in automobiles, 
tires, oils and gasolines was obtained in Janu- 
ary in 15 metropolitan major markets, covering 
a trading area population of 38,600,000 persons. 

First, second, and third choice on oils went to 
premium brands. 

The information was obtained by asking what 
motor oil the person would buy. Practically all 
interviews were with men, and including all 
types of motor car owners or prospects, from 
bookkeepers through corporation presidents. 

While in the total compilation premium 
brands of oils took the first three places, and 
were first in 10 of the 15 cities, the result can- 
not be taken as final on oil. At best, these re- 
sults are minimums. In some cases the name of 
an oil company is given. These companies sell 
several grades of oil, consequently the prospec- 
tive customer’s choice cannot be known from the 
published data as to what grade was the real 
choice. 

In each of the 15 cities the first six choices on 
oil in the order of their popularity as established 
by the survey, were given. Following are some 
of the results in various cities. 

Boston; premium Oils took first, second and 
sixth places, others mentioned a definite com- 
pany. 


New York; premium oils first, second and, 
third places. 
Atlanta; premium oils second, and_ third, 


places, others mentioned company while ‘‘no 
pan) 


choice’ was in fourth place. 
Cincinnati; premium oils in third and sixth 
place. 


Chicago; premium oils first, fourth, fifth, and 
sixth places. 

New Orleans; second, fifth and sixth places. 

San Francisco; first, tied for second, and third 
places. 

Total; first, second and third places for prem- 
ium oils, fourth place an oil company name, 
fifth place ‘“‘any Pennsylvania oil’ and sixth was 
“no choice.”’ 

The ten cities where oils 


premium were 
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N CHARLOTTE, MICH. 
»  . Sun Oil Company 





T DAVENPORT, IOWA 
Petroleum Products Co. 





URBANA, ILLINOIS 
Lincoln Oil & Refining Co. 





CINCINNATI, OHIO 
Goodyear Serv., Inc. 
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T’S EASY to understand why 

Walker Electric Lifts are such a 
good paying investment. They 
make profits go higher, because 
they enable service men to work 
most efficiently—and they make 
possible the most effective mer- 
chandising. 

In these days of codes and lim- 
ited hours per man, efficiency is 


important to you and your profits. 


Working with the Walker Electric 
Lift a service man reaches his high- 
est degree of efficiency. He can get 
to all parts under the car with 
greatest case and speed—because 
there is nothing underneath to in- 
terfere. 

With everything clear beneath a 
car on the Walker Lift, your service 
man can get around fast and do 
his best work. He can move equip- 
ment in and out quickly. He can 
keep the floor clean—keep his uni- 
form clean—and be on the watch 
for other customers coming in, if 
necessary. 

With Walker Lifts, your profits 
will go higher, too, because these 
lifts lend themselves to the most 
effective merchandising of your 
service. They're always in full view 
—more customers are attracted. 
They look safe—and they are safe. 
They look modern—and they are 
modern. 

Numerous other exclusive Walker 
features also contribute to the large 
return on your investment in Wal- 
ker Lifts, features such as—depend- 
able performance in any weather— 
direct electric drive—no air re- 
quired—low operating costs—low 
cost of installing and moving lifts 
to another location—low total in- 
vestment, etc, 

You owe it to your business to 
get full information about Walker 
Electric Lifts. See a nearby Walker 
jobber or write us. 


go higher with 
WALKER Electric Lifts 


LOS ANGELES, CALIF. 
Shell Oil Company 


SHELL *°° 





IN l | RACINE, WISCONSIN 
Beetcher-Cary Station 





an 


ITIE SERVICE, Burlington, Wis. 
. . John Terhorst Station 





FIRESTONE NEW HAVEN, CON. 
Service Stores, Inc. 


WALKER MANUFACTURING COMPANY, RACINE, WISCONSIN 


ALSO MAKERS OF WALKER JACKS AND DIRECT FLOW EXHAUST SILENCERS 
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given first place in this survey were Boston, New 
York, Buffalo, Philadelphia, Pittsburgh, Chi- 
cago, Milwaukee, St. Louis, Los Angeles, and 
San Francisco. An oil company name was men- 
tioned for first place in Baltimore-Washington, 
Atlanta, Cincinnati, Cleveland, and New Or- 
leans. In each of these five cases the oil company 
mentioned for first place has a premium grade 
motor oil. 

While the consumer market for premium 
grade motor oils is increasing, through the ad- 
dition of more customers to this type of oil, and 
through more frequent crankcase draining and 
maintenance of the correct oil level, yet this in- 
crease as to the number of customers may not be 
at the expense of lower price oils, in the opinion 
of some who have studied the consumer market. 

In their opinion the consumer oil market is 
going through a period of readjustment, and 
while the premium market is getting more at- 
tention now, and less emphasis is placed on 
price, there is a shifting of all classes of buyers. 
These authorities divide the consumer market 
roughly into three sections. First are the prem- 
ium buyers, those motorists convinced of high 
quality, and who will curtail expenditures for 
other merchandise before forsaking quality oil. 
Second are those on the other end of scale who 
buy on price, because their economic condition 
does not permit them to spend more for oil or 
because of some fetish about lubrication, such 
as the idea that ‘oil is oil’? so why spend more 
than the lowest price. Third, the motorists in be- 
tween who cannot or will not pay top prices, yet 
who want quality in their purchases. 

In recent years the trend has been towards 
the price market, through economic conditions. 
Now, market followers believe, the trend has 
changed, and will continue to change as more 
new automobiles are sold and general business 
conditions improve, with a shift all along the 
line, the premium oil market gaining customers, 
while some price buyers shift into the middle 
price bracket. 

One distributor of motor oil believes that all 
three buyer classifications will gain in the 
months to come. This distributor’s business is 
marketing in cans through automotive acces- 
sory retail stores, and after an intensive survey 
of his market the distributor sees no cause for 
alarm in the price field because more customers 
swing to premium oils. 

In his opinion the premium field will pick up 
business from the middle price bracket. The 
middleprice bracket will obtain customers for- 
merly interested only in “15 cent” oil, or in cans 
for home servicing. In turn the price class field 
will gain through motorists remaining in this 
class draining oftener and through those who 
were unemployed now having work, driving au- 
tomobiles again, but still interested in low price 
motor oil through economic necessity. 

In viewing the continuation of this swing to 
premium motor oils, sales managers point to the 
fact that personal selling by the salesman who 
meets the public is increasingly more important. 

As one sales manager put it, his advertising 
reaches the whole market, premium buyers and 


10) 


all, but it is the ‘“‘man who presents my products 
to the consumer’’ who is important. 

The importance of the salesman is seen when 
an effort is made to define the premium oil cus- 
tomer. He cannot be classified by the type of 
car driven, as many an old model car continues 
to use the highest priced oil, while some expen- 
sive cars run on just “oil.’’ He cannot be classi- 
fied as to his income. He cannot be classified ac- 
cording to purchases of other merchandise, for 
a premium oil buyer may be a price buyer on 
furniture, for example. 

Advertising reaches the premium oil buyer, 
but it also reaches the buyer in the middle and 
lower price brackets. Finding the premium oil 
buyer, and separating him from the others is 
the task of selling at the time of purchase. Con- 
sequently, as the prospects for premium grade 
oil increase, sales managers see the man ‘‘who 
presents the product to the consumer’ as the 
key to finding these prospects, turning them 
into customers, and keeping them as customers. 





Advertising of Motor Oils 
In National Magazines 


CLEVELAND—tThirteen oil companies and 
the Pennsylvania Grade Crude Oil Association, 
during the last 10 years, have spent $5,687,152 
in national magazines in advertising Pennsyl- 
vania motor oils. This figure by no means cov- 
ers the entire advertising appropriations of even 
these companies. It does not include other 
forms of advertising, such as signs, billboards 
and so on, nor advertising in newspapers and 
mediums reaching limited marketing areas. 

This figure is from the records of the Curtis 
Publishing Co. and, of this total given above, 
the sum of $3,869,218 was spent in the Saturday 
Evening Post. 

The Pennsylvania Grade association spent 
$996,895 in national magazine advertising from 
1924 through 1933. The annual expenditure 
increased to $173,188 in 1931, dropped to about 
half that amount in 1932 and increased by 50 
per cent in 1933 over 1932. : 

The total spent by this group of companies in 
1933 was $851,969, with seven companies and 
the association participating. Five of the eight 
advertisers spent over $100,000 each in talking 
their premium motor oils. 


Streeter Heads Producers 


BRADFORD, Pa., June 6.—At the recent in- 
itial meeting of the new board of directors of the 
Bradford District Pennsylvania Oil Producers 
Assn., Clarendon E. Streeter was elected presi- 
dent. Other officers named were: Cornell Pfohl, 
Jr., first vice-president; Parker Melvin, second 
vice-president; Thomas Mallory, secretary; and 
A. E. Booth, treasurer. 

The executive committee was re-elected. 
members are: R. M. Haskell, retiring president: 
C. E. Streeter, A. E. Booth, F. D. Dorn, E. C. 
Emery, C. F. Stevenson, T. P. Thompson, Jr., D. 
T. Andrus, C. N. Pfohl, Jr., H. J. Walter, George 
Bovaird, Jr., and W. J. Sloan. 
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Eeonomiec Conditions . 


Bringing Motor Oil Busmess Back 


HE retailing of motor oil is coming back 

é to the service station and the garage, mar- 

keting channels that the industry has long 
considered the logical outlets for oils. 

For a number of years oil marketing channels 
were disturbed. New types of outlets were be- 
ing developed. New marketing theories were 
being put into practice. New buying habits 
were forced on some customers by business con- 
ditions. Added to these were changes in the 
general problems of distribution inside and out- 
side the industry that tended to disrupt market- 
ing practices, 

Now, however, with the market for premium 
grade oils gaining, and a general shift in con- 
sumer buying toward the higher price oil brack- 
ets, the old channels of the station and garage 
are coming back into their own. Service sta- 
tions especially are seeking a greater portion 
of the oil market to improve this department of 
their business. 

Within the industry, a number of develop- 
ments forecast the direction of retailing of motor 
oils. These included the necessity, from the 
standpoint of profits, of improving oil to gaso- 
line sales ratios at stations; the marketing of 
oil in sealed containers; the development of new 
and improved types of motor oils, the sales ad- 
vantage of which the oil companies were quick 
to see. Another important factor was the open- 
ing up of a great number of dealer stations to the 
selling of more than one brand of motor oil. 

Last winter the two new grades of cold weath- 
er oils were introduced, and the industry heard 
much about the trend towards lighter oils, even 
for summer driving, on account of higher road 
speeds, necessity to reduce oil friction in the 
engine, and closer fitting of engine parts. As 
new motor cars replace older models, and light- 
er oils come into more general use the difference 
between the qualities of oil becomes more 
marked. And as oil becomes more a service, and 
less a piece of merchandise that can be sold over 
the counter, the more emphasis will be placed on 
the selling of engine lubrication instead of gal- 
lons of oil, and the more important becomes the 
retail place of business that handles oil as a ma- 
jor part of its business. 

Changes in business conditions also are affect- 
ing the retailing of motor oils. Several years 
ago the “squatter” was receiving considerable 
attention. His sales costs were low because he 
perched several drums on a vacant lot, his profit 
was mainly net and since he was out of employ- 
ment the small earnings each day were better 
than being idle. As general busimess conditions 
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. .. to the Stations 


improve operators of such type of outlets tend 
to disappear, being absorbed in their old occu- 
pations or in some other line of endeavor that 
yields a greater return. Many such “squatter” 
outlets have disappeared, and most of the low 
price oil signs today are seen in front of alley 
garages. 

That service stations intend to make a greater 
drive for oil business is evidenced by the trend 
of larger companies to take on additional lines 
of motor oil, thus making a bid for the business 
of motorists having a definite preference for a 
given type of oil. Indications so far from com- 
panies augmenting their line of oils beyond that 
of their own manufacture is that their own 
lines have not suffered any material loss in sales. 
Evidently new customers have been attracted 
by the new lines of oils, business that formerly 
went to a competitor. 


HE industry also is thinking seriously of the 
b ereettigiannn= il ratio at service stations. For 
years it was customary to figure the ratio should 
be 3 per cent. Unfortunately many individual 
stations, and companies, have fallen far short of 
such a ratio in recent years and it will be possi- 
ble in some cases to double or triple their pres- 
ent volume of oil sales before exceeding 3 per 
cent. Oil and chassis lubrication service also 
are closely allied in the station and garage, and 
an improvement in oil sales may not only mean 
greater profits for this department, but also a 
larger number of lubrication sales. 

The packaging of oil in sealed containers also 
has an angle that points towards more intensive 
cultivation of the service station and garage 
field by accessory and hardware wholesale oil 
distributors. Formerly such distributors were 
handicapped in handling oil in bulk, as tank car 
and drum shipments were more in keeping with 
the business of the oil or the gasoline jobber. 
The two and five-gallon can of oil aided the ac- 
cessory and hardware jobber because this was 
a package item, in keeping with the way other 
lines of merchandise were handled. Yet the two 
and five-gallon can still keep this type of distrib- 
utor closely allied with retail accessory and 
hardware stores. 

In the opinion of a sales executive for an ac- 
cessory jobbing company, that recently began 
distributing a branded oil, the one and five- 
quart can is the greatest single aid to branching 
out beyond the limits of the retail accessory 
store for outlets. This executive views the two 
and five-gallon can as a merchandise sale, with 
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ALL THE GAME— 


WITH A MAN 


Can you imagine the manager of the 
team at bat calling the game with a man 
on third and a_ powerful batter up? 
Neither can we. Nor, similarly, can we 
imagine businesses closing down with 
sales up and the “stands” full of 
buyers. G People do not stop buying 
at any time,—this summer least of all 
because, generally speaking, they have 


more to spend than for several years, 





and are spending it. So we repeat, stay 
on the air,—in publications, — continue 
your outdoor and direct mail campaigns. 
Keep advertising and get your share of 
the business that is coming, rain or 


shine, hot or cold. 
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the purchaser supplying his own service. The 
one and five-quart can, however, is a package for 
handling mainly where service is supplied with 
the sale, and in these small packages the execu- 
tive foresees a greater opportunity for his oil 
salesman to reach the service station and garage 
trade. 

This point, of the new type package enabling 
the accessory and hardware jobber to extend 
operations as an oil distributor, seems signifi- 
cant in the light of varied opinion within the in- 
dustry as to the efficiency of this type of distrib- 
utor for oils. 


HILE the accessory, hardware, and grocery 

stores were receiving considerable attention 
several years back as potential retailers of oil, 
these types of outlets today are believed to be 
on the wane, and their chief claim as oil retail- 
ers today seems to be their reaching the price 
market for the buyer wanting to service his own 
car, thus reducing his oil bill. 

One oil sales executive, with considerable ex- 
perience in distribution through accessory 
stores, points to an important feature of the ac- 
cessory stores’ business that has a bearing on 
the oil retailing situation. Years ago, this ex- 
ecutive points out, the accessory store sold auto- 


mobile accessories, and enjoyed a_ profitable 
business. Then many items formerly sold 


through accessory stores came to be standard 
equipment on automobiles as they left the car 
dealer’s floor. 

Through this change in the character of its 
business the accessory retail store was forced 


to seek new lines of merchandise to replace 
these lost markets. Naturally the accessory 


store, the executive continued, began grasping 
at anything having logical sales possibilities. 
Space formerly taken up by accessory merchan- 
dise was filled with sport goods, radios, refrig- 
erators, and oil also looked like the salvation 
of these stores. In the opinion of this executive 
the accessory retail store loomed large as an Oil 
retailer through this seeking of new markets. 

Now that the retailing of motor oil is drifting 
back to service stations and garages, the acces- 
sory jobber with oil distribution finds a means 
to solicit business from such outlets with the 
sealed can. 

The accessory jobber has played, and does 
play, an important part in oil distribution, along 
with the oil and gasoline jobber, between the 
refiner or blender, and the retail outlet. In 
some cases the accessory jobber has been highly 
successful as an oil distributor, in other cases 
not so successful. Those that have been success- 
ful have one common bond—the fact that the 
oil distribution part of their business has been 
conducted by salesmen who concentrated on sell- 
ing oil. 

In one case an accessory house handling a 
national brand has more than doubled its sales 
to retail outlets so far this year over the same 
period a year ago. Several salesmen with an oil 
industry background handle oil distribution. 

In another case an accessory jobber has 
placed the burden of oil distribution on one 
salesman, who spends most of his time on service 
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station and garage accounts. Four regular ac- 
cessory salesmen also include oil sales in mak- 
ing calls on accessory retail stores. Two of these 
salesmen have had successful sales records, the 
other two not doing so well. 


The wholesale distribution of motor oil has 
been a logical and important part of the business 
of many gasoline jobbers. Through their gaso- 
line business these jobbers have close contact 
with the retail outlets in their community, close 
contact with consumer problems, and distribut- 
ing facilities, so that oil distribution fits into 
their general plan of operation. 


The gasoline jobber usually handles one or 
more premium brands of oil at his own company 
service stations, so these outlets plus those of 
his gasoline dealers form the foundation for his 
ditribution. The jobber also has considerable 
knowledge of retail outlets, dealers, garages, 
and accessory stores, in his trade territory, to 
approach as outlets for his brands of oil. With 
some at least he is in contact, through his sales- 
men, for their motor fuel needs. 

Distribution facilities are also in favor of the 
gasoline jobber, since he has a fleet of trucks. 
These trucks are in daily service hauling gaso- 
line and oil to the jobber’s own station and those 
of his dealers, and can make quick delivery to 
other oil outlets. 


HE gasoline jobber has something to offer 
his dealers also in the line of merchandising 
through his own sales school. Evening meetings 
for his own station salesmen are part of most 
jobbers’ merchandising programs. While some 
of these meetings are of interest only to the job- 
ber’s own salesmen, in giving company instruc- 
tions and discussion of company policies, others 
are for the general education of salesmen on 
how to sell and the qualities of the products 
offered for sale. The source of oil supply, the 
blender or the refiner, gladly offers the services 
of salesmen to address these evening meetings. 
When a jobber has such a meeting on motor 
oils he can invite all his dealers and their sales- 
men to attend and benefit from the information 
given. One gasoline distributor, having an ex- 
tensive business on a premium motor oil among 
dealers in his trade territory, counts these eve- 
ning meetings as one of his most valuable con- 
tacts with these dealers. 


Salesmen of this gasoline jobber contact the 
oil outlets at least once a week, spending as 
much time as necessary with the dealer, talk- 
ing over marketing problems, and helping the 
dealer improve his oil sales. As in the case of 
most gasoline jobbers, the salesman spends con- 
siderably more time than this helping a new cus- 
tomer get started with the oil line. 

Then on an average of once a month this 
gasoline jobber has the oil dealers in to attend 
a general sales meeting, to hear addresses or 
to watch films, showing oil merchandising. 

These personal contacts, those of the sales- 
man and the meetings, are highly important, 
in the opinion of the jobber, to keep in touch 
with the man that presents the jobber’s oils to 
the customers. 
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DE LUXE SPECIALIZED LUBRICATION 


12 FEET 2 INCHES z 
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Model LD-120,_ the 
most popular unit in 
the largest line of 
lubricating equipment 
in the world. Price is 
half of high-pressure 
tank units of equal 


A major California oil 
company operating 750 
G.A.H. “Lubricating 
Systems’’, Proved that 
one large display unit 
surpasses in profits 10 
small units with only 
hand guns and minor 
equipment. 


ONE CAR ON THE HOIST IS EQUAL TO 8 AT THE PUMP 
A “moisture-free’”’ lubricator gets those 8 at free’’—no moisture comes in contact with grease. Seo ll. fe 


the pump onto the hoist better than the best In many cases G.A.H. Lubricators pay full cost 


capacity. 
Fully Patented. 








ri ae ee -, in 60 days. Furnished with or without hand Eastern Sales Offices: 
advertising methods. It has big display; it will guns, lacquered in oil company colors, with 246 West 65th St., — York City 
sell lubrication for the dealer because of its scl€n- chromium finish. Unsurpassed as a_ business 341 North Clark St., Chicago, III. 
tific dispensing. It has speed, capacity, appear- builder; unsurpassed in every feature of modern Factory and Main Office: 
ance. It operates economically. It’s ‘“‘moisture- greasing. Write for full particulars. 6916 Romaine St., Los Angeles, Calif. 
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Sealed Oil Cans! 


High Speed Closing Machines Slow Speed Closing Machines 
For Large Refinery For Small Refinery 


Full line of cans for oil and Grease Trade 


ENTERPRISE CAN COMPANY 


McKees Rocks, Pa. Suburb of Pittsburgh 
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Improved Quality Standards 


of lis Oils... 


e « ¢ In Midst of the Depression 


ROM a series of meetings in the oil region 
- 11 years ago, the Pennsylvania Grade Crude 

Oil Association was formed, an organiza- 
tion that has developed trade standards and 
practices for the protection of the Pennsylvania 
premium oil market, and standards for the pro- 
tection of the consumer of quality motor oil. Its 
headquarters are at Oil City, Pa. 

While the association is approaching its 11th 
birthday, many points in its program were 
started within recent years, as the association 
constantly seeks means to improve the quality 
of oils from Pennsylvania grade crude and their 
distribution to the public. 

The association today is known throughout 
the country for its current five-point program in 
marketing quality oils: 


1. The raising of minimum specifications on 
neutrals for blending into finished oils bearing 
association 


the emblem. 





Ralph T. Zook, Bradford, Pa., Sloan & Zook Refining 

Co., president of the Pennsylvania Grade Crude Oil 

Association. Mr. Zook is also a member of the Plan- 

ning and Coordination Committee, for the oil indus- 
try, at Washington 


2. Educational work for the association’s 
field representatives. 

3. The change in the association’s emblem, 
to be used as an emblem and not as a trade 
mark. 

4. The deliberate appraisal of the Pennsyl- 
vania oil market in the depths of the depression, 
and the abrupt change in returning Pennsyl- 
vania oils to the quality market. 

5. The association’s research 
Pennsylvania State College. 

Also, the association has a unique position 
among trade organizations as it has carried on 
continuously a promotional program, and has 
not missed a single year in conducting a nation- 
al advertising campaign. 

The association was founded at a meeting in 
Pittsburgh Aug. 31, 1928. The organization 
was the culmination of a series of local meet- 
ings through the oil region for some months be- 
fore by a group of about 25 Pennsylvania oil 
men, interested in maintaining the prestige of 
the region as a source of quality motor oil. 

During the first six years the association saw 
the oil region prosper and reach its peak in the 
post-war period. In describing this period, 1923 
to 1929, T. O. Grisell, present executive secre- 
tary of the association, told at a series of din- 
ners for its jobber and distributor members, how 
producers received good prices for their crude 
oil, how the refiners made money, and how ma- 
keters were happy over their business. 

“Ninety-five per cent of all the motor lubri- 
cants we sold (in this period) were blends of 
what we then called 200 at 70 neutral and Penn- 
sylvania bright stock, or the equivalent.” said 
Mr. Grisell. 

“We had a ‘first line’ distributing organiza- 
tion composed altogether of strong hands, na- 
tional brand organizations, national sales or- 
ganizations without brands or strong sectional 
organizations,” he continued. 

“The products of those refiners operating on 
from 600 to 1200 barrels a day, who could not 
afford extensive sales organizations because of 
their lack of volume, were absorbed and distrib- 
uted by the stronger companies. We had no 
weak spots in our distribution. It was in this 
period that every phase of the Pennsylvania mo- 
tor oil business reached its post-war zenith.” 

Then came the dark days of 1929 which con- 

(Continued on page 55) 
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tinued for three more years. Through the lease 
and agency more than 100,000 service station 
outlets were closed to Pennsylvania brands, and 
coupled with the depression, oil marketing chan- 
nels were sadly disrupted. 

The two-gallon can business was developed, 
and oil that could not reach the market any 
longer through the customary service station 
channels found its way to the consumer through 


new outlets, grocery and other chain stores. ° 


These new channels were important to the oil 
region in moving oil from the refinery storage 
tanks, and Mr. Grisell’s figures show that with 
1929 sales at 100 per cent, those for 1930 were 
125 and for 1931 were 136 per cent. The new 
oil marketing channels seemed the salvation of 
the oil region, but difficulties arose, and the 
crisis came in 1932. 


HAIN store buyers were interested in having 

the association emblem on the package, and 

in demanding lower and lower prices. To meet 

such price conditions the quality had to suffer 
as prices went lower and volume grew. 


“In contrast to the high quality of 1928, more 
than 98 per cent of our two-gallon can business 
in 1932 was composed of 150 neutral blend oil 
or worse,” said Mr. Grisell in his address, re- 
viewing the 1932 crisis. 


“The emblem of the association was to be 
found on both the highest priced and the cheap- 
est oil on the market. It was being used as a 
brand and, in this use, was destroying our na- 
tional brands, crippling our jobbers and setting 
a 15-cent oil structure for the whole country. 


“In this crisis, other meetings were called. 
These were attended by interests from all over 
the region—producers, refiners and marketers. 
The original founders were there in force. 
Stock was taken of the situation. Facts were 
sought and not dodged. 


“We all got together at State College,” Mr. 
Grisell continued, ‘“‘in the fall of 1932. At that 
meeting, it was agreed that we would put Penn- 
sylvania motor oils back in the premium spe- 
cialty class and keep them there. Having the 
best motor lubricants in the world, we would no 
longer permit them to be the football in the mo- 
tor oil business. 

‘We planned sound changes which we knew 
would be revolutionary in their effect. We de- 
termined to remake our business regardless of 
the cost. (In 1932 volume fell back to 125 per 
cent of 1929.)” 

With these meetings and the appraisal of the 
situation the association launched radical 
changes, changes that have affected the distri- 
bution and market of Pennsylvania oil. Some 
of these changes were put into effect at once. 
Others are of a continuous nature, such as the 
Pennsylvania State College research program. 

One of the initial moves made by the associa- 
tion was to clean house on what were termed 
‘undesirable’? members. In the fall of 1932 
about 160 members were dropped. This phase 
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of the program has continued, and today the 
loss in membership reaches more than 200. 
“We want only those members who are inter- 
ested in building constructively by sound mer- 
chandising methods founded on quality prod- 
ucts,’ said Mr. Grisell in his address. ‘“‘We do 
not want any man or firm in our association who 
can be tempted to cheat or chisel in connection 
with our insignia or the word ‘Pennsylvania.’ 
acl I can assure you that, nationally, this 
move has been of tremendous importance.” 


Peter part of the program was the change 
/ in location of the association’s emblem on 
containers and in advertisements. Although the 
emblem had never been intended as a trade 
mark, it had been put to this use quite widely. 
The change subordinated the emblem, so that it 
still could be seen by the customer, but as an 
emblem of quality and not as a brand name. 

Regulations for the proper use of the emblem 
are contained in a booklet of the association, 
revised Oct. 20, 1933, by the board of directors. 
The booklet illustrates its proper and improper 
use on all types of containers, and in advertis- 
ing material. 


Placing a large emblem in the middle of a 
package resulted in “salesmen, as well as con- 
sumers, classifying all oils bearing the insignia 
as equal,’”’ said Mr. Grisell in his address. 

“Obviously this could not be true. The prac- 
tice was an imposition upon and was unfair to 
the consuming public. Therefore, we passed a 
regulation limiting the size of the insignia and 
indicating the exact position of its use on every 
package. This step has again given to the in- 
dividual brand of the jobber or the refiner its 
opportunity to stand on its own feet. It has 
taken from him who would not or could not pro- 
mote, the weapon by which he was destroying 
the sounder businesses of those who could and 
did promote. 


“Courageous, because it involved such a large 
percentage of our business, this changing of the 
use of the membership insignia has proved one 
of the healthiest major operations ever per- 
formed on an industry.” 

An equaliy drastic change was made in late 
1932 in the minimum specifications for blended 
oils bearing the insignia of the association. In- 
stead of 150 neutral, the minimum was set at 
180 at 100 neutral in blended oils. 

“When this change of specifications was 
under discussion,’ said Mr. Grisell in his ad- 
dress, “it was estimated that we would lose from 
40 to 60 per cent of the more than 600 brands 
registered with the association for use of the 
membership insignia in connection with 150 
neutral blended oils. 

“The change was undertaken in spite of these 
estimates, it being the determination of the as- 
sociation that our first obligation was to make 
sure that our insignia stood for premium oils. 
It was a startling fact that only 11 brands of 
minimum specification oils dropped the insignia 
and refused to meet the new specifications. 

“This gives you the picture of a whole indus- 





try, in the very bottom of a depression, courage- 
ously remaking itself from a commodity to a 
quality business. I know of no other instance 
in the history of American business where such 
a change has been undertaken and successfully 
carried through under such circumstances. 

“At the same time, the refiners of Pennsyl- 
vania oil stopped the sale of non-viscous neutral 
for motor lubricating purposes. Recognizing 
that this practice, which had developed during 
the trying price times of the depression, could 
not but be injurious to the industry, all the re- 
finers of Pennsylvania grade crude oil agreed 
that, thereafter, none would sell non-viscous 
neutral to anyone or into any channel where it 
might find its way on to the market as a ‘100 
per cent Pennsylvania motor oil.’ ”’ 

Accompanying these changes, the association 
also adopted a new policy on its field personnel. 
In 1932 the association had a number of young 
men traveling the country attempting to police 
the sale of Pennsylvania oil, but they were on 
the move so much of the time that they could 
not give close attention to any one place. 

These field men and some additions to the 
staff were called in, sent to Pennsylvania State 
College and put through an intensive course in 
petroleum technology and training in merchan- 
dising. Then they were returned to the field 
and stationed in key. cities, to aid in merchan- 
dising Pennsylvania oils. 

Field men now are stationed in Boston, coy- 
ering the New England territory; New York, for 


New York and New Jersey; Philadelphia, for 
Philadelphia and Baltimore: Pittsburgh, for 


western Pennsylvania; Oi] City, for western New 
York state; St. Louis, for Kansas City also and 


that central territory; Chicago, and nearby 
large cities in Wisconsin and Indiana; and 
Cleveland, for northern Ohio and Detroit. The 
assistant secretary of the association is in Los 
Angeles, and covers the entire Pacific coast 


territory. 


“TI believe them to be as well trained as any 
sales organization in the oil industry,” 


said Mr. 

































Grisell referring to the field staff in his address. 
‘“T know them to be of high caliber, morally and 
mentally. In one short year they have proved 
themselves to be real factors in their various 
communities.”’ 

The other major feature of the association's 
program, the research program at Pennsylvania 
State College, is discussed in another article in 
this issue. 

In the face of these changes of policy and of 
standard, the sale of Pennsylvania oil came 
back, after the decline of 19382 over 1931, and 
in 1933 volume reached the level of 148 per cent 
compared with 100 per cent for 1929. 


The address of Mr. Grisell to jobbers pointed 
to three facts applicable to jobbing problems. 
They are in brief: 

“First, we do not expect to sell under the 
membership insignia of the association all of 
the motor oils that are sold. We recognize that 
cheap oils are bought and must be sold of 
necessity. 

“Second, we have and expect to hold the top 
position in the quality market with our emblem 
oil. 

“Third, there is more honest profit to be made 
today in selling a premium emblem oil against 
premium competition than is possible in price 
competition. . Your (jobbers’ and market- 
ers’) future is bright—-but only so long as you 
sell quality.”’ 

Three assurances of the future were given 
also by Mr. Grisell of interest to the association 
and to oil jobbers intent on building a perma- 
nent quality business. They are in brief: 

“First, we have the assurance of sufficient 
petroleum from which can be manufactured all 
of the premium Pennsylvania motor lubricants 
that can be sold at prices commensurate with 
their quality. 

“Second, we have the assurance of quality. 

“Third, in the sale of our emblem motor oils 
we have the assurance that the competition 
daily is changing more and more away from 
price levels to quality fields.” 




















Nine employes of the Freedom Oil 
Works Co., Freedom, Pa., recently 
were awarded gold medals for having 
completed 10 years of service without 
having a motor vehicle’ accident 
charged against them. The awards 
were made at a luncheon at Roches- 
ter, Pa., by Wallace M. Reid, of the 
Ocean Accident & Guarantee Corp., 
donors of the medals, Those who re- 
ceived the award were, back row, left 
to right: L. C. Smith, Beaver, Pa.; 
Ross McClain, Beaver, Pa.; Howard 
Kredel, New Brighton, Pa.; A. D. 
Cowdery, Warren, Ohio; H. A. Mce- 
Climans, Beaver, Pa. Front row: 
R. S. Westlake, Warren, Ohio; John 
A. Peggs, Steubenville, Ohio; Harry 
Clark, Johnstown, Pa., and A. R. 
Vale, Steubenville, Ohio. The com- 
pany also follows a system of award- 
ing bronze medals each year and sil- 
ver medals after five years of no- 
accident driving in addition to a cash 
bonus 
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The Kendall Refinery as it is today. 
one of the most modern and best-equip- 
ped plants in the country, producing a 
premium motor oil of a quality that 
has never been bettered. 








DPDENNSYLVANIA 


MOTOR OILS ADDED... 


. .. Fo Large Companies’ Line 


many larger oil company station stocks has 

been indicative of the trend in merchandise 
—that the service station is becoming more of a 
retail automotive store for motorists and less 
an outlet for the products of one particular re- 
finery. This trend has been evident in the types 
of motor oil in stock, as well as in the accessory 
merchandise field. 

Many larger Oil companies have added new 
types of oil to their station stocks to get the 
business of motorists having a preference for 
such oils. In many cases this has meant the ad- 
dition of a Pennsylvania oil, under the com- 
pany’s own, or some, other brand name, as a 
premium brand, to augment the line of oils pro- 
duced in the company’s own refineries. 

Many large companies have marketed a Penn- 
sylvania oil for years, and with the addition of 
other large companies in recent years, consid- 
erably more than a hundred thousand outlets, 
including jobber and dealer outlets along with 
company stations, are now merchandising a 
premium Pennsylvania motor oil. 

The Pennsylvania Grade Crude Oil 
tion has advanced the figures that approximate- 
lv 40 per cent of the motor cars are lubricated 
with a Pennsylvania oil. Accepting this figure 
t its face value, and assuming that these mo- 
torists purchased a Pennsylvania oil because 
they wanted to, then it is obvious that an oil 
company without a Pennsylvania oil automatic- 
ally shuts the door to four out of every ten motor 
car owners, as far as oil sales are concerned, 
and sales effort is hampered also in obtaining 
the gasoline business of these customers. 


Competition in the service station field also 
hes aided in establishing this oil trend. Retail 
sales executives have realized that the day of 
the weak service station, financially speaking, 
sapping profits from a company’s better stations 
is about over. <A provision in the current code 
indicates this, stating that every division of the 
industry must stand on its own feet, financially. 
Then there is another code provision about sell- 
ing below cost. 


= the past several years an inventory of 


Associa- 


Consequently, service station merchandising 
has taken on a broader front, with new products 
added to induce more customers to come into 
the station, and to induce customers to spend 
more, thus raising the level of the sales average 
per customer. In this connection the handling 


of a given type of oil induces customers pre- 
ierring that type to enter the station, possibly 
as regular customers also for gasoline. 


Effect of the addition of another type of oil 
to a company’s regular line is found in the expe- 
rience of a large company that has taken on 
distribution of a nationally advertised Penn- 
sylvania oil. Records indicate that the sale of 
the company’s own oil brands did not suffer 
through the move. Sales volume on the com- 
pany’s own oils remained unchanged, so the 
sales of the additional type were all plus busi- 
ness. Also, it was found that the Pennsylvania 
brand enabled the company to obtain more deal- 
ers, the dealers first taking on the oil and later 
coming to the company for its own line of oils 
and gasoline. 


The list of larger oil companies at present 
handling a Pennsylvania motor oil is pretenti- 
ous. This survey does not include companies on 
the West coast, the thousands of gasoline and 
oil jobbers distributing a Pennsylvania oil in 
their territory, or the several rumors now exist- 
ing that several other larger companies soon 
will market this*type of oil. A brief list of some 
of the larger companies now marketing a Penn- 
svlvania oil follows: 


“gw HE Pure Oil Co. has marketed its premium 

grade Pennsylvania oil, “‘Tiolene,’ for many 
years. This oil comes from the company’s Cabin 
Creek field in West Virginia, and this field was 
brought in Dec. 14, 1914. 

“Tiolene’’ has been marketed in sealed con- 
tainers for a number of years. Distribution now 
is eStimated at about 25,000 retail outlets, in- 
cluding stations of Pure Oil jobbers, dealers, 
and company outlets. These are located in 28 
states, covered in full or partially by the com- 
pany’s distribution. The 28 stations comprise 
the eastern seaboard, southern states, northwest 
into Minnesota and the Dakotas, southwest into 
Texas, and most of the central west states. 


The Shell group markets ‘Shell Penn’ 
through company outlets, jobber distributors, 
and dealers. Distribution is in all the 48 states. 
The oil is handled in sealed bottles. 


’ 


Sinclair Refining Co. also has national dis- 
tribution of its “Sinclair Pennsylvania” oil. Dis- 
tribution is through its jobbers, dealers, and 
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[PENNSYLVANIA To cucrenteed 


BRADFORD AMBER} 


\ 4% 100% PENNA 
ST QUALITY 








DON’T CLIP THE COUPON 
UNLESS YOU ARE INTERESTED 
IN PROFITS 


UST ordinary oil won't solve the Jobber’s prob- 


“" lem this vear, but - - - - - - - - = = 


A Direct Refinery Connection and a REAL PENN 
franchise will assure you of profits on business 
that won’t be taken from you after your good will 


is established. 


REAL PENN Oils are available in all size con- 


tainers from l-quart cans to tank cars. 


PENNSYLVANIA OIL PRODUCTS REFINING COMPANY 


Producers and Refiners of Bradford Amber Crude 


Refinery: Eldred, Pa. Main Offices: Warren, Pa. 


Pennsylvania Oil Products Refg. Co. 


Warren, Pa. 


We want to know more about the Real Penn Franchise. 


Company Name.................. eT “ ats dixie seca ae 
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company properties in the 48 states. Sinclair 
handles the oil in sealed cans, and has been 
conducting an extensive advertising campaign 
with its pre-historic monster, and also through 
its exhibition at the Chicago World’s Fair. 


The Standard Oil Co. of Ohio has been one of 
the most recent larger companies to market a 
Pennsylvania oil. The brand name is ‘“‘Stand- 
ard Oil Penn” and distribution was started 
April 12, 1934. The oil is handled in 1 and 5- 
quart sealed cans, and is displayed in a large 
percentage of its outlets in Ohio. Although the 
company has not handled this brand for a long 
enough period to make an analysis of sales, in- 
dications so far are that handling a Pennsyl- 
vania oil has not affected. sales of its other 
brands. The Ohio Standard has been marketing 
a Pennsylvania oil for some time through its 
Fleetwing organization selling to Ohio jobbers, 
and those in bordering states. 


The Ohio Oil Co. has been selling ‘‘Linco- 
Penn” for three years. Distribution is in In- 
diana, Illinois, Kentucky, Michigan, and Ohio, 
and through about 1900 retail outlets, not in- 
cluding jobber outlets. It is estimated that sales 
of Pennsylvania oil has not hampered that of 
the company’s own brand. 


Barnsdall Refineries, Inc., began distribution 
of a Pennsylvania oil, of a national brand, early 
in 1933. The Minneapolis-St. Paul division be- 
gan distribution first, and other territory was 
taken on later, so Barnsdall now sells this oil 
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One of the largest fractionating towers ever built was re- 

cently hoisted into place for the United Refining Co. of 

Warren, Penna. It is 6 feet 9 inches by 110 feet, arc 

welded, and the work is the design of Arthur G. McKee. 
Co., Cleveland, the firm building the unit 


in all or part of about 16 states in the central 
and southwest regions. The oil is marketed 
through about 3500 retail outlets, and is made 
available to Barnsdall’s jobbers. 

Although the Standard Oil Co. of Indiana 
does not directly handle a Pennsylvania oil, hav- 
ing ‘‘Iso-Vis’’ as its premium brand, two subsid- 
iary companies handle a Pennsylvania oil. In 
Utah the Utah Oil & Refining Co. has some dis- 
tribution on a Pennsylvania oil. In the east the 
American Oil Co., Baltimore, markets ‘‘Pen- 
Amo” in cans through its jobber, dealer and 
company facilities along the seaboard from 
Maine to Florida. 

Cities Service Oil Co. is one of the larger com- 
panies that has marketed a Pennsylvania oil for 
some time, and a subsidiary company has a re- 
finery in the oil region. Its brand is ‘‘Koolmo- 
tor’’ now packaged in cans, distributed through 
jobbers, dealers, and company outlets in all 
states east of the Rocky Mountains, including 
Colorado and Wvoming. 

The Tide Water Oil Corp. is also a veteran 
distributor of Pennsylvania oil with its ‘‘Vee- 
dol” and “Typenn”’ brands. ‘‘Veedol’’ is mar- 
keted under the Pennsylvania Grade Crude Oil 
Association’s emblem all over the world, and 
has extensive distribution in this country 
through gasoline jobbers and dealers. 

On the West coast Pennsylvania oils have en- 
joyed a large volume of sales for a great num- 
ber of years and a number of larger companies 
handle this type of oil. The Standard Oil Co. of 


California, for example, handles ‘Standard 
Penn” through Oregon, Washington, Nevada, 


Arizona, and New Mexico. ‘*Mobiloil’’ on the 
West coast is a Pennsylvania oil. 

While this list of larger companies is by no 
means a complete roster of all Pennsylvania oil 
distribution it serves to show the magnitude of 
Pennsylvania oi] distribution through larger 
marketing units, and bears out that Pennsyl- 
vania and other premium motor oils are finding 
new channels of distribution within the petro- 
leum industry. 


Navy Oil Contract Goes to Sinclair 


NEW YORK—A navy contract calling for 2.- 
000,000 gallons of lubricating oils has been 
awarded to the Sinclair Refining Co. by the U. 8. 
Navy. The contract, for 1934-35, is the fourth 
successive award let by the Navy to Sinclair. 

Though 2,000,000 gallons are mentioned the 
government states that the ‘‘uncertain and 
varying needs. . make it impossible to deter- 
mine the quantity that may be required.” All 
Atlantic ports are to be serviced as well as the 
District of Columbia, the Panama Canal, the 
Army, and 12 departments in over 42 states. 

Delivery on another contract calling for 1.- 
000,000 barrels of fuel oil to be used by the 
fleet during maneuvers in the Atlantic has be- 


gun. The remainder of the contract will be ob- 
tainable as needed at other Atlantic and Gulf 
ports. 
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HIS measure of how much a lubricating 


oil thins out under high pressure is being 


talked about now in connection with the new 


types of motor oils. What viscosity index is 


and what it means is told, in this article, in 


simple language, for the benefit of the under- 


standing of the marketer on this subject. 


Whal is Viscosity luadex? 


HE use of the expression ‘‘Viscosity Index,” 

generally abbreviated to V. I. for conveni- 

ence, has been used so frequently in re- 
cent years as a criterion of the quality of one 
property of a lubricating oil, and for compar- 
ing this quality in different oils, that the tech- 
nical man has come to a thorough understand- 
ing of both the meaning and the use of the 
term. Since it is probable that this index will 
continue to be used generally, in one form or 
another, in describing lubricants, the layman 
may be interested in a working understanding 
of its meaning. 

Practically speaking, the viscosity index of 
an oil is the relationship between its viscosity 
at high temperatures and its viscosity at low 
temperatures. Or, it may be considered as a 
ratio, representing the rate at which an oil 
loses its viscosity with increasing temperature, 
or gains in viscosity with lowering tempera- 
ture. 

One type of oil “thins out’? more rapidly than 
another, as the engine heats up, giving a thin- 
ner, or lower viscosity, oil at the higher oper- 
ating temperatures. The oil which loses vis- 
cosity, or ‘‘body,’’ faster with rising tempera- 
ture is said to have a lower viscosity index, 
than one which loses viscosity less rapidly with 
the same change in temperature. 

The ratio, or quality or relationship, does not 
necessarily have any correlation with the serv- 
ice stability of the oil, its oxidation resistance, 
or the difficulty or ease with which it may be 
chemically decomposed, or cracked, in the en- 
gine. Broadly speaking, there does exist a gen- 
eral relationship between V. I. and resistance to 
oxidation, sludging, or stability, as found in 
commercial oils. However, V. I. is not used 
as a direct measure of these properties, other 
tests being employed to indicate the relative 
merit of oils in these properties 

Viscosity index does not refer to the ‘“‘thin- 
ning’’ of an oil by the solution, in the crank 
ease oil. of high boiling portions of the fuel 
which condense in the cylinder before burn- 
ing or escape as vapors into the crank case and 
are dissolved in the oil to lower its viscosity. 
Nor does it refer to reduction of viscosity, or 
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“thickness” of the oil caused by decomposition 
of portions of the oil under the heat of the 
cylinder, a ‘‘cracking’’ of the molecules which 
destroys their original structure and therefore 
the nature of the oil, permanently. 

The property designated by viscosity index 
refers only to that chemical property of the oil. 
inherent in the structure of the molecules com- 
posing it, by which the material changes more 
or less in viscosity when heated, without de- 
composition or change in the original structure 
of its molecules. To illustrate, the viscosity 
of an oil may be changed, say from 255 Say- 
bolt seconds at 100 degrees F., to 49 Saybolt 
seconds at 210°F., without decomposition, and, 
when the oil has been cooled again to 100°F., its 
viscosity will again be 255 seconds. This may 
happen innumerable times without changing the 
viscosity at either temperature, or without 
changing the viscosity index, provided the oil 
molecules are not decomposed, or ‘‘cracked” in 
the heating process. The same is true of any 
range of viscosities or temperatures. 


HE viscosity index, which is used to show 
the difference in viscosity rate of change with 
temperature change, is calculated at present by 
a formula, the variables of which are arbitrari- 
ly selected to give a representative numerical 
value. This formula is: 
L—U 
, oe * —— x 100. 
L—H 
The letter U represents the viscosity of any oil, 
the index of which is sought, at 100°F. Letter 
H is the Saybolt viscosity of a 100 V. I. oil. at 
100°F., which has at 210°F. a viscosity equal to 
that of the unknown oil at 210° F. Letter L is 
the corresponding Saybolt viscosity at 100°F. 
of an oil of zero V. I., which at 210°F. has a vis- 
cosity equal to the viscosity of the unknown oil 
at 210°F. 
To illustrate the calculation of the V. I. of an 
unknown oil, the viscosities of which at the two 
temperatures have been determined. Let these 








viscosities be: at 100°F., 410 Saybolt seconds; at 
210°F., 55 seconds; 410 seconds, then, equals the 
term U, in the equation. For the other terms, H 
and L, each has the same viscosity, 55, at 210°F. 
By reference to tables of viscosities of 100 and of 
zero V. I. oils taken as standard, we find that a 
100 V. I. oil, (H), with 55 viscosity at 210°F., 
has 339 seconds viscosity at 100°F.; H, in the 
equation, equals 339 seconds. Correspondingly, 
a zero V. I. oil, (L), with 55 viscosity at 210°F., 
has 596 seconds viscosity at 100°F. L, therefore, 
in the equation, has a value of 596 seconds. 

Substituting these values, the equation then 
reads, 


596-410 186 
vi &. = x 100 72.0 Vick, 
596-339 257 
approximately. 
The viscosity index of the unknown oil U, 
then, is about 72.5, incidentally indicating its 


origin to be probably an East Texas or Mid-Con- 
tinent crude, unless the oil was refined with ex- 
traction solvents, or by hydrogenation, or treat- 
ment with chemicals such as aluminum chloride, 
which processes change the typical molecular 
structure of the molecules, and therefore the vis- 
cosity rate of change with temperature change. 

Note that these oils each have the same vis- 
cosity at 210°F., but that each differs in viscosity 
widely at 190°F. In other words, each oil shows 
a different rate of viscosity loss during the same 
temperature rise, from 100 to 210F. The H 
oil from 339 at 100°F. to 55 at 210°F. is a typical 
high viscosity index oil: the L oil is typical of 
zero viscosity index oils. 

This system, which is Obviously chosen arbi- 
trarily as a means of comparing oils by a stand- 
ard, on their rates of change of viscosity with 
temperature changes. It was developed by Dr. 
E. W. Dean, chief of inspection laboratories for 
the Standard Oil Co. of New Jersey and its sub- 
sidiaries, and G. H. B. Davis, of the technical 
department of Standard Oil Co. of Louisiana, 
and was first published in 1929. 


HESE technologists selected a series of typ- 
‘ ical oils manufactured from Pennsylvania 
crudes, which oils have the highest viscosity in- 
dex of any oils refined by conventional methods 
in this country. The viscosities of these oils were 
determined at 100°F. and at 210°F. A similar 
series of oils from Gulf Coastal crudes were 
studied to obtain similar data. The viscosities 
of the different grades of Pennsylvania oils were 
averaged for each grade, and the viscosity-tem- 
perature change ratio of these oils was taken 
arbitrarily as 100 on the viscosity index scale. 
The viscosity temperature change ratio of the 
Coastal oils was taken also arbitrarily to repre- 
sent zero on the V. I. scale. The formula was 
worked out to show the V. I. of other oils, inter- 
mediate in nature between these two extremes, 
as percentages of the higher class. That is, 
72.5 as found above is a percentage of the index 
of Pennsylvania oil. 

The originators of the system, referred to 
often as the ‘“‘Dean and Davis Viscosity Index,” 
caleulated from a huge amount of viscosity data 


on numerous oils from different crudes, that the 
V.I. of oils from six typical crudes are as given 
below: 


Viscosity 
Type of Crude Index 
Comet Glgmet Cj... .5055..:-. Deane, i). 
gk b(n er ere . 20. 
Colombian ......... ee . 40. 
oe . 60. 
Mid-Continent .............. . Bd. 
Pennsylvania 100. 


These values of course are approximate aver- 
ages of a large number of determinations on dif- 
ferent oil samples. Even Pennsylvania oils 
will, in individual cases, vary several units from 
the average of 100 taken as standard. 

California oils show a wide variation in vis- 
cosity index, from well above zero to minus 25 
and lower, depending on the particular crude 
used in refining. The values given above for 
these crude types are true for oils refined in con- 
ventional processes which do not involve alum- 
inum chloride, hydrogenation, extraction sol- 
vents or other special processes which change the 
typical or average molecular structure of the 
oils. 


HE most important point in understanding 

the viscosity index idea, is the indication 
which it gives of the properties of the lubricating 
oil in the changing temperature conditions of en- 
gines under all conditions. As a generality, the 
higher the viscosity index of an oil, the higher 
will its viscosity be at any high temperature; 
it is less thin at summer engine temperature 
than is an oil with a lower viscosity index, which 
has the same viscosity in seconds at, say, 100°F. 
Correspondingly, assuming an ‘‘A”’ oil and a “B” 
oil, each with the same viscosity at 100°F.; the 
“A’’ oil is about zero V. I., the “B”’ oil is about 
100 V.1.; when the radiator boils in summer the 
“A” oil will be thinner than the “B” oil. When 
the temperature drops to zero F. in winter the 
“A” oil will be thicker than the ‘‘B”’ oil and the 
engine with the “A” oil may be harder to start, 
other conditions being equal. In summer the 
loss of engine power from the drag of the oil 
film in the engine will be smaller using the “A” 
oil than when using the “B” oil. The same con- 
clusions are true in much lesser degree when 
comparing an oil of intermediate V. I. with the 
“B” oil. 

While viscosity index is an important property 
of a lubricating oil, it must not be taken, in it- 
self, aS a measure of other properties than the 
viscosity-temperature change of the oil. It is 
not of necessity a criterion of the sludging char- 
acteristics of an oil, although there may be a 
general relationship. It is not a measure of the 
“oiliness’’ of an oil, or its ability to maintain a 
film of oil between, for instance, a journal and a 
bearing under high pressures. It does not offset 
poor refining methods, nor does it excuse the 
careless choice of a lubricant of the proper grade 
for any given purpose, by application of the at- 
titude attributed to a half-savage horseman, 
who, when remonstrated with for the extremely 
heavy saddle he used, said artlessly, “Oh, that 
doesn’t matter, the horse carries all the load.’’ 
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Fundamental and 


Practical Research Combined in... . 


: Co-operative Program 


By Arch L. Foster 
N. P. N. Sta Writer 


HE petroleum research program started 
% five years ago by Pennsylvania State Col- 

lege is fast becoming well known to the oil 
industry not only in America but throughout the 
world. It is a program of fundamental investi- 
gation of Pennsylvania Grade petroleum, its 
characteristics and its nature, surpassed by none 
and equalled by few research institutions in the 
world. 

This program was instituted in the fall of 
1929, as the beginning of a systematic attack on 
the multitudinous problems confronting the oil 
industry in general and the Pennsylvania oil 
fraternity in particular. As a fitting continua- 
tion of the plan to increase the fundamental 
knowledge of Pennsylvania crude, the ultimate 
goal is to produce better fuels and oils. 

At that time the state appropriated two sums 
of $25,000 each for the chemical and mineral 
divisions of the college, to be used over a period 
of two years to begin the programs of research 
on those two phases of the industry. 

After a preliminary period of intensive in- 
quiry into the problems confronting the indus- 
try, the fundamental questions were outlined, 
and the investigation was started. The primary 
question was, and is; what is the nature of Penn- 
sylvania petroleum and its products? Corollary 


Staff of petroleum re- 
search laboratory at 
Pennsylvania State Col- 
lege. Dr. F. C. Whit- 
more, in general charge 
of the program, is at 
the reader’s extreme 
left, front line. Dr. M. 
R. Fenske is in the 
center of the front 
line; W. B. McCluer is 
second from the right, 
and Dr. H. A. Everett, 
in charge of the engine 
testing laboratory, is 
on the extreme right 
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at Mtate College 


to, or a continuation of, this problem, is the more 
immediately practical one: how may this knowl- 
edge so gained of the nature of the crude, be 
utilized to make far better motor fuels and lubri- 
cants, than those now refined from it? 

To tackle these problems by an extensive an- 
alytical study of the chemical and physical prop- 
erties of the crude and its fractions was the first 
project adopted by the college. Later, it was de- 
cided that further progress of the work required 
a more intensive, non-competitive study of re- 
fining methods, old and new, in the light of their 
disclosures regarding the nature of the products 
obtained, as well as the changes which may be 
made in refined oil products by more efficient 
refining methods. 

In 1932, the Pennsylvania Grade Crude Oil 
Association, with the purpose in mind of stand- 
ardizing and improving the quality of Pennsyl- 
vania oil products, set up a plan for developing 
methods for identifying Pennsylvania oils and to 
study intensively product properties, along with 
research on the development of better refining 
methods. This plan is financed by the associa- 
tion, and for many and obvious reasons, the work 
was combined and co-ordinated with that already 
under way by the college. The work was placed 


under Dr. F. C. Whitmore, in general direction of 











the program, and Dr. M. R. 
Fenske in direct charge for car- 
rying out the investigation. 

The first program of the col- 
lege dealt mainly with a study 
of the properties of Pennsyl- 
vania gasolines and light prod- 
ucts, and methods by which 
qualities and yields might be 
improved. In fact the work of 
the college, particularly the 
first two years, was almost en- 
tirely on motor fuels. As the 
program, desired and financed 
by the association progressed, 
it was confined mainly to lubri- 
ecants, their identification and 
improvement. 

As the work progressed fur- 
ther on both plans, it became 
obvious that its scope should be 





best carried out at the proper 
time by those best acquainted 
with these results—the direc- 
tors of the program. The writ- 
er’s purpose is to discuss the 
program and what those respon- 
sible for its prosecution wish to 
attain. 

Briefly, Pennsylvania motor 
fuel has been and is being 
studied under a series of fun- 
damental investigations, the re- 
sults of which should be gen- 
erally applicable to manufac- 
turing processes. For instance, 
the effect of dehydrogenation 
methods has been studied for 
the production of gasoline of 
higher anti-knock properties. 
The results of the application of 
oxidation methods has been in- 


widened, while at the same ; aa vestigated, to determine the ef- 

time maintaining the funda- Pr. F. C. Whitmore, head of the pro- — fect of this reaction on motor 
; ; an ;  weeaite gramme of petroleum research at ; Arc 

mental nature of the results Pennsylvania State College fuel distillates. 

striven for. The two-way pro- ; The Pennsylvania Grade 

gram has resulted in a complete, Crude Oil Association is aid- 


rounded and systematic attack on the problems 
of production, refining and properties of the 
crude produced in Western Pennsylvania. The 
importance of the problems and the value of the 
results attained is confirmed by the fact that the 
college and the association are supporting the 
program with undiminished vigor. 

The motor fuel investigation has been carried 
out in a thoroughgoing manner to discover basic 
facts about its nature and properties, and inten- 
sive study is under way to determine how these 
properties may be improved and turned to the 
refiner’s account by refining methods, especially 
those not now generally applied in commercial 
practice. It is not within the scope or purpose 
of this discussion to attempt to present the re- 
sults of this work in detail, a matter which is 





Dr. M. R. Fenske, who is in direct 
charge of the work of the petro- 
leum research laboratory staff 


Dr. H. A. Everett, head of the mechan- 
ical engineering department, who is in 
charge of the oil testing laboratory 


ing the work by the contribution, from time 
to time, of sums to defray the costs of various 
phases of the investigation on specific problems, 
inany of them of more immediate concern to the 
refiner than is the longer range, more funda- 
mental investigation which will eventually prove 
of the most basic importance to refining. The 
results of the work carried out by and for the 
association are employed by it for the benefit of 
the association group. 

In addition to the two investigators in charge 
of the program mentioned above, the laboratory, 
is under the direct command of W. B. McCluer. 
His position is that of observing and directing 
the detailed investigations of each phase of 


the program under study, under the direction 
with, 


of, and in collaboration Drs. Whitmore 





W. B. McCluer, in charge of the pe- 
troleum research laboratories, under 
Drs. Whitmore and Fenske 
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Section of the service research laboratory at State College. Four 1933 Dodge automotive engines are 

installed here equipped with an elaborate system of control equipment for testing lubricating oils under serv- 

ice condition. The fans are calibrated to produce a blast of air past the crankcases equal to that produced on 

the road in service. Fuel is weighed and a potentiometer measures engine temperatures through a number of 
thermocouples inserted at different points 


and Fenske. His experience in directing this 
type of work, and his wide knowledge of details 
of laboratory technique make him especially fit- 
ted for such a position. 

Fourteen full-time research chemists comprise 
the regular staff or permanent corps of the lab- 
oratory. The number of additional members of 
the staff varies from time to time, being in most 
cases part-time graduate or undergraduate stu- 
dents working on subjects for theses. These 
theses, when published or presented to the col- 
lege authorities constitute one means-of perma- 
nently recording the details and results of vari- 
ous subdivisions of the research. The work of 
this group in both the association and college 
groups is mainly on basic problems. 


Phases of Investigation 

The investigations on gasoline may be divided 
into two main groups: 

1. Composition and characteristics of straight- 

run Pennsylvania gasolines. 

2. Methods by which improvements may be 
effected—fractionation, treating, cracking, 
etc. 

Much of the work carried out on this project 
has been published, as bibliography. Peculiar- 
ities in the distillation curve of the light ends of 
this crude not before investigated were found 
and explored. Unpredictable variations in the 
knock rating of different fractions, and of frac- 
tions produced in different ways have been stud- 
ied, and the principles uncovered have been ap- 
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plied to practical refining with advantageous 
results. 

In addition to the large amount of small lab- 
oratory equipment, much of it of glass or quartz, 
employed in careful investigation of small frac- 
tions for boiling point and range, and other in- 
spection data, refractive indices, etec., the main 
distilling unit for gasoline is a steel still of one- 
barrel capacity. This is equipped with a 27-ft. 
packed tower for extremely careful and efficient 
fractionation of crude gasoline into numerous 
narrow range fractions for more intensive study. 


Broad Lubricants Program 


The lubricating oil phase of the program is 
more complex than the gasoline study, with a 
correspondingly larger number of problems, 
more equipment, and larger personnel to carry 
out the research. Under W. B. McCluer is R. E. 
Hersh, who aids in directing and carrying out 
the plans outlined. 

In the distillation section of the laboratory, 
the lubricating oil battery consists of three stills, 
all electrically heated, to facilitate exact con- 
trol and elimination of fire hazards. The small- 
est is of one-quart capacity with a tower elec- 
trically wound for tower temperature control, 
used for careful analytical work on lubricant 
fractions. This still operates under less than one 
millimeter total pressure and gives extremely 
careful fractionation of the distillate. 

In the extension portion of the laboratory, re- 
cently completed, there is a four-column continu- 
ous solvent extraction battery. The columns are 


67 








owt”, 


five inches diameter and about ten feet high, 
with separating chambers at top and bottom. The 
columns are so interconnected they can be used 
in series, parallel, or any convenient arrange- 
ment for extractions, which may be carried out 
at a maximum rate as high as two gallons of oii 
per hour. Batch extraction batteries are ar- 
ranged, in constant temperature baths, each con- 
taining six glass flasks fitted with stirrers and 
bottom drawoffs, for studying solvent extraction 
by batch methods. In connection with these bat- 
teries a battery of 12 five-liter solvent recovery 
flasks are set up with condenser columns in- 
stalled permanently, to remove solvent from 
raffinate and extract. The last traces of solvent 
are removed from the oil by placing the reduced 
fractions in smaller flasks connected to a vacuum 
line, and heating the contents under vacuum. 
Among Other items of equipment already in- 
stalled is a large lagged, glass bath for deter- 
mination of viscosities at low temperatures 
under different increased pressures by forcing 
the oil up through calibrated pipette viscometers 
by air or other pressure. A _ six-place Indiana 
Oxidation bath is in course of erection. Brick 


Technical Advisers 

HE general program of research at Penn- 

sylvania State College is managed and the 
progress of the work is directed by a Tech- 
nical Committee and by the college authori- 
ties. The members of the committee are the 
technical refining heads of oil companies 
which are among the most active refining 
Pennsylvania grade crude. The personnel 
of the committee is as follows: 

P. M. Robinson, The Pennzoil Co.. 
man, 


Oil City, Chair- 


MacLean Houston, United Refining Co., Warren. 

Cary R. Wagner, Pure Oil Co., Chicago. 

rank M. Philippbar, Kendall Refining Co., Brad- 
ford. 

Ek. BE. Ebner, Quaker State Oil Refining Co., En- 
lenton, 

B. M. Heath, Freedom Oil Works, Freedom, Pa. 

\. D. David, Bradford-Penn Refining Co., Claren- 
don 

George M. Kirkwood, Pennsylvania Refining Co., 


Karns City 


68 





aa, 


.— 
= 
a 
[| aa « 
[| 
a 
WS 
ee 
=... 


Wing of mechanical engi- 

neering building, Pennsyl- 

vania State College, in which 

is installed the engine test- 
ing laboratory 


, 


“vaults’ 


are fitted for storing oil for research, 
and cataloged samples of treated oils. 

In carrying out the program of solvent extrac- 
tion studies, the plan is to distill several hun- 
dred gallons of raw _ oil according to a 
predetermined plan, and to study this oil in 
smaller batches through a wide variety of refin- 
ing conditions. By such methods different vari- 
ables will be discovered and studied, the effect 
of varying other factors of solvent, proportions, 
time, temperature, fractionation, will be deter- 
mined and the information so obtained will be 
applied in further studies of the general problem 
of lubricant making and utilization. 

Engine Laboratory To Test Products 

Under Dr. H. A. Everett, head of the mechani- 
cal engineering department of the College, the 
engine-dynamometer laboratory has completed 
its major installation of a battery of four Dodge 
six cylinder engines. Duplicate engines of the 
same model are also in storage, in order to con- 
tinue the work on the same engine, when those 
now in use have become too seriously worn, or 
if the battery is to be increased. These engines 
are connected to Froude water dynamometers, 
and are equipped with an elaborate system of 
temperature observation and control by thermo- 
couples placed in water jacket, oil sump and 
elsewhere. 

To simulate road conditions as nearly as, prac- 
ticable, blowers are fitted to each engine, and the 
speed of the blower regulated to give the same 
air slip-stream velocity past the crank case as 
that given with a car at the road speed corres- 
ponding to the engine speed used. This slip- 
stream speed was determined by exhaustive tests 
on the road. 

Instead of keeping the oil in the crank case. as 


is customary in automotive engines in motor 
cars, an outside lagged sump is_ provided, 


equipped with level gauges to indicate the oil 
consumption per unit of time, which is recorded. 
From this sump also samples of oil are with- 
drawn at regular intervals for test and study 
This problem of recording oil consumption was 
one of the most difficult found in working out 
details of the test procedure, Radiation screens: 
at the end of the battery maintain uniform con- 
ditions, a matter which caused some difficulty 
when the battery was first operated. 

In operation, the entire battery is run for a 
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VRADE MARK 
AEG.U.S PAT OFF REG.'N CANAQA 


Just as “Old Faithful’? performs year after year—so do 
Roper pumps. Roper Gasoline and Oil Pumps are made 
to last! You can expect them to go on running after 
other pumps fail; they are built for long and arduous 
service. 





Low cost... Simple and Compact design . . . Correct 
pumping principle ... Sturdy construction . . . Adapt- 


ability. 

In your new bulk plant, or for replacement of wornout @ Only two moving parts. 
equipment, specify Roper pumps for REAL pumping © Reensnibell teen etd epenine. 
satisfaction. 

; : i 7 @ | to 300 G.P.M. 
Write for Bulletin No. R-7N and Price List now for diene ae 
latest pumping information. Pe ae 
@ Geared head or standard motors. 
GEO. D. ROPER CORPORATION @ With or without “Built-In” Reliet 
Rockford. Hlinois Valve. 


There's three Quarters of a Century's experience 
behind Roper Pumps—they’re engineered and 


built RIGHT—pumps for permanency. 
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One of the experimental lubricating oil stills in the laboratory at Pennsyl- 

The coils of insulated wire are 

Note the “leg”? below the hori- 

zontal body of the still, in which the oil will receive the heat required for 

A section of the fractionating column, ready 

for mounting, is shown immediately in front of the still; the control board 
is at the right, from which the operation is controlled 


vania State College, in course of erection. 
for heating the still and tower electrically. 


distillation, under vacuum, 


stipulated time under exactly controlled, uni- 
form conditions, say, on a reference oil, a large 
quantity of which is in storage and held for refer- 
ence purposes only. Then three engines will be 
operated on a test oil, the fourth on the reference 
oil at the same time, and the data obtained will 
be studied and compared. 

As in all problems of this sort, one grave diffi- 
culty is to develop tests and methods which will 
differentiate between relatively small differences 
in properties or results in engine operation. A 
comprehensive series of tests is being carried out 
on the oils before and after use to determine 
what has been the effect of engine service on the 
oil. The chemical laboratory makes a series of 
tests on final samples On gravity, viscosity, con- 
tamination and ash, and various means have 
been devised and used to study the used oil for 
differences. Engine data are studied carefully 
to find out variations of the efficiency of the en- 
gines with different oils. 

One method of study employed is the use of 
photomicrographs of slides made from used oils, 
to determine the quantity and nature of the im- 
purities and foreign matter present therein. So 
far, four substances have been found in varying 
percentages in such photos, magnifying the 
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sample 1800 diameters. Iron, 


iron oxide, dust and carbon 
have been identified and it is 
hoped that this method will 


prove effective in identifying 
other impurities and also will 
throw some light on what hap- 
pens to engine and oil in serv- 
ice. Wear of engine and bear- 
ings is measured and the condi- 
tion of these and other parts is 
studied to find out the results 
of use of oils, the history and 
properties of which are known 
with great accuracy. 

The engine laboratory also 
studies these oils by means of 
the Timken and other oiliness 
machines, the Kingsbury ma- 
chine, for example. In these 
and in the engine tests such 
variables as viscosity, viscosity 
index, refractive index, blends 
and percentages of different oils, 
volatility, ete., are correlated 
with performance data. 

A technical committee, made 
up of technical refining heads of 
various Pennsylvania refineries, 
has been formed to direct and 
co-operate with the heads of the 
research program at the college. 
This group aids in making plans 
for extension of the work, in 
studying and interpreting data, 
and it serves as a correlating 
group between the research 
problems and the _ practical 
phases of refining technology. 

The motivating principle of 
the entire program of oil re- 
search is to bring to light basic, 
fundamental data on petroleum 
and its products which will help to increase gen- 
eral knowledge of the composition of petroleum, 
the properties and characteristics of its compon- 
ents, and methods by which the types of hydro- 
carbons may be isolated, at least into groups, 
and studied to learn their reactions to refining 
methods, and to conditions of service. 


Immediately practical considerations are in- 
cidental to the main purpose of collecting and 
interpreting scientific data in such manner as to 
throw light on some portion at least of the vast, 
unexplored chemical region which is petroleum. 
The almost incalculable complexity of even one 
type of crude is so great that, in spite of the tre- 
mendous amount of research by colleges, refining 
companies and oil laboratories in general, gen- 
eral knowledge of petroleum is at best super- 
fictal, so far as fundamental laws and principles 
governing it are concerned. 


Recently one eminent investigator pointed 
out that, in the range of heavy petroleum hydro- 
carbons, not a single pure compound has been 
isolated, with certainty. A concerted effort by 
the U. S. Bureau of Standards was begun, under 
the late Dr. E. W. Washburn, to isolate and study 
some of these compounds, a monumental task 
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which, in terms of time and effort, will yield re- 
sults very slowly. That work is similar in prin- 
ciple and purpose, though varying in detail, to 
the work under way at State College. The results 
of the two different, but parallel, efforts should 
do much, given a proper period of time and the 
necessary support and consideration, to clarify 
and explore the ‘‘Dark Continent’’ of petroleum 
and its swarming “population” of hydrocarbons. 


bibliography of Articles and Papers on Petro- 
leum Published to Date on the State 
College Research Program 


Composition of Straight-Run Pennsylvania Gasoline. 

1. Design of Fractionating Equipment I. FE. C. 24, 408 (1932); 
Fenske, M. R., Quiggle, D., Tonberg, C. O. 

Il. Fractionation and Knock Rating I. E. C. 24, 542 (1932); 
Fenske, M. R., Quiggle, D., Tonberg, C. O. 

Ill. Isolation of Pure Hydrocarbons I. EF. C. 24, 814 (1982); 
Tonberg, C. O., Fenske, M. R. 

The Isomers in “Diisobutylene” II J. A. C. S. 54, 3706 (1932); 
Tonberg, C. O., Pickens, J. D., Fenske, M. R., Whitmore, F. C. 

Vapor-Liquid Equilibria for n- Hexane-Benzene Mixtures 
Il. fk. C. 25, 733 (1933); Tonberg, C. O., Johnston, F. 

Vapor-Liquid Equilibria of Hydrocarbon Mixtures I. E. C 
25, 1136 (1933); Bromiley, E. C., Quiggle, D. 

Fractionation of Straight-Run Pennsylvania I. E. C. 24, 482; 
(1932); Fenske, M. R. 

Gravity Index for Lubricating Oils I. FE, C. 24, 1871 (1982); 
McCluer, W. B.; Fenske, M. R. 

The Problem of the Viscosity of Lubricants A. P. I. Meet- 
ing, Pittsburgh, May 24, 1934; Fenske, M. R., McCluer, W. B. 

Composition and Knock Rating of Straight Run Pennsylvania 
Gasoline, NAT. Pet. News, June 29, 1932, p. 32; Fenske, M. R. 
(presented at Petroleum and Natural Gas Conference, May 20, 
1932, State College, Mineral Ind. Expt. Sta, Bull. 77, 1 (19382). 

Research Developments in the Refining of Pennsylvania 
Petroleum; Fenske, M. R., Penn State College, Min. Ind. 











Expt. Sta. Bull. 72, 9-16 (1933). 

New Processes Increase Viscosity Index, Other Properties of 
Penna. Oil; Fenske, M. R., NAT. Pet. News, July 5, 1933, p. 38. 
Presented before P. G. C. O. A. State College, June 29-30. 

Molecular Weights of Hydrocarbon Oils by the Cryoscopic 
Method and from Thermal Data; Fenske, M. R., McCluer, 
W. B., and Cannon, M. R., to be published in Industrial € 
Enoaineering Chemistry. 


New Members Named To Advisory Board 


STATE COLLEGE, Pa., June 6.—The Petro- 
leum Advisory Board of Pennsylvania State Col- 
lege has recently made several additions to the 
group. The new appointments are: 

Kenneth B. Nowels, Forest Oil Corp., Brad- 
ford; Wilson K. Page, Olean Petroleum Co., 
Olean, N. Y.; W. F. Clinger, Clinger Oil and Gas 
Co., Tidioute; Carl R. Daugherty, Butler; Ken- 
neth C. Heald, Pittsburgh; C. C. Hogg, National 
Petroleum Co., Titusville: and Dr. H. M. Weir, 
Philadelphia. 

Other board members are: D. T. Andrus, Brad- 
ford; C. A. Bonine, State College; E. E. Bown, 
Bradford; W. J. Brundred, Oil City; Richard I. 
Eastell, Pittsburgh; T. O. Grisell, Oil City; Mac- 
Lean Houston, Warren; Arthur Simmons, Brad- 
ford: Dean Erward Steidle, State College; W. S. 
Zehrung, Oil City: and R. T. Zook, chairman, 
Bradford. 

It is the purpose of this advisory board to as- 
sist in the research work being carried on at the 
College and to aid in outlining its courses in pe- 
troleum engineering. 


IMPORTANT FACTS 
ahout §$UN-BUILT Equipment 





® All SUN-BUILT Equipment is constructed in 
shops equipped with only modern facilities such 


as: Stress-Relieving Furnaces, X-Ray, etc. If 
it’s SUN-WELDED, it’s Safe. 








Our specialty is building heavy refinery equipment 
to the buyer’s specifications, such as pressure 
vessels, tanks, condensers, towers, stills, etc. We 
have excellent shop facilities and can maxe prompt 
shipments by rail or water. 


Sun Shipbuilding & Dry Dock Co. 


Chester, 


Pa. 
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Selling Motor Oil in Sealed Cans 


HE merchandising of premium motor oil 
5 in sealed cans is a most striking develop- 
ment of the past few months in the oil in- 
dustry. Its birth and growth is perhaps the more 
remarkable because they took place without the 
help of the corps of specialists, advisors, coun- 
sellors and so on, who, under the code and the 
NIRA, have had under their care so many prac- 
tices of the oil industry. 
It was only about 18 months ago that the first 
motor oil in sealed cans was placed on sale by an 


oil company at its stations at least to this 
writer’s knowledge. .This was at the stations 
of the Canfield Oil Co. in Cleveland. The first 


cans sold had to be opened by an ordinary can 
opener of the type that has occasioned so much 
profanity at picnics and Sunday evening delica- 
tessen store suppers. Special types of dispensers 
for opening the cans and draining the contents 
into automobile crankecases quickly appeared, 
however, to do away with this just mentioned 
barbaric practice. 

In fact it is only within about the last eight 
or 10 months that the merchandising of prem- 
ium grade oils in sealed cans has been taken up 
by the large oil companies, until now it is doubt- 
ful if there is a section of the country where the 
motorist does not now have his choice of a brand 
of motor oil drawn from a can sealed at the re- 
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cans to make an effective 
This was at Santa Rosa, Calif. 


Unique use of motor oil 
display at service stations. 


~] 
to 


finery or compounding plant and opened in his 
presence. 

Some oil companies previously had sold, at 
their stations, motor oils of various grades in 
cans, particularly lately in competition with the 


oil sold in cans by chain stores, department 
stores and so on. These were not sealed cans, 


however. 

If there be districts in this country where mo- 
tor oil cannot now be purchased in cans sealed 
at the refinery or compounding plant, the impa- 
tient motorist need only wait until the physical 
equipment is installed, necessary to handle oil 
in cans at stations convenient for his purchas- 
ing; for all but a very few of the large oil com- 
panies—and of course a great many smaller 
ones—are now launched on merchandising pro- 
grams which calls for handling at least their 
premium grade of motor oil in cans. 


HERE are now well over 200 oil companies 

selling motor oil in cans—one-quart cans and 
five-quart cans—at service stations. It is esti- 
mated that 350,000,000 quarts of oil in cans 
will be sold this year. This total would be 
larger except for the fact that some oil com- 
panies are being held back by the need for 
building canning plants, and arranging for the 
distribution of cans over their territory, and 
other features, before their programs can be 
entirely worked out. 

This volume is a tidy amount of oil to market 
in one year. It would be even under a method 
of distribution established and generally accept- 
ed by the industry and the public. It will prob- 
ably amount to one-quarter of the total motor 
oil consumption for the year in this country. 

As far as the business of manufacturing cans 
in this country is concerned, this motor oil busi- 
ness, however, is still not much more than a drop 
in the bucket—or one should say, can, One au- 
thority places the total number of cans in which 
products of one kind or another are dispensed 
to the American public at 12,000,000,000 a year. 
The great bulk of these are made by two com- 
panies, the American Can Co. and the Continen- 
tal Can Co. Naturally these two companies make 
the most of the cans the oil industry uses. There 
are three or four smaller concerns which make 
cans used by oil companies. At least some of 
the can companies control the machines which 
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seal in the top ot the cans. Other equipment, 
however, is put in by the oil companies, some of 
which now have, or are building, extensive can- 
ning plants. 

Two factors have played a considerable part 
in the rapid development of the merchandising 
of motor oil in sealed cans, the past few months. 

First is the general acceptance of this prin- 
ciple of marketing of oil by the larger oil com- 
panies which are themselves distributors to the 
public through their own and dealer Stations. 
With very few exceptions all the large oil com- 
panies are now selling at least one brand of mo- 
tor oil in cans, or are arranging to do so. 
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These companies were not the first to take on 
the sale of oil in cans. Like so many new ideas 
and practices in the oil industry, it was first 
taken up by companies which were primarily his filling station display won first prize in a contest for 
manufacturers of high grade motor oils, but displays of oil in cans conducted by the Continental Can 
selling for the most part through other distrib- Co. It was erected by Russell Ash, of Niagara, Falls, N. Y. 





Density of Distribution of Motor Oil in Cans 
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The above map gives some idea of the extent to which motor oil in cans will be merchandised over this country in 

the near future. In preparing the map, only large oil companies were considered who are retailing oil in cans in 

their own and dealer stations. A few of these companies have not yet completed arrangements for handling oil in 

cans over their entire territory. The map data does not include several well known refinery brands of motor oil, the 
distribution of which is largely in the hands of other companies 
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“I'm pretty finicky about coffee, I 
guess — that’s why I don’t buy it 
loose any more. Not that loose 
coffee isn’t perfectly fresh sometimes 
— but sometimes just isn't often 

. enough for 


f 2 : me.” 
i 
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“Bulk oil may be all right, too... 
but I don’t take chances with my 
motor. I'm glad to pay a few cents 
more for top grade oil—but believe 
me I want to be darned sure it is top 
, grade oil. 

All bulk 

oil looks 

the same 


























AMERICAN CAN COMPANY 
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“Only when coffee is sealed in a 
Vacuum Can, can I be sure it’s just 
as fresh as it was when it left the 


roasting ovens.” 


it is.”” 


230 PARK AVENUE - NEW YORK CITY 


San Francisco: 111 Sutter Street 


Chicago: 104 So. Michigan Avenue 
Portland, Ore.: 26th and Wilson Streets 
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Hamilton, Ont.: Emerald and Shaw Streets 


“I feel the same way about canned 
oil. When oil is refinery sealed I 
know it's just what the label says 





NOTE: 


Results tell the 
story. If you want 
to know what the 
refinery sealed can 
is doing for motor 
oil sales, we'll 
gladly give you 
the facts. 














A chandelier effect was achieved in this display of motor 


oil cans, Photo through courtesy of Continental Can Co. 


uting agencies, both oil companies, automotive 


jobbers and so on. 
cans developed 


sales efforts of 


Good acceptance of oil in 
through the advertising and 
these companies. However, when the large oil 
companies—Sinclair taking the lead, if the 
writer’s memory correctly—started to 
take on the canning of motor oil and the sale 
of oil in cans at their own outlets, the volume 
of sales began to mount rapidly. Then, too, those 
companies advertised their motor oils in cans 
widely over their territory and their competi- 
tors, a large number of smaller oil companies, 
wanted motor oil in cans to sell to meet this new 
competition. 


serves 


A second development which has stimulated 
the merchandising of motor oil in cans has been 
the consumer advertising which has been ecar- 
ried on by one of the two large can manufactur- 
ers—Continental Can Co. This concern is carry- 
ing on an advertising campaign, in four-color 
copy, in Saturday Evening Post, Colliers and 
Time magazine. The copy is based on the possi- 
hility of substitution of one grade of oil for the 


one called for, when oil is sold through open 
containers. It is advertising for every oil com- 
pany, or any other form of outlet, which is sell- 


ing oil in cans. 

This same manufacturer has been active in 
stimulating dealers to ask for oil in cans from 
their source of supply and in general in promot- 
ing the merchandising of oil in cans. Along with 
this effort there exists the cumulative effect of 
the advertising of oil in cans by a large number 
of oil companies, on a public which has already 
accepted the idea of buying a great number of 
commodities it uses—not limited to food—in 
sealed packages. 

Recognizing that probably in the not far dis- 
tant future a point of practical saturation of the 
market for cans in which to sell premium grades 


of motor oil will be reached, the can manufac- 
turers are now considering as a_ prospective 
market for their sealed containers the larger 
volume of regular or competitive brand of motor 
oil still dispensed through drums and open 
measures. Some 10 or so oil companies are now 
said to be selling more than one brand of motor 
oil in cans; but the great majority of oil com- 
panies are selling only their premium grade in 
sealed cans. 

The cost of cans and canning oil has been a 
factor with oil companies in taking up this new 
merchandising method, particularly with oil 
companies which sold the oil in cans at the re- 
finery, or compounding plant, and had to pass 
on, or absorb themselves, in such sales the 
greater cost of selling oil in cans, as against sell- 
ing in barrels, or even in compartment tank 
cars. Such increased costs could be best handled 
with premium priced oils. 

However, it is probable, with the sale of oil 
in cans being taken up by a considerable num- 
ber of oil companies which handle the transac- 
tion from the canning of the oil to the sale to 
the motorist at the station, that the can com- 
panies will develop the argument that the 
original increase in the cost of the oil in cans, 
at the refinery, is offset by savings in cost of 
handling at the warehouse, and the station it- 
self. This will give them the argument to ad- 
vance that other brands of motor oil than prem- 
ium grade, should be handled in cans by the oil 
company. 

Advantages claimed for the handling of mo- 
tor oil in cans are the additional sales incentive 
to the public, through the elimination of the 
possibility of substitution, adulteration and so 
on; the opportunities for effective display of the 
cans at the station; the fact that a complete as- 
sortment of all the grades desired to handle at 
the station can be carried with a smaller inven- 
tory otherwise, thus reducing the investment to 
the station; quicker turnover in sales. 

As illustrations published in connection with 
this article will show, dealers and station man- 
agers in many cases have proved ingenious in 
striking forms of arrangement of the cans, 
either full or empty. 

One thing the selling of oil in cans has let the 
oil company do is to satisfy its urge to clothe its 
branded motor oil in the striking color and de- 
sign appeal, which urge for the most part had 
been denied. Oils themselves look pretty much 
alike. It is hard to dress them in such fashion 
to distinguish them from oils of other com- 
panies. With a can to work on, however, ar- 
rangements in lithograph of design, color, and 
trade name, have been developed which have 
made the motor oil cans as attractive in ap- 
pearance as those for other commodities, even 
foods. 

For a time, the sale of motor oil in cans was 
regarded by some as a novelty in merchandis- 
ing which would not last. A recent survey of 
dealers who have been selling oil in cans for 
some time disclosed that 827, out of 865 an- 
swering, expressed their conviction that canned 
oil is on the market to stay. 
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\4nID-CONTINENT 


Rranded Motor Oils... 


... Now Offered in Sealed Cans 


HE recent trend among Mid-Continent re- 
i finers toward canning of their house 

brand motor oils has raised the question: 
“What price denotes a premium motor oil?’s 

In times past a motor oil retailing for 25 cents 
a quart was classed as “regular.’’ Any oil sell- 
ing for 30 cents or more was put in the “‘prem- 
ium’’ class. 

Canning has become prevalent in the Mid- 
Continent area, however, and there is a definite 
trend toward a price of 30 cents in cans for oil 
which formerly sold for 25 cents a quart, in 
bulk. On the other hand, some oils which former- 
ly sold for 30 cents a quart in bulk, and were 
classed as premium oils, now retail at the same 
price in cans. Also, some oils which retailed at 
35 cents a quart in bulk now sell at that price in 
cans. 

Texas Pacific Coal & Oil Co., Fort Worth, 
manufacture a high grade of motor oil from 
its Ranger, Texas crude oil. Ranger is a Mid- 
Continent crude classed as exceptionally good 
for lubricating oil purposes. The company ob- 
tains 35 cents a quart for its premium oil, but 
sells it only at its own retail stations. 

The MacMillan Petroleum Corp., El Dorado, 
Ark., is making a premium motor oil from Ar- 
kansas crude which is retailed in cans. 

The latest company to begin canning its mo- 
tor oils is Empire Oil & Refining Co., at its Ponca 
City, Okla. refinery. The canning machine, with 
a capacity of 110 one-quart or five-quart cans a 
minute, has just been placed in operation. At 
present this company has not announced its 
price schedule for its Cities Service oils in cans, 
but it has made a careful check of other Mid- 
Continent companies to ascertain at what prices 
they are selling their house brand oils in cans. 

The Mid-Continent Petroleum Corp. recently 
installed canning equipment at its West Tulsa 
refinery and is now selling its “Diamond 760” 
at 30 cents a quart in cans. The company form- 
erly obtained 30 cents a quart for this oil, but 
later reduced the price to 25 cents. Now, sold in 
cans, the price is back to 30 cents, including fed- 
eral tax. The company is endeavoring to cut 
away entirely from retailing this oil in bulk at 
its stations. 

“Diamond 760” oil is made from crude ob- 
tained from the Morris and Bald Hill field, be- 
tween Okmulgee and Muskogee. The company 
some time ago laid a 4-inch pipeline to that field 
in order to bring the oil unmixed to its refinery. 
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This particular crude is classed high as a lubri- 
cating oil crude. 

Skelly Oil Co. continues to sell “Tagolene” 
in bulk as well as in cans. The retail price per 
quart in bulk is 26 cents, including tax, while 
the price in cans is 28 cents a quart, tax inelud- 
ed. Skelly does not have a complete lubricating 
plant of its own but obtains its neutrals and 
bright stocks from other refiners who have pro- 
duction in such fields as Burbank, Oklahoma 
City and around Okmulgee. 

Continental Oil Co. is selling its ‘‘Germ Pro- 
cess” oils in cans at 30 cents a quart, tax inelud- 
ed. This is the same price the company obtained 
when the oil was retailed in bulk. 

Phillips Petroleum Co., is installing a canning 
machine at its Kansas City refinery and shortly 
will offer ‘“‘Phillips 66°’ motor oil in cans. 

Barnsdall Refining Co. is distributor for 
Quaker State motor oil in cans, but also is can- 
ning its ‘““B-Square”’ motor oil, which retails at 
30 cents a quart in cans. The company is sell- 
ing no motor oils at present in bulk through its 
own stations. 


HERE are several producing pools in the 

Mid-Continent which rank high as lubricating 
oil crudes. The most widely known perhaps is the 
Burbank pool in north central Oklahoma. It is 
from this pool that several of the larger manu- 
facturers of lubricating oils in the Mid-Continent 
obtain their crude. Compounders in many parts 
of the country buy their supplies from refiners 
who have access to this crude. 

The Oklahoma City field also produces a 
crude which is noted for its lube qualities. 
Champlin Refining Co., Enid, as well as several 
other refiners, obtain their lube oil crude from 
this field. 

There are several small pools’ scattered 
throughout Oklahoma, particularly, which pro- 
duce a good grade of lubricating oil crude. In 
addition to the Morris and Bald Hill pools al- 
ready referred to there is the Kingwood pool, 
near Okmulgee, which supplies two or three re- 
finers. 

In Texas the Ranger pool is perhaps the best 
known. It has been classed as an unusually good 
lube oil crude. The Marathon Oil Co., Fort 
Worth. like the Texas Pacific Coal & Oil Co., ob- 
tains a good portion of its crude from the Ranger 
district. 

















An Ohio Oil Co. station man using the sealed bottle 
container to help make his sales of motor oil 


ELLING motor oil in glass bottles is not 
AN new. It is the refinements that have been 

made in the bottles and tamper-proof seals 
that attract attention at this time. 


A new member of the oil bottle family with a 
modern trimness that catches the eye, for the 
past three months, has been used by the Ohio 
Oil Co. Sales have increased in very satisfactory 
fashion. This bottle was made by the Owens II- 
linois Glass Co. 

In general appearance the current bottle 
closely resembles its predecessors. It is tall, 14.5 
inches high, and approximately two and three 
quarters inches in diameter. The neck has a 43- 
millimeter finish or opening, as against the 36- 
millimeter finish of the old bottle. This provides 
for a broader opening and allows the contents 
to be poured out in less than six seconds. The fin- 
ish is a technical name for the rim at the bottle 
top. One of the earliest of oil bottles on the mar- 
ket was 18 inches tall and proportionally nar- 
rower. 

An improved cap is being used on the new 
bottles that is substitution-proof. It is made up 
in three parts, an aluminum lithographed shell 
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Motor Oil 
BOTTLES 


G0 MODERN 


Rew Designs are Attractive in 

Shape and Provide tor Use of Color 

in Displaying Company’s Name and 
Trade Brand 


with a pull tab, a tin under dise and a cork com- 
position piece that assure a tight fit of the cap 
to the bottle. 


The cap is ‘“‘wiped on’’ the neck of the bottle 
with a very simple but special machine that 
crimps the skirt of the cap securely beneath the 
overhang of the pouring lip. It cannot be re- 
moved without bearing signs of mutilation once 
it has left the official filling plant. When a sale 
is made, the customer, if he wishes, or the station 
attendant grasps the tab and pulls straight back. 
This tears out a section of the skirt and allows 
the seal to be slipped off. The top cannot be used 
again. 

The color possibilities of this type of top are 
many and add to the sales attractiveness of the 
container. On the flexible tab is placed the S.A.E. 
rating of the oil. 


As a further protection against substitution 
and the removal of tops, the bottles have a tam- 
per-proof ledge placed just flush and below the 
seal after it has been ‘‘wiped on.” This glass 
ledge, or ridge prevents any sharp instrument 
from being inserted under the seal to open the 
bottle. 


One feature that has been introduced in the 
new bottles is known to the trade as applied 
color lettering. This is a method that enables 
the oil company to have its name or trade mark, 
put on the bottle in color. More than one color 
can be applied, though costs step up with extra 
colors. 

A silk-screen process is used. The paint sifts 
through the design, done in silk, onto the glass. 
After the lettering has been applied the bottles 
are placed in an electric lehr, or oven, and 
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heated to a high degree. As the outer surface 
of the bottle becomes soft the paint is fused into 
the glass, thereby becoming permanent, lasting 
the life of the bottle. 

There are many designs which may be worked 
into an oil bottle. With the trend towards mod- 
ern simplicity, bottles.can have that note in 
their fluting or banding. The Ohio Oil Co. is 
using a round bottle with perpendicular flut- 
ings set in compact panels separated by smooth 
glass. A ring of flutings encircles the bottle just 
below the applied-color brand name, topping the 
perpendicular columns. It is an attractive design 
that provides also a non-slip grip for the station 
man. 

The Shell oil companies are using a bottle 
that carries the company shell symbol and name 
done by the “‘blown-in’’ method. The designs 
are of the same glass but are slightly raised. 
There is no color. At intervals around the 
Shell bottle are perpendicular ridges making 
for an effective design and good hand hold. 


The life of an oil bottle is said to average at 
least 70 trips from filling machine to breather 
pipe on the motor car. The more refills, the low- 
er goes the actual cost of the container. To wash 
and fill a used quart bottle is a very simple mat- 
ter. A crate of 16 empties is inverted upon a 
roller-bearing draining trough. As the crate 
slides down over the drain the excess oil drips 
out and is retained on the dead pan below. 


The next step finds the crate of inverted 
bottles in the washing machine where they are 
submitted to a pressure wash of kerosine, inside 
and out. A motor driven washer assures a thor- 
ough cleansing. After the bath the bottles are 
ready for the oil, which can be pumped in by 
hand or motor. 


The sealing machine is a very simple and 
easily operated device. A seal is placed on top 
of the bottle. Head pressure is applied and the 
seal is firmly pressed onto the bottle which re- 
volves as metal discs ‘‘wipe on” the seal over the 
locking ring. The caps and capping machines 
can be procured from only one accredited source. 
Thus an oil company is protected from unau- 
thorized agents who might try to acquire the 
necessary appliances. To refill a quart bottle 
costs about one cent, it is said. 


A delivery crate, containing 16 bottles held 
apart by a special spring, has a hinged top and 
a self-draining bottom. It is metal, can be easi- 
ly loaded and takes paint readily. The crates 
fit snuggly onto the side of a gasoline truck for 
conveyance. Breakage of bottles in handling is 
said to run about one tenth of one per cent. 

There are several merchandising features in 
connection with use of a bottle for dispensing 
motor oil. It can be sealed absolutely. It pro- 
vides visibility enabling the oil company to show 
its oil. With the ‘‘tolerance line” noticeable just 
above the official quart marker the purchaser 
sees that he is receiving a bit extra to compen- 
sate for the adhesive qualities of the oil in the 
container. The oil bubble, flowing back and 
forth as the bottle is tilted, has a sales interest. 
In the Ohio Oil Co.’s merchandising campaign, 
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Type of metal sign advertising premium motor oils sold 
in sealed bottles, at Ohio Oil Co. outlets 


women particularly are said to have shown a 
marked interest in buying oil in bottles. 

Where extra quarts are sold the motorist 
pays 5 cents extra for the bottle, the nickel be- 
ing refunded when the bottle is returned. 

These tall oil bottles lend themselves to at- 
tractive station displays. With their colored tops. 
a crate set upon the island makes a bright-cye 
catching spot. Because of their height they fit 
into special display racks built around the base 
of an accessory case. 

Using a smaller bottle that is not sealed, Sun 
Oil Co. has introduced a rack, holding four or 
six quarts, that can be fastened to the pumps in 
clear view of all comers. The yellow hue of 
this company’s oil lends itself to a neat bottle 
display. 

Sealed bottles are not for cheap oils. Here, 
the cost would be too high and merchandising a 
minimum grade in this fashion would destroy 
the premium value of good oil in sealed con- 
tainers. The seal convinces that the quality is 
high and that the integrity of the company 
stands behind it. 











Drake Museum where relics of early days in the industry 
are housed 


Diamond 


Jubilee Planned 


for Dedication of 


Drake Memorial Park 


TITUSVILLE, Pa. 


iITUSVILLE, busy little Pennsylvania town 
é that it is, is becoming even busier. It is plan- 

ning four big days in August to celebrate 
the 75th anniversary of the discovery of com- 
mercial petroleum in the United States. 

The Diamond Jubilee of Oil, as it is officially 
termed, will open on August 24 and run through 
August 27. It was on August 27, 1859, that oil 
was discovered in the well drilled by Col. Edwin 
L.. Drake. Titusville, proud of its distinction of 
being the mother of the oil industry, is making 
ambitious plans for the four days. 

Preparations are being made to entertain oil 
men from all over the world. A committee of 
Titusville business men and oil executives under 
the leadership of Clarence W. von Tacky have 
raised a fund to finance the event. The money 
will be used for the comfort and entertainment 
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Marker at the site of the Drake well in Drake Memorial Park, Titusville, Pa. 


of the visitors. Parades and pageants reviewing 
the development of the oil industry are assured, 
as are a number of educational exhibits from 
this section of the country. 

Other plans include a special meeting of the 
board of directors of the American Petroleum 
Institute, and a Golden Gloves boxing tourna- 
ment, in which state champions will participate, 
band concerts and so on. 

One of the outstanding features of the cele- 
bration will be the formal dedication of Drake 
Memorial Park. This 30-acre tract, purchased 
principally by contributions from members of 
the American Petroleum Institute, surrounds 
the location of the oil well drilled by Col. Edwin 
L. Drake. The property will be transferred 
from the American Petroleum Institute to the 
Commonwealth of Pennsylvania. Axtell J. Byles, 
president of the institute, will make the pre- 
sentation. Two former Titusville boys, Gov. Gif- 
ford Pinchot, of Pennsylvania, and Gov. George 
White, of Ohio, will also speak. Oil Administra- 
tor Ickes of Washington, may attend. 

Plans are being made to care for 50,000 
people during the four days. An historic and 
novel development in this respect is the plan to 
remodel the old Brunswick Hotel, at Titusville, 
for the comfort of visitors. As one old native of 
Titusville said; “Fifty years ago there wasn’t a 
day passed but what 300 to 400 people could be 
found in the old Brunswick.”’ It grew up with the 
early history of oil, and is a definite part of the 
industry’s historical background. 

In its remodeled form it will be known as the 
Hall of Hospitality. It is planned to use the place 


as an informal meeting headquarters. Rest 
rooms will be provided and there will be a 


health center in the hotel with a nurse in charge. 
This particular project is being sponsored by the 
Pennsylvania Grade Crude Oil Association. 

Unusual interest will also center in the Drake 
Museum at Drake Memorial Park. Collections 
for the museum have been accumulating over a 
long period of years and are of considerable his- 
torical and educational value. 

Plans have been completed by the housing 
committee which will assure adequate food and 
lodging for all visitors during the celebration 
The surrounding towns of Franklin, Oil City, 
and Warren will co-operate in 
caring for visitors, and Erie 
hotels will operate a free bus 
service to and from Titusville. A 
Pennsylvania shuttle train will 
operate between Titusville and 
Drake Memorial Park. 

For who care to visit 
the scenes of early oil field his- 
tory, markers will point the way 
to Pithole City (the oil indus- 
try’s first boom town), to Petro- 
leum Center (one-time capital 
of oildom), to Miller Farm (ter- 
minal of the first oil pipeline), 
and to many other interesting 
spots including Pleasantville, 
Rousevill, and Oil City. 


those 
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ADVERT! 


U. &. Export Trade 
In Lubricating Oils 


« « e Increases as Recovery Progresses 


By Richard J. Lund* 


XPORTS of lubricating oils, which had 
Be oroppea steadily from the peak quantity 

figure of 10,931,000 barrels in 1928 and the 
largest value of $104,927,000 in 1929 to the low- 
est point reached during the past ten years of 
6,731,00 barrels valued at $48,877,000 in 1932, 
reversed their trend by rising to 8,148,000 bar- 
rels valued at $55,902,000 in 1938. 

This seems to corroborate further the many 
statements made recently to the effect that by 
and large the trough of the depression in great 
foreign industrial countries was reached in 1932. 

Per cent consumption of lubricants for indus- 
trial uses is unquestionably much higher in for- 
eign countries than in the United States, where 
the Bureau of Mines estimated that in 1931 the 
rough proportion might be in the vicinity of 57 
per cent lubricants used for motor vehicle con- 
sumption, and 43 per cent used in industrial es- 
tablishments. Consumption of lubricants would 
therefore be a more accurate barometer of in- 
dustrial activity in foreign countries than in the 
United States. 


Export Trend for Last Ten Years 


The trend in exports of all lubricating oils, 
including quantity and value figures, for the past 
ten years is shown in graphical form by Fig. I 
with the domestic demand also indicated. Ex- 
ports for 1933, while considerably above those 
for 1932, are still weil below those for 1924 on 
the opposite side of the peak. 

The graph shows further, by 
gap between quantity and value lines, the con- 
stantly decreasing average price for lubricatng 
oils since 1929, which even in 1933 was not ar- 
rested. Exports have varied, it should be noted, 
between 40 per cent and 50 per cent of domestic 
demand throughout the ten-year period, with last 
year’s figure approaching the higher limit. Com- 
pared with production, our exports of lubricating 
oil have been fairly constant over the past ten 
years, averaging 31 per cent with last year’s fig- 
ure up to 34.1 per cent. 

Tables I and II show in greater detail the fig- 
ures on which the graph was based. Quantity 
figures show that over the past ten years lubri- 
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Fig. 1—Domestic and export demand for U. S. 
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Table 1 


Exports of Lubricating Oils During 


2ast Ten Years, as Compared with Exports of Total Refined 


Oils and To Domestic Demand for Lubricating Oils During Same Years 


(All figures, except those for percentages, in thousands of barrels) 











Commodity: 1924 1925 1926 1927 1928 1929 1930 1931 1932 1933 
Red and Pale Oil.... 5,092 5,454 5,475 5,984 6,945 6,912 5,890 4,870 4,145 4,966 
YS C1 ee ee 1,133 970 609 672 1,029 866 988 635 478 520 
Cylinder Oil........ 2,794 3,161 S72 2,950 2,843 2,875 2,875 2,489 2,108 2,626 
MON sic kites 9,019 9,585 9, 256 9 606 10, 817 10,653 9,753 7,994 6,731 8,112 
Insulating or Transformer Oils... ane ee 78 68 101 103 81 48 47 32 
Light Lub. Oils in Small Packages Aaten 12 11 9 IS 13 19 16 7 4 + 
MOEA MAUD AONE 5 srs oxide Free ek ade 9,031 9,596 9,343 9,687 10, 931 205775 9, 850 8,049 6,782 8,148 
Total Refined Oils... 93,411 93,841 108,398 115,399 126,157 126,377 12227168 91,009 69,348 61.419 
Percent of Total Refined Oils Represented 
by Motal Wb: As oo. obec oe 97 10.2 8.6 8.4 8.7 8.5 8.1 8.8 9.8 £3.35 
Domestic Demand (Bur. Mines). ; 18,124 20,581 22,568 21,669 23,168 23,609 21,589 20,068 16,614 17,066 
Percent of Domestic Demand Represented 
by Lub. Oil Exports. . 49.8 46.6 41.4 44.7 47.2 45.6 45.6 40.1 40.8 eal 


10 per cent of the exports of all refined oils, 
and that in 1933 this figure had increased to 13.3 
per cent. This is a favorable sign, indicating 
increased proportionate shipments of these com- 
modities which represent the highest value per 
unit of bulk shipments of petroleum or its prod- 
ucts. 

This fact is strikingly shown in Table II, in 
which the per cent value of lubricating oil ex- 
ports to exports of all refined oils is shown over 
the ten-year period. From the average for the 


years 1924 to 1930, inclusive, of about 20 per 
cent, the figure has risen constantly until in 


1933 it stood at 37 per cent. This has been due 
in large part to failure of our lubricating oil ex- 
ports to fall off as rapidly as our exports of gas- 
oline, which have declined in proportionate 
value of all refined oils from 57 per cent in 1930 
to 47 per cent for 1931 and 1932, and finally to 
38 per cent for 19: * cent above 
the proportionate value figure for lubricants. 





World Import Markets, and Important Suppliers 

Table III showing lubricating oil import mar- 
kets of the world represents the most complete 
data available covering total annual imports of 
lubricating oil for some 66 countries during the 
past nine years. Official foreign figures for many 
of the countries are slow in appearing—hence 
the many gaps for the year 1933 and several 





even for 1932. For 1931, the last year for which 
relatively complete data are available, the total 
imports for these 66 countries amounted to 
14,106,000 barrels. 


Our total exports for that year amounted to 
8,049,000 barrels; so that the share of our ex- 
port trade in the major world lubricating oil 
import markets would thus appear to be, very 
roughly, 57 per cent. 

Other countries exporting important amounts 
of lubricating oils that year, with quantities ex- 
ported and per cent share in major world mar- 
kets are as follows: Russia, 1,578,000 barrels, 
11 per cent; Netherland West Indies, 960,000 
barrels, 7 per cent; Germany, 694,000 barrels, 5 
per cent; Roumania, 424,000 barrels, 3 per cent; 
Mexico 346,000 barrels, 2.5 per cent; Poland, 
210,000 barrels, 1.5 per cent; United Kingdom, 
172,000 barrels, 1.2 per cent; and Netherland 
East Indies, 151,000 barrels, 1.1 per cent. These 
percentage figures of course represent only 
rough approximations to the true figures, but 
nevertheless are presented to show broad com- 
parisons, 

Statistics for 1933 show that 12 countries ac- 
counted for some 85 per cent of our 8,148,000- 
barrel export of lubricating oil. The United 
Kingdom took about 24 per cent; France, 14 per 
cent; Germany, 11 per cent; Belgium, 9 per 





Table 2 


Value of Exports of Lubricating Oils During Past Ten Years, as Compared with Value of Exports. 


of Total Refined Oils During Same Ye 


ars 


(All figures, except those for percentages, in thousands of dollars.) 


Commodity: 1924 1925 1926 1927 1928 1929 1930 1931 1932 1933 
Red and Palé Oil... 6cs«%%s 44,339 44,234 43,192 49,368 54,463 61,556 48,590 35,747 27,478 31119 
Black Oil é I BE at a ; 6,627 5,655 a0 3,486 5,124 4,955 3,893 2,435 1,648 1,736 
Cylinder Oil... ee 35,235 40,708 39,712 35,989 31,989 36,378 36.448 24,804 19,155 227524 

Total peng een 86,201 90,597 86,415 88,843 91,576 102,899 88,931 62,986 48,281 55 388 
Insulating or Transformer Oils... 1,086 836 1,040 L332 918 $02 411 328 
Light Lub. Oils in Small Packages 468 466 409 490 514 696 689 334 185 186 

Total Lub. Oils. 86,669 91,063 87,910 90,169 93,130 104,927 90,538 63,822 48,877 55,902 
Total Refined Oils. 392,553 422,894 497,213 429,663 465,215 493,382 438,195 232,294 168,139 151,269 
Percent of Total Refined ‘Oils Represented ; : 

by Total Lub. Oils. . entree ; is 21.5 17 21.0 20.0 24S 20.7 27.5 29.1 37 0 
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wxl/ LOOK AT THE RECORD! 
ich 
tal ANY independent oil marketers hesitate to 
” 140% leave the price battle and engage in quality 
t merchandising. They're afraid they will lose gal 
oO § y y 
.X- lonage, or they realize that they will have to use 
i] entirely different sales strategy. 
ry 135% Let’s look at the facts! Here at the left is the 
sales record of Pennsylvania oils during the price 
ts Shs : 5 
a wars of the depression. With only one recession, 
r- 130% these quality oils marched forward, year after year. 
s, Today more than one-third of America’s motor oil 
0 is Pennsylvania oil! 
5 aes 
bs This proves that, on a quality basis, gallonage 
1, 125% can be zncreased! Of course you have to se// quality. 
1, But quality is easy to sell today. People are weary 
. of buying on price alone. 
y 120% By pushing a Pennsylvania motor oil protected 
t by the Association emblem, you share the sales 
advantages of that insignia. You share the advan- 
tages of the Association's great national advertising 
= ul ; : ; : 
: - program, which is attracting more and more worth- 
while customers every day. You share the profit 
F possibilities of quality business. 
10% Put these forces to work for you! Take on and 
push an emblem Pennsylvania motor oil! 
PENNSYLVANIA GRADE CrupbeE Ol. AssocIATION 
1os% Oil City, Pennsylvania 
: i : 
1929 1930 1931 1932 1933 HIS is the famous Pennsylvania em- 
blem—the insignia of this Association. 
It is not a brand, nor does it guarantee 
equal quality among the brands which dis- 
play it. It guarantees that the member’s 
motor oil sold under it meets the minimum 
SALES OF PENNSYLVANIA standards set by this Association, and is 
LUBRICATING OILS 100% Pennsylvania. Millions of advertise- 
The chart above is based om the year ments in Saturday Evening Post and Time 
1929 as 100%. With one exception, each malar cetera about emblem-pro- 
%. : , an a. tected Pennsylvania motor oils. These 
year since 1929 has shown a remarkable Made from advertisements are paving the way for 
growth in Pennsylvania oil sales. the highest grade crude oil in the world your profit. 
BETFZER Oia THE GROUN © Gee 
June 13, 1934 87 








cent: 
tralia 


British India, 5 per cent; Canada, Aus- 
and Italy each about 4 per cent; Nether- 
lands and China each about 3 per cent; and 
Japan and Denmark each about 2 per cent. 

In 1933 the United States supplied the follow- 
ing percentages of the total imports of lubricat- 


statistics): United Kingdom, 65 per cent; 
France, 79 per cent; Germany, 46 per cent; Bel- 
gium, 16 per cent; British India, 71 per cent; 
Canada, 99 per cent; and Netherlands, 19 per 
cent. 


In 1932, the latest year for which statistics 


ing oil in the following countries (official foreign are available, the corresponding percentages for 


Table 3 


Lubricating Oil Markets of the World 
Total Imports In Thousands of Barrels By Years 





Countries: 1925 1926 1927 1928 1929 1930 1931 1932 1933 
United Kingdom 2.433 2,638 2,617 3,012 2,801 2912 2,787 2,474 2,947 
Germany.. 2.151 2,285 2722 3,898 4,605 25/5 2,550 2,192 1,935 
Krance : 2,018 2,114 1,586 1,878 1,962 1,935 1,646 1,381 1,385 
British India 654 635 783 751 798 718 540 410 567 
Italy Six 3 573 544 570 576 567 595 511 465 a 
Belgium and Luxemburg 475 785 426 535 504 703 1,196 441 242 
Japan 348 412 267 317 313 273 246 234 sais 
Netherlands* 295 324 349 366 393 375 374 BLY 423 
Australia. . : 269 328 395 349 482 387 1) 222 7 
Denmark 967 189 a9) 266 249 271 303 296 227 
Canada 251 309 359 443 497 466 394 332 282 
Sweden 245 260 241 266 305 295 339 308 294 
Brazil 9 240 072 240 269 318 172 160 = — 
Argentina 207 238 290 314 352 333 197 131 sie 
British Malaya 178 178 169 162 174 117 85 66 83 
China 171 220 199 305 332 313 250 207 vii 
Spain’* 157 190 229 203 174 203 230 229 174 
Hgypt’* 118 165 142 141 151 127 113 107 “ 
Cuba 118 93 97 99 108 83 60 33 27 
Union of South Africa 107 126 133 139 75 165 139 130 . 
Switzerland 102 113 197 138 141 148 147 150 137 
Czechoslovakia 101 114 125 154 175 150 145 134 — 
Mexico Oh 107 95 95 173 73 56 7* iad 
Austra’ 93 105 G3 66 ee 68 61 44 42? 
Yugoslavia 78 76 64 47 48 41 32 36 si 
Chile.... rh: 84 74 90 102 109 47 32 sie 
Norwavy* ’ 75 67 69 +2 79 Ti 75 69 92 
Algeria 5 at Rs Laas aac ait Yugit se cedadie $0: am ghee rc evk 70 76 69 93 94 98 87 81 107 
Irish Free State.. : 6> 64 62 65 73 68 70 73 = 
inland 65 69 71 90 84 66 46 63 65 
New Zealand : 64 7 86 R84 94 97 50 62 = 
French Indo-China ‘= §8 71 58 153 138 97 69 48 — 
Philippine Islands. . - 57 73 57 95 qe: 91 79 101 69 
Netherland East Indies 47 70 87 90 110 83 59 46 _— 
Hurgary.. ..6.... ; 37 62 77 89 54 48 24 14 ‘is 
Greece* : ie ’ 35 Ky) 49 51 S8 59 51 67 ~— 
Uruguay.... 34 35 40 53 47 44 32 23 oa 
French Morocco 32 46 35 38 78 54 50 43 _— 
Bulgaria’ 30 59 31 40 48 48 53 30 in 
Peru 23 24 23 20 21 16 7 ssi oi 
Lithuania 18 21 17 18 16 20 21 21 18 
Ceylon 17 26 aM | 29 ay oa | 20 24 19 
Venezuela’ 16 30 17 28 44 4] 31 Zt 
Dominican Republic ; 15 14 29 16 11 10 8 +% ** 
Estonia 13 14 16 16 7 16 14 13 = 
Bolivia*... 13 LS es 19 17 12 7 6 aii 
Colombia* 1? oe x0 46 4 25 13 | Ip alee 
Newfoundland 4 § S 7 8 9 a 6 ii 
Palestine . 6 8 = 90 9 iz 1] me ites sl 
Madagascar* 6 “* 7) 8 7 4 7 vache _ 
Trinidad and Tobago : S 6 6 7 9 if 6 ii 
Panama ea ij 7 7 8 9 6 7 = 
Persia. . fs 4 22 14 13 1] 14 23 21 — 
Nicaragua . 3 3 5 4 4 4 2 3 — 
Ecuador 3 } 6 6 6 5 4 6 nadia 
Costa Rica 3 2 2 3 3 3 wis wo aie 
Haiti 2 3 3 § 3 3 2 + 2 
Guatemala 2 3 + + 7 5 3 — si 
Latvia — , 2 2 3 5 LS 18 14 20 — 
British Honduras. . l 2 2 2 ] 2 l tig wali 
Paraguayv*** l ] 2 5 ++ 6 3 3 a 
WUPKEY «6 kv bess i 30 Sz 41 sine 35 3] 34 = 
[raq : . 5 7 3 19 14 Zz 18 26 
Belgian Congo bias ; 25 2 25 26 19 10 sis 
Portugal pie oc otth oa Pus es ve pacha an . si — 3 3 | “s said 
Cannery FSlOHdS 6 vcskc soc cees di sla ae "9 “* = 166 70 vias 
*Includes oil and greases. 
**No data available. 
***Includes oil and greases from 1928 to 1932, Inc. 
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the other important countries are: Italy, 75 
per cent; Australia, 92 per cent; China, 79 per 
cent; Denmark, 60 per cent; and Japan, 94 per 
cent. 

As a rule, figures released by the United States 
for exports check reasonably with those released 
by foreign governments for imports from the 
United States. In the above, major discrepancies 
were found, however, in the case of Belgium and 
Netherlands. For Beigium, our export figures 
show 698,423 barrels of lubricating oil sent 
them, whereas their figures show total imports 
ot only 242,375 barrels, with the United States 
enjoying only a 16 per cent share, or credited 
with only 39,319 barrels. Exports from Bel- 
gium would not come anywhere near accounting 
for this large discrepancy. 

The situation for Netherlands is similar, our 
figures showing 246,374 barrels going there, 
while their statistics credit us with only 81,536 
barrels out of total imports of 422,555 barrels. 
Shipments in transit probably account for these 
major differences, since these two countries con- 
stitute important enterpots for shipments into 
interior Europe. 

Countries other than the United States export- 
ing important amounts of lubricating oils in 
1933 were naturally those in which important 
refinery capacity is located. Russia was first, 
with exports of 1,743,000 barrels, most of which 
went to Germany, France, United Kingdom, Bel- 
gium, and Netherlands; Netherland West Indies 
(Curacao and Aruba) was next with 670,000 
barrels which went to Germany, Netherlands. 
and United Kingdom; and Germany followed 
with 542,000 barrels spread throughout Europe, 
with the United States and Japan each credited 
with about 20,000 barrels. 

Other exporting countries included Roumania, 
416,000 barrels; Mexico, 350,000 barrels (last 3 
months estimated); Poland, 232,000 barrels; 
France, 204,000 barrels; United Kingdom, 190,- 
000 barrels; and Netherland East Indies, 120,- 
000 barrels (estimated). 

A table showing amounts of lubricating oils 
exported by the ten leading exporting countries 
of the world for the past nine years was pre- 
sented in the April 15th issue of “International 
Petroleum Trade,’’ prepared by the Minerals Di- 
vision of the bureau of Foreign and Domestic 
Commerce. 


Prices and Import Duties 


DETAILED discussion of prices paid for lu- 

bricating oils in world markets, together 
with duties levied upon their importation, is be- 
yond the scope of this article. These can be 
obtained by consulting the publication issued 
quarterly by the Minerals Division of the Bureau 
of Foreign and Domestic Commerce entitled 
“World Retail Prices and Taxes on Gasoline, 
Kerosine and Motor Lubricating Oils.’’ 

As of possible interest, however, the general 
import duties on lubricating oil in bulk as im- 
posed by the leading takers of our exports of 
this commodity are given as follows, the rates 
being in dollars per barrel at average exchange 
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during the period March 11-17: United King- 
dom, $0.70; France, $7.24 minimum (including 
rate to United States), and $21.72 general rate; 
Germany, $5.66, with authorization to admit 
duty free, under control, oil for industrial pur- 
poses; Belgium, $0.71; British India, $2.10 gen- 
eral, preferential rate to the United Kingdom, 
$0.42; Canada varying from $0.525 to $0.875 
for oils under 25 cents per gallon, the former 
being British preferential and the latter the gen- 
eral rate, while for oils over that price an ad 
valorem tax varying from 12% per cent to 20 
per cent applies, the former British preferential, 
and the latter the general rate; Australia, $2.38 
British preferential, $2.68 general; Italy, $2.94; 
Netherlands, free; China, $1.18; and Japan, 
$1.26. 

In addition, most of the above countries levy 
excise and/or sales taxes on lubricants, citation 
of which would be too long for this article; and 
many of these countries further regulate im- 
ports by use of quotas, licensing systems, orreg- 
ulation of exchange sale. 


Recent Upturn and Future Trend 


UBRICATING oils manufactured in the United 
States have always enjoyed a superior repu- 

tation, usually well-deserved, in comparison with 
other foreign oils in world markets. They have 
therefore commanded premium prices. In re- 
cent years severe competiton by lower grade 
Russian and Netherland West Indies oil, mar- 
keted at prices generally much below the aver- 
age price for U.S. oil, has caused a serious hard- 
ship on our exports. 

Revaluation of the dollar, without a very 
marked increase in export prices, has been the 
major factor in allowing us to combat this com- 
petition, thus causing the recent marked upturn 
in U. S. lubricating oil exports. The superior 
quality alone of our oils was not sufficient basis 
for them to hold their market against cheaper 
priced oils during the trying economic period 
from which the world is emerging; but upturn in 
industrial activity plus the fall in dollar ex- 
change have begun to restore these lost markets. 

As foreign refinery capacity continues to be 
built up in the future, under the nationalistic 
programs developing so rapidly, more and more 
of the refined products, including lubricants, will 
be supplied by the new foreign refineries. In 
this respect, however, the manufacture of lubri- 
‘ants will lag considerably behind that of gaso- 
line, kerosine, and so forth, because of the more 
highly specialized equipment, together with 
skillful technique of personnel, necessary. But 
certainly these highly industrialized countries, 
particularly under the wave of nationalism 
sweeping the world, will develop capacity for 
lubricant manufacture just as soon as is prac- 
ticable. 

Preferential treatment favoring locally re- 
fined oils, by duties and import quotas as well as 
“buy at home” sales talk, will make it increas- 
ingly difficult for the United States to maintain 
foreign markets. The situation in France is a 
shining example of this tendency, although even 
there it will be many years before French refin- 
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SLUUUTTTOTUUUUUUNANNQU00UEEETTUTTUUUAUAOOQQOOOUEEEEOTTT TUATHA THHTHHMMMLHEE | exes are developed sufficiently 


to satisfy completely its domes- 
tic demand for lubricating oil, if 
this condition is ever reached. 
Other countries in which local 
refining of lubricating oil is be- 
ing fostered by import restric- 
tions include Argentina and 
Italy. 

The movement in Germany 
toward expanding domestic pe- 
troleum refining was checked 
considerably last year, with de- 
cision to concentrate on coal 
hydrogenation; although if the 
much enlarged exploration pro- 
gram for petroleum deposits 
yields favorable results Ger- 
many will unquestionably en- 
large considerably her lubricant 
manufacturing industry which 
already is of very significant 
size. 

With the constant expansion 
of petroleum production and re- 
fining in Russia, it can be expect- 
ed that capacity for manufac- 
ture of lubricating oil will be 
developed concomitantly. Al- 
ready their annual lube oil re- 
finery capacity has reached al- 
most 27,000,000 barrels, accord- 
ing to ‘‘World Petroleum,’ Oc- 
tober, 1933, which is more than 
the United States production of 
lubricants in 1933. It is a 
mooted question, however, as to 
how soon their production will 
be sufficient to meet refinery 
capacity for all products con- 
cerned, with the additional de- 
batable point as to whether or 
not domestic demand for lubri- 
cants and other refinery prod- 
ucts stimulated by increasing 
industrial development will not 
absorb all of the production. 

Because of the necessity to 
pay for the great importation of 
machinery and other materials 
necessary for this industrial de- 
velopment, however, Russia will 
continue to push her program of 
exporting petroleum products, 
including important amounts of 
lubricating oil, at least in the 
near future. The German-Rus- 
sian trade development during 
the latter part of 1933 exempli- 
fied this point. 

Future trend of our exports 
will depend very largely upon 
the ratio between the rate of in- 
crease of foreign motorization 
and industrialization, and the 
rate at which foreign refinery 
capacity for lubricant manufac- 
ture is increased. Aside from 
the recent upturn due in part to 
' artificial causes, it would seem 





Announcement 
to the Trade 


Allegany Refiners, Inc. an- 
nounce the completion of the 
first units of their new Refinery 
at Bolivar, N. Y. 


This is now the only independ- 
ent refinery in New York State 
operating on 100°) Pennsy!- 
vania Bradford Allegany Dis- 
trict Crude. 
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that at present the wave of na- 
tionalism by which nations are 
attempt to become as thorough- 
ly self-sufficient as is possible 
has the upper hand; but other 
factors at work may tend to re- 
verse this trend. 

However, premium quality of 
our oils, developed only through 
years of extremely careful scien- 
tific research and development, 
together with a still very abun- 
dant source of crude oil well 
suited to the manufacture of lu- 
bricating oil, would indicate a 
relatively strong position for the 
United States to compete suc- 
cessfully for foreign markets 
for a long time in spite of other 
factors at work tending to 
lessen these markets. 





Oil Trademarks 
For Copyright 





TRE following are trademark ap- 
plications pertinent to our field 
pending in the United States Pat- 
ent office which have been passed 
for publication and are in line for 
early registration unless opposition is 
filed promptly. For further informa- 
tion address National Trade-Mark 
Company, Munsey Building, Wash. 
ington, D. C., trademark specialists 

As an additional service feature to 
its readers, this journal gladly offers 
to them an advance search free of 
charge on any mark they may con- 
template adopting or registering 
You may communicate with the Edi- 
tor of this Department, or send your 
inquiry direct to the National Trade- 
Mark Company, stating that you are 
a reader of this journal. 





“ARAPEX.” Ser. No. 349,476, ‘““BAR- 
TOK.” Ser. No. 349,477, “BYBUS.” Ser. 
No. 349,478, “CAZAR.” Ser. No. 349,479, 
“COUGAR.” Ser. No. 349,480, “ES- 
TAN.” Ser. No. 349,482, “FYBRO- 
LEUM.” Ser. No. 349,483, “GUSTAN.” 
Ser. No. 349,484, “GUYATT.” Ser. No. 
349,485, “HOTAN.” Ser. No. 349,486. 
“JUNAL.” Ser. No. 349,487, “KARTEL.” 
Ser. No. 349,488, “KEENSITE.” Ser. | 
No. 349,489, “KUBOLA.” Ser. No. 349,- 
490, “LOTOS.” Ser. No. 349,491, 
“LYNX.” Ser. No. 349,492, ‘““METRIX.” 
Ser. No. 349,493, “NAKTA.” Ser. No. 
349,494, “ORBA.” Ser. No. 349,495, 
“PEETAL.” Ser. No. 349,496, “POVAL.” 
Ser. No. 349,497, “TERVAN.” Ser. No. 
349,499, “TOCAR.” Ser. No. 349,500, 
“TRALITE.” Ser. No. 349,501, “TRA- 
DOX.” Ser. No. 349,502, “WALTO.” Ser. 
No. 349,503, “WENTOK.” Ser. No. 349,- 
504, Penola Inec., Pittsburgh, Pa., for 
lubricating oils and greases. 

“VOLTESSO.” Ser. No. 349,512. 
Standard Oil Company of New Jersey, 
Wilmington, Del., for transformer oil. 

“ZINGO.” Ser. No. 348,925. Nation- 
wide Distributors Incorporated, Ander- 
son, Ind., for illuminating oils, motor 
fuels oils, lubricating oils and greases. 

“BLUE GOLD printed over diamond- 
shaped design.’’ Ser. No. 336,739. Sun 
Oil Co., Philadelphia, Pa. For motor 
fuel oil. 

“VELOQ.” Ser. No. 346,693. Keystone 
Lubricating Company, Philadelphia, Pa. 
For lubricants comprising oils and 








greases, 
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Unless the Can is in 
Position, Oil 
Cannot Flow 






Here’s a case where, for some unusual reason, a 
can failed to enter one of the chambers. Yet oil 
isn’t even dripped on the base where the can 
should be, because the nozzle was twice wiped 
after oil had flowed before—and it will not flow 


again until the can itself turns on the stream! 


Nearly every company now marketing ‘‘canned 
oil’’ uses the M&S Filler—because it is fully auto- 
matic, filling cans uniformly, without waste, 
soiling or spill. 

The M&s& fills to hairline accuracy, well within 
government tolerances and regu- 
lations. And it fills at any de- 
sired speed,—up to more than 
100 cans per minute. 


Write for complete information. 


SPRAGUE-SELLS 
CORPORATION 


Division of Food Machinery Corporation 


HOOPESTON, ILLINOIS 





=a eS = == oF = = = = — — =—_—= = —_— —_ — -~ —_— - -_- =—_— = — =~ -_ — 
SPRAGUE-SELLS CORP. 
1 Hoopeston, Il. i 
i Please send me your booklet on “canned oil’’ and M&S Fillers. : 
r Ns kc cadeardehensecdcdsdnenananatd uns cdcedddocab@as skaddduadJuteciauceyas daredsweseneenial i 
| PN 6 6k 5 eR RA Ree eRRAEN EA cakees che ke VeRnadhtadses andbaddverdAmdRadene na Shadddiiaatlek ears 
RRS Baan david pee BE CeO RE Reda eel dye eaem en eatentmadel State I 
93 








Automatic Equipment 


For Canning Oil 


. . . ls Marvel of Efficiency 


ed by both the motorist and the oil man. 

Like so many other things in daily affairs 
it is bought and sold with little thought being 
given to the difficulties overcome in preparing 
it for the market. The mechanical methods and 
the labor saving devices which make the prod- 
uct possible are seldom considered though they 
are decidedly interesting. 


Cty: oil now is being taken for grant- 


The new packaging plant of the Tide Water 
Oil Co., at Bayonne, N. J., is typical of the effi- 


ciency with which special machines fill, seal, 
convey, count and package the cans for ship- 
ment. The operating speed is 220 cans per 


minute and yet the per cent of error in measur- 
ing the volume of oil per can does not vary 
more than one tenth of an ounce per can. 


The empty cans are received from the manu- 
facturer already lithographed with the oil com- 
pany name and in the chosen colors. They are 
rolled down inclined tracks to the filling ma- 
chines from hoppers on the floor above (See Fig. 
1*). Before entering this machine they are up 
ended and begin their short but rapid circular 
journey around the filling ports. These ports 
are really cylinders containing the exact me- 
tered oil volume which each can should receive. 
They are equipped with trip nozzles for valves 
for release of their contents when the can is cen- 
tered under them. The action is automatic. 


Tests made by D. P. Moran, superintendent of 





the packaging plant, proved the remarkable ac- 
curacy of the filling machine. Choosing 1000 
cans at random as they came out of the ma- 
chine and weighing them, it was found that 97.2 
per cent contained exactly the right amount of 
oil while the remainder showed a weight varia- 
tion of from 1/100 to 1/10 of an ounce over or 
under. 

When the cans leave the filling machine they 
enter the top sealer which is another marvel of 
mechanical perfection. Each can automatically 
trips its own top from the feed hopper and they 
meet in the crimper. As in the filling machine 
the entire mechanism is revolving around a cen- 
tral axis during the entire operation. The can 
and crimper rotate as the top is crimped over 
and into the flared edge of the can until there 
are five thicknesses of metal rolled tightly to- 
gether. At the same time a light coating of a 
sealing compound is applied in and on the 
turned edges to aid in making a perfect seal. 

Once sealed, the cans are turned on their 
sides and roll along tracks to the packaging ma- 
chine. (See Fig. 1). Here the two rolling lines 
from the crimping machine are shuffled into one 
line by fast moving belts before entering the 
automatic stacker. (See Fig. 2). At this point 
the cans are again shuffled and come out on 
four sloping tracks. one above the other. On 
these tracks the cans are moving only one 
fourth as fast as those on the single track at the 
top, hence there is time for the sorting and ar- 


® 
Fig. 1—View of the 
two can filling and 


sealing machines in the 
Bayonne, N. J., plant 
of the Tide Water Oil 
Co., showing how the 
cans are fed to the ma- 
chines at the rate of 
110 per minute from 
overhead tracks and 
how they are_ rolled 
away when filled, to 
the packaging machine 
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. THE PERFECT PENNSYLVANIA MOTOR OIL 
e 
r 
\- 
Ss ’ ‘i ‘ mm . Pr ‘ ‘ 
‘, ieee LEVICK COMPANY, formed in 1862 mium “upper-district’” crude in Crew Levick 
e \ and now a Cities Service Company sub- Company’s Titusville refinery. It is known 
t sidiary, marketed petroleum products refined —_ and accepted among oil users as the oil that 
Y from the first oil well ever drilled—the famous “cools as it lubricates’ — the oil that absorbs 
n : : ans 
Drake Well overlooking the now famous searing heat and carries it away from hot 
a y 
x Titusville “oil basin.” The outstanding quality _ friction surfaces and bearings. 
- of today’s KOOLMOTOR OIL is the result When you're in the market for Pennsylvania 
of these 72 years of constant effort to im- oil be sure to include KOOLMOTOR on 
prove and perfect. This perfect Pennsylvania your bid list. It’s born and bred in Pennsyl- , 
motor oil is refined exclusively from pre- vania ...a branch of the oldest family tree, 
Cities Service Petroleum Products are available through 
> the following subsidiaries and refineries: 
; Name Headquarters Name Headquarters SERVc 
CITIES SERVICE OIL COMPANY (Delaware Tulsa, Okla LOUISIANA OIL REFINING CORP... . Shreveport, La q® 2 
CITIES SERVICE OIL COMPANY (Michigan) . Adrian, Michigan LORECO petroleum products IS e& 
CITIES SERVICE OIL COMPANY (Ohio) . . Cleveland, Ohio Refineries — th 
CITIES SERVICE OIL COMPANY (Wis) Milwaukee, Wis CITIES SERVICE REFINING COMPANY . East Braintree, Mass i) 
: CITIES SERVICE OIL COMPANY, LTD. . Toronto, Ont., Canada CREW LEVICK COMPANY . Petty Island, N.J.—Titusville, Pa 
CITIES SERVICE REFINING COMPANY Boston, Mass EMPIRE OIL AND REFINING COMPANY 
L CITIES SERVICE EXPORT OIL COMPANY . New York, N.Y Penns Cite: Ota Cisse: Bit 
| CREW LEVICK COMPANY Philadelphia, Pa Gainesville, Texas—East Chicago, Ind 
| EMPIRE OIL AND REFINING COMPANY Tulsa, Okla LOUISIANA OIL REFINING CORP Bossier City, La < ONCE - ALWAYS > 
) A. R. NEWCOMBE OIL COMPANY Kingston, N. Y. (LORECO petroleum products Gas Center, La. 
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rangement which takes place in the grouping 
end of the machine. 

At this point the shuffling assumes something 
of the magical touch as the cans coming from 
the four tracks are stacked into two ‘‘decks”’ 
of 12 each, one behind the other, three wide and 
four high. As an operator places a carton over 
the side opening the decks are gently pushed 
outward into the box which is then placed on a 
moving belt. This is not a loafer’s job, for the 
machine turns out nine carton loads of 24 cans 
each, per minute. The filled carton is automat- 
ically turned end-on on the belt and carried to 
the carton sealing machine. 

It will be noted in Fig. 2 that the cartons are 
piled flat on the floor on the right of the operator 


U 


Fig. 3—The filled cartons entering the automatic carton gluing machine 
where both the upper and lower flaps are glued simultaneously. Note the 
compression machine on the extreme right where the glued flaps are held under 








Fig. 2—The two line~ 
of filled cans have been 
converted into one fast 
moving line coming 
from the upper left. 
The cans then are shu'- 
fled into four lines in 
the mixer on the right 
and roll much slower 
into the stacker where 
they are pushed int« 
cartons. Capacity ot 
this machine is _ nine 
cartons of 24 cans per 
minute 


[oem 
. | 


Photographs court- 
esy Standard - Kna} 
Corp., Long Island City, 
N. Y¥. 
who must open and shape them and hold the 
bottom flaps together as he serves the machine. 
These flaps are not sealed. In Fig. 3 the filled 
cartons are shown entering the sealing machin« 
where the bottom flaps are partially opened 
and their inside faces painted with a special 
glue. At the same time the top flaps are being 
tucked properly and they, too, are glue coated 
on the inside. 

Shapers press the sides together as rollers 
press the flaps on top and bottom into place. 
thus the cans are held tightly together against 
the sides of the carton while it is being sealed. 
In order to be sure that the flaps will remain in 
the proper tight position the cartons pass im- 
mediately from the sealer into a compression 
machine which holds a constant 
pressure against the glued flaps 
as the cartons move. slowly 
along between endless belts. 
This pressure is maintained for 
slightly over one minute thus 
giving the quick drying special 
glue ample time to set. 

Emerging from this compres- 
sion machine a carton and its 
contents represent a finished 
product and the time used in 
assembling its component parts 
has been something less than 
two minutes. Endless _ belts 
carry the cartons either to a 
warehouse or to loading plat- 
forms where they can be loaded 
directly on ships or in box cars 
for immediate shipment. 

Without any one of the ma- 
chines, conveyors or automatic 
devices which make canned oil 
commercially possible at a rea- 
sonable price the cost of its pro- 
duction would be raised consid- 
erably. As it it, science has 


i 


constant pressure, though still moving, to allow the glue to set before the stepped in to defeat the boot- 


carton is released 
$6 


legger. 
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Mid-Continent Gasoline Prices Recede As 
urplus Piles Up In East Texas 


CLEVELAND, June 11 

IL markets were quiet the first 

week in June. Tank car mar- 

kets turned reactionary in the 

Mid-Continent with gusoline’ prices 

slipping appreciably. Markets in other 
refinery districts were fairly steady. 

Further progress was made in clear- 
ing up local price wars in the middle 
west. A bad situation continued to pre- 
vail in the Chicago area, however, Chi- 
cago retail gasoline prices were ad- 
vanced to normal levels early in the 
week but most of the ground gained was 
lost quickly with subsequent reductions 
in prices. 

Distress gasoline in East Texas be 
came more of a menace to the Mid- 
Continent price structure. Production 
piled up at yefinertes. There was no 
major-company buying of the surplus 
and while contract shipments to job- 
bers were fairly heavy, they still were 
not in sufficient volume to clear the 
market of surplus offerings 


Micdle western jobbers showed little 
interest in the open market. And when 
offerings began coming out at reced- 
ing prices, they curtailed still further 
their buying in the open market. Low 
octane gasoliie prices dropped 0.25 cent 
a gallon in East Texas, and to mect the 
East Texas competition for the small 
volume of business available, refiners in 
ether parts of the Mid-Continent made 
price concessions. 

Light burning oils also were quoted 
lower in the Mid-Continent. <As in the 
case of gasoline, jobber buying of the 
hurning oils was practically nil and, with 
plenty of gasoline in storage, refiners 
were less interested in taking in crack- 
ing stock. Heavy fuels, however, re- 
mained fairly steady. Prices were down 
slightly in one or two Texas districts, 
but on the whole heavy fuels were 
steady in the Mid-Continent. 

Pennsylvania gasoline and other light 
oils were in good shape. Demand kept 
up pretty much with production and, 
with the exception of kerosine in the 


‘ower field, refiners encountered yer) 
little resistance to the prices asked. 

Reports indicated increased gasoline 
consumption along the eastern seaboar« 
and contract shipments to jobbers were 
heavy. Prices were steady in virtually 
all distributing centers. 

Uncertainty over the action Wasiiing 
ton would tuke on the Pacific Coast 
stabilization plan dampened sentiment 
somewhat in the California market, but 
at the same time gasoline prices held 
fairly well. Heavy fuels were highet 
in an active market. 

Aside from a 1.5-cent drop in Venn 
sylvania bright stock prices, lubricating 
oil markets were steady. Buyinz was 
at a much siower pace the first week 
in the June than it was last month, but 
iaventories did not appear burdersome 
in any of the various markets. 

Wax prices advanced sharply in 
Pennsylvania on active buying from 
eastern traders. Prices were stevidy to 
higher in other refinery districts and 
also in the coastal markets. 





Gasoline Prices Down 0.25 to 0.375 Cent in Chicago Market 


Staff Special 
CHICAGO, June 9 
ANK car gasoline prices moved 
down 0.25 to 0.375 cent in the 
Chicago market in the week ended 
June 9, as retail prices in the Chi- 
cago area advanced to normal and 
then were reduced 2 cents a gallon. 
Lack of open market jobber buy- 
ing, or at least not enough jobber buy- 
ing to take care of the amount of gaso- 
line being offered in the present mar- 
ket, contributed largely to the reduc- 
tions in the tank car market. 
Restoration of normal retail gaso- 
line prices in many sections of the 
middle west exerted a helpful influ- 
ence but apparently were largely off- 
set by the unsettled conditions in the 
Chicago area. Numerous jobbers said 
they still were not convinced of the 
stability of the retail gasoline markets 
and until they were, they didn’t want to 
load up with any considerable quan- 
tities of gasoline. 
Reports that major companies would 


again step in and clean the market of 
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distress gasoline were heard, but up 
to the end of the week no actual pur- 
chases were reported and traders ap- 
parently were not going to accept this 
buying as a fact until it actually oe- 
curred, 

An advance of 2.5 cents made in 
service station prices of ‘regular’ 
gasoline in the Chicago metropolitan 
district and the so-called buffer zone 





Summary of Group 3 Quotations for 
U. S. Motor Gasoline 


In Efvect June 11, 1934 


54 Octane 60-64 65 Octane 

and Octane and 

Below No. Above 
Okla. $.125-4.25 4.625-4.875 4.875-5.125 
Kans. $.125-4.25 4.625-4.875 5.00-5.125 
N. Tex. £.00-4.125 4.50-4.75 $.75-4.875 
W. Tex. $.00-4.125 4.50-4.75 4.75-4.875 
EK. Tex. 3.625-3.75 4.375-4.50 4.625-4.75 


La.-Ark. 4.00-4.125 4.625-4.875 4.875-5.00 

Prices are those quoted on the basis 
of f.o.b. Group 8 by refiners in the dis- 
tricts designated. 





on June 4, lent some stability to the 
general situation, but reductions of 
1 cent on June 5 and 6 put the situa- 
tion back almost to where jit was at 
the end of the previous week. 

Offerings of gasoline in the tank car 
market became considerably freer 
during the week and by June 9, the 
general run of quotations on low oc- 
tane U. S. Motor were at 3.875 cents, 
f.o.b. Group 3, down 0.375 cent. Car- 
lot marketers generally reported that 
most of their offerings were being 
made by refiners in East Texas, who 
apparently were becoming hard up for 
shipping instructions. 

Kerosine was quiet throughout the 
week, Demand was reported a little 
improved in some quarters, but in 
others no improvement was 
Quotations generally were 0.125 cent 
lower by the end of the week 
of 41-43 w.w. kerosine were reported 
at 3.25 cents and up. 


noted. 
Sales 

Heating oil prices were lower in 
some quarters, but no very marked re- 


9 


s—) 





cessions were noted. Offers June 9 
were made at 0.125 cent under previ- 
ously quoted levels. Demand was not 
heavy, but no particular amount of 


distress goods was noted. 

Other products remained in fair to 
good demand, without any particular 
change noted in prices. 











| Mid-Continent Refinery Markets 


East Texas Leads Gasoline Prices Down 


Staff Special 

TULSA, June 9 

RICE recessions featured the Mid- 

P continent refinery markets’ the 

week ended June 9, Mark-downs 

of from 0.125 to 0.375 cent in prices 

for nearly all commodities except 

heavy fuels were general. This condi- 

tion was an outgrowth of one of the 

quietest weeks of trading in months. 

The effect of advances in retail gaso- 

line structures in some parts of the 

country was counteracted by the 

withdrawal of nearly all buyers from 
active participation in the market. 

The tank car gasoline situation in 

East Texas and several other Mid-Con- 


tinent districts was more serious, Re- 
finers last week held their gasoline in 
anticipation of inter-refinery buying 
and possible increase in jobber de- 
mand, Subsequently the beginning of 
this week stocks of gasoline loaded in 
tank cars were unusually heavy. At- 
tempts to move these burdensome 
stocks at current prices to make room 
for production failed. Refiners the 
first of the week were attempting to 
sell their gasoline in a market that 
was practically devoid of buyers. 
Jobbers throughout the country, it 
was reported, were buying little gaso- 
line in the open market with mar- 
keting conditions as unsettled as they 


were, And with the suporting factor of 
a week or two ago—tinter-refinery 
buying—gone, there was little left to 
do but reduce prices in the hope of 
attracting some business, 

Prices in the districts where ship- 
ping instructions were needed badly 
were reduced 0.25 to 0.375 cent. 
Little if any relief was the result. 
True, a small amount of broker and 
marketer business was attracted, but 
as a whole the effect was only to stave 
off a situation that was fast becoming 
acute, 

East Texas refiners, the latter part 
of the week, were quoting the low oc 
tane U. S. Motor freely to resale 
agents at 3.5 cents and 3.625 cents on 
a Group 3 basis, and 3.375 to 
cents, f.o.b. refinery. Jobber prices 
were somewhat higher, but littl busi- 
ness could be attracted from _ that 
source, Interest in the 60-62, 400 e.p. 
grade virtually was non-existent. 
Quotations for this gasoline generally 
were 0.125 cent higher than the low 
octane U. S. Motor, although on firm 
offers to buy, suppliers indicated they 
would sell small amounts on the 
same basis as the U. S. Motor. 

In other districts, refiners who de- 
sired to move a quantity of gasoline 
into the northern markets were forced 


Ff 
v0.0 








Chicago Tank Car Market 
Following prices are in cents per gallon, except fuel such as North, West and East Texas, Louisiana, 
oil in barrels, in tank car lots, representing majority Arkansas, Indiana, Illinois, Kentucky, etc. Prices do 
of sales to jobbers on Group 3 freight basis, although not include state or federal taxes levied on some 
shipments may originate in other refining districts, products. 
Prices Prices Prices 
. June 11 June 4 May 28 
U. S. Motor Gasoline, by octane numbers: 
Pe Ni OW. odie div wo ae a ee 3.75 — 4.00 4.25 - 4.50 4.25 - 4.375 
oS ES CO ene a eat ee 4.375— 4.625 4.75 -— 4.875 4.75 -— 4.875 
NN 62 icine ichahnnmuannctian 4.625— 4.875 4.875— 5.125 4.875- 5.125 
G02, SOD G.D. GABOINS . o.oo dies we ae ees 3.875— 4.125 4.375— 4.50 4.25 = 4.375 
ES Oo CU re 4.25 — 4.50 4.375- 4.50 4.375- 4.50 
68-70, 350-360 e.p. gasoline... 4.375— 4.625 4.50 -— 4.625 4.50 - 4.625 
41-43 water white kerosine................. 3.25 — 3.375 3.375-— 3.50 3.375= 3.50 
42-44 water white kerosine. 3.375-— 3.50 3.50 - 3.625 3.50 - 3.625 
June 11 June 4 
Fuel and Gas Oils: Domestic Industrial Domestic Industrial 
No. 1, white... 2.625— 22875 a eee CAH © aon Oereas 
PS MAREN. dd crcrs. Arba a dinette ork wants Moaskacioreae ee NS | ae ae lr re POP LOBES ok Sie ees 
Pa N Ri eatin seas. Wis alee a cs, Gide walle ara eee Oe oo 2.375— 2.625 ‘hoe | as 
Oe SS eee bie ttn Gat 8 <0 a eat ogee ee 2.50 — 2.625 eS renee 
PR aR it Ak Rig sc itces ee aia Siac el hdc nll alana co Mn ees 2.375— 2.625 ae aes yea J io ome en 
ich Re as ats vssdeiohoes ee esin Rtine oR eae $0.95 -$1.00 $0.90 -$0.975 $0.95 -$1.00 $0.90 —$0.975 
RIN io sp nxnccasind cous eco eel ana en e ee & reas 2.25 ~ 2.375 
No. Dace dives wie aia nlbaes 0 ack nes ieee $0.65 —$0.675 $0.625-$0.65 $0.65 -—$0.675 $0. 625-30. 65. 
SS SRR aS re ene ne, Cee OP as Sk Pe ao ea, © PATNI Isert e $0.50 -$0.55 Moritird cues $0.50 -$0.55 
Naphtha and Solvent 
(Prices are in cents per gallon, in tank car .ots, as quoted by Chicago sellers) 
F.O.B. Group 3 Basis 
June Il June 4 May 28 
Stoddard Solvent... Oe 6.375 6.375 
V. M. & P. Naphtha... :; 6.87 6.875 6875 
Cleaners Naphtha........ - 6.875 6.875 6.875 
Oleum Spirits.... rather Coens oe 5.875 5.875 5875 
Rubber Solvent..... : arate etsica 6.875 6.875 6.875 
Lacquer Diluent.... 7.875 7.875 7875 
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Barometer of Mid-Continent Refinery Market 


Charted Course of Prices of Crude and Principal Refined Products, Week by Week 
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to bring their quotations down to the 
level of those from East Texas, Con- 
tract business and a small amount of 
buying for local shipment kept many 
refiners in Oklahoma, Kansas, Louisi- 
ana and Arkansas from entering the 
highly competitive Indiana territory. 
It was reported that production had 
been reduced in these areas to a point 
where storage programs, along with 
other shipments, were keeping gaso- 
line on a fairly even keel. Reductions 
in price for gasoline in these districts 
were not so pronounced as in Texas. 

High octane and high gravity gaso- 
lines also were reduced somewhat in 
sympathy with the low octane U. S. 
Motor. Reductions in most cases were 
only slight. 

Manufacturers of natural gasoline 
were becoming more concerned over 
the inerease in stocks of natural, The 
lack of movement of refined gasoline 
has directly influenced takings of na- 
tural, Open market movement to re- 
finers has dropped off considerably, 
and reports indicated contract busi- 
ness also was off. With movement of 
the low vapor pressure grades light, 
manufacturers were contemplating 
turning production of certain plants 
back to the 26-70 grade. Many were 
of the opinion that the market would 
be unable to absorb this additional 
material, 

With rain reported in the drought 
areas, refiners again were anticipating 
a slight increase in takings of kero- 
sine for agricultural purposes. It was 
thought by some that Since some of the 
first crops have been burned up, that 
a second attempt will be made to 
plant. If this is the case consumption 
of tractor fuel should show some im- 
provement. For the most part, how- 
ever, kerosine prices were slightly 
lower. Less kerosine was taken from 
East Texas for coastwise shipment 
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this week, As a result prices were 
down about 0.125 cent. 

Lack of interest in burning oils, 
either for immediate or deferred ship- 
ment, has caused a slight break in 
prices. Buyers have shown little in- 
clination to purchase supplies for the 
next consuming period. Purchases of 
“‘distillate’’ by eastern buyers in East 
Texas have kept the market in that 
area well cleaned up. But purchases 
of this type were beginning to dwindle. 
Outlets into the southeast and north 
were absorbing a large portion of pro- 
duction that formerly went to the 
Gulf. A wide range of prices for ‘‘dis 
tillate’’ in East Texas was reported 
For northern movement, offers to buy 
were 2.375 to 2.5 cents. Into the 
southeast refiners still were shipping 
on old orders at considerably above 
that. 

More gas and fuel oils out of East 
Texas were finding their way into new 
markets because of the withdrawal 
of active coastwise purchasing, It 
was reported in export circles that 
East Texas material was causing some 
little concern. Industrial buyers re- 
ported East Texas material was not so 
desirable for their requirements, For 
bunkering purposes, however, it makes 
a good fuel. Outlets for this product 
will depend largely on shipments for 


the above purpose and for cracking. 
The future of those oils for cracking 
purposes depends largely on the trend 
of prices. As present buyers report 
prices too high for use as cracking 
stock, 

A close check June 9 showed occa- 
sional cars of the U. G. I. gas oil mov- 
ing from East Texas at 2.125 cents, 
f.o.b, plant. This had not become gen- 
eral. Fuel oil was reported selling in 
isolated cases at from 2.5 to 5 cents 
under recent prices. 

Sharp reductions in Pennsylvania 
bright stocks the past week had little 
effect on this product in the Mid-Con 
tinent. Stocks were somewhat large, 
but closely held. Prices generally were 
unchanged. Neutral oil was in good 
position. Wax prices were pegged at 


’ 


3.5 cents. 


Holds Golf Tournament 


PHILADELPHIA, June 9.—The an- 
nual spring golf tournament of the Oil 
Trade Association of Philadelphia, 
Ine., was held June 5 at the Aromi 
mink Country Club, Newton Square, 
Pa. Attendance was larger than at 
any time in recent years. More than 
100 attended the dinner at the club 
at the conclusion of the tournament. 





























. 
Prices A Year Ago 
June 12, 1933 

Oklahoma Penna. 

58-62 U. S. Motor (60-64 Octane No. Okla.) 3.25¢ 4.50-4.75¢ 
Grade 26-70, Natural Gasoline ............ ie 7) 
Kerosine (Okla. 41-43; Pa. 47 W.W.)  ...ccccccccssecees 2.375-2.75¢ 1.375-4.50c 
| Piel off (Olea. 2626s Pas DOB) wiccccsccciscssccsssness $.0.325-$0.425 3.25-3.50¢ 
SPREE CE CO cencecsacsaisnnacesasssanvtassanebeptactensae $0.25 $1.32 
HI Chicago tank wagon (including 8c state, le federal tax)... « Jae 
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| California Refinery Market | 





Gasoline Fairly Steady; Heavy Fuels Higher 


LOS ANGELES, Jine 8 


O IMPORTANT changes’ were 
made in either wholesale or re- 
tail prices in the Pacific Coast 
petroleum markets during the _ past 
week. Notwithstanding this compara- 
tive stability, the situation was not 
considered satisfactory and the feel- 


ing of optimism that characterized the 
market during recent weeks was not- 
absent. Uncertainty as to the 

that Washington would take 
on the stabilization plan appeared to 
be largely responsible for the change 
in sentiment. 

Until near the close of the week, 
tank truck and trailer quotations for 
both independent competitive brands 
end for major company third-grade 
brands delivered to points in the Los 
Angeles Basin remained firm at 10.25 
cents a gallon, tax included, with tank 
wagon deliveries at 10.5 cents. The 
immediate outlook, however, was con- 
sidered threatening because of the 
action of one leading independent re- 
finer in shading his tank wagon price 
to 10.25 eents a gallon. The precari- 
ous condition of the market was indi- 
cated by the fact that the action of 
this one company was regarded as 
possibly the opening skirmish in a 
new price war. 


ably 


action 


Quotations for bulk shipments of 
gasoline to points outside the state 
less affected by the desire to 
maintain gallonage and established re- 
tail outlets. As a consequence, quota- 
tions for such shipments were general- 
ly based on a net back of 6.5 cents a 
callon to the refiner. 

Reflecting the uncertainty’ that 
ruled in the gasoline market, and the 
increase in current production, na- 
tural gasoline prices somewhat 
easier with prices ranging from 5.25 
eents a gallon, f.o.b. refinery. 
Supply was in excess of demand. 

Fuel oil prices were notably 
stronger. Several influences contrib- 
uted to the upward swing, among them 
being increased industrial demand, 
major company purchases, closer con- 
trol of independent refinery output, 
increase in Atlantic seaboard demand 
heeause of restriction of imports of 
low-grade foreign crudes, and the con- 
tinued large shipments under con- 
tracts to supply the United States 
Navy. 

Pacific Coast Cargo markets, al- 
ready depressed by adverse market- 
ing conditions in South America and 
the Orient, were further disturbed by 
news of an additional tax on kerosine- 
distillate imposed by the Chinese gov- 
ernment. The tax was understood to 


were 


were 


to 6 
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amount to 25 gold units—-each worth 
40 cents—per ton, equal to $1.50 a 
barrel, or 3.125 cents a gallon, It was 
effective June 1 in all parts of south 
China, 

Commercial rivalry, 
Yitical influences of a 
acter, were believed to 
of this new tax. 


as well as po- 
sectional char- 
be at the back 
Its result would be 


to shut out effectively the consider- 
able quantities of kerosine distillate 
that in recent months have been 
shipped from the Pacific Coast to 
South China ports. 
Discuss Rule +4 
CHICAGO, June 8&.—A group of 


representatives of Mid-Continent and 
middle western’ refiners met here 
yesterday and today to discuss whole- 
sale and retail marketing problems, 
and matters pertaining to the oil code, 
particularly Rule 4 of Article V_ per- 


taining to selling below cost. C. E. 
Arnott, chairman of the marketing 


sub-committee of the P. & C. Commit- 
tee, presided at the meeting. 





| Eastern Domestic Markets 





Spot Gasoline Quiet; Prices Steady 


Staff Special 
NEW YORK, June 9 
TABILITY featured eastern gaso- 
line markets during the week end- 
ed June 9. Although differentials 
between wholesale and retail prices 
were wide, no adjustments of prices 
of general importance were made. 
Consumption of gasoline was notably 
improved, Contract buying was heavy. 
Heating oil prices were steady despite 
lack of jobber buying and commit- 
ments for next heating season. 
Wholesale gasoline markets were 
steady at unchanged prices. At New 
York harbor, Philadelphia and Balti- 
more offerings were at 5.75 to 6.75 
cents per gallon depending on octane 
rating. In New England markets prices 
were stiffer and were generally main- 


tained at 6.25 to 6.75 cents for the 
respective grades. Reports on activity 
of spot buying varied from slow to 


fair with contract movement heavy. 

Distress gasoline at New York har- 
bor was fairly well cleaned up. Inquiry 
for large barge lots was slow. Supplies 
generally maintained barge quotations 
at tank ear levels with a maximum dif- 
ferential of 0.25 cent. 

That major refiners have been work- 
ing on restricted crude allowables is 
generally known. There was opinion 
to the effect that it was possible that 
more’ active’ inter-refinery buying 
would take place in the near future 
to make up shortages of several large 
refiners, observers of the mar- 
ket expected such buying both at New 
York harbor and in the cargo mar- 
ket at the Gulf. 

Heating oils displayed a fine appear- 
ance at 5 Gents for Nos. 2, 3, 4, oils 
with no concessions for barge lots in- 
dicated. However, jobbers were re- 
luctant to commit themselves for fu- 
ture purchases on the basis of 5 cents 


Some 


in view of the unsettled condition of 
the retail tank wagon markets. Con- 
tracts for retail deliveries were being 
written at 7 cents by some companies 
and 6.5 eents by others. 

Heavy fuel markets were steady. 
Postings for Grade C bunker oil and 
diesel oil were unchanged at $1.30 
and $1.95 per barrel at New York 
harbor, 

Buying continued slow in the cargo 
market at the Gulf. Prices tended 
lower for heavy oils. Light oils were 
generally unchanged, A cargo of bun- 
ker oil, Grade C, was offered at $0.98 
per barrel with no takers. Inquiries 
for low priced gas oil and Panuco 
crude failed to materialize in sales. 
Foreign buyers showed little interest 
in the market. 





Wax Markets 





Inter-Refinery Trading Checks 


Drop In Scale 
NEW YORK, June 9.—~Inter-refinery 
buying of scale waxes tended to stop 
the downward trend of this market. 
Large buyers entered the New York 


and New Orleans markets and made 
sizeable purchases during the week 


ended June 9, Quotations on scale wax- 
es by a large number of suppliers were 
raised to 3.75 cents per pound. Small 
lot buyers for export, however, pur- 
chased early in the week at 3.4 to 3.5 
cents per pound and occasionally at 
cents. Indications pointed to a 
stiffer market in the near future with 
a goal of 3.9 cents intimated by sev- 
eral suppliers. 
Fully refined 
Prices held at 


7 
f 


9 
o.oo 


waxes were quiet. 
unchanged levels. 
News 
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der- 7 
late . 
een | Pennsylvania Markets REFINERS OF 100°. BRADFORD-PENNSYLVANIA GRADE CRUDE 
to 
Bright Stock Down 1.5 Cents 
of CLEVELAND, June 11.——Bright 
and stock sold lower in the western 
ere Pennsylvania refinery market last 
»le- week, but aside from this, and an up- 
ms, ward swing in wax, little change was 
de noted in the general market situation. 
sani. Vhile demand was a bit slower for 
E. fight oils, it was still moderately ac- 
ing iive and prices were well maintained. 
ae, Lubricating oil buying was quiet. 
There was a fair volume of inter- 
refinery buying of bright stock last 
week but it was not sufficient to take 
care of current production. Demand 
from the jobbing trade has been vir- 
tually nil since around the middle of 
fast month. Inventories at refineries 
fiave been declining but not at the rate 
which refiners like to see at this time 
of the year. Price shading was in- 
dulged in by resale agents and one 
or two manufacturers in the effort to 
of stimulate movement and by June 9 the | 
~a market for all grades of bright stock 
ing had declined 1.5 cents a gallon. Many 
hee refiners indicated late in the week that 
they were curtailing their output, and, 
as soon as distress offerings are out 
ily pf the way, the market was expected 
ca fo steady and possibly rally slightly. 
a Neutral oil offerings were coming 
out from refineries a little more freely, 
co but they were not at price concessions. 
Refiners were storing their neutral - 
ed = ; Sapte [ MASTER ELECTRIC CONTROL” BOARD IN] A ALL PEN REFINERY | 
as rather than shade prices. ' — ate ———— 
nae Gasoline continued in excellent | or ee : : 
98 shape. Spot demand was fairly active 
— and contract egy annie were at a good 
ee rate. Kerosine eased slightly in the CONTROLLED Qu ALITY 


lower field, but with kerosine prices 





























PS. i ; A ‘ —- 
mer getting down close to fuel oil prices, Nature controls the quality of Pennsylvania Crude . . and every drop of 
é refiners were planning to crack more ALL PEN MOTOR OIL is scientifically refined from 100‘; BRADFORD-Pennsylvania 
é Sine Gr: ; i ps ‘ ; s. 
kerosine-distillate rather than to let AE SG EE: NO: ea oe REFINERY 
prices recede any more. Fuel oil was ALL PEN controls the quality by every possible ] 
ti2] ges Ind al fal demand was { means known to date... by so refining this finest of SEALED 
still scarce. Industrial demand was In | crudes that ALL of its superior qualities are retained. 
excess of the supply in some parts of ALL PEN is De-Waxed and TRIPLE-FILTERED. 
the field. ALL PEN controls the quality of its products 
Eastern buyers were active in wax. at every step by means of the Master Control Board 
bake , . sat ‘ at which the Engineer in charge can maintain extreme 
KS faking large quantities for prompt precision. 
aoe ea ico = ——— woe DEALERS can control their PROFITS by 
tons of white crude scale were bought selling the,World’s Finest Motor Oil: ALL PEN 
ry for shipment east in tank cars, and . rt 
ap prices in Pennsylvania on the basis of NO MOTOR OIL LASTS LONGER 
t. in barrels, New York, advanced from 
rk 3.5 to 3.7 cents a pound. = aa. 
, 4 - 
a. . It’s New! ALLPEN Improved! 
‘k — =“ 
x- Scales Heads A.P.I. Publicity GAS OLINE 
vin NEW YORK, June 7.—Victor H. R , 
1 Scales, for some time director of pub- A PREMIUM GAS in Everything but Price 
*- ficity for the American Petroleum In- 
” dustries Committee, which is the DEAL ERS— DISTRIBU TORS: Choice territory available 
at American Petroleum Institute tax and — “2h AIT DEMIR ae 
4 c ” . ae c | "| ial 
a jegislation group, has been appointed BRADFORD OIL REFINING. Co.. Bradford, Pa. 
h director of the institute’s d epartment | Gentlemen: I'd like to hear about Triple-Filtered ALL PEN Refinery-Sealed Motor Oil 
¥- of public relations, The two positions | ]| |R. ALL PEN Gesoline , 
are being combined. | NAME 
t. Mr. Seales joined the institute in —s ADDRESS a 
february, 1929, as assistant director. a wt pe Our Past 7 aa wee NPN 6-13 
3 i June 13, 1934 103 











Refinery Markets on Light Oils and Lubricants 


Prices given below are in cents per gallon, except where $ is shown in tank car lots, f.o.b. Refinery. They repre- 
sent prices made only to domestic jobbers who resell to the consuming public, except where otherwise noted. 
They do not represent inter-refinery sales or sales made for export. 

Tank car prices do not include state or federal taxes levied on some products. 

(These Refinery Prices compiled in the OIL PRICE HANDBOOK for a whole year) 





GASOLINE AND NAPHTHA 


Prices Prices Prices 
June il June 4 May 28 
OKLAHOMA (fF. o. b. Oklahoma refineries) 
§$0-52, 450 e.p. naphtha.. 4.00 — 4.125 4.25 -— 4.375 4.25 - 4.375 
U. S. Motor Gasoline : 
59 octane and below... 4.125— 4.25 4.375-— 4.50 4.375— 4.50 
60-64 octane number... 4.625— 4.875 4.875— 5.125 4.875-— 5.125 
65 octane and above... 4.875— 5.125 5.00 — 5.25 5.00 — 5.25 
60-62, 400 e.p. Gasoline.. 4.125-— 4.375 4.375- 4.50 4.375— 4.50 
64-66, 375 e.p. Gasoline. . 4.375- 4.50 4.50 — 4.625 4.375— 4.625 
68-70, 350-360. Pp. gasoline 4.50 — 4.625 4.625-— 4.75 4.50 - 4. 


WESTERN PENNSYLVANIA (Quotations and/or sales prices to car 


saloaders) Prices June 11 
Bradford- Other 
Warren Districts 
52-54 Naphtha.......... 5.375- 5.50 5.50 — 5.625 
54-56 Naphtha......00:. «se eeccveees 5.625- 5.75 


Motor Gasoline: 


S. Motor (58-62°).. 5.75 — 5.875 5.625— 5.75 
Minimum 60 octane.. 6.50 — 6.625 6.50 — 6.625 
Minimum 65 octane.. 6.875— 7.00 6.875— 7.00 
Minimum 70 octane.. qna0 = 1.375 7.125= 7.25 

64-66, 390 e.p. gasoline... 6.25 — 6.375 6.25 — 6.375 
68-70, 350- 300 ¢.p. gaso- , 
Sapa toy or 6.50 -— 6.625 6.50 - 6.625 
Prices June il June 4 May 28 


CALIFORNIA (3c tax to be added to prices if used in state.) 


$4-58 U.S. Motor, 437 e.p. 5.00 - 5.50 4.50 - 5.50 5.50 - 6.50 
54-58 U.S. Motor, 437 e.p. 


for outside state shipment 5.00 - 6.50 5.00 -— 6.00 5.50 - 6.50 
58-61, 375-400 e.p. gaso- : 

line, 65 octane and above §.25 -— 6.25 $.25 =.6.25 6.50 — 7.50 
42-45 Engine Distillate 

oe 6.00 -— 7.00 6.00 -— 7.00 6.00 - 7.00 


KANSAS (F. o. b. refinery, Kansas destination) 
U. S. Motor Gasoline 


59 octane and below... 4.25 — 4.375 4.625-— 4.75 4.50 — 4.625 
60-64 octane number... 4.875— 5.00 §.125- 5.25 5.00 — 5.25 
65 octane and above.. 5.125— 5.25 5.375-— 5.50 5.25 — 5.375 
60-62 400 e.p. gasoline... 4.25 - 4.50 4.625- 4.75 4.50 — 4.625 


NORTH TEXAS? (F. o. bs Wichita Falls district for uarestricted ship- 
ment) 


U. §S. Motor Gasoline 


59 octane and below.. 4.00 —_4.125 4.25 — 4.375 4.25 — 4.375 
60-64 octane number.. 4.50 — 4.75 4.625— 4.875 4.625- 4.875 
65 octane and above.. 4.75 — 5.00 4.875— 5.125 4.875-— 5.00 
60-62 400 e.p. gasoline... 4.00 — 4.25 4.25 -— 4.50 4.375-— 4.50 
64-66 375 e.p. gasoline... 4.375 4.375-— 4.50 4.50 
68-70 350-360 e.p. gasoline 4.50 4.50 — 4.625 4.625 


WEST TEXAS} (F. o. b. West Texas refinery for unrestricted shipment) 


U. S. Motor Gasoline 
$9 octane and below... 4. 
60-64 octane number... 4. 
65 octane and above... 4. 


YUNO 
Mucoe 


EAST TEXAS? (F. o. b. East Texas refineries for unrestricted shipment) 
U. S. Motor Gasoline 


59 octane and below... 3.50 — 3.625 4.00 — 4.25 4.125- 4.25 

60-64 octane number... 4.375- 4.50 4.50 — 4.625 4.50 — 4.625 

4§ octane and above... 4.50 - 4.625 4.625— 4.75 4.625-— 4.75 
60-62, 400 e.p. gasoline... Fie 3 50e . skahanewes \saweeeudes 


NORTH LOUISIANA (For Louisiana and Arsansas destination) 


U. S. Motor Gasoline 
59 octane and below... 4.50 
60-64 octane number... Sag 
65 octane and above... 5.37 


rRNW 
wv 
VW ee 
Awn 
mnNu 
wiv 


ARKANSAS (For Arkansas and Louisiana destination) 
U. S. Motor Gasoline 


59 octane and below... 4.50 4.75 4.75 
60-64 octane number.. 5.125 5.375 5.375 
65 octane and above... 5.375 5.625 5.625 


Note: Octane numbers shown above are determined by C. F. R. motor 
method. (A. S. T. M. D. 357 — 33 T.) 


tRefiners generally receive 0.25¢c to 0.5c per gallon more for gasoline and 
berosine for local or differential territory shipment, 


tPricese Nominal. ttOnly one refiner Quoting. *Quotations only. 
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Prices Prices Prices 
June Il June 4 May 28 
OHIO (Quotations of S. O. , Delivered any point in Ohio.) 
U. S. Motor Gasoline. . ey 7.25 vias 
Above 65 Octane number 7.50 7.50 7.50 


NATURAL GASOLINE 


(Prices f.0.b. Group 3 and Breckenridge represent majority of sales made on 
dates shown to blenders on the freight basis shown below, although shipments 
may originate in other manufacturing districts, such as East Texas, Panhandle, 
Southwest Texas and Kansas). 


ee a re 2.375 2.375 %92.375= 2.50 
(F. o. b. Group 3) 
ee 2.25 2.25 **2,125- 2.25 


(F. o. b. Breckenridge) 
**Represents sales and quotations. 
CALIFORNIA (fF. o. b. plants in the Los Angeles basin) 
75-85, 375-390 e.p. for 


| er 5.25 — 6.00 5.50 — 6.00 


BURNING OILS 


WESTERN PENNSYLVANIA (Quotations and/or sales prices to ca; 


5.75 — 6.00 


unloaders) Prices June 11 
Bradford- Other 
Warren Districts 
45 w.w. kerosine......... 4.75 — 4.875 4.50 -— 4.75 
46 w.w. kerosine......... 4.875- 5.00 4.625-— 4.875 
47 w.w. kerosine......... 5.00 — 5.125 4.75 — 5.00 
June Il June 4 May 28 
OKLAHOMA re . <4 Oklahoma refineries) 
41-43 w.w. kerosine...... as20.= 3,50 3.375- 3.50 Joata~ 2.50. 
42-44 w.w. kerosine...... 3.50 © 3.75 3.625— 3.75 3.50 — 3.625 
KANSAS (F. o. b. refinery Kansas destination) 
41-43 w.w. kerosine...... 3.625- 3.75 3.75 — 3.875 3.75 = 3.875 
42-44 w.w. kerosine...... 3.15 =< 3875 3.875- 4.125 4.00 — 4.125 
_ TEXAS! (F. o. b. Wichita Falls district for unrestricted ship- 
ment 
41-43 w.w. herosine...... 3.375- 3.50 3.50 — 3.625 3.625— 3.75 


EAST TEXAS} (F.o.b East Texas refineries for unrestricted shipment 


41-43 w.w. kerosine...... 3.00 — 3.125 3.125- 3.25 3.125- 3.375 
NORTH LOUISIANA (For Louisiana and Arkansas destination) 

41-43 w.w. kerosine...... By 3375 3.78 
ARKANSAS (For Louisiana and Arkansas destination) 

41-43 w.w. kerosine...... 4.00 — 4.125 4.00 — 4.125 4.25 
CALIFORNIA (F. o. b. California refineries) 

38-40 w.w. kerosine...... 5.00 — 5.25 5.00 -— 5.25 5.00 — 5.25 


NEUTRAL OIL 


WESTERN PENNSYLVANIA (Quotations and/or sales prices to cee 
unloaders) 
Vis. Viscous Neutrals (Viscosity at 70° F.) 
200 (180 at 100) No. 3 
color 420-425 flash: 


Zero pour test........ 31.50 —32.00 31.50 —32.00 31.50 -—32. 01 

TO POUE ROSE... so cccnee 30.50 —31.00 30.50 -—31.00 30.50 —31.00 

ee ae 30.00 -—30.50 30.00 —30.50 30.00 -30.50 

25 pour test. 29.50 -—30.00 29.50 -—30.00 29.50 -30.00 
180 No. 3 color, 410-415 

flash: 

eT a, Se 26.50 -—27.00 26.50 -—27.00 26.50 -27.00 
150 No. 3 color, 400- 405 

flash: 

Zero pour test........ 25.00 -—25.50 25.00 —25.50 25.00 —25.50 

eS 2 ae 24.00 —24.50 24.00 -—24.50 24.00 -—24.50 

[a 23.50 -24.00 23.50 —24.00 23.50 -—24.00 

a 23.00 -—23.50 23.00 -—23.50 23.00 -23.50 


SOUTH TEXAS (Fo. bs South Texas refineries) 


Vis. Color Viscosity at 100° F., pour test 0) 
100—No. 14-24% pale.. 6.25 6.25 6.25 
200—No. 2-3 Pale...... 7.50 7.50 7.50 
300—No. 2-3 Pale...... 8.00 8.00 8.00 
500—No. 244-3% Pale.. 9.00 4.00 9.00 
750—No. 3-4 Pale...... 9.50 1.50 9.50 
1200—No. 3-4 Pale...... 10.00 10.00 10.00 
2000—No. 3-4 Pale..... 10.25 -10.50 10.25 -10.50 10.25 -10.50 
200—No. 5-6 Red Oil... 7.50 7.50 7.50 
300—No. 5-6 Red Oil... 8.00 8.00 8.00 
500—No. 5-6 Red Oil... 9.00 9.00 9.00 
750—No. 5-6 Red Oil... 9.50 9.50 9.50 
1200 No. 5-6 Red Oil... 10.00 10.00 10.00 


2000—No. 5-6 Red Oil... 10.25 -10.50 10.25 -10.50 10.25 -10.50 


Note: Red oil prices shown above cover oils with green cast; blue cast red 
oils are slightly lower in some cases. 
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Refinery Markets, Wax, Lubricants, Heavy Oil 


Prices given below are in cents per gallon, except where $ is shown in tank car lots, f.o.b. Refinery. They repre- 
sent prices made only to domestic jobbers who resell to the consuming public, except where otherwise noted. 
They do not represent inter-refinery sales or sales made for export. 

Tank car prices do not include state or federal taxes levied on some products. 

(For quick reference to refinery Prices, get the OIL PRICE HANDBOOK, published annually) 








Prices June 11 
®*MID-CONTINENT (Vis. at 100° F.; F. 0. b. Tulsa basis) WAX 
0 to 10 15 to 30 Pr Pr 
Pour Point Pour Point Prices ices ices 
5.25 4.75 June 11 June 4 May 28 
ye Saas WESTERN PENNSYLVANIA (Per pound, F. o. b. New York) 
9.50 8.50 —_ te white crude scale 
9.00 rr 2 SReeppepangts 3.65- 3.70 3.45-3.50 3.50 - 3.6 
gee - a 124-126 white crude scale 3.70 Ree eas 
<e oo B.M.Powccvccccccccccces 3.40 = 3.45 3.50 - 3.55 3.55 = 3.65 
9.75 8.75 
a ES **OKLAHOMA (Per pound in barrels; in a few instances, per pound ip 
10.25 9.25 burlap bags; F. o. b. Oklahoma refineries.) 
32.25 11.25 124-126 white crude scale 
11.75 10.75 GMM ist cntesicicae 3.50 3.50 3.625- 3.75 
11.25 10.25 
ae’ e aoe CHICAGO (F. o. b. Chicago district refineries, in cents per pound, im bags. 
12.25 11.25 caress low Melting points are A.S.T.M. method; add 3° F. to convert into 
14.25 13.25 amgpily 
13.50 12.50 iz? 7 folly ogee eae $-39 ~ 5-00 4.90 - 5.00 .-* - 5 . Of 
13.00 12.00 fully refined..... Sas = Sige §.15 = 5.25 5.15 — 5.25 
14.75 14.00 127-129 fully refined..... 5.30 — 5.40 5.30 - 5.40 5.30 - 5.40 
12.75 12.50 130-132 fully refined..... 5.90 - 6.00 5.90 — 6.00 5.90 - 6.00 
CHICAGO (F. o. b. Chicago district refineries) HS 9 i? Hd — wasee 7 eS es 7 OO ee st Sap ag a on 
ern ue vis at 100°F.) °%15 to 30 a ~_— — 
Vis. or ‘ale " or e 

60.85—No. 2.... 6.50 AS AND FUEL OIL 
86-110—No. Bie 7.00 180—No. 5...... 9.75 G S 
140—No. 3...... 9.25 200—No. 5...... 10.25 WESTERN PENNSYLVANIA (Quotations and/or sales prices to car un- 
160—No. 3...... 10.00 220—No. 5...... 11.25 loaders, for shipment outside Pittsburgh district.) 
180—No. 3...... 10.75 250—No. 5...... 12.25 Prices June 11 
200—No. 3...... 11.25 280—No. 5...... 13.00 
25@—No. 3...... 13.25 300—No. 5...... 13.50 Bradford- Other 

W District 

Os with 8 to 10 pour point bring lc higher than above prices. To above 36-40 fuel oil 4 “par 375 4 ak - 

prices add 0.25c to obtain prices delivered in Chicago. -40 fuel oil........-.-. od — BIl9 »bL- “ 
CALIFORNIA (fF. o. b. California refineries; Viscosity at 100°F.) Prices June 11 . June 4 May 28 

All neutral oils, 23.00c per gal. in tank wagon lots, and 25.00c in iron bbls. OKLAHOMA (F. o. b. Oklahoma refineries) 

tojobbers only, excluding state tax. 40.40 cesaw. fasnace. Oil 2.625—- 2.75 2.75 2.875 2.75 2.87 
ty + hanes gas cage aSinas 2.375 2 50 : 5( 4 2.50 
6 straw gas oil zero 2.625 y By s 2.875 2.75 — 2.875 

CYLINDER STOCKS 32-36 dark gas oil....... 2.375 .2.375- 2.50 2.375 2.50 

32-36 darks gas oil zero. ; _. ,2+-625 2.75 — 2.875 2.75 - 2.8 

rae fame l  temee ar ms | Hemel Soars gh ig IS st 
MID-CONTINENT (F. o. b. Tulsa basis) 24-26 fuel oi toes pet... $0.75 -$0.775 $0.75 -$0.775 $0.75 -$0.77 
(Prices represent Quotations and Sales) 22-26 fuel oil (per bbl.)...  $0.725-$0.75 $0. 725-$0.75_ $0. 725-$0.7 
Bright Stocks: 18-22 fuel oil (per bbl.)... $0.70 -$0.725 $0.70 -$0.725 $0.70 -$0.72 
190-200 Vis. D at 210°.. 27.25 2i.25 27.25 16-20 fuel oil (per bbl.)... $0.675-—$0.70 $0.675-$0.70 $0.675-$0.70 
150-160 Vis. at 210°: 14-16 fuel oil (per bbl.)... $0.65 -$0.675 $0.65 -$0.675 $0.65 -$0.67 

0-10 cold test........ 24.50 24.50 24.50 

10-25 cold test........ 24.00 24.00 24.00 KANSAS 1 (F. o. b. refinery Kansas destination) 

25-40 cold test........ 23.50 23.50 23.50 ¥ . > o7e_ 4 ) 2 . 3.125 . 1c. 4s 
150-160 Via. E 210° 23.50 23.50 23.50 i822 fact cil (pee bbl) 80.778 $0 0 $0 Oe $0 4 gp’ 78 80 8 
120 Vis. D, 210: I (per BBL)... $0.70 -80.725  $0°675-80.70 $0.70 -80.72 

0-10 cold teat 23.00 13.00 23.00 10-14 fuel oil (per bbl.)... $0.70 -—$0.72 0.675—$0. 7 $0.7 $0.72 

He _ pan Sa eee ope a oo NORTH TEXAS (F. o. b. Wichita Falls district refineries for unrestrieted 
600 St. Ref. Olive Green 5.75 - 6.50 5.75 - 6.50 5.75 - 6.50 | shipment) oo H 7 p 
600 St. Ref. Dark Green §.25 = S285 5.00 — 5.75 5.00 - 5.75 38-40 straw furnace Oil.. 2.625-— 2.735 a 2.875 4:73 
631 Steam Refined....... 1S. 50 15.50 15.50 38-40 prime white Furnace 
|. rea 3.125— 3.25 3.125- 3.25 5.125— 3.25 eae eee ey in 2 875 2.87 3 00 - 875 3.12 

CHICAGO (fF. o. b. Chicago district refineries) 9 ~ a = BETO « «214,55 + a-. & a8e "3 nite ee 
140 unfiltered........... 9.00 9.00 9.00 | 2626 fuel oii (per bbi.).. $0.75 -$0.775 $0.75 -$0.775 $0.75 -$0.77 
160 unfiltered........... 10.00 10.00 10.00 18-22 fuel vil (per bbl.).. $0.70 -$0.725 $0.675-$0.725 $0.675-$0.72 
200 uafiltered........<.. 11.00 11.00 11.00 
Bright stock, 160 vis. No. 8 color WEST TEXAS (F. o. b. West Texas refineries for unrestricted shipment) ; 

0 to 10 cold test...... 26.25 26.25 26.25 32-36 gas oil, zero....... 2.625 a oe 2 ags 2.75 = 2.875 

15 to 25 cold test...... 9 ACY fe 25.75 25.75 18-22 fuel oil (per bbl.) : $0. 625-80. 675 $0. 625-$0.65 $0. 60 -$0 62 

30 to 40 cold test...... 25.25 25.25 25.25 : . Tae : sisi 
E filtered Cyl. Stoch.... 17.00 17.00 17.00 ‘ — c ' 

T TEXAS (F. o. b. East T finers { tricted shipment 
WESTERN PENNSYLVANIA (A. S. T. M. Tests, Quotations/or and | ,, — , : . So 2a aoe” 2 
sales prices to car unloaders) 38-40 p.w. furnace oil... a eae eee ‘ eee ae aoe 
600 Steam Refined...... 17.50 —-18.00 18.00 -18.50 19.00 -19.50 32-36 gas oil..........-. 2.125~ 2.25 , aia $0.60 ar 
650 Steam Refined...... 20.00 -21.00 20.50 —21.00 20.50 -21.00 20-24 fuel oil. ........04. $0. 575-$0.60 $0.60 -$0.65 0.60 —fC 
) 9 ) Cn 79 7 £n .9? 
reo Bem stssteesensees a7" ph %6 te ape 56°50 ap ~3e' 50 NORTH LOUISIANA (For Louisiana and Aransas destinatioa) s 
Gee Warren EB. .....0.%. 21.00 —21.50 21.00 -21.50 21.00 -21.50 See ECT O ee 2.625— 2.75_ 2.625— 2.75 2.625- 2 
Bright Stock, No. 8 color 32-36 gas oil, zero. ...... 3.00 — 3.125 3.00 3.125 3.01 

140-150 vis. at 210°, ae foe oS ere $0.95 $0.95 = 9 

540-550 flash: 6- MU Ceccadaauans $0.80 $0.80 $0. SI 

ee 3 Seo 28.50 -29.00 30.00 -30.50 30.00 -30.50 Sy Se ee $0.70 -—$0.75 $0.70 —$0.75 $0. 7( 

1S pour test......050. 28.00 —28.50 29.50 -30.00 29.50 -30.00 

20 pour test......... 27. 20 28.00 29.00 29. 50 29.00 ~29.50 ARKANSAS (For Arkansas and Louisiana destination) 

re 27.00 -—27.50 28.50 —29.00 28.50 -29.00 32.36 4 > 628. 2-76 > 625- 2.75 oe 

PIO GOO Obbsc vcccvcccces 2.625—- 2./5 Z > 6.GL3- « 
32-36 gas oil, zero....... 3.00 — 3.125 3.00 — 3.125 3. 00 
PETROLATUMS 28-30 gas oil, zero. . 2.75 — 2.875 2.75 — 2.875 2.75 
20-24 fuel oil (per bbi.). $0.85 -$0.90 $0.85 -$0.90 $0. Sf 
WESTERN PENNSYLVANIA (Per pound, in barrels, carload lots, f.o.b. | 16-20 fuel oil............ Re 9 ot ee 
pb peso refinery. In tank cars 0.5c per pound less. Quotations are from majority 10-14 fuel oil............ $0.625-$0.65 B0.625-p0. 65 eee ee 
of petrolatum makers). 
DOO WMDs és cescces 7.375— 7.50 7 oe 50 7 376... 7.50 CALIFORNIA® (F. o. b. San Joaquin Valley) 
a 6.375— 6.50 6.375- 6.50 6.375- 6.50 14-18 fuel oil (per bbl.).. $0.60 —$0.65 $0.55 —$0.60 $0.60 —$0. 7( 
Creams White... cscs 5.375— 5.50 §.375- 5.50 §.375- 5.50 14-18 bunker oil (per bbl.) $0.60 -$0.70] $0.60 —$0.70 $0.60 -$0.75 
re 2.875- 3.00 2.875- 3.00 2.875— 3.00 30-34 gas oil (per bbl.)... $1.00 -$1.15 $1.00 -$1.15 $1.00 -$1.15 
SE ie eCeneswWacae ex 2.625— 2.75 2.625= 2.75 2.625- 2.75 27 Plus diesel oil (per bbl.) $1.05 —-$1.15]) $1.05 -—$1.15 $1.05 -$1.15 
R ? SO 9 75 7 ¢ ) 9 9S S & 9 95 

» alae 4.30 - 2.62 2.90 — 2.625 4.90 — 2.625 Me ag pipe fee charge to San Francisco, 24c per bbl. more, and to 

ces Nominal. Sap Pedro, c per l. more. 
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Trend of Gasoline Prices and Gasoline Taxes, at 50 Representative Cities 
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Tank Wagon, Service Station Markets for Gasoline and Kerosine 


(OIL PRICE HANDBOOK has t.w. and s.s. markets for a whole year, arranged for quick reference) 
Tax column includes Ic federal tax, state gasoline tax; also city and coumty taxes as indicated in footnotes 


These Prices in Effect June 11, 1934, as Posted by Principal Marketing Companies 





Latest Changes in Tank Wagon Markets 


Motor Gasoline Reliance: Normal t.w. and _= S8.s. 
' , prices adjusted, thru Nebraska, June 

; few ‘se Issolene: Cor- ‘ y 
$. 0. New Jersey—RHssolene ‘ McCook t.w. only cut 0.9¢e; Nor- 


oe 
‘ecti ° + re oT 1) 5 » 6 1? Cc 2. ’ - 
rections: In the general ie aa ©“ folk t.w. cut 0.1e, North Platte t.w. 
31, s.s, was advance , “kory, - agers ; 
May 31, 8.s, was advanced Ic, Hickory, (4 9 7e: and Scottsbluff t.w. cut 0.2¢ 


to 23c, and s.s. up 0.5¢e, Raleigh, to 


22.5e, rather than remaining = un- S. O. Louisiana—FEssolene: Correc- 
changed as previously reported. tion: In the general 0.5¢ advance, 


May 31, s.s. remained unchanged at 

New Orleans, Knoxville, Memphis, 

Nashville and Bristol. Prices are cor- 
S.s. cut 0.5¢e, Columbia, to 22c, ryeeted in this issue. 

June 4, 


S.s. cut 0.4¢, Parkersburg, to 15c, 
June 1, 


: a S.s. up 2.7¢c, Bristol, to -21.7e, 
S.s. cut 0.5¢e, Spartanburg, to 21.5c, June 4. 
June 4, 

Magnolia Petroleum——Mobilgas and 
Metro: Correction: T.w. and s.s. cut 
0.5¢e, Little Rock, May 31, instead of 
1.5¢, as reported on page 46 of June 
6 issue. Mobilgas t.w. price, excluding 

Kyso: T.w. and s.s. cut le, Vicks- tax, should have been 11.6¢, in the 
burg, to 16ec and 18c, June 1; cut Tt, table on page 47, June 6 issue, rather 


S. O. Kentucky—Crown: T.w. and 
s.s. cut le, Vicksburg, to 17.5¢e and 
19.5¢, June 1; cut le, to 16.5¢e and 
18.5¢c, June 3. 


to 15¢e, and 17¢e, June 3, than 12.6¢e. 
Ss. O. Indiana—-Red Crewn: T.w. up Ss. O. California—-Standard and 


2.5e, Chicago, to 16.3c, June 5; 
s.s. cut le, to 17.3c, June 6; t.w. cut 
2¢, s.s. le, to 14.5¢ and 16.5c, June 


Flight t.w. and s.s, up 0.5¢e, Fresno, 

to 14.5c and 17.5e for former 

grade, and l14e and 1lé6e for latter, 

May 29. 
Stanolind: T.w. up 2c, Chicago, to 

14.8c, June 5; s.s. cut te, to 15.8e, 

dune G: t.w. cut 2c, s.s. lc, to 12.8¢e 

and 14.8¢, June %, S. O. Kentucky—Cut le, Jackson, to 

15c, t.w., June 4, 


Kerosine 


Ss. O. Nebraska—-Red Crown: Nor- 
mal t.w. and = s.s. prices adjusted, 
thru Nebraska, June 6; Omaha t.w. 
and s.s. cut 0.8¢e; MeCook t.w. only 
cut 0.7c; North Platte t.w. cut 0.2¢; Cut 2c, Scottsbluff, to 9c, t.w., May 
and Scottsbluff t.w. eut 0.3e. 31. 


S. O. Nebraska—Cut 1.6c, McCook, 
to 7.4c t.w., June 4. 


S.0. NEW JERSEY TERRITORY 


Posted Essolene Kero- 
Tank Retail Tax- Posted sine 


Car T.W. es SS. T.W. 
Atlantic City, N.J.... 8:5 FS 4 18.5 10 
Newark, N. J. Rea avrierdi .8 14.3 4 17.8 9.5 
Annapolis, Md....... 8.1 14.6 5 19.1 10 
Baltimore, Md....... 7.0 34.1 5 18.6 9.5 
Cumberland, Md..... 92 35.6 5. Beck E72 
Washington, D.C..10. 7.8 Bd 3 16.8 11.5 
Danville, Va......... 9.2 18.7 6 -2i.t 32.9 
Norfolk, Va.......... 72 162 6 2 B.S 
Petersburg, Va....... 8.5 15 6 20.5 11.4 
Richmond, Va........ 8.1 14.6 6 5.6 14.7 
Roanoke, Vas<icevicss 9.3 15.8 6 15.4 12.9 
(Charleston, W. Va.... 8.5 15 5 19.5 12.6 
Parkersburg, W. Va... 7.8 14.3 5 15 Biwe 
Wheeling, W. Va..... 8.5 15 5 19.5 «32.2 
Charlotte, NuOoC.. 6.5%. 9.9 36.4 7 22.9 33.5 
Mckory, MG... acces 0.2 6.7 £ 23 kms 
Mt. Airy, N, ¢. 10:2 Té67 © Ba Wes 
ROOD IN. Ciccce cues Fst BOce 7 22.5. 43.3 
Salisbury, N. ‘eee 10 a.5 F Ze 13.6 
Charleston, S. C...... 1.4 34.2 2 2.7 B3 
Columbia, S. C. a ae 7 22 13.2 
Spartanburg, S. Cc. 9.9 16.4 7 21.5 25.5 


Price basis to " dealers: Dealer contracts for 
Essolene are written at dealers’ price, which to 
divided dealers is 2.5c per gal. above tank car price, 
and to undivided dealers, is dealer price less 0.5c 
per gal. Note: Beginning Dec. 28, 1933, volun- 
tary discounts off posted tank car price given to 
dealers thru territory, where service station prices 
are subnormal. 

Price basis to commercial consumers: Con- 
sumer t.w. price at time and place of delivery; 
consumer t.w. is generally 2c off s.s. price. 

Kerosine Discount: Ic off t.w. price for 25 gals. 
or more, under contract thru territory (Baltimore 
City contract not necessary) except no discount 
in New Jersey. 


S. O. NEW YORK 


Socony Gasoline 
Total 


Kero- 
Posted Posted sine 
Dealer Taxes T.W. S.S._ T. 
Metropolitan New York 
re rr 1 6:5 25 63 
Staten Island....... 10 4 6.5 eS 8:5 
AIBAGY, The Kiss cccnve 10.6 4 Mat tok 
Syracuse, N. Y.......10.5 4 17 18 2.25 
Rochester, N. Y. <a 4 7.5 #835 9:35 
ES | i ae 11 S 7.5 1.5 9 
Burlington, Vt. eos OS FOR 2a06 9.75 
Manchester, N. H.....11.7. 5 2 2a 
Hartford, Conn.. ..10.9 3 16.4 17.4 7.5 
New Haven, Conn....10.7 3 16:2 i7.2 8.5 
FE. Providence, R. 1.... 9 3 4:5 35.5 8.5 
Boston, Mass........ 10 + 16:5 I7.5 8.5 
Portland, Me......... 0.7 5 be.2 19.2 8.75 
Bangor, Me.......... t.5 "5 19 20 9.5 
Discounts to commercial consumers, 2c under 


Above prices include these oor" fees on both gasoline and kerosine, per gallon, figured on basis of 50 gallons per barre 
Alabama, 1/40c on gasoline, 1/2c on kerosine; Arkansas, 1/5c per gal. in a single barrel, 1/20c per gal. in bulk; Florida, 1 /8c; Tliinois, 3 /100c; Indiana, 1/2c 


per gal. in a single barrel; 3/10c per gal. in lots of 2 to 10 bbls., 1/Sc for 10 to 50 bbls., 2/25c for over 50 b 


8.; Kansas, 1/50c, (3/50c can be char ed to meet 


aapeenn, de vapartment expenses); Louisiana, 1/32c; Minnesota, 2/25c; Missouri, gasoline, 1.5¢ per bbl., in lots of 10 bbls. or more; Nebraska, 3/100c; Nevada, 


gasoline, 
1 /8¢; et Dakota, 1/10c; Tennessee, 2/Se; and Wisconsin, 1 /25¢. 


North Carolina, 1/4c; North Dakota, 1/20c; Oklahoma, 2/25¢ per gal. in lots of more than 50 bbls., “he in lots less than 50 bbls.; South Carolina, 


Kerosine inspection fees only: Lowa, 2)/25c; Michigan, 4/5c per ga. for first 2 bbls.; 3/5c for next 3; 2/5c for next 5; 3/10c for next 15, and 1/Sc per gal. 


a lots over 25 bbls 
‘Continued on next page) 
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S. O. NEW YORK (Continued) 


8.8. price at time and place of delivery in accordance 
with CD-1 Official Commercial Consumer Contract. 


Third Grade Gasoline 


Offered only at points where competition requires 
at 8.8., 2c below s.s. prices of Socony. Dealers get 
2c margin. 


ATLANTIC REFINING 


Atlantic White Flash Plus Gasoline 


ero- 
Total sine 
T.W. Taxes T.W. S.S. T.W. 
Philadelphia, Pa...... n.S © 35.5 t2.9 i 
Pittsburgh, Pa... 60 12 4 16 18 10 
Allentown, Pa........ Ha.S 4 85.5 .5 16 
ap Go Pere 12 4 16 18 9 
Scrantony POs ss cecess 12 4 16 18 10 
BGO. F Wine cc acs's 12 + 16 18 10 
Oe Ae ee 12 t 16 18 10 
Wilmington, Del...... 12 4 16 18 9 
Boston, Mass........ Meo 4 ham Bes 8.5 
Springheld, Mass..... M.s: 4 HS BA5 275 
Worcester, Mass...... iz.3 4 16.5 18.5 9 
Fall River, Mass...... 11.3 4 Bs 17.5 &5 
Providence, R. I...... 10.5 3 3.m 3569 8.5 
Hartford, Conn....... i.e 3 15.4 17.4 8.5 
New Haven, Conn....12.2 3 iIsce tena 6 |6&S 
Atlantic City, N. J....12.5 4 16.5 18.5 10 
Camden, N. J... 2.06 12 4 16 18 10 
Trenton, a” Weeeaee 2 4 16.1 18.1 10 
Annapolis, Md....... ik S 7.E 6A a5 
Baltimore, Md....... 11.6 5 16.6 18.6 9.5 
Hagerstown, Md...... Ss 5 13 15 10 
Richmond, Va........ 7:6 6 33:6 35.6 -35.7 
‘Wilmington, N. C.....11.8 7 18.8 20.8 11.4 
Brunswick, Ga....... 13 7 20 a «| FERS 
Jacksonville, | | ae 12 8 20 22 35 


Note: Tank wagon prices are those applicable to 
consumers purchasing lots of 100 gals. or over in 
one delivery. 

Dealer discounts: on Atlantic White Flash Plus 
gasoline, thru territory, divided dealers, price equa! 
to 3.5¢ off posted s.s. price; undivided dealers, price 


‘equal to 4c off posted 8.8. price; authorized dealers 


contracts previous to Aug. 3, price equal to 
3c less than posted ¢.s. price, plus lc rental. 

®Georgia kerosine has Ic state tax, not included 
in above prices. 


S. O. OHIO 


Sohio X-70 Gasoline 


‘Ohio statewide....... 12 5 17 19 91.5 
Butler, Hamilton, ree ames and Summit counties: 
ates Mae eeaeneere 11 16 IF 0 FEES 
Renown (Third Grade) 
‘Ohio statewide....... rs 5 16:5 37.5 83.5 
Butler, Hamilton, vee. ane and Gomes epee: 
eEavas obeee Coen ous 1 5 5 


Statewide Resellers’ Tank Wagon Prices 
Undivided Divided 
Accounts Accounts 
(Including 5c tax) 


Sohio X-70 gasoline........ 15 15.5 


Renown (3rd grade)........ 14.5 15 
*Kerosine prices include Ic state tax. 


Note: On single deliveries of motor gaso lines under 
25 gallons. to t.w. consumers, s.s8. price applies. 

Discounts to contract consumers only: of 
‘t.w. price, on deliveries per month: 0 to 3,000 gals., 
Sohio Ethyl, X-70 and Renown, full t.w. price, 
Hg to 10,000 gals., Ethyl and X-70, lc; over 

0,000 gals., 2c Renown, 3,000 to 10,000 gals., 

0.5¢; over 10,000 gals., Ic 

Governmental business (U. S., state, county, 
municipal and departments thereof) tor tank wagon 
effective March 29, 1934, get seller’s 
tw. price, at time and place of delivery, as posted 
at seller’s plant from or at which delivery is made, 


“subject to a maximum price limitation during the 


first three months of this contract of 25% more than 
the posted price. (Price to U. S. Gov.’t is less 4c per 
_ state tax, and to state depts., less lc federal tax). 

iscounts same as those contained in Official Con- 


tract Form CD-l. For service station deliveries: 


‘same price basis as for t.w. deliveries, except that 


‘prices are posted 6.8. prices. 
Discounts on kerosine: to dealers and com- 
mercial consumers, 2.5c per gal. off t.w. price, any 


Quantity. 
S. O. KENTUCKY 


Crown Gasoline 


Kero- 

Total sine 

T.W. Taxes T.W. S.S. T.W. 

Lexington, Ky........ 12.5 6 18.5 2.5 13.5 

Louisville, Ky........ 12 6 18 20 1 
POGUCGR, Be¥sc6s <6: 8.5 6 14.5 16.5 Ill 

Covington, Ky....... BS 6 &8fF5 F395 33.5 


June 13, 1934 


S. O. KENTUCKY (Cont'd) 


Kero- 
Total sine 
T.W. Taxes T.W. S.S. T.W. 
Jackson, Miss........12.5 59.5 28.5 -783 
Vicksburg, Miss ae fe a | 16.5 18.5 *14 
Birmingham, Ala.....13.5 *8 21.5 23.5 12 
Mobile, Ala.......... 7.5 % ZS ws 
Montgomery, a 3.59 2.5 2.5 “5 
Beets Gai 6 0 cccces 13 7 20 22 = «—*14.5 
By Gis a5 ccc ccc 13 7 20 220 «—*14.5 
Augusta, Ga......... 13 . a ae 60 956.5 
Savannah, Ga........ 13 7 20 22 = *14 
jocheoou Pisces’ 12 s 20 22 11.5 
| eee 12 8 20 22 13.5 
Rit. 4 ee ee 12 8 20 22 12.5 
Pensacola, Fla........ 9 * 18 20 13.5 
Kyso (Third Grade) 
Lexington, Ky........ ll 6 17 19 4) Pe 
Louisville, Ky........ 10.5 6 6.5 36.5 8.5 
fe eee 7 6 13 15 11 
Covington, Ky....... 10 6 16 18 BES 
Jackson, Miss........ 11 7 18 20. *¥ 13 
Vicksburg, Miss...... 8 7,6 RS 17 *14 
Birmingham, Ala..... 2 SS 2 22 12 
Meobsle; Al... ccs 11 *8 #19 21 12 
Montgomery, Ala..... 3.579 2S 24.9 Ts 
Atlanta, Ga. 0.056565. 11 ze 20 =*14.5 
Augusta, COS nanan 11 7 18 20 438 *14.5 
BeeeOe, Glass cccciece 11 (= 20 =—*14.5 
Pensacola, Fla........ s + 19 *13.5 


Dealer Discount: off posted 3.8. rice, on Crown 
and Crown Ethyl gasolines to “undivided” dealers 
4c; on Kyso, 3c: to “divided” dealers, Crown and 
Ethyl, 3.5c, and Kyso, 2.5c, all effective on or 
about Jan. 1, 1934. 

*Taxes: in the tax column is included these 
city and ng gasoline taxes at the following points: 
Birmingham, lc city; Mobile, Ic city; Montgomery. 
le city and le county; Pensacola, Ic city. Georgia 
and Mississippi kerosine prices include le state tax. 
Montgomery kerosine price includes }4c city tax. 


S. O. INDIANA 


Standard Red Crown Gasoline 





Chita DR cctcccglaee ne es, Mad Sea 
| re 2.7 *4 16.7 18 10.2 
E. St ~ SS |: ee 12 *4 16 14.5 9.5 
ee | See ape aE 0.2 4 14.2 16.2 10.2 
ON) a 12.7% 16.7 36.7 146.2 
SS Saree 12.6 *4 16.6 14.9 10 
Springfield, | eee 12.7% 16.7 138.7 130.2 
Indianapolis, Ind..... 12.9 *§ 17.9 19.9 $14.2 
Evansville, Ind....... 12.7 *5 17.7 19.7 $14.0 
South Bend, Ind. ....13.2 5 18.2 20.2 $14.5 
Detroit, Michigan... .13 4 17 19 10.5 
Grand Rapids, Mich..12.7 4 16.7 18.7 10.2 
Saginaw, Mich.......13 4 17 19 10.5 
Marquette, Mich..... 3:2 @& Bt.a 39.2 36.9 
Green Bay, Wisc..... 2.2 5 34.2 '9.2 WZ 
Madison, Wisc....... 12.4 5 17.4 19.4 9.9 
Milwaukee, Wisc..... ack) 5 S7.3 39.) 9.7 
La Crosse. Wisc...... a3.3 § 16.3 23 16.8 
Minneapolis, Minn....11.4 4 15.4 17.4 10.4 
Duluth, Minn........ 13.2. 4 Bea 18.2 364 
Mankato, Minn....... 12.8 4 16.8 18.8 10.3 
Des Moines, Ia....... 12.6 4 16.6 18.6 10.1 
Steere City, Elec cecccc 8.9 4 py BM Be 3 
Davenport, Ia........ 12.6 4 16.6 15.5 10.1 
Mason City, Ia....... 12.6 4 16.6 17.6 10.1 
Sty RaGiay Bes ccc > 3.5 12.5 34.5 $.72 
Kansas City, Mo.....11 7 a 15 9.2 
St. Joseph, Mo ......11.3 t4 15.3 17.3 8.8 
Fargo, N. D..... «aaeee 4 17.9 19.9 132.) 
Grand Forks, N. D....14.3 4 18.3 20.3 12.4 
Minot, N. D...... ...14.6 4 18.6 20.6 12.1 
eS eee 13.6 *5 18.6 20.6 11.1 
ee eer 13.8 *5 18.8 20.8 11.4 
Wichita, Kansas...... 10.6 4 14.6 16.6 8.1 
Bartlesville, Okla..... ll 5 16 18.5 10.5 
Note: Kerosine s.s. prices are generally 3c above 


normal t.w. price. 


Stanolind Gasoline (Third Grade) 


Stanolind prices are 1.5c under normal Red Crown 
prices, thru territory. Among exceptions are the 
following points: 


Chicago, Ill.. sicee  C oe 12.8 14.8 9.7 
Decatur, Ill. «s atten Se 28ca 165 1622 
E. St. Louis, REE 10.5 *4 14.5 13.5 9.5 
jo a 9.2% 3.2 35.2 W022 
Ly a 11.2 *4 15.2 14 10.2 
ee eee 11.1 *4 15.1 14.9 10 

Springfield, Ill........ 1.2% 55.2 37.2 Wea 
Green Bay, Wisc..... B.2 «6S 16.2 18.2 10.2 
Milwaukee, Wis...... 10.6 5 15.6 17.6 9.7 
Duluth, Minn........ 11.7 4 15.7 16.7 10.4 
Minneapolis, Minn....10.4 *4 14.4 16.4 10.4 
Mankato, Minn...... 10.3 *4 14.3 14.9 10.3 
Evansville, Ind....... 13.2 %5 16.2 18.2 $14 

Des Moines, la....... 8 4 12 3.5 10.3 


(Continued on next page) 


S. O. INDIANA (Cont’d) 


Stanolind Gasoline (Third Grade) 


Kero- 
Tot sine 
T.W. Taree TW. S.S. T.W. 

Davenport, Ia........ Ban 4 15.1 14.9 10.1 
Sioux City, la........ 8.5 *4 3.5 32.5 9.7 
Kansas City, Mo..... 9 T4 13 13 9,2 
SG; LOGI, BEG. oc cscs 8.5 3.5 12 13 8.7 
Wichita, Kan........ 6.5 4 3S 8:5 .3.% 
iS) 2 eee 12.4 4 16.4 16.7 12.1 
Grand Forks, N. D... 9 4 13 15 12.4 
| 13.3 %5 Seca he 11.4 
Pierre, S. D.. ares: | Oe 17.1 16.5 11.1 
Bartlesville, Okla... .. 9 5 14 15.5 10.5 


tSt. Louis tax includes 0.5c¢ city tax; Kansas City 
and St. Joseph. lc city tax. %Ilncludes 4c state tax. 


*Illinois collects a sales tax of 2%, to cover which 
Standard charges 0.2c per gallon >a gasoline, bero- 
sire and naphtha: this tax is included in t.w. and «.s. 
columns in above table ‘or gasoline, but not in tas 
columa. South Dakota gasoline and berosine prices 
include O.lc for sales tax. Indiana t.w. and os 
gasoline prices include 0.zc for chain store tax. 


Discounts: to controlled and uncontrolled dealers 
undivided gasoline accounts, thru territory, off se 
rice: Ethyl and Red Crown gasoline, 4c; Stanolind. 
ce. Divided gasoline accounts get 0.5c less per 
gallon. In case of lease and agency and AAA ac- 
counts, the above discounts include the 0.5¢ per 
gal. rental allowance. 


Discounts to commercial consumers: et- 
fective Feb. 26, 1934, thru territory, including 
Chicago, on purchases per month, ry off t.a. 
rice; Ethyl and Red Crown, 3000 gals., 
c; Stanolind, 0.5c; over 10,000 = ot aod 
Red Crown, 2c; Stanolind, lc. urchases under 
3,000 gals. monthly made at regular t.w. price; if 
single deliveries of less than 8 gals. are made. 
regular s.s. price applies. 


S. O. NEBRASKA 


Standard Red Crown Gasoline 


Omaha, Neb 2 5 17 19 ) 
McCook, Neb ey 17.7 18.4 Y 
Norfolk, Neb wine oee 5 17 17 ) 
North Platte, Neb....12.8 17.8 18 ) 
Scottsbluff, Neb. . 0 3 18.5 19.3 ) 


Reliance Gasoline (Third Grade) 
Reliance gasoline prices are 1.5c below norma 
Red Crown prices. Following points are among 
those below this normal differential: 


Omaha, Neb. ........ 9.9 5§ 14.9 14.9 9 
McCook, Neb........11 5 16 16.9 7.4 
Norfolk, Neb......... 10.9 5 15.9 16.8 9 
North Platte, Neb....11.3 5 1G.3 ¥z 9 
Scottsbluff, Neb......12 5 17 17.3 9 
Discounts to dealers: including rentals under 


lease and agency agreements, off s.s. price: to un 
divided accounts, Standard Red Crown and Ethy! 


gasolines, 4c; Reliance, 3c; to divided accounts, 
Red Crown and Ethyl, 3.5c; Reliance, 2.5« 
Discounts to consumers covered only by form 


CD-1 Official Commercial Consumer Contract 


S. O. LOUISIANA 


Kasolene 
Posted Posted Kere- 
Tank Retail Tax Posted sine 
T.W. es SS TW 
Little Rock, Ark...... tu@ BRC, {2k Ghee C8) 
Alexandria, La....... 7.6 14.1 *7 20.6 *10 
Baton Rouge, La..... 7.7 14.2 6 19.7 *12 
New Orleans, La...... 7.3 13.8 *7 16.5 *10 
Lake Charles, La..... Py ee ey 20.7 *12 
Shreveport, La....... & 3 ‘es 6 18.5 *12 
Lafayette, La........ 7.8 14.3 97 3.8 *12 
po Ry 10 16.5 8 21.7 14 
Chattanooga, Tenn. ..10 16.5 8 24 12 
Knoxville, Tenn...... 10.2 16.7 8 y is ey a 
Memphis, Tenn...... 8.6 15.1 8 16 10.5 
Nashville, Tenn...... 9.5 16 S 16 10 


*Lake Charles, Alexandria, New Orleans and 
Lafayette gasoline tax includes 5c state tax, Ic 
federal tax, and lc parish tax. Louisiana kerosine 
prices include lec state tax. 

Price basis to dealers: Dealer contracts are 
written at dealers’ price, which to divided dealers 
is 2.5¢ per gal. above tank car price, and to undivided 
dealers is dealer price, less O.5c. Effective Dec. 28, 
1933, less 0.5¢ voluntary allowance, thru territory. 

Price basis to commercial consumers: Con- 
sumer t.w. price at time and place of delivery; 
consumer t.w. is generally 2c off s.s. price. 

Kerosine discount: 2c per gal. off t.w. price to 
open dealers. 
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MAGNOLIA PETROLEUM 


Mobilgas Kero- 

Total sine 

T.W. Taxes T W. S.S. T.W. 

Muskogee, Okla...... 11 5 16 18 7.5 

Oklahoma City....... 8 >; 15 8.5 

TOUR TORR. 090000065 11 5 6 18 8.5 
Fort Smith, Ark...... 9.4 75... BO.0. 48, 8 
Little Rock, Ark...... 2.6 7.5 792 21 9 
Texarkana, Ark...... 12 *5 17 19 7 
OE Ee Seer 12 5 17 19 6 
Fort Worth, Tex...... 12 5 17 19 7 

Houston, Tex........ 11 5 16 18 8.5 

San Antonio, Tex..... 12 5 ay 19 8.5 
Fee, See 13 5 618 20 11 

Metro Gasoline (Third Grade) 

Muskogee, Okla...... 8 5 2 15 7.> 

Oklahoma City....... 6 5 11 13 8.5 

Tulsa, Okla.......00. 8 § £5 15 8.5 
Fort Smith, Ark...... 9.65 14.6 16.6 8 
Little, Rock, Ark..... 10.1 7.3 17.6 13.6 3 
Texarkana, Ark. ..... 8 5 13 15 7 
PROD, BOE. 06a cence 8 5 13 15 6 
Pt. Worth, Tex. .<+0s 6 5 11 13 > 4 

Hewsten, TEs ssscces 9 5 14 16 8.5 

San Anotnio, Tex..... 10 5 15 17 8.5 
DT Pass, Pek. c0scses 0 5 15 17 11 

Dealer discounts: On Metro gasoline, le pcr 


gal. off t.w. price thru territory. 

*In Texarkana, 4c Texas tax applies; outsid 
Texarkana, 6.5c Arkansas tax applies. 

tin Fort Smith, 4c Oklahoma tax applies; outside 
Fort Smith, 6.5c Arkansas tax applies. 


CONTINENTAL OIL 


Conoco Bronze Gasoline 


Paeet, Boolseccce’cee 12 6 18 20 10 
se eee 12 6 18 20 13 
Grand Junc. eo ee 4.5 6 20.5 22.5 © 
Ceneet, WHO. +. o6000% 13 5 18 20 11,5 
Cheyenne, Wyo.'..... 13 5 18 20 13 
Butte, Mont......... 15 6 21 23 17.5 
Helena, Mont........ 16.5 6 23:5 24.5 7.5 
Salt Lake City, Utah..16 5 21 23 16 
OID SOR. 603450505 16 GS Ze 24 18 
Twin Falls, Ida....... 16 6 22 24 18 
Albuquerque, N. M...13 76.5 19.5 21.3 83 
Demand (Third Grade) 
ee A ee 10 6 16 18 10 
Cheyenne, Wyo......11.5 5 16.5 18.5 13 
Helena, Mont........ 15 6 21 23 17.5 
Salt Lake City, Utah..14.5 5 19.5 215 16 
Boise, Ida.... 14.5 6 ‘ 225 18 
Albuquerque, N. M. 7.5 46.514 16 13 


tincludes city tax ve 0.5¢. 

Discounts: effective March 1, 1934, on gasolines, 
thru territory, off 8.8. price: to “‘undivided”’ 5 ogee 
Ethyl and Conoco Bronze, 4c; Demand, 


“divided” dealers: Ethyl and Conoco et Fh Sex 
Demand, 2.5c. 
S. O. CALIFORNIA 
Standard Gasoline 
Pan. Feascieca,, © Cal...+10 4 14 17 12.5 
»s Angeles, Cal. 4 12 15 12.5 
—— Cal. mae 4 14.5 17.5 1¢ 
Phoenix, Ariz. reer. iz.5 © 18.5 21.5 16 
ee See 14.5 5 19.5. 22:5 15.35 
Portland, ily Merrie 13 6 19 22 3.9 
Seattle, Wash........ 13 6 19 22 13.5 
Spokane, Wash....... 16 6 22 25 18 
Tacoma, Wash.......13 6 19 22 13.5 
Flight Gasoline (Third Grade) 
San Francisco, Cal... 9:5 4 23.5 15.5 12.5 
Los Angeles, Cal...... 7.5 4 m.S 43:5 32. 
4 ere 10 + 14 16 14 
ee PPT 14 5 19 21 3.3 
Phoeniz, Ariz... 20s 11 6 17 19 16 
Portiand. Ore. ..0.06+ 2.5: 6 7.5 39.5 13.5 
Seattle, Wash........ 1.56 27.5 Ws 1355 
Tacoma, Wash....... 11.5 6 17.5 295 12.9 
Spokane, Wash....... 14.5 6 20.5. 22.5 18 
tincludes 5c state tax. 
Discounts: On all gasolines: to 100% dealers 
le off t.w. price. 
CANADA 
Prices of Imperial Oil Ltd. 

Per Imperial Gallon. which is 1.2 U. S. Gallons 
Imperial Three Star Gasoline 
Hamilton, Ont....... 6.5 6 S21.5 24.5 17.5 
WOPOROO, CPRE 0660000 3.5 6 721.3 28,3 ° o7.5 
Brandon, Man....... 23.3 7 30:3 33.3 21.8 
Winnipeg, Man....... | ie Me die | lee; Oe ee 
Regina, Sask......... 23 6 29 32 21.5 
ee ng eer. 25.8 6 31.8 34.8 24.3 
Edmonton. Alta...... ao2.8 6 31.2 SOse Ba-7 
Calgary, Alta. ....00+ 22.5 6 28.5 sn.5 Bi 
Vancouver, B. C...... 21 7 °28 31 24 
Montreal, Que........ 18 6 24 27 17 
St: Jobe, NM. Bis.ccccsteeD 8 27.5 385 Zi 
PRMLEERE, EUs Ds en san ses 18 8 26 30 21 


*No established t.w. price at these points: dealers 
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CANADA (Cont’d) 


and consumers’ prices based on “so many cents 
below s.s. prices’; open dealers get 3c off. 
Discount to dealers and A.R.D. Accounts: 
On gasoline, effective May 14, 1934: in Maritime 
Provinces, all dealers get 4c off s.s. price; in all other 
provinces, open dealers get 3c off s.s. price and lc 
additional to 100% accounts. 





| Aviation Gasoline Prices 





Following are tank car and/or tank 
wagon prices of aviation gasoline in princi- 

al marketing territories (Stanavo aviation 
in all territories except ContinentalOil Co.) 
Tax column includes Ic federal tax, and 
state tax; also municipal taxes as indicated 
in footnotes. 


S. O. NEW JERSEY 
Prices in Effect June 11, 1934 
Tank Car 
Bayonne, N. J. (exclusive of taxes)........ ae 205 
peg CS rae te 10.5 
PO.D. JACKOORGUIG, BIR. occ cpinscicccccusess 10.5 
COLONIAL BEACON OIL CO. 
Tank Car 
Bayonne, N. J. (exclusive of taxes)......... 10.5 
S. O. PENNSYLVANIA 
Total 
T.W. Tax iW 
Philadelphia, Pa......15.5 4 19.5 
Pittsburgh, Pa.......16 4 20 
AROORG, PO sccccccess 16 4 20 
Harrisburg, Pa....... 15.5 4 9.5 
Ss. O. OHIO 
Thru Ohio: 
Aviation Gasoline..... 14.5 5 19.5 
Stanavo Aviation, with 
lead, 74 octane (Blue) 15.5 5 20.5 


Discounts: to airports, off t.w. price: 60 octane 
and above: 3,000 to 10,000 gals., es 10,000 gals. 
and over, 2c. 

For delivery on contract to hangar operators 
reselling: from 1 to 4c, depending on quantity. 


S. O. INDIANA 





Total 
TsWe Tax Ww. 
CBR, Biiisscadsce 725.3 4 19.3 
Indianapolis, Ind..... Load 5 20.7 
BOULTON, DRIER. ccccces 16 4 26 
Milwaukee, Wisc..... 15.2 5 20.2 
Minneapolis, Minn....15.9 + 19.9 
Bt; Louis, Mo....00000 14,2 3 17.2 
Kansas City, _ ogee %4 18.7 
Fargo, N. D... >a. D 2 20.9 
CE oe ee **16.9 5 21.9 
Wichita, Kans........ 13.6 3 17.6 


*®Includes lc city tax. 
**I ncludes 0.1c to cover sales tax. 
tIncludes 0.2¢ cent to cover Ill. 2% sales tax, 


S. O. LOUISIANA 


Tank Car 
F.o.b. Tulsa, Okla. (exclusive of taxes)..... 8.5 
MAGNOLIA PETROLEUM 

Tota 1 

TiwW. ay aie. 
Dallas, Tex..... me 20 

HUM BLE OIL & REFINING co. 
Tank Car 
Baytown, Tex. (exclusive of taxes).......... 8.7 
CONTINENTAL OIL CO, 

Total 

T.W. Tax ‘Te We 
Deaver, Colo....0..0 15 6 21 
Cheyenne, Wyo...... 18 5 23 

elena, Mont........ 19.5 6 25.5 
Salt Lake City, Utah. .19 5 24 

Albuquerque, N. M...16 6.5 y 2 

*Includes city tax of 0.5¢, 
S. O. CALIFORNIA 

Phoeniz, Ariz.....00+ 15.5 6 21.5 
Los Angeles, Cal......11 a 15 
San Francisco, Cal....13 4 17 

ee 7.5 5 22.5 
Portiaad, Ore. ....c0% 16 6 22 
Seattle, Wash. .reccces 16 6 22 
Spokane, Wash....... 19 6 25 


Note: Above prices are in tank trucks or iron 
barrels. For deliveries direct into airplane fuel 
tanks, 3c per gal. additional, 





| Naphtha Prices 


Prices in Effect June 11, 1934 


Oleum V.M.&P. Cleaner 
Spirite Naphtha Naphthe 











f15.9 15 
0°21 0018.5 
15.5 16.$ 
°21 21.8 
‘ 9e21.3 0022.1 
rr 16. 17 
New York. 22000201." ae 13 15 
Boston..... ssabeaw Soe 17 16 
Philadelphia. . cook eae Jee 15 16 


SIncludes 4c estate tax. 
*®Includes 3c state tax, 
cover Illinois 2% sales tax. 


Petroleum Spirits (Solvent) 


Tank Cars (F.o.b. refinery or seaboard terminal): 


tincludes 0.2¢c cent tc 


New York Harbor......... errr 9.5 
PMUAMEIPUID GRCTICC sco vccccvceccecss ot: 
Ne 56s so bK osu Ess. 50 406 6x6's 9.5 
Tank Wagon or Steel Barrels 
MEN RUE NEN so c'nsccscccsve Seveans 13 
ON EE ree ee re ¥6 
Rochester (net price).....ccccccccces 16 
PUREE CME WOIOD) 6 0 6.0 0:0:6.5.nk0.00 d608 14 
EEN A sos Gens cK eeeenbeve cand 14 
I as be xe aRRE STE PERKS COR 17 
NN Ore rr 13.5 
SR rer ee ee re 13 
PRUGGEIDUE. 6605000 ee ee cen 3.5 
ee rere 7 17 
OS SERRA rere Cin cee ‘ 17 
Riiixkc cans scassecevees KK CRAT *14.5 


Note: 2c off above t.w. prices to large buyere 
in some instances. “2c discount allowed if ~ 
contract, and 3c discount allowed on 200 gal. or 
more, with lc premium for steel barrels. 





Heating Oil 


Following are tank wagon prices of various 
grades of heating oil at the points shown in various 
territories. Prices are in cents per gallon. 

Prices in Effect June 11, 1934 
No. 1 No. 2 No.3 No. 4 


S. O. New Jersey 








| 8.5 5 7 
Atlantic City, N. J...... a5 7 7 
Deitimore, BAG... ccscce 8.5 7 7 
Washington, D. C....... 8.75 7 7 
S. O. New York 
NOW FORE CH. .ciccccc 8 7 7 7 
pe, Ae Se 8 7 an 
mocnester, IN. Yo. si 200 8 ij 7 7 
Boston, Mass.......... 8 7 7 7 
PMMOREE, DAO s. oc éo0000 60 9 7 7 7 
Manchester, N. H....... So 2 7 
eS, | See 8.5 7 - | 7 
New Haven, Conn...... 8 7 7 
Providence, R. I........ 8 7 7 7 
No. 1 No. 2 No.3 No. 4 
Atlantic Refining 
Philadelphia, Pa........ Sup =F 7 6.5 
ATOROWR, FRc..0ccsccse 8.5 7 7 6.5 
Wilmington, Del... 8.5 7 7 6.5 
Springfield, Mass. ; 8.5 7 6.5 
Worcester, Mass........ 8.5 7 6.5 
Hartford, Conn....cces 8.5 7 6.5 
S. O. Ohio 
Ohio Statewide......... 8 Pe 6.75 


7 
Note: S. O. Ohio prices are for hose dumps; bucket 
dumps are 0.5c per gallon higher. 


S. O. Indiana 
Stanolex Fuel Oil No. 1 


MD a a.d Grae coo Hea ROA bee Se RET 8. 
SERS SS RE CS ear a #12. 
Ss iS clas 66 & 6.0 CEES WER OO 9 
I ress ces Vacceectn enews wenes 
Minneapolis, Minn... 
EE oy ee 
ER is bic vy Ke her WKS RRR 
PN SEOs a5. 06.0 0.0:0.694, 080060008 

*Includes state tax of 4c. 

Discounts: at Chicago, Indianapolis and Detroit 
lc off t.w. price for deliveries of 1 gals. and over: 
at St. Louis, lc off for 50 gal. dumps and over 
at other above points, lc off t.w. price for deliveries 
150 gals. and _over. 
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Refiners’ & Compounders’ 
Supplies 





Following are average 
materials used by refiners and compounders 
‘fective on the date shown. 


Refiners’ Supplies 


June 11 June 4 
soda Ash light 58..bags, cwt. $1.23-1.50 $1.23-1.50 
Silicate of Soda 60 deg. — 

wt. $1.75-1.90 $1.75-1.90 
Silicate of Soda 40 deg. drums 
$0.70-1.00 $0.70-1.00 


Sal Sale: Wiles. sc. vida = «ibs ~ $0.90-1.00 $0.90-1.00 


Caustic Soda 76% solid. .cwt. $2.60 $2.60 
Sulfuric Acid 60 deg. tank 

cars, f.o.b. shipping point . 

CS A eee $11.00-12.50 $11.00-12.50 
Sulfur, flowers of........ cwt. $3.10-4.05 $3.10-4.05 
Liquid Chlorine, tank - ; : 
Wibics cxvsacarene eaves . $1.8 $1.85-2.25 

Compounders’ Supplies 

Vegetable Oils ? 
Linseed carloads, spot... ..lb 9.30 ». 30 
AR epee ee 9.50 9.70 
Soya Bean, Tank, coast lb. 7.00 7.00 
Oleic Acid 
Dietill, tanks......... Ib 6.00 6.00 
Distilled, bbls........ ee 6.875 6.875 
Saponified, tanks...... Ib 6.50 6.50 
Saponified, bbls........... Ib 7.00 7.00 
Lard Oils 
Prime Winter Strained... .lb 9.50 9.50 
Extra Winter Strained lb 7.50 7.50 
Extre. No. I... ee 7.50 7.50 
gene: ee 7.00 7.00 
SY eee ee” 6.50 6 50 
Tallow | ea : lb 7.09 4.20 
Neatsfoot Oil 
Pure, bbls....... Ib 3.25 13.25 
Extra, bbls..... tb. 7 AP a. Le. 
ee 2) See Jaro ae 7.50 7.50 
to Oo). lb 16.50 16.50 
Naval Stores 
Steam distilled turpentine, 

eer eee gal 51.00 53.00 
Steam distilled turpentine, 

SAVENRAN . 6c 0550 gal. 41.00 41.00 
Gum turpentine, N. v . gal. 54.00 56.00 
Gum turpentine, f.o. b. cars ; 

Ce) ee gal. 49.00 52.00 
Wood Rosin, N. Y. bbl. $5.50 $5.50 
Wood Rosin F, Sayn'l h.. bbl $4.60 $4.55 
Gum Rosin B, Vices ON $5.60 $5.50 
Gum_ Rosin B. f.o.b. cars a 

Savannah...... MORE) $4.30 $4.25 
Rosin oil, pure.... gal _ a _. 48 
Rosin oil, compounded. gal 53-59 53-59 
Pine Tar 
Kiln burnt..... $12.00-12 50, ” 2.00-12. a4 
oo ere Grad bbl. $12 12.5¢ 
Alcohol 
Denatured Formula 5, per gal., 

im DOM, CAP lot... .cccece 36.1 36.1 
Court Considers Oil Company 


Demurrers 


LOS ANGELES, June 7. Dis- 
triet Judge Hollzer has taken under ad- 
visement the demurrers filed in an- 
swer to the indictment charging viola- 
tion of the NRA code by the Asso- 
ciated Oil Co., the Seaside Oil Co, and 
their individual officers and directors. 
Defendants argued that the complaints 
were defective and that the alleged 
violations were permitted and author- 
ized by the code and the cartel agree- 
ment, 


Demurrers in similar filed by 
Standard Oil Co. of California and by 
Richfield Oil Co., together with their 
secondary companies and their officers 
ind directors, have also been 
inder advisement by the U. S. 
udges who are trying the 


cases 


taken 
district 
suits. No 


innouncement has been made as to 
when decisions will be rendered 
Jiine 13, 1934 


market prices for | 





NOT JUST 
ONE BUT 





Climax of 80 years’ Engineering 
This Remarkable Control 
Instrument Brings New Smoothness, 
Adaptability and Precision to Every 
Temperature, Pressure and Flow Con- 
trol Requirement. 


es so far ahead of 
instrument you ever knew . . . Think 
of it—a control that balanced 
perfectly against the time lag and heat 
capacity of an apparatus with the turn 
of a screw driver! By means of this gradu- 
ated dial, the ‘Universal Sensitivity Ad- 
juster,”” one of your own operators can 
quickly “tune” the Taylor ‘‘Fulscope”’ 
Controller to the best possible sensitivity. 


Experience. 


any control 


can be 


An improved mechanism for changing 
control point 
arm adjustment 


. a new micrometer pen- 
a lighter weight 

a new type linkage and 

full length ‘feather touch” pen arm . 

a compensating device that eliminates all 

fluctations in air pressure .. . 


movement 


these and 


DESCRIPTIVE BOOKLET 
SENT FREE! 
Taylor has 
interesting 
Triumph — of 


just prepared an 
pamphlet “A 
Scientific Re- 





search,”’ describing the Taylor 
““Fulscope”’ Controller. A copy 
will be mailed you free on 
request. 





BIG ADVANTAGES 


truly outstanding improvements 
and refinements make Taylor ‘‘Fulscope”’ 
Controller a development of major im- 
portance to every user of temperature 
control instruments. 


more 


INVESTIGATE. This modern control 
instrument the key to new 
production economies in your plant. Let 
a Taylor Representative give you the 
facts . . . show you the way ‘‘Fulscope”’ 
is helping others improve quality and cut 
costs. To obtain address 
Taylor Instrument Companies, Rochester, 


New York, 


may be 


his services 


or Toronto, Canada. 


Just a turn of a screw 
driver in this “Univer- 
sal Sensitivity Adjust- 
er’ enables you to 
“tune” the “‘Fulscope”’ 
to the best sensitivity 
for a particular appli- 
cation, while the in- 
strument is in opera- 
tion. 








indicating [Recording * Controlling 





TEMPERATURE and PRESSURE INSTRUMENTS 
Phe name Taylor now identifies our complete 
line of products, including T'ycos instruments, 














(COMPREHENSIVE treatise covering 

the chemistry and practice of petroleum 
refining, dealing separately with light and 
heavy distillates. 


The various treating agents, sulfuric acids, 
alkalies, plumbite and sweetening ad- 
sorption methods, and different solvents 
are discussed at length. 


Three chapters are devoted to atmospheric 
oxid ation of petroleum products, oxidation- 
reduction reactions, gum in cracked gaso- 
line, and the use and properties of gum 
inhibitors. 








“CHEMICAL REFINING of PETROLEUM” 


by V. A. Kalicheosky and B. A. Stagner 


NATIONAL PETROLEUM NEWS, 1213 W. Third St., Cleveland, Ohio 


Detonation in motor fuels, and the im- 
provement of the anti-knock properties by 
addition of catalysts, by cracking, etc., 
are presented, along with discussion of 
methods for determination of detonation 
and development of the C.F.R. method. 


CHEMICAL REFINING of PETROLE- | 
UM represents data and results of in- 
vestigations in chemical refining and the 
use of various reagents in the improvement 
of petroleum products, gathered from 
many sources, and now available in one 
volume. 


451 pages - price $7 
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Prices on this page do not include federal tax 
Complete Seaboard Markets levied on some products 








Eastern Domestic Markets New York Export Markets 
(Prices for tank car lots (unless otherwise noted), f.o.b. refinery or (Prices in cents per ‘van in barrels, F. a. s. New York) 
Seaboard terminal, representing majority of sales and quotations to CYLINDER OILS (Pennsylvania Products) 
jobbers and/or consumers. Florida and S. Carolina inspection tax June 11 June 4 May 28 
not included.) Bright stock, No. 8 color 35.00 35.25 36.50 36.50 
Prices—June 11 June 4 May 28 right stock, No. ‘ ee , 
ee te ee 34.00 —34. 2! 35; 5 

U. S. MOTOR GASOLINE: 59 Octane and Below: Nestral 200 No. 3 color:. 38.30 ~36.00 37°00 37°00 
New York harbor.... 6.00 — 6.25 6.00 - 6.25 6.00 - 6.25 Neutral 150 No. 3 color.. 28.00 -—28.50 29.50 29.50 
New York Harbor, barges §.75 = 6.00 5.75 - 6.00 Te 600 Warren E filtered.... 27.50 —28.00 28.50 28.50 
Portland district........ 6.50 6.50 6.50 600 stm. refd. unfiltered. . 25.00 —25.50 26.00 —26.50 26.00 -26.50 
Boston district.......... 6.00 — 6.25 6.00 - 6.25 6.00 - 6.25 650 stm. refd. unfiltered. . 27.00 -27.50 28.00 -28.50 28.00 -28.50 
Providence district...... 6.00 — 6.25 6.00 - 6.25 6.00 - 6.25 m4 moa steam —°* ie 7. Hy 00 -29.50 fer -29.50 
MOTOR GASOLINE: 60-64 Octane Number 6 ash, steam refined... 50 - 50 —34.00 R —34.00 
N chai 6.25 — 6.50 6.25 - 6.50 6.25 - 6.50 
aol York pa barges 6:00 — 6.25 6.00 - 6. 25 ai a ‘ 59 W ax Market 

i a t. Se 6.25 — 6.50 6.25 - 6.50 6.25 - 6.5 
So ween ag bs agate (236.30 6.25 6.80 6.23 - 6.50. | (Prices In cents per pound. Tests made by A. S. T; M. method with 
Norfolk district......... 6.25- 6.50 6.25-6.50 6.35 - 6.50 | SAO Ole en eS ee 

ilmi N.C., district 6.25 — 6.50 6.25 - 6.50 6.25 - 6.50 - moma ns a pr i mages ag Kage Sedan 
Wilmington, N. C., = : ~ “ “ . and New Orleans harbor district, in bags, carload lots, with 0.2c discount 
Charleston district....... 6.25 — 6.50 6.25 - 6.50 6.25 - 6.50 

| ae 6.50 — 7.00 50 — 7.00 6.50 - 7.00 allowed for shipment in bulk). 

Savannah district........ ps age & Roe Ses > Hata Prices—June 11 New York New Orleans 
ae ee eee 6.50 — 7.00 6.50 - he 6.50 - oe Domestic Export Domestic Export 
ortland district........ 6.75 6.75 6.75 : 

ETRE ciao. aac’ 6.25 = 6.70 6.25 = 6.50 6.25 - 6.50 124-6 Y.C. scale.... 3.70 3.40 — 3.60 3.70 3.40 - 3.60 
jaeneaae 6.25- 6.65 6.28- 6.30 6.25 - 6.50 122-4 W.C. scale... $78 3.40 - 3.75 3.75 3.40 ~ 3.75 
MOTOR GASOLINE: 65 Octane Number and Above ioe Fully =: Bia * — ae 
New York harbor....... 6.50 — 6.75 6.50 -— 6.75 6.50 - 6.75 125-7 Fully refined. . 4.80 4.75 4.80 4.75 
New York harbor, barges 6.25 — 6.50 SS | ares 128-30 Fully refined 5.05 5.00 5.05 5.00 
Philadelphia district..... 6.50 — 6.75 6.50 — 6.75 6.50 - 6.75 130-2 Fully refined. . 5.20 Le ts 5.20 S25 
Baltimore district... .... 6.50 — 6.75 6.50 — 6.75 6.50 - 6.75 133-5 Fully refined... 5.80 Lye: 5.80 Pe i 
Norfolk district......... 6.50 — 6.75 6.50 - 6.75 6. = - 6. 4 135-7 Fully refined. . 6.05 6.00 a 
Wilmington, N. C., district 6.50 -— 6.75 6.50 — 6.75 6.50 - 6.75 
Charleston district....... 6.50 — 6.75 6.50 - 6.75 6.50 - 6.75 @ | 
Saveansh dletrict........ 7 = 7725 700: = 7595 7.00 - 7.25 Gulf Oast Bu k iladheen 
Jacksonville district...... 7.00 — 7.25 7.00 — 7.25 7.00 - 7.25 (Prices are f. o. b. Gulf oil terminals representing sellers’ opinions 
Portland district........ 7.00 7.00 7.00 except prices specified to the contrary. Prices cover bulk shipments 
oe ae 6.50 — 6.75 6.50 - 6.75 6.50: = °6.:75 of 20,000 barrels or more, unless otherwise noted.) 
Providence district...... 6.50 — 6.75 6.50 - 6.75 6.50 - 6.75 Sune 11 June 4 May 28 
WATER WHITE KEROSINE : Cae _ MOTOR GASOLINE: For Domestic Shipment 
New York harbor..... 50 6.00 $75 . 5.50 - 6.00 Dl oetene and below 5.90 — §.195 5.00 — 5.125 5 06 = §.125 
New York harbor, barges 5.25 — 5.75 5.50 ~ 5.7 Tesh 60-64 octane number..... —5.125- 5.25 = $125- 5125 5.125- 5.25 
ro somes oa Sigal ver r4 ra 6:00 yn 65 octane and above..... 5.375— 5.50 5.375- 5.50 5.375- 5.50 

alti oO MBCTICL. . 2. we ee . >. ) ~ ~ 
Norfolk district......... 6.00 6.00 6.00 gg fee OILS 95 4.50 4.25 4.50 4-38 4.50 
N.C. 55g 5°50 5°50 No eating oil ebueeks oxa2 se ie = 5 .25 — 4.5 
Wilmington, | =" SQ = 5 550) No. 2 Heatingoil........ 3.625— 4.00 3.625- 4.00 3.625- 4.00 
Charleston district... ener 8 80 Hat 2°29 «| No.4 Heating oil... 2... 3.625- 4.00 31625-4100 3625- 4.00 
Jacksonville district... .. 5.50 5.50 5.5 KEROSINE ; : ‘ 
Portland district........ 6.00 6.25 6.00 — 6.25 6.00 - 6.25 a rer re 4 25 — 4.50 4.25 -— 4.50 4.25 - 4.50 
Boston district.......... 5.50 = 5.75 5.50 — 5.75 5.50 - 5.75 ' For Export Shipment 
Providence district...... 5.50 — 5.75 5.50 - 5.75 5.50 - 5.75 GAS@LINE eo i 2 " 
HEATING OILS: U. S. Motor gasoline..... 4.375— 4.50 4.375— 4.50 4.375- 4.50 
60-62, 400 e.p. gasoline... 4.50 4.625 4.50 — 4.625 #250 = 4.625 
aT York harbor: 5 50 — 6.00 6.00 6.00 61-63, 390 e.p. gasoline... 4.625 - 4.75 4.625— 4.75 4.625- 4.75 
ie pared 500 5/00 5/00 US. Motor, Eaten ear 4.75 — 5.00 &.75 — 5:00 4.75 = 5.00 
RE citsashashantveess 5.00 5.00 ED he ecgechoetr te me ee eee ee 
Ree fae 5.00 4.50 ~ 5.00 ag eens tk ; sa pee RAs 
No. 5 t l $1.50 $1.50 : 64- 66, M75 €.p. cases (car- ; ; ; i 
ge i sof oneal 31°30 31°30 mes <p gelanecaeaas $1.40 -$1.45 $1.40 -$1.45 $1.40 -31.45 
Philadelphia district: KEROSINE — : aa sf . ’ 
+e ee ee 6.00 6.00 6.00 44 water white.......... 4.375— 4.50 £.375— 4.50 4:3575= 4.50. 
No 2 ee err eee 5.00 5.00 5.00 ae water 0 Bitola lala ein ey ee 4. 375 big : 373 
Oe SAC eee 5.00 5.00 5.00 41-43 prime white....... 25— 4.25 4.125- 4.25 sN25— 4.2 
No. ere rere 5.00 5.00 5.00 W.W., cases (cargoes)... $1.25 —$1.30 $1.25 -$1.30 $1.25 -$1.30 
No. 5 (per barrel) a $1.50 S50. (= —§ Keene P.W., cases mo $1.20 -$1.25 $1.20 -$1.25 $1.20 -$1.25 
SERS eRe ae 3.075 3.375 3.375 ¢ Domestic and /or Export Shipment 
Baltimore district: ve -” 00 GAS AND BUNKER OILS 
- ot aeeeepaeenneanee as os S00 *26-30 translucent gas oil 3.375- 3.50 3.375- 3.50 3.378- 5.50 
ae ee s" s" 5° plus translucent gas oi 9:00 — 3.79 3.50 — 3,75 Si Baa Pe: 
See e eee eee ee eens ee rae He **30 plustransp. gas oil.. 3.625- 4.00 3.625-— 4.00 3.625- 4.00 
ee as TO eae $1.50 $1 so — Diesel Oil ships’ bunkers T$1.80 T$1L.80 TS1.80 
om > (per barrel). 6. 35% 31°30 $1.30 vas Grade C bunker oil, for : 
‘ ) Reacher aaa ene ae 5 ok ships’ bunkers, per bbl. TH1.15 T$1.15 TS1.15 
re nenon tric 5 50 - 6.00 6.00 6.00 Grade C bunker oil, per $0.95 -$1.00 $1. a $1.05 81.1 
2 iia ais ah siete tirhy ; < < <° bbl. in cargoes........ pi, 05 -$1.10 .05 -$1.10 
ee See re 5.00 5.00 a 00 
No : GEE ARINC I 5.00 5.00 5.00 *Less than 4 ot 1% sulphur. tLighterage Sc per bbl. additional. 
a, ae ee 5.00 5.00 5.00 **Less than 1% of 1% sulphur; Maximum No. 3 color. 
No. 5 (per barrel)....... $1.50 $1.50 cre MEXICAN CRUD AND BUNKER OILS (f.o.b. Steamer, Tampico) 
No. 6 (per barrel)....... $1.30 $1.30 ceee Heavy Panuco crude taxes ; 
Prices—June 11 Bunker Oil tDiesel Oil Gas Oil to be Reid, per bbl..... $1.00 $1.00 $1.00 
Grade C Ships’ Bunker 28-34Gravity | Grade C for bunkering, a aie : é 
New York harbor....... *31.30 *$1.95 4.50 — 5.00 taxes paid, per DOL vase $1.05 $1.05 $1.05 
Philadelphia district..... *$1.30 *31.95 4.50 — 5.00 SOUTH TEXAS LUBRICATING OILS (Viscosity at 100° F. cold test 0 
Baltimore district....... *31.30 *31.95 4.50 — 5.00 (Tanker, f. o. b. Gulf oil terminals.) 
Norfolk district......... *$1.30 *31.95 cece 100 vis. No. 3 unfilt. pale 5.50 — 6.00 5.50 — 6.00 5.50 -— 6.00 
Charleston district....... $1.25 $1.95 soe 200 vis. No. 3 unfilt. pale 6.375- 7.00 6.375- 7.00 6.375- 7.00 
Savannah district........ $1.25 $1.95 Seas 300 vis. No. 3 unfilt. pale 7,00 — 7.50 7.00 - 7.50 7.00 - 7.50 
er on a *$1.25 $1.95 ties 500 vis. No. 3% unfilt. pale 7.875— 8.50 7.875- 8.50 7.875- 8.50 
ortland district........ $1.40 $2.05 sees 750 vis. No. 4 unfilt. pale 8.75 -— 9.50 8.75 - 9.50 8.75 = 9.50 
Bostos district... ..0.... *31.30 *31.95 anes 1200 vis. No. 4 unfilt. pale 9.25 -10.00 9.25 -10.00 9.25 -19.00 
Providence district...... $1.30 $1.95 2000 vis. No. 4 unfilt. pale 9.50 =10. 25 9.50 -10.25 9.50 -10.25 
*Lighterage for bunker oil, 5c per bbl. additional; for Diesel oil, 6.5¢ per ; bbl. 100 vis. No. 5-6 red oil.. 5.50 — 6.00 5.50 — 6.00 5.50 - 6.00 
additional. tDiesel oil at New York shore plants is 4.75c per gal. beginning 200 vis. No. 5-6 red oil.... 6.125— 6.75 6.125— 6.75 6.125- 6.75 
May 28; Savannah and Jacksonville, 4.75c, beginning April 23. 300 vis. No. 5-6redoil.... 6 319= 6.75 6.375- 6.75 6.375- 6.75 
j 500 vis. ce redoil.... a ie 7.625-— 8.00 7.625- 8.00 
ege 750 vis. No. 5-6 red oil. ... 9.00 -— 9.5 9.00 - 9.50 9.00 - 9.50 
Pacific Export Market 1200 vis. No. 5-6redoil.. 9.25 - 9.75 9.25 - 9:75 = 9125 - 9.75 
(Quotations are at seaboard, Los Angeles, in cargo lots, cents per 2000 vis. No. 5-6 red oil.. 9579 =10.25 9.75 -10.25 9. 7§ «10,25 
gallon, except where otherwise noted.) Note: Red oil prices shown above cover oils with green cast; blue cast, red 
Prices June 11 June 4 May 28 oils are slightly lower in some cases. 
53-55 U. S. Motor... .... iM=- 4.78 42498 <6.7F 659-695 Tanker Rates 
400 e.p. blend 6 ctane 
Aotewe “4.95 c95 £95) ot G95 4.75 = 5.25 (Approximate tanker freight rates to Continental ports, in shillings 
Gas oil, 30- 34 per bbl.. $1.05 -—$1.10 $1.05 -$1.10 $1.05 -$1.10 per ton of 2240 pounds, British sterling; to U. S. ports, cents per barrel) 
Diesel oil, 27 plus, per bbl. $1.05 -$1.10 $1.05 -$1.10 $1.05 -$1.10 Crude &/or Fuel Refined Oil &/or Spirits 
Grade C bunker oil, for . a ; Poe ne Rates June I1 Last Paid Owners Ask Last Paid Owners Ask 
ships bunkers, per bbl. $0.825—$0.85 $0. 825-$0.85 $0.825-$0.85 Calif.-U.K. /Continent*.. 12/6 18/ 13/ 13) 
Grade C bunker oil, in 7 ; ‘ Gall U. K./ Continent*, 10/ _10/ 10/ 10/4 
cargoes, per bbl....... $0.65 —$0.67 $0.65 -$0.67 $0.65 -$0.67 Calif.- “ey Atlantic Sere. S4c 50-52¢ 54c 50-52c 
38-40, w.w. kero., 150 fire 4.50 - 4.75 4.50 -— 4.75 4.50 — 4.75 (not re) ) F 
Cased Goods Gulf-N. Atlantic¥* sdgeig T18c 18c 17.5¢ 18c 
Gasoline, U.S. Motor.... $1.50 -—$1.65 $1.50 -$1.65 $1.50 -$1.65 (not E. of N. Y.) 
Gasoline, 400 e.p. blend... $1.60 -$1.75 $1.60 -—$1.75 $1.60 -$1.75 *Continental ports in range between Bordeaux and Hamburg, both inclusive 
38-40 w.w. kero., 150 fire $1.20 -$1.30 $1.20 -$1.30 $1.20 -$1.30 **Venezuela loading same rate; Tampico 2 to 3c per bbl. additional. 
Kerosine, prime white.... $1.10 —$1.20 $1.10 -$1.20 $1.10 -$1.20 tLight crude. 
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Station Operator Wins A TYPE OF STORAGE TANK 


NRA Wage Suit 


INDIANAPOLIS, June 9.—What is 
said to be the first judgment in the 
history of the NRA for back wages | 
under the present industrial code was | 
granted here last week. 

William Laux, who testified that he 
had been hired to work for $5 a week 
by a service station company, received 
a judgment of $47.50 against his for- 
mer employer. Laux stated that he 
worked for five weeks, then quit. Later 
he learned that the minimum wage 
for the petroleum industry was $14.50 
a week. 





Suit was brought after he made 
complaint to the NRA board and was 
heard in a municipal court. There 
have been judgments for back pay 
rendered comparatively recently un- 
der the re-employment agreement 
which preceded the permanent in- 
dustrial codes, but this is the first 
under the permanent code. Forty-six 
additional cases amounting to $1500 
have been settled out of court. 





Ask Consumer Discount 
Limit to One County 


| 
| 


ANDERSON, S. C., June 8&.—-Reso- 
lutions adopted by the South Carolina | 
Oil Jobbers Association asking limita-| 
tion of commercial discounts to aj} 
single county, asking a 3-cent margin | 
and representation on the Planning| 
& Co-ordination Committee, have been | 
forwarded to the Petroleum Adminis- | 
trative Board and the P. & C. —— 
mittee by Frank R. Thompson, execu- | 


tive secretary. 


Following are the resolutions as | 
adopted: 

“Resolved, that the South Carolina | 
Oil Jobbers Association respectfully ro] 
quests the P. A. B. to place an inde-} 
pendent petroleum jobber from the 
southeastern states on the P. & C.;| 
Committee. 

“Resolved, that we consider it un- 
fair competition to permit the group- | 
ing of purchases by national accounts | 
under commercial consumer tank | 
wagon contracts in order to obtain a 
larger discount, and that all discounts | 
be computed on a basis of purchases | 
made in any one county. 


“Resolved, that the bona fide = 
| 
} 


bers operating throughout South Car- 
Olina should be given a margin not 
less than 3 cents per gallon below the 
net dealer undivided resale accounts} 
cost: and that because of increased op- | 
erating costs since the effective date | 
of the oil code, and in order to have | 
a reasonable return on capital invest- | 
ed, we should have a margin of at least 
3.5 cents per gallon.’’ 


June 13, 1934 


—to meet every evaporation problem 









Internal Pressure 
of 10 to 20 Lbs. for 
Today’s “Super-Fuels” 


ATURAL gasolines and many of the 

“‘super-fuels’’ commonly used today, 
boil at ordinary temperatures. Obviously 
this means tremendous evaporation loss, 
if such a product is stored in ordinary 
tanks. 


The unique shape of the Hortonspheroid enables this 
storage unit to be built for pressures of 10 to 20 lbs. at 
reasonable cost per bbl. Experience has demonstrated 
that such pressures are adequate to stop evaporation 
loss on many of the products referred to above over a 
wide range of temperature. The accompanying table 
shows the internal pressures in a typical tank of casing- 
head gasoline at ordinary summer temperatures. It 
will be noted that in this case, a pressure of 15 lbs. 
would stop practically all loss. 


With gasoline stored in a Hortonspheroid, no breath- 
ing loss can occur unless the internal pressure rises above 
that for which the relief valve has been set. Except for 
an unusually hot day, now and then, this will not occur. 
Filling and emptying losses are greatly reduced, after the 
first filling. Thereafter, the vapor space is kept filled by 
evaporation from the liquid as the contents are with- 
drawn, and in filling, vapor condenses to keep the 
vapor pressure constant. This assumes ideal conditions, 
but for many products, these conditions are realized 
over a fairly wide temperature range. 


The Hortonspheroid is built in sizes of 2,500 to 80,000 
bbl. It offers the ideal means of stopping evaporation 
loss on volatile products at the refinery, pipe line station, 
marine terminal or distributing center. Ask for our 
booklet fully describing this container, or send us the 
characteristics of the product and the amount stored, 
and we will gladly submit cost estimates. 


The two Horton- 
spheroids (at the top) 
have a capacity of 
20,000 bbl. each and 
are designed for 10 
lb. per sq. in. The 
5,000 - bbl. Horton- 
sphere (above) oper- 
ates at 50 lb. pres- 
sure, holding blend- 
ing stock 


PRESS. 
DATE RANGE 
(Lbs. per 
Sa. In.) 
July 
15 90Dto LO 
16 10.0 to 1.5 
17 11.0to 4.0 
18 8.01000 
19 6.0 to LO 
20 6.0100.0 | 
22 11.0t03.0 | 
23 11.010 2.0 
24 95 to 30 
25 10.0 to 3.0 
26 8.0103.0 | 
27 W.5t0 4.5 | 
29 9.510 1.0 | 
30 1.Ote ls | 
31 6.0103.0 
Aug 
5 3.0100.0 
6 t.0t100.5 | 
7 6.0to 1.0 | 
8 B.0to 1.0 | 
9 5.0to 1.0 
10 90to LO 


For storing prod- 
ucts that require 
very little pressure, 
we build Radial cone 
tanks (for 5-10 lbs.), 
and where no pres- 
sure at all is needed, 
we equip ordinary 
tanks with Wiggins 
Pontoon or Wiggins 
Breather Roofs. 


CHICAGO BRIDGE ¢«@& IRON WORKS 


Cleveland .2206 Rockefeller Bldg. Dallas 
Chicago . 2125 Old Colony Bldg. Birmingham 
New York .. 3345, 165 Broadway Bldg. Houston... 


Philadelphia 1614—"'1700" Walnut Street Bldg. Tulsa 
Boston ; 1516 Consolidated Gas Bldg. San Francisco 
Detroit 1513 Lafayette Bldg. Los Angeles 


1239 Burt Bldg. 
1534 Fiftieth St., N. 
2919 Main Street 
1607 Thompson Bldg. 
1060 Rialto Bldg. 
1322 Wm. Fox Bldg 


Plants in Chicago, Birmingham, and Greenville, Pa. 
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U. S. Crude Runs and Gasoline Stocks as Reported Weekly by A. P. I. 
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Refinery Runs Increase 178,000 Barrels Daily 


By Telegraph 

NEW YORK, June 12 

ULK stocks of motor fuel were re- 
duced 416,000 barrels to 64,061,- 


B 


000 barrels in the week ended 
June 9 according to reports gathered 
by the American Petroleum Institute. 


In the previous week stocks had been 
reduced 1,733,000 barrels. 

The smaller rate of stock reduction 
may be attributed largely to the fact 
that reporting refiners increased their 
crude runs to stills 178,000 barrels 


daily average during the week. The 


month-end clean-up being over most 
refining groups reported substantial in- 
creases in runs, 


Texas Gulf refiners increased their 
runs 78,000 barrels daily average, 
California refiners 47,000 barrels, 


Louisiana Gulf refiners 25,000 barrels, 


Oklahoma-Kansas refiners 23,000 bar- 


rels and East Coast refiners 12,000 
barrels daily average, Appalachian re- 
finers reduced runs 14,000 barrels 


daily average, this being 
duction reported. 


the only re- 


Total finished stocks of gasoline 
dropped 466,000 barrels during the 
week to 52,766,000 barrels. Unfinished 
stocks rose 50,000 barrels to 6,945,- 
000 barrels. Refinery stocks of fin- 
ished motor fuels were reduced 373,- 


000 barrels to 34,437,000 barrels. In- 
transit and bulk terminal stocks were 
reduced 93,000 barrels to 18,329,000 


barrels. 

Fuel and gas oil stocks were reduced 
665,000 barrels during the week to 
103,559,000 barrels. 





Current Refinery Operations 














—_—-- Stocks —-~ ov tacked Gasoline Production 
Per Cent Daily Average Crude Per Cent of Reportin (Thousands of Barrels) % Total Daily Av. Pro- 

Districts Capacity to Stills (Barrels) Capacity Operated Total Finished Total Finished Gas & Gas & Caprcity duction (Barrels) 
Reporting Week Ended Week Ended Motor Fuel* Motor Fuel* Fuel Oil Fuel Oil Repcrting Week Ended 

June 9 June 2 June 9 June 2 June 9 June 2. June 9 June 2 June 9 June 2 
East Coast 100.0 476,000 464,000 31.8 79.7 16,688 16,590 7,325 7,465 95.0 78,000 58.000 
A ppalechi 93.3 84.000 98,000 60.0 70.0 1,609 1,611 892 851 100.0 25,000 26,000 
Ind., Ill., Ky : 94.6 316,000 316,000 74.9 74.9 256 8,658 2,955 2,929 95.1 86,000 87,000 
’kla., Kans., Mo 83.7 241,000 218,000 62.4 56.5 5,459 5,584 S170 3,147 93.0 60,000 60,000 
Inland Tex 47.6 85,000 85,000 50.9 50.9 1,186 1,284 1,683 1,789 80.5 22,000 21,000 
Texas Gulf......... 97.5 472,000 394,000 85 71.4 4,492 4,258 5,984 5,543 99.2 77,000 82'000 
La. Gulf 96.4 111,000 86,000 68.5 53.1 1,329 1,282 1,053 1,091 100.0 22,000 24,000 
en Pee Seen 83.7 51,000 50,000 6.2 64.9 29¢ 280 416 434 92.7 10,000 11,000 
ROC Deis cisi6:k 01s 66. 34,000 28,000 5318 43.8 1,120 1,156 67 679 91 8,000 8,000 
California. ..<iss00 96.9 435,000 388,000 52.9 47.2 12,534 12,529 79,400 80,296 100.0 44,000 5 3,000 
rOT an. ee ru 89.7 2,305,000 2,127,000 68 63.0 52,76¢€ 53,232 103,559 104,224 95.6 432,000 430,000 

“Includes stocks at refineries, in bulk terminals, pipe | transi 
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Crude Oil Prices (in Effect June 11, 1934) 


whole year in OIL PRICE HANDBOOK published annually 
(Prices are per barrel of 42 U. S. Gallons at the well; A. P. I. Gravity) 


Crude prices for the 











EASTERN FIELDS 


Posted by Joseph Seep Purchasing Agency 
(Effective May 1, 4! aR Corning effective 


MID-CONTINENT 


Prices of Stanolind Crude Oil Purchasing Co. 
(Effective 7 a.m. Sept. 29, 1933) 


MID-CONTINENT (Continued) 
Prices of Humble Oil & Refining Co. 
(*In North, North Central and Central Texas 


193 
Penna. Grade Oil Southwest Penna. (In North-North (Effective 7 a.m. Sept. 2, 1933) 
pee ie nasieemtite .++-82.22 (Im Oklahoma-Kansas) Central Teras) Below 29.......30.79 F5-35.5 $-$5.9....-... 33 
ro Ving Oil in Eureka Pipe — 7 Below 29 ‘whee OMT 50.84 $0.79 oes escwess am + 2+ oe : > 
ON  WINEIIR Es fs. ce vaeecewheanessceae 0 Semin: ; ; 30.9. ..-.004- ‘ . P 
Penna. sale i in Buckeye Pipe Lines ie acca tied 0.88 0 83 a Vadueaes o ae Pacacan ‘= 
(Macksberg. O | EEE Sree een: $2.0 was 090 0 85 ° e eeenene a Sat te 
Corning Oil in ke Pipe Lines (Ohio)..$1.32 37.399 9° 17° eee 0 92 0.87 healt 0:91 ; 
tFor Macksburg oil run previous to March Ne Ge 0 94 0 89 Po ER cantougee 3 
1932, $2.02, effective May 1, BE I 0 % 0.91 B reg agg Ranger, Mexia, Powell, 
Posted by — Companies a : diwadas saaaeeds 0.3 9.53 Hy pel eclde ichland Wortham, Currie aad 
Tide Water Pipe Co., Ltd.:  §«§._— BBD A were cece cer erece : ; 
RS Cekectoe dinticg {Penns and «| Sebeppemepannas 1.33 9.37 Ss tne senel 
k Me lective May 1, 1934)....20..00082.55 Serato Fovccccccccccccecs . . ' 
eThe Fensaoil Co: (fective May 1," 1934 aston. tae 103 (Effective 7 a.m. Sept. 29, 1933) 


Penna. Grade Oil i id National Transit Lines*$2.47 


Ashland Oil & Transportation Co.: (Effective Sept. Above Stanolind prices met as follows: enn. an. 
10, 1933): ’ s t. 29, by The Te Co. in Ollah , and i 

Somerset Oil in Ashland Lines (Ky.)...... $1.23 Nonh and leak, Gaaanal Winner psec met Oil ele = whi desccesuas $0.79 $0.69 
*The Pennzoil Co. posts $2.47 in Cochran, Frank- im all three states; by Empire, White Eagle and 3636.9 secerecccccoccces oo : 71 
lin, Hamilton and Doolittle, Pa. fields; prices in Gypsy (Gulf). oe a eeene 0:85 3 = 
their districts range down to $2.42 per bbl. at wells. See also Carter Oil, Magnolia, Humble schedules 39.3g°9 90°97 0.87 0.77 
MICHIGAN below and footnotes under Carter table. 0 Seapine tay 0.89 079 
Se eee 0.51 0.81 


(Posted by Pure Oil Co.) 
Midlanc, Midland County (Sept. 30, 1933)..$1.02 


CENTRAL STATES FIELDS 
Posted by Ohio Oil Co. 


Prices of Carter Oil Co. 
(In Oklahoma and Kansas) 
(Effective 7 a.m. Sept. 29, 1933) 


Sept. 29, above prices met by Sinclair-Prairie, 
Magnolia and The Texas Co. in the entire ares, 
also by Continental Oil in Carson-Hutchinson. 


(Effective Sept. 29, (Effective May 26, Deas 967078 3agal9c 122086 in 
1933) 193 -08.9.......-. -  Mene....... 0:98 Snes Sate Des oy ee 
BIOS 6 daecdees $1.30 West. Kentucky $1.08  27.27.9......... 0.82 “240... .. Stanolind, Humble, Sinclair-Prairie, Texas aac 
(Effective Jan. 5, 1934) , = Sapeppeee 0.84 | = A eee: 1.02  Magmolia..........ccccecccccccceccccees 51.08 
Princetop....... $1.13 | Se $1.13 ae 484 seeeeeeee eo Pay ; P WEST TEXAS and NEW MEXICO 
 < i eeege 40 and above... 1.08 Humble Oil & Refining Co. 
CANADIAN CRUDE 32-32.9. 00.0222! 0.92 (Effective 7 a.m. Sept. 29, 1933) 


Poeted by Imperial Oil Refineries, Ltd. 
Western Ontario 


(Effective 7 a. m. Sept. 9, 1933) 


t. 29, Carter gravity and price schedule met in 
ents on y Sinclair-Prairie, and Humble 
price schedule met in North-North Central Texas 


Ector, Pecos and Winkler Counties, W. Texas, 
and Lea il MO Makacdavacsnnedeanneese 
Crane, Upton, sg Howard and Glase- 


Petrolia $2.10 except that Sinclair-Prairie posts five lower grades COUN GREED, (Fe BOs cedtidvetseatocece 
Oil < pain atc cintndp ie epi beds $2.17 down to below 25, with 2c differential for each. Sept. 29, ee met in Crane, Upton, Howard, 
Se eR hee MTEC I LIER ETRSSE SEER H ES ; Same day, Shell Petroleum met Carter in full in Glasscock, Mitchell and Winkler. Sept. 29, Texas 
Alberta Oblahoma-Kansas. Co. met Humble in Winkler, Crane, Uptoa aad 


Turner Valley 
(Prices f.o.b. field tankage) 


Prices in Magnolia Petroleum Co. 


Lea counties; Stanolind Oil & Gas met in Hendrick 
field, ———e county and posted in Marion county, 
Tex. below 25 at $0.63, plus 2c differential to 40 & 


: ha: ‘ 
CEdective 7 a.m. Ry — 7 a.m. (Effective 7 a.m. Sept. 29, 1933) above at $0. 3 
c. 9, ) May 21, 1934) In Oblahoma, same schedule as Carter Oil, which SOUTH and SOUTHWEST TEXAS 
2 ere $1.50 TONE os.cceses $2.31 see above, vorr- with below 25, at $0.76 and (Posted by ‘Humble Oil & Refining Co.) 
| are 2.07 tDiscolored..... $2.55 ending with & above, at $1.08, (BEective 7, ’ m. Sept. 29, 1933) 
(Effective 7 a.m. In Texas: North and North Central, including Darst Creeb..... Mirand ‘ eres 30.88 
May 21, 1934) Burkburnett, Archer, Stephens, Henrietta, Electra, Salt Flat........ 0 87 | RES 1.05 
50 and above... .$2.19 Comanche and Olden; and in Central Texas, in- oogee edad ataws 0.85 Tomball........ 1.19 


Clear enshubes 22 color; 10 Ibs. vapor pressure, 
Reid method; % recovery; end point, ie. 
Discolored naphtha: same specifications as for clear 
aaphtha except color. 


cluding Mexia, Wortham, and Panola county, same 
gravity and price schedule as Stanolind in Texas, 
which see below, beginning with pelew 29 at $0.79, 
and ending with 40 & above, at $1.03 


a 30, The Texas Co. met Humble ia Daret 
Creek. On Sept. 29 it posted $0.80 in Duval county, 
and $0.85 in Saxet-Greta. 

(Continued on next page) 





CALIFORNIA CRUDE 
Standard Oil Co. of California 








All gravities above those quoted take highest price offered in the field) 
Effective 7 a. m. Sept. 6, 1933 
° = 
2 2 ¢: s x 
= by > “ x 2 x. e : > > 
ue - uU . ) = = . b ° 
. = x rs £ " ~~ 2 4 => «WV 6 
= #= $ 20 = #£ 33 & *- g #2 © 284.3 Z 32 = 
Ln ¥ . 2 o e = 2: = 
= a) “ 8 Q m Se ré S 2 . 2 & =5y => = ° am n° © 
- m= = 8 ‘a « 2.2 ° 2 a os 2 2 a rx . = c 2 a ~o 
° E ° J v °¢g ° ~ a Ln a ° 7 wo Se oo = 4 seg $2 
¢ = S ™ s S = 3 5 = > ae Bus Uact & - 5 a Sa 
a a Ei = = - =o = 3 2 L ° es 282% s=a= § ° = - 2 
Gravity a we 8 & & 6 <0 8 Fe &@ B = O «wa 244 S8mar 35 Oo BB Sf 62 
Ey a vivachens $0.65 $0.65 $0.65 $0.65 $0.65 $0.65 .. --. $0.65 $0.65 $0.65 $0.65 $0.65 .... $0.57 $0.57 $0.57 $0.57 $0.57 $0.57 7S 
Cs | eee oo & a @ .« . a ‘ <a <p << se 4GR cuss Loe 57 57 57 
8 Sarat . ie 2 a ae ae .69 .67 .68 .65 65 .... 157 57 [57 [37 [57 [57 30°83 
Si Ce 4 > ae <a Ze a 7 (ade a | a ” eee 57 57 57 57 5S? 
Sf) rr a a a ae. ae 75 4.74 74 ee 57 61 61 Sf 60 61 
) 1 8 Sa 75 .65 .81 .83 . 80 . & 78 .78 .78 65 .74 — 57 .64 65 62 .61 63 64 
ot Sere mn 2 © 2 2 2 a2 <= ae ae On. Siieaae .67 69 65 64 66 67 
1 re 81 Py . 86 90 .87 . ee 83 .85 . 85 69 81 $0.72 70 73 68 67 69 70 
Vo Dh Ree oS to <n Se | (Se 6S. = 86 .89 .87 72 84 .76 73 76 72 70 72 73 
pL ee 88 81 .92 .97 94 -95 $0.83 io) 89 93 90 76 87 .79 77 79 75 73 75 77 
CS See 91 .85 <o9 4.0) .97 98 . 86 a 92 .97 93 80 90 .83 81 82 78 76 78 81 
ree 94 .89 .98 ona’ See See ae abiars ee ee 85 93 ae .85 85 81 .79 81 85 
(Seen Bi .93 1.01 1.04 1.04 .. ae tue « 89 96 . os . 89 88 : 84 89 
BN, « cincxsees 1:00 .98 1.04 a ae” ee 1.08 2 ices ae) ae a 
MEM. sdnseane 1:03 1.02 1.07 S2 1.30 1.02 <... 1.11 1.02 198 an :  wcipes 
29-29.9.. 1.06 1.06 1.09 o i | 1.15 1.05 1.01 a ae < % a 
. | ere 1.09 1.10 1.12 og fa 1.09 1.05 1.05 1.00 ‘ A eee 
BNO. oe ncienceaes ses ea a es Bake siewa Rebe e ec. 2 a : Kas 
3 Ser ; mw |) | ee Kettleman Hills La > ee Roa ‘ ae 
WOT v cckubasecs ee xo cos Bases $0.93 1.18 1.16 1.17 7 ae 
Co |) ee ° me oe 1.06 96 Ruas Sane ee ‘ ny 
are ee ~o 1.09 .99 <o’ Rae : yee 
Se i es “= 1.12 1.02 ea : ke 
i ae a ae ae eee 1.15 1.05 Boae as ne a 
PE I is ic cckses ee ee re viata 1.08 1.34 . painter 
|. GSN re a aa we mee aden) Ce eos eee 1.11 A er a ee ee ee me 
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EWANEE 


The most a Kewanee equipped station can lose 
is the few dollars ‘“‘change’’ money carried by 
attendants. For surplus funds are immediately 
deposited thru the slot into the main lower com- 
partment, the access to which is never available 
to attendant on duty. 

The upper compartment provides a convenient 
place for night storage of change, coupon books, 
etc. And closing the upper compartment ‘‘dogs’’ 
the door to the main compartment so that it 
can’t be opened, even with the key, until the upper 
door is removed .. . 


Low Cost . . . Complete 
Protection from 


Hold-Ups & Burglaries 





thru the 
Slot to 
Safety 


Adopted as Stand- 
ard Equipment by 
the leading oil com- 
panies and thou- 
sands of independ- 
ent stations. 


The body of solid 
electric steel is heat- 
treated and hard- 
ened. It defies 
drills, files, chisels 
and other cutting 
tools. The Yale 
Locks—a new type 
6-pin tumbler—are 
drill and pick proof. 
Anchored in con- 
crete, the safe can’t 
be carted away. 
Occupies small 
space. Easily in- 
stalled. Cost less 
than the loss from 
one small hold-up. 
































Kewanee 
Split Key 


Half of the key is 
kept by the collect- 
or or attendant off 
duty, the other half 
by the attendant. 
Only with both halves put together can the lock be 
opened. This special feature supplied at small 
extra cost. 


No matter what your money-handling problems, 
there is a Kewanee Safe that will solve it. WRITE. 


ee ee ee ee “"l 
KEWANEE SAFE CoO., Kewanee, Ill. (3-6) 

i Tell me about Kewanee safes. I 

] a 

a PE 5555s ice ania ae koh eee ea en anaie rn 

I INI 2 sila te iotaia ied el nate tom eee aa ec ie ee l 

L oo Gee aa ese S&F SS ee ae =e ae = 
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Crude Oil Prices (In Effect June 11, 1934) 


(Continued from preceding page) 





SOUTH TEXAS (Continued) 

Oct. 2, Magnolia posted $0.87 in Darst Creek and 
$1.15 in Tomball; Sept. 29 it posted $0.80 in Mi- 
rando, $0.75 in Luling and $0.95 in Lytton Springs. 

oo 11, 1934 Magnolia posted $1.00 for Cleveland, 
Liberty county, Tex. 


Humble 
Conroe (Montgomery Co., Tex.) 
(Effective 7 a. m. Sept. 29, 1933) 
BRO 8. Pr isacevee $1.09 Me) oe BOCES eee 
CP easanaw ee 11 ae OS 
J Se 1.13 40 & above... 1.19 


Sept. 30 Texas Co, met above prices. 


NORTH LOUISIANA-ARKANSAS 
Prices of Standard Oil Co. of Louisiana 
(Effective 7 a. m. March 17, 1934, except Homer, 
Smackover and Nevada county Sept. 29, 1933) 
(In Caddo, Homer, Haynesville, Sabine, De Soto, 
Sarepta, Carterville, El Dorado and Miller county) 


eee $0.71 pS $0.89 
i Oa 0.73 OS ree 0.91 
US) a 0.75 ere 0.93 
CEES: i ree 0.77 Se eee 0.95 
oe nee 0.79 oop ee 0.97 
i 0.81 CS ee 0.99 
5 ee 0.83 re 01 
i) 2 a 0.85 40 and above.... 1.03 
8 | 8 ee 0.87 
Ce eee Cee, $0.70 
PRON, PREM a 406.010 55.6050 5000.0 cares ensicene 0.60 
Urania, La. (La. Oil Refg. Co., Jan. 1, °34).... 0.87 


*GULF COASTAL 


Posted by Humble Oil & Refining Co. 
(Effective 7 a. m. Sept. 29, 1933) 





EST oe POO. 6 eke 
28-28.9.. ove Roum 
29-29.8 o hae 
30-30.9 . 1.04 
31-31.9 . 1.06 
32-32.9.. . 1.08 
59459. 9 5s Pe a, 
34 and above... 1.12 
Py er re eT ee $0.85 





GULF COASTAL—(Continued) 


*Includes these fields: Barbers Hill, Goose Creech, 
Hull, Humble, Liberty, Moss Bluff, Orange, Pieree 
pesetion, Rabbs Ridge, Raccoon Bend, Refugio 
ight, Sour Lake, Spindletop, Sugarland and West 
Columbia, 

Above prices met Sept. 29 by Sinclair-Prairie and 
Sun Pipe Line Co. 


The Texas Co. 
(Effective 7 a. m. Sept. 30, 1933) 


Same gravity and price schedule as Humble 
up to 30-30.9 gravity, which see; plus thes¢ grades: 
Ce ccceineee $1.04 56-369 600 wephcl® 
ON ee SE eo cvcenee. Boel 
SV re 1 2! Sk ere 
| A ee 1.07 be Oe Fe 

Se 1.08 40 and above... 1.14 
FIT I eI sé cckeics 1.09 


ROCKY MOUNTAIN FIELDS 
Posted by Stanolind Oil & Gas Co. 
Effective 7 a. m. Sept. 29, 1933) 


Salt Creek and Dutton Creek, Wyo. Same 
schedule as Stanolind posts in Oklahoma-Kansas 


which see on first crude price page. 

Elks Basin, light...... cee nencae PO 
Grass Creek, light.......... Rreneeee rad RE SS 
GrePbull-TOPEMUGht...ccescescccccvcseee ee 
PRE Ma 5.6 yict.ccevecceccvceas ee 
OT rere aeenuea wees eee 0.98 
RIOR PENS I 654.0) 6. 0:010.0:6.6:0's:cnak ave neusta ane 
Frannie light (Effective May 1, 1934)........ 0.70 
FIWGEO BUNGE isc ccesscwnsewdscocces Seaneee ClOm 

Posted by Ohio Oil Co. 
(Effective 7 a. m. Sept. 29, 1933) 

Wy Bikey Wii iioaik sc cciviccccves aasietbereacceeee 
Grase Creek, Light.......... ‘ccpeew secs iecee Bone 
PE IRIEIEIN S650 0.0.0000s. 04-060 neeeeanaee emcee Deas 
PEON 6)0. 66 454500 6ks «vou seCnpeseeees 3: 
rrr rr ee Bia os 1.35 


Posted by *International Refining Co. 
(Effective 7 a. m. May 23, 1934) 


iN BOONE s sass cas riavaekesawasenewncenen 
*Texas Co. subsidiary, 





Flu, Or Just Wanderlust? 
Jack Nourse Has Both 


KANSAS CITY 
A lingering case of flu which ‘got 
him down” recently brought to real- 
ization a dream of many years for 
Jack Nourse, Nourse Oil Co. here. 
When the doctor said significantly: 
“It’s a hot, dry climate for you,’ both 
he and Mrs, Nourse chorused: ‘‘Yuca- 
tan!’’ Both are keenly interested in 
archaeology and like to pack up and 
go to strange places, Mr. Nourse says. 
So they boarded a steamer at New 
Orleans and arrived in due time at 
Chichen Itza, where the widely pub- 
licized Morley expedition has been ex- 
cavating and restoring for years the 
ruins of ancient Mayan civilization, 
The first surprise, Mr, Nourse says, 
is the group of cottages in the very 
heart of the jungle where the Amer- 
ican tourist may have his room and 
bath, comfortable bed and good food. 
Second, the lack of snakes and scor- 
pions which have departed for the 
deeper jungles, although ticks are 
about as plentiful as in the Missouri 
Ozarks. And third, that flu and bron- 
chial trouble roll off in the dry, warm 
climate and it is said that sinus trou- 


ble can be completely cured during a 
six months’ stay. 


Among the most interesting of the 
restored ruins, according to Mr 
Nourse, are the well built, smoothly 
paved highways that connect cities 
even through the jungle; and the great 
ball court, where basket ball was played 
3000 years ago in a league of 62 cities, 
thus disproving that a Kansas Univer- 
sity professor invented this populav 
sport not so many years ago. ; 


Some of the more impressive sights 
are the sacred well where dwelt the 
rain god to whom beautiful maidens 
were sacrificed as an inducement for 
rain during droughts; the great pyra- 
mid of Kukulcan, built of solid concrete 
125 feet high where human sacrifices 
were made; the tempel of warriors, 
with courtyard large enough for 40,000 
soldiers to manuever; the observatory, 
testifying to the astronomical and 
mathematical genius of the ancient 
Mayans whose calendar was the most 
accurate of any the world has kaown; 
and many other temples and palaces 
of beauty indicating the types of people 
and their customs: of living several 
thousand years ago. 

From his growing reports one gathers 
that Mr. Nourse thought the trip welk 
worth the $150 it cost, which included 
everything from New Orleans, and back. 
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On The Lazy Bench 





“Tt Allus Has” 
The rain it poured, 
The sea it roared, 
The sky was draped in black, 
The old ship rolled 
She pitched and bowled, 
And lost her charted track! 
“Oh dear, oh dear! 
Sir, will it clear?” 
Loud wailed a dame on deck. 
As they heaved the head 
The skipper said: 
“Tt allus has, by heck!” 
Independent Topics 
Iowa Petroleum Assn. 
7 * * 
Ever Present 
Gray—‘Did you fish with flies?” 
Returning Camper—‘Fish with them? 
We fished with them, camped with 
them, ate with them and slept with 
them.” 
The Diamond, : 
Mid-Continent Pet. Corp. 
* * * 


Judge—lI understand that you prefer 
charges against this man. 

Plaintiff—No, sir; I prefer cash. 
That’s why I had him brought here. 

The Oil Can, 
Illinois Petroleum Marketers. 
* ¢ @ 

Co-ed—shopping: ‘‘Where can I get 
some silk covering for my settee?’’ 

Floor Walker: ‘‘Next aisle and to 
your left for the lingerie department, 
Miss.” 

* * 

The Sunday School lesson was from 
Il Kings 22 and read: ‘Josiah was 
eight years old when he began to 
reign, and he reigned thirty and one 
years in Jerusalem.”’ On telling about 
the lesson to his mother, Paul, aged 
four, said: ‘The lesson was about a 
good rain, and there was a little boy 
named Josiah, and it began to rain 
when he was eight and when he was 
thirty-one it was still drizzlin’.’”’ 

Independent Topics 
Iowa Petroleum Assn. 
t of ck 
The Crooner 

35: “How come, Charlie, the croon- 
er, didn’t sing last night? Did he have 
a sore throat?” 

33: “No, he had a cold in his nose.” 

—The Diamond, 
Mid-Continent Pet. Corp. 
2 «€ + 
Windy 

“Well, fellows, there I was on that 
lonely road, miles from nowhere, with 
a blazing car, no water, no fire ex- 
tinguisher or anything. What do you 
imagine I did?” 

One of the Bored: “Took a deep 
breath and blew the fire out.’’ 

Independent Topics 
Iowa Petroleum Assn. 
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WHO SAID SO 





GENTLEMEN: Every manufacturer of automobiles, tractors, 
locomotives, power house equipment, etc., realizes the seri- 
ousness of faulty lubrication, which is the reason for telling 
their customers to use lubricants that are adaptable and that 
lubrication, (when you get lubrication) is inexpensive. Tell us 
your lubricating problems and we will gladly work with you. 
Our lubricants are adaptable. Please write the American Oil & 
Grease Corporation, 203 North Wells St., Chicago, Ill. Thanks! 


**Par Excellence at No Extra Cost since 1904”’ 





























CLEAN : CoNVENIENT * PROFITABLE 


PACKAGE! 


& ' unmese © 
s FRETDON PERESTUNA y 
Everybody wants 
oil in refinery-sealed cans! 


For Quick Turn-Over 


Sell them 


FREEDOM PENN ACE 
MOTOR OIL 


REFINED FROM 100% PENNSYLVANIA 
GRADE CRUDE BY ONE OF PENNSYL- 
VANIA’S OLDEST OUTSTANDING REFINERS 








EXCLUSIVE TERRITORY: 


First Come. . First Served 





THE FREEDOM OIL WORKS CO. 
120 Third St., Freedom, Pa. 


Gentlemen :—Can I get the exclusive sales rights in 
my territory for Penn Ace? 


Name 
Address 





Use THE Coupon! 
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Who will Bet on a 
One-Armed F ighter? 


OME fire extinguishers, like a one- 

armed fighter, have only one punch. 
They will put out only one kindof fire. 

LUX extinguishers, however, pack 
a triple wallop against the fires that 
most frequently occur at refineries 
and bulk plants. They put out fires in 
oil and gasoline spills on the ground, 
fires in oil pouring from a cracked 
fitting or overflowing tank truck and 
fires in electrical apparatus. No other 
type of extinguisher is effective 
against all three. 

‘That is one reason why leading oil 
companies are adopting LUX. Other 
reasons are that LUX extinguishers 
require refilling only when used and 
will not freeze in the coldest winter 
weather. 

You can’t tell beforehand what your next 
fire will be. But with LUX, you will have 
protection against three kinds of fire instead 
of one. May we send you descriptive litera- 
ture? Walter Kidde & Company, Inc., Dept. 
B-8, Bloomfield, New Jersey. 


HERE IS AN 
EXTINGUISHER 


THAT PACKS A 


TRIPLE 


waLtop MELE 


LUX EXTINGUISHERS 


For Refineries—Bulk Plants—Trucks 
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Third Grade Prices Rise in Kansas 


Following Clinic at Wichita 


By Allen S. James 
N. P. N. Staff Writer 


TULSA, June 9 
HE retail market on third grade 
gasoline in Kansas has begun to 
show signs of improvement, fol- 
lowing the clinic held at Wichita 
June 4 and 5, This clinic was partict- 
pated in by representatives of the 
Planning and Coordination Committee, 
from Washington, the Petroleum Ad- 
ministrative Board, regional and state 
code committeemen, Mid-Continent re- 
finers and a few of the larger inde- 
pendent jobbers, 

Retail prices of third grade gaso- 
line in 69 counties were advanced 
June 7, some of the advances bring- 
ing prices virtually to normal, others 
representing increases averaging 1 to 
1.5 cents a gallon, but still somewhat 
normal, 

Regular grade gasoline had 
been little affected. At the few points 
which below normal, advances 
to normal were made. 

No relief has been found as yet 
the spot in the state, 
western Kansas where the grain 
vator operators are well entrenched. 
Plans are being made now, since other 
sections of the state are showing signs 
of recuperation to seek a_ remedy 
which will bring some measure of re 
lief to that spot. 

No decision was reached as to what 
to do about the grain elevator oil com- 
panies at the Wichita clinic. 

A special committee was appointed 
hy chairman C. E. Arnott, of the 
l’. & C. Committee, which was _ in- 
strueted to begin work at once to bring 
the retail price structure up to normal. 


below 
prices 


were 


for 
sorest south- 


ele- 


The committee was instructed to be- 
gin the task, county by county, and 
if co-operation from the grain eleva 


to make an 
up to points 


tor operators was lacking, 
effort to bring the prices 
around the operators. 
The committee includes, J. A. Mot- 
ter, chairman, Kansas Oil Mens’ Asso 


ciation; R. W. Sexon, White Eagle 
Oil Corp., Kansas City; Robert Dil- 
lenbeek, Skelly Oil Co., Wichita; 
A. G. Ainsworth, Continental Oil Co., 
Kansas City; KE. F. MeCanney, Sin 
clair Refining Co., Kansas City; R. S. 
Grr, Standard Oil Co. of Indiana, 


Wichita; Ralph H. Erichsen, Shell Pe 


troleum Corp., Kansas City; Clarence 


Rice, El Dorado Refining Co., El Do- 
rado; C. A. Keller, Derby Oil Co., 
Wichita; W. C. Long, Golden Rule 


Refining Co., Wichita; 
Oil Co., Salina; L. BE. 


Rex Kent, Kent 
Webb, Wichita; 


A. E. Landsittel, Globe Oil & Refining 
Co., Wichita, and Homer Young, 
Union Oil Co. (Co-op.), Kansas City. 

The committee appointed to study 
the truck and transport problem re 
ported that: 


(1) All orders for gasoline should 
be written or wired to the seller and 
truck transports be loaded only for 
those known as bona fide jobbers. 

(2) A bona fide jobber should con- 
stitute one having a minimum bulk 
storage of 8000 gallons for each 
grade of gasoline handled, except 
ethyl or premium gasoline, which stor- 
age would not include tankage at re- 
tail outlets used in connection with 
service station equipment. 

(3) Refiners should refuse to load 
transports for anyone who _ unloads 
at other destination than the jobber’s 
own bulk plant or his owned or con- 
trolled station outlets, or dealers dis- 
playing their own or supplier’s trade- 
mark with the approval of the sup- 
plier, 

It also recommended to the govern- 
ment officials attending the clinic that 
Rule 4 of Art. V of the oil code, which 
has to do with selling below cost, be 
cancelled and a new rule written 
which would provide that to the pre 
vailing market prices at the sources 
of supply, should be added the rail 
freight rate to destination; that there 


should be ascertained the average 
margin necessary for jobbers cover 


ing each octane classification of gaso 
line and this average be added to the 
base price of the gasoline plus the 
freight rate, the total to constitute 
the service station price, which would 
be the minimum price below which no 
gasoline could be sold. 


Discussion at the clinic centered on 


grain elevator operators and _ their 
“dock” price. This ‘‘dock’’ price has 
been made the delivered tank wagon 


price by the major companies in most 
communities, At the meeting represen 
tatives of major companies 
held that the grain operators were not 
entitled to any differential their 
“dock”? price, and the would 
approve any move dif 
ferential, 


several 


on 
majors 


rot to 


grant a 


Proposals to allow’ differential 
ranging from 0.5 to 1 cent per gallon 
brought on a heated debate. The mo 
tions were not brought to a vote and 
the problem of the ‘‘dock’’ price was 


left unsettled, 
NATIONAL 
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S.A.E. to Discuss Diesel | 


Fuels, Winter Oils 


CLEVELAND, June 11.—Diesels and 
diesel fuels, winter motor oils, the va- 
por lock characteristics of motor fuels, 
super-charging of automotive engines 
are among the active subjects which 
will occupy the deliberations of the fuels 
and lubricants division of the Society 
of Automotive Engineers at its sum- 
mer meeting at Saranac, New York, 
June 17-24. 

Lubrication of engines using differ- 
ent bearing metals, such as copper-lead 
alloys, will be discussed by C. M. Lar- 
son, Sinclair Refining Co. The prob- 
lem of bearing metals of sufficient 
hardness to withstand the rigors of 
modern high-speed engine operation 
is one of the most pressing of the 
problems facing the gasoline engine 
designer at present. 

On Tuesday, June 19, two papers 
on diesel fuels will be presented. 
“Prospects For Future Diesel Fuels 
and Their Available Supply,” by Arch 
L. Foster, NATIONAL PETROLEUM NEWS, 
and ‘‘An Index of Diesel Fuel Per- 
formance,’ by A. E. Becker and H. G. 
M. Fischer, of Standard Oil Develop- 
ment Co. 

The Wednesday session will dis- 
cuss the use of indicator diagrams and 
their application to problems of diesel 
engine design, and also the spark igni- 
tion solid injection type of engine. 
These papers are presented by J. C. 
Slonneger, F'alk Corp., Hans Fischer, 
Electric Boat Co., and Tungbjoern 
Dillstrom, of the Hesselamn Motor 
Corp., Sweden. 

W. H. Graves, Packard Motor Car 
Co., H. C. Mougey, General Motors 
Corp., and E. W. Upham, Chrysler 


Corp., will present a joint paper show- | 


ing the results of exhaustive tests of 
the results obtained in using oils of 
lower viscosities for winter, low tem- 
perature operation. At the same ses- 
sion, Wednesday afternoon, O. C. 
Bridgeman, U. S. Bureau of Standards, 
will show the results of extensive 
studies on vapor lock. 

Correlation of knock ratings of 
aviation engines has been under in- 
tensive study and co-operative effort, 
similar to that by which the standard 
detonation test was developed for au- 
tomotive engines; H. K. Cummings, 
U. S. Bureau of Standards is chair- 
man of the session on Friday at which 
Arthur Nutt, Wright Aeronautical 
Corp., will present the status of the 
present work on aviation fuels. 


Ship Blast Kills Three 


PHILADELPHIA, June 7.—Three 
workmen were killed and several in- 


jured today by an explosion in the At- | 


lantic tank steamer W. D. Anderson. 
The tanker was in dry dock for repairs. 


The blast was set off by an acetylene | 


torch, being used to burn out rivets. 
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IF IT’S A BETTER PUMP YOU WANT 








BY ALLMEANSTRY THIS 


OCECO 


TURBOROTOR PUMP 


ACCESSIBLE 


The entire internal 
mechanism can be 
removed when the 
outside flange is re- 
moved. No special 
tools required. 





. people think “Pigs is Pigs’’; others think 
J *Pumps is Pumps” but that’s hardly fair to 


pigs or pumps. 


Whether you operate bulk plant, refinery or gather- 
ing lines, you know Pumps well enough to call 
*em by their first names (or any others depending 
on how they act). But we'll wager you’ve never 
seen a pump that will stand up and take iJ and 
deliver like this Oceco Turborotor Pump. 


It’s simpler and more efficient, of the rotary posi- 
tive displacement type. The pumping mechanism 
consists of a rotor and three blades revolving about 
fixed centers. The blades do not rub outer wall. . . 
there are no eccentric moving parts. The pump 
is good for 250 pounds per square inch or higher 


on special order. 


Give this pump a whirl and you'll be as happy, as 
others have, about its low power consumption 
and low operating costs. And you’ll feel you’ve 
got a bargain, too. Tell us what you want to ac- 
complish so we can quote you on the right pump 


for your purpose. 


The OCECO Division of 


THE JOHNSTON & JENNINGS CO. 
877 Addison Road Cleveland, Ohio 


Engineering and Sales Service: 
90 West St... New York Box 1387, Tulsa, Okla. 
Box 3052, Beaumont, Texas 
Marquette Bldg., Chicago, Hl. 











HORIZONTAL 


hanes ihc 


& 


UNDERGROUND 


Specializing in Modern, Economical Welded Construction 


GRAVER will design a plant to your needs and turn it over to you in 
operating condition. Our engineers are trained to the Industry and to the 


modern economies in design and erection. 


GRAVER manufacturing and 


fabricating facilities are unexcelled, yet production costs are low. Our 
field erection is recognized for its good workmanship. Also, service sta- 
tion equipment complete, and truck tanks of all sizes. 


and estimates submitted gladly. 


Recommendations 


GRAVER TANK & MFG. CORP 


General Sales Office: 332 South Michigan Avenue, Chicago 
General Offices and Factory: East Chicago, Indiana 
Representatives in Principal Cities 


BULK PLANTS 


Nearly 75 Years in Steel Plate Fabrication 











**1I am deeply indebted to the weekly issues of NATIONAL PETROLEUM 
NEWS for helpful articles from which I have gleaned many a working 


rule, which brought me more gallons and more rebate checks”? . 


Richmond, Ind. 
e 


** Your publica- 
tion is very pop- 
ular in our or- 
ganization. 
Such expres- 
sions as ‘Have 
you read _ this 
week’s NPN, 
yet? What do 
you think of the 
article on crack- 
ing coils? Or, 
there’s some 
good dope on 
marketing in 
this week’s is- 
sue’ — are cur- 
rent topics of 
conversation in 
our office’? . 
from Elizabeth, 
N. J 


ee 


National Petroleum News 





703 Penton Bldg. 


.. from 


2 


**NATIONAL 
PETROLEUM 
NEWS is the oil 
man’s best pal 
and friend — 
and worthy and 
cheap at double 
its price’? ... 
from New Or- 
leans, La. 


e 


**Renewmy sub 
for next year 

the best 
investment any 
one in the oil 
industry can 
make’? ...from 


Concord, N. C. 


Cleveland, O. 


Enter my subscription for NATIONAL PETROLEUM NEWS each week. 


Enclosed is $3.50, rate in U. S. 
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Motor Fuel Output Rises 
Stocks Down in April 


WASHINGTON, June 8.—Production 
of crude oil in the United States in 
April total 75,796,000 barrels, a daily 
average of 2,526,000 barrels, according 
to the U. S. Bureau of Mines summary 
of oil industry operations. This is a 
gain of 89,000 barrels daily over March, 
and 349,000 barrels above April, 1933 
when the East Texas field was shut 
down for about two weeks. 

Output in East Texas averaged 529,- 
000 barrels daily in April, the high- 
est since September, 1933. 

Stocks of refinable crude continued 
to rise, totaling 354,350,000 barrels on 
April 30, compared with 354,067,000 bar- 
rels on April 1. Pipeline and tank 
farm stocks gained the most, while 
most other classes of crude stocks de- 
clined. 

Motor fuel production in April was 
34,875,000 barrels, compared with 33,- 
355,000 barrels in March and 32,569,000 
barrels in April a year ago. 

Total demand for motor fuel was 35,- 
458,000 barrels, or 8 per cent higher 
than a year ago. Stocks, which had 
been gaining since September, 1933, de- 
clined about 600,000 barrels in April, 
totaling 65,608,000 barrels on April 30. 

Crude runs were at the rate of 2,- 
452,000 barrels daily average, compared 
with daily average of 2,316,000 barrels 
in March, and 2,294,000 barrels in April 
a year ago. 

The outstanding change in other 
products was a decline in demand for 
gas and fuel oils. 


Equipment Executive Dies 

TITUSVILLE, Pa., June 6.—John 
T. Dillon, 74, a director of the Struth- 
ers-Wells-Titusville Corp, died at Doc- 
tor’s Hospital, New York City, early 
June 4, He resided in Buffalo. 

In 1897 he founded the Titusville 
Forge Works, and operated it until 
1916, when he sold it to the Bethle- 
hem Steel Corp. Three years later 
he bought it back and merged with 
the Struthers-Wells Corp. In the 
same year, 1919, he purchased the 
Titusville Iron Works and served as 
its president until his retirement. 

He was formerly a mayor of Titus- 
ville, from 1911 to 1915. 


C. EK. Miller Marries in Chicago 

CHATTANOOGA, Tenn., June 8.— 
Carl Earl Miller, president of the 
Berry Asphalt Co., Chicago, and vice- 
president of James B. Berry 
Co. Inc., Oil City, Pa., married Miss 
Geraldine Ellis, Chicago, daughter of 
Mr. and Mrs, A. L. Ellis, Chattanooga, 
recently, according to the Chatta- 
nooga Times. Mrs. Miller is an ac- 
complished singer and has been en- 
gaged in Chicago musical and enter- 
tainment fields. 


Sons 
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New Books 








S.A.E. Proceedings 

HE printing of copies of the record 
Tot papers and discussion at the Na- 
tional Tractor and Industrial Power 
Equipment Meeting in Milwaukee on 
April 18, has been authorized by the 
council of the Society of Automotive 
Engineers. These copies are to be sold 
at a maximum price of $5.00 per 
copy. 

The topics of most of the papers 
dealt with the general question of the 
ignition and compression types of en- 
gines, the general fuel situation, and 
its influence on the design and selec- 
tion of types of engines for tractor 
and industrial equipment operation. 
The discussion of these papers was the 
main object of the meeting and was 
participated in by a considerable num- 
ber of those present who included 
senior engineers and executives of the 
tractor, industrial machinery and en- 
gine industries and a large number 
of representatives of the petroleum in- 
dustry. 

If a sufficient number of copies are 
erdered to enable a reduction in the 
price, the difference will be refund- 
ed to the purchasers. Orders should 
be mailed immediately with remit- 
tance in full to Society of Automotive 
Engineers 29 West 39th St. New York. 

* * * 
Thermostats 

HERMOSTATS and Temperature 

Regulating Instruments is the title 
of a new book by Roosevelt Griffiths, 
lecturer in the department of metal- 
jurgy, University of Swansea, which 
gives a brief sketch of the numerous 
types of thermostats, descriptions of 
which are scattered over a wide range 
of scientific periodicals, 

The book covers in its 150 pages, 
and with 88 illustrations, thermostats 
based on the expansion of gases, 
liquids (both laboratory and industrial 
types), and solids, thermostats based 
on the boiling points of liquids, mer- 
cury expansion thermostats, bimetal- 
lic type of regulator, electrical resis- 
tance thermostats, temperature con- 
trol using radiant energy, contact 
types of regulators, potentiometric and 
induction regulators, and low-temper- 
ature control, In addition there is an 
appendix giving information on relays 
and valves. 

Simple language and large type 
make the descriptions easily read and 
understood. The illustrations include 
many schematic diagrams which also 
assist the reader to grasp quickly the 
ifjeas expressed. An index also is in- 
cluded. 

Thermostats and Temperature Reg- 
ulating Instruments may be ordered 
from the Book Department of NATIONAL 
PETROLEUM News. The price is $5.00. 
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GREAT COMBINATION 


FOR GREATER SALES « 


Whether you pack twenty-four quart cans 
or four five-quart cans—or any number of 
other sizes—there's a Hinde and Dauch 
Shipping Box made expressly for them. 


You'll find the H & D trade-mark to be just 
as representative of high quality shipping 
boxes as your own trade-mark is represen- 
tative of high quality motor oil. That per- 
haps is the reason so many refiners and 
distributors are shipping their products in 
H & D boxes. For true economy and good 
quality, including some of the snappiest, 
most colorful boxes you ever saw, you just 
can't beat them. « « « « « « 


Our free folder—‘‘Make Your Shipping 
Boxes Advertise Your Product’’ will 
interest you — Send for a copy! 


THE HINDE & DAUCH PAPER CO. 


218 Decatur Street « «© « Sandusky, Ohio 


HINDE & DAUCH ¢,”SHIPPING BOXES 
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H & D FACTORIES ARE AT YOUR SERVICEIN 


Sandusky, 


Richmond, Saint Louis and Kansas City. 


Cleveland, Buffalo, New York, Boston, Philadelphia, Baltimore, 


In Canada, Toronto and Montreal. 
































Oil Reclaiming Filter 

Skinner Motors, Inc., Detroit, is an- 
nouncing a Stream-Line Filter for 
crankease oil which is said to be ap- 
plicable to fleets of five or more ve- 
hicles. The economy of these filters 
is gained through the self cleaning fea- 
ture which reduces replacements to once 
yearly. The principle of edge filtration 
with thousands of flexible discs stacked 
under a pressure of 80 pounds is used 
and a fineness of 1 /250,000ths of an 
inch is claimed. A reversal in the op- 
eration of the filter frees contamina- 
tions collected and cleanses it. 


* * * 


Gray Company, Ine., recently an- 
nounced the return of Charles D. Parr 
to his former position of director of 
sales after a few months with the 
Shell Co. of California. 


Tank and Freight Trailer 

Butler Mfg. Co., announced recent- 
ly the combination Trailow-Tank and 
Kreighter Unit pictured here. It was 
put in service on a run from Enid, 
Okla., to Denver, in February and has 
been hauling 2200 gallons of gasoline 
and 5 barrels of oil to Denver and 
17,600 pounds of potatoes on the re- 
turn trips. Other units have been 
made for transporting ‘crude oil, fuel 
oil, and casinghead gasoline, 

The freight deck of the unit is 62 
inches above ground level, only slight- 
ly higher than the ordinary flat bed 
of an ordinary truck. Stake sides 
and end gate are removable, Length 
overall is 20 feet, width overall is 90 
inches, and the height to the top of 
stakes is 90 inches. 

This unusual unit carries a 100 gal- 
lon fuel supply tank in the rounded 
nose above the deck which supplies 
fuel for a complete trip. An expan- 
sion dome for the gasoline compart- 
ment below deck extends through the 
fuel compartment and also has a ca- 
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pacity of 100 gallons. A still further 
improvement in later units involves a 
double backbone construction in the 
top of the tank which forms a sup- 
porting truss and also- expansion 
domes for each compartment of the 
tank. 
oh i Pa 
Thermostatic Steam Trap 

The C. J. Tagliabue Mfg. Co., Brook- 
Ivn, recently announced through Bul- 
letin No. 1084, a new and improved ther- 
mostatic steam trap for industrial use 
and is offering them in %, *4, and 1- 
inch sizes. The differential setting fea- 
ture has been retained and is controlled 
by an adjusting screw located at the 
top of the trap which may be set to 
discharge condensate at a temperature 
corresponding to as much as 20 Ibs. less 
than the operating steam _ pressure 
whether it is 50, 75 or 125 Ibs., accord- 
ing to claims. 

Other advantages are the renewable 
and reversible double life monel seat 
and a renewable stainless. steel ball 
valve, the ball of which is true to with- 
in 0.00005 of an inch. 


Tire Gage 

A, Sehrader’s Sons, Ine., is an- 
nouncing a new Pencil-Type tire gage, 
calibrated from 10 to 50 pounds. The 
gage is built on the direct action 
principle, has a long four-sided indi- 
cator bar calibrated on all sides which 
simplifies reading, and is provided with 
a clip so that it may be carried in the 
pocket like a pencil or pen. 

Filling Station Floodlights 

A new and inexpensive type of Gen- 
eral Electric floodlighting projector 
especially for filling stations is now 
available. This new open floodlight, 
the Type AL-45, constructed to with- 
stand all ‘‘weathering,”’ is made of 
porcelain-enameled steel with cap fit- 
tings of cast aluminum. The weather- 
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The new Butler combination Trailow-Tank and Freighter unit 
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resistant, glossy white, fire-baked 
porcelain-enamel reflecting surface of 
the reflector with A-Symmetrice distri- 
bution can be cleaned with soap and 
water to restore its original efficiency. 
The lamps are made in sizes ranging 
from 300 to 1500 watts and are de- 
signed for mounting on several types 
of supports. 

Refrigerator Burns Kerosine 

Electrolux Refrigerator Sales, Inc., 
recently announced a kerosine refrig- 
erator for areas not supplied with gas. 
The application of heat from a kero- 
sine burner utilizes exactly the same 
principle which is the basis of the gas- 
cperated refrigerators introduced six 
years ago. The new refrigerator is 
expected to receive a welcome in farm 
kitchens, tourist camps, road stands, 
and other isolated places requiring re- 
frigeration. 


Engine Torque 

A new folder being distributed by 
the General Motors Truck Co. dis- 
tinguishes torque from horsepower as 
the force which produces draw bar 
pull in a motor truck and recommends 
the selection of an engine by the 
torque output and brake horsepower 
at various speeds rather than horse- 
power ratings at any critical speed. 


Oil and Grease Cleaner 

Baum’s Castorine Co., Rome, N. Y., 
has developed a new “EZE” oil and 
grease cleaner which is claimed to be 
not injurious to plaster, cement, paint- 
ed surfaces, rubber, shoes, linoleum, 
wood, metal, hands or clothing and 
which clean these materials by dissoly- 
ing oil and grease with minimum effort 
and expense when mixed with water 
or kerosine, 
Motor Fuel Combustion Tester 


The lLantz-Phelps Corp., Dayton, 
Ohio, is just announcing a motor fuel 
combustion tester for analyzing ex- 
haust gas. The apparatus is intended 
to indicate troubles that can be traced 
to carburetion, ignition system, faulty 
valves, piston rings, compression, tim- 
ing, or vacuum system. 

The new instrument is of simplified 
design with construction claimed to 
eliminate variations in calibration, 
and adaptable to service shops of one- 
stop stations as well as to fleet operat- 
ors, 

a k ok 

D. C. Generators and Exciters 

General Electric Co., Schenectady, 
has just issued a folder covering the 
Type B, 1 to 5 Kw. direct-current gen- 
erators for general-purpose service 
and field excitation. 

iB ok k 


All Weather Motor Oil 


Clardon Corp., Buffalo, is market- 
ing a processed lubricating oil for 
which is claimed several desirable 
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qualities including high viscosity in- 
dex and good all season performance. | 
“Clardon’’ motoroil is processed by 
the use of straight run Pennsylvania 
base oil and produced in several grades | 
to meet automotive requirement. 


* ¢ @ 
Gasoline Price Signs 


Oil Products Appliance Co., New | 
York, has just issued a booklet entitled | 
“What Price Price Changing,’ which 
describes the new Opaco gasoline price 
sign. The feature of the new sign is 
the accordian fold, making the sign a 
fully self-contained unit. 


Electric Steel Record 


The fimken Steel and Tube Co. re 
cently made what they believe to be 
a world record for electric furnace al 
loy steel production. During May, 
1934, 14,828 tons were poured where 
as the former record was 13,192 tons 
of electric furnace alloy steel in a 
month. 

Since January 1, 1934, electric fur- 
nace production at the Timken plant 
has been 63,267 tons as against 24,- 
200 tons for the corresponding period 
in 19358. 

* e * 

Pittsburgh Equitable Meter Co. and 
Mereo Nordstrom Valve Co. have been 
visited recently by K. M. Leach and 
R. W. Leach of the Audley Engineer 
ing Co., Ltd., Newport, Shropshire, 
England, who have shown great in- 
terest in American methods of manu- 
facture and are contemplating addi- 
tions of several items to the Audco 
line. The Audley Engineering Co. is 
closely affiliated with the Merco 
Nordstrom Valve Co. 


Kye Protection 


Eye Protection in Industry is the 
title of a pamphlet recently published 
by the National Society for the Pre- 
vention of Blindness, 50 West 50th St., 
New York. The pamphlet contains a 
self-appraisal for safety engineers and 
plant managers as a test they can ap- 
ply to determine how thoroughly they 
are applying measures which will pro- 
tect eyesight. 


Dallas Office 


Link-Belt Co. announces the opening 
of a warehouse and office in Dallas, 
Texas, at 413-15 Second Ave. where ex- 
tensive stocks of Caldwell and Link 
Belt conveying and power transmitting 
machinery will be carried. Mr. E. G. 
Wendell is resident manager. 


od * * 
Spark Plugs 
Champion Spark Plug Co. reports 
that the recent Indianapolis 500 mile 
race was won for the eleventh consecu- 
tive year by a car equipped with Cham- 
pion spark plugs. 
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Let this Vast Army of 
Salesmen Work for You: 


™s 


Along thousands of miles of highways. . . on the streets 
of hundreds of cities . . . in newspapers and magazines 

. in the National News, nearly a million strong... . 
on thermometers and calendars . . . the main figure in 
many direct mailings, which go to your customers... 
the famous Boy and Slate is constantly seen by millions 
of motorists . . . the best known trademark in the whole 
industry, making friends and building business for 


En-ar-co dealers. 


You can get the benefits of all this advertising and 
publicity. Let us tell you all about it,—Write us. 


WHITE ROSE GASOLINE 


70 Octane rating; yet it sells at the 
price of regular gasoline. 


EN-AR-CO MOTOR OIL 


Re-refined to meet the most severe 
requirements, it is as nearly wear- 


proof as oil can be. 


THE EN-AR-CO LINE 


A complete line of lubricants, not only 
for automotive purposes, but indus- 


trial uses as well. 


THE NATIONAL REFINING COMPANY 
Hanna Building 


CLEVELAND, OHIO 

















121 




















GOOD defense is as im- 

portant to your business 
as it is to a fighter. The advan- 
tages that may be piled up by 
ability, training, and good man- 
agement are easily wiped out if 
an adequate defense is lacking. 
The success of your present and 
future business depends upon 
the proper defense of your in- 
come producing facilities. 


Cyclone Fence has been fur- 
nishing property protection for 
nearly half a century. It has 
furnished a_ sturdy defense 
against theft, damage to ma- 
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yclone 





Without DEFENSE | 


FIGHT IS LOST 


Cyclone—not a type of fence but fence made exclusively by 
Cyclone Fence Company and identified by this trademark. 


REG. U.S.PAT OFF. 





the 


chinery and fire hazards. It has 
enabled thousands of concerns | 
to take full advantage of their 
business assets without suffer- 
ing unnecessary business 
losses. 


Made of copper-steel, hot- 
dipped galvanized it resists cor- 
rosion years longer. An accurate 
estimate will convince you of the 
economy of Cyclone Fence de- 
fense. The installation will be 
made by our factory trained 











men, if you desire. Write, today, 
for complete catalog, address 
Dept. N.D. 


CYCLONE FENCE COMPANY 


General Offices: Waukegan, Il. 

Branches in Principal Cities 

SUBSIDIARY OF une AS sare STEEL CORPORATION 
Pacific Coast Division: 


Standard Fence Company, 
General Offices, Oakland, Calif. 
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Everything? in Petroleum Products 
XE 


Direct shipments from Pennsylvania and 


Mid-Continent Fields 


REFINERS MARKETING Co., LTD. 


@ National Transit Building, Oi City, Pa., Phone Oil City 252 








New Patents 





Prepared by R. E. Burnham, patent 
and trade-mark attorney, 511 Eleventh 
Street, N. W., Washington, D. C., from 
whom copies may be obtained at the 
rate of 25c each, State number of 
patent and name of inventor when or- 
dering. 


May 8, 1934 
REFINING 


Purification of hydrocarbon oils— 
Drue M. Evans and William C. Dorsett 
Texas City, Tex., assignors to Petro- 
leum Conversion Corp. Filed Mar. 19, 
1930. No. 1,957,449. 

Process and apparatus for treatment 
of heavy oils and like for conversion 
thereof into lighter products—lIugene 
Houdry, Paris, France, assignor to 
Houdry Process Corp., Dover, Del. Filed 
Feb. 16, 1931. No. 1,957,648. 

Process and apparatus for treatment 
of soda-treated tars and other residues 
of the petroleum industry with a view 
to conversion thereof into light prod- 
ucts—Eugene Houdry, assignor to Hou- 
dry Process Corp. Filed Feb. 16, 1931. 
No. 1,957,649. 

Apparatus for treatment of heavy oils 
and other similar products with a view 
to their conversion into lighter products 

-Alfred J. Enghien, France, assignor 
to Houdry Process Corp. Filed Dee. 27, 
1930. No. 1,957,652. 

Recovering solvent from sludge— 
Daniel I. Ashworth, Wappingers Falls, 
N. Y., assignor to De Laval Separator 
Co. Filed July 11, 1931. No. 1,957,750. 

Conversion of hydrocarbon oils—Ly- 
man C. Huff, Chicago, Ill., assignor to 
Universal Oil Products Co. Filed Mar. 
4, 1930. No. 1,957,780. 

Production of valuable liquid prod- 
ucts from carbonaceous materials— 
Carl Krauch, Mathias Pier, and Karl 
Winkler, Germany, assignors to Stan- 
dard-I. G. Co. Filed July 29, 1931. No. 
1,957,787. 

Treatment of hydrocarbon  oils— 
Jacque C. Morrell and Gustav Egloff, 
Chicago, Ill., assignors to Universal Oil 
Products Co. Filed June 19, 1931. No. 
1,957,794. 

Hydrocarbon oil conversion—Jean D. 
Seguy, Chicago, Ill., assignor to Univer- 
sal Oil Products Co. Filed June 15, 
1929. No. 1,957,810. 

Process of rectification—Samuel C. 
Carney, Berkeley, Calif., assignor to 
Shell Development Co. Filed July 29, 
1931. No. 1,957,818. 

Refining hydrocarbons — Robert J. 
Lewis, Wilmington, Calif., assignor Shell 
Development Co. Filed July 15, 1929. 
No. 1,957,840. 

Apparatus for conversion of hydro- 
carbon oils—John I*. Donnelly, Lemont, 
Ill., assignor to Donnelly Process Corp., 
Chicago, Ill. Filed Apr. 24, 1926. No. 
1,957,945. 

Process for conversion of hydrocar- 
bon oils—Joseph I. Donnelly, assignor 
to Donnelly Process Corp. Filed Apr. 
24, 1926. No. 1,957,946. 

Process for purifying oils and for con- 
verting incombustible oils into homo- 
geneous fuels—Aguste Haeck, Maria- 
kerte, Belgium. Filed Nov. 30, 1932. 
No. 1,957,954. 

Art of coking hydrocarbons—W ilson 
W. Beardsley, Houston, Tex., assignor 
to Sinclair Refining Co. Filed May 1, 
1931. No. 1,958,228. 

Treating hydrocarbon oils—Carbon P. 
Dubbs, Wilmette, Ill., assignor to Uni- 
versal Oil Products Co. Filed Dec. 21, 
1917. No. 1,958,267. 

Refining petroleum crude oil—Mert 
C. McDonald, Coffeyville, Kans. Filed 
June 27, 1931. No. 1,958,310. 

Process of extracting lubricating oils 
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—Ignaz Rosenberg, Berlin, Germany. 
Filed Oct. 26, 1932. No. 1,958,369. 
MISCELLANEOUS 
Liquid - dispensing apparatus — Jay 
Retsema, Muskegon, Mich. assignor to 
Service Station Equipment Co., Consho- 
hocken, Pa. Filed Aug. 17, 1932. No. 


1,957,910. 
May 15, 1934 
REFINING 
Method and apparatus for distilla- 


tion of hydrocarbons, etc.—Charles G. 
Stupp, New York, N. Y., assignor to 


Barrett Co. Filed Dec. 18, 1928. No. | 


1,958,437. 


Hydrogenation system—Robert E. | 


Wilson, Chicago, Ill., assignor to Stand- 


ard Oil Co. (Ind.). Filed Nov. 28 1930. | 


No. 1,958,528. 


Vacuum distillation — Elmer 12 ag 


Payne and Clarke C. Miller, Wood 
Rtiver Ill., assignors to Standard Oil Co. 
{Ind.). Filed Apr. 17, 1930. No. 1,958,- 
547. 

Conversion of methane into liquid hy- 
drocarbons—Christian Steigerwald, Ger- 
many, assignor to I. G. Farbenindustrie. 
riled Feb. 16, 1931. No. 1,958,648. 

Return-bend for  cracking-stills — 


Charles E. Ard, Birmingham, Ala. | 


Filed Jan. 25, 1933. No. 1,958,906. 

Process of destructively distilling sol- 
id carbonaceous material—Lewis C. 
Karrick, Salt Lake City, Utah. Filed 
Dec. 20, 1927. No. 1,958,918. 

Treating hydrocarbon oils—William 
M. Stratford, New York, N. Y., assignor 
to Texas Co. Filed Nov. 28, 1928. No. 
1,958,959. 


Still and circulation pump therefor— | 
Aladar Hollander, Pasadena, Calif., as- | 


signor to Byron Jackson Co. Filed Aug. 
10, 1931. No. 1,959,000. 

Production of valuable organic prod- 
acts—Mathias Pier, Karl Winkler and 
Kurt Wissel, Germany, assignors to 
Standard-I. G. Co. Filed May 25, 1928. 
No. 1,959,175. 

MISCELLANEOUS 

Semi-pontoon floating deck——Andrew 
A. Kramer, Kansas City, Mo. Filed 
Mar. 27, 1981. No. 1, 958,487. 

Storage of gasoline and like—Daniel 
¥. Moran, Mendham, N. J. Filed July 
31, 1929. No. 1,958,487. 

Safety dome cover for tank cars— 
Joseph §. Boulan, Ponca City, Okla., 
assignor to Continental Oil Co. Filed 
Jan. 26, 1931. No. 1,958,693. 


Anti-knock compound for internal- | 


combustion engines and process of 
making—Roy Cross, Kansas City, Mo. 
Viled Dec. 1, 1924. No. 1,958,744. 

Lubricating oil—Alfred Henriksen 
and Bert H. Lincoln, Ponca City, Okla., 
assignors to Continental Oil Co. Filed 
June 29, 1933. No. 1,959,054. 

Distillate petroleum product and 
method of treating—James B. Rather 
and Leslie C. Beard, Jr., Brooklyn, and 
Oeland M. Reiff, Jackson Heights, 
N. Y., assignors to Socony-Vacuum 
Corp. Filed June 25, 19380. No. 1,- 
959,315. 

Distillate petroleum product = and 
method of treating—Rather, Reiff, and 
Beard, assignors to Socony-Vacuum 
Corp. Filed Sept. 25, 1929. No. 1,- 
959,316. 

Distillate petroleum product and 
method of treating—Rather, seard, 
and Reiff assignors to Socony-Vacuum 
Corp. Filed June 25, 1930. No. 1,- 
$59,317. 

May 22, 1934 
REFINING 

Decolorizing and clarifying mineral 
oils and other liquids—Arthur B. Cum- 
mings, Plainfield, N. J., assignor to 


Celite Corp., New York, N. Y. Filed 


Dec. 18, 1931. No. 1,959,346. 


Electrical processes and apparatus | 
for separating emulsions—Claudius H. | 


M. Roberts, Long Beach, Calif., assignor 
to Petroleum Rectifying Co. Filed Feb. 
18, 1929. No. 1,959,385. 


June 13, 1934 





| 


| 
| 


| Constant 


research in field and laboratory, the use of 
superior crude oils, and the most modern re- 
fining equipment are the three stones in the 
foundation upon which Humble quality has 
been built. 


HUMBLE 


OIL and REFINING Co. 


Houston, Texas 


Producers, Transporters, Refiners, and Market- 
ers of Petroleum and Its Products 

















CLEAN - CoNVENIENT * PROFITABLE 


PACKAGE! 


oa 
Everybody wants 
oil in refinery-sealed cans! 


For Quick Turn-Over 


Sell them 


FRERWOM PERFECT 


MOTOR OIL 


REFINED FROM 100% PENNSYLVANIA 
GRADE CRUDE BY ONE OF PENNSYL- 
VANIA’S OLDEST OUTSTANDING REFINERS 















EXCLUSIVE TERRITORY: THE FREEDOM OIL WORKS CO. 


A 120 Third St., Freedom, Pa. 
First Come .. First Served Gentlemen:—Can I get the exclusive sales rights in 


Use THE Coupon! j-<—-inidéahiianainan 


Address... —— 
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Transactions in Oil Stocks 


High a High’ ‘Low 





47% 1814 
35\e 63% 4 
3214 123% 
11 3 
12 5% 
1534 > 
108 95% 
195% 4% 
27° 4% 
38 8% 
7% 1% 
4% 1% 
29 315 
4 lo 
72 55 
\6 334 
17 3% 4%4 
14 5 
44 _&% 
20 534 
15 4% 
1834 434 
1 & M4 
13% 3% 
234 56 
175 63% 
15% 215 
6914 30 
398, 175% 
43% 15 
3] 11% 
11 Ss 4 
61 28} 
12% 475 
9 3 
57) 22 
17 6 
10244 1214 
45 194 
x4 12%4 
47% 228% 
539 35 
103 89 
41 3 
304g 1034 
ble 13% 
1144 ily 
65% 23% 
26 9% 
80 45 
23% x1 
22% #@10! 
4's 8 
*New Z 
1933 
High Low 
13 ( 
393, 25 
129 71 
12 2% 
413, 20 
105} 40 
157, 63 
1534 64 
8 3% 
2335 BI 
10 sl, 
47% 3 
614 414 
87 70% 
4 1% 
6 234 
2242 #11 
43 241% 
34 17 
19% 836 
20} 11 
41 15} 
ae 60 
3 1 
New g 
z Es 


Sohio Ad Resembles Movie Film 


Patterned 
the latest 


film,”’ 


55% 41% 
4014 2914 
354% 24 
10 7 
93%, «8 
144% 9% 
11144 108 
22% 16% 
23%) 15% 
29% 17% 
5% 3% 
4%4 2% 
3% 61% 
23% 7% 
314 134 
63% 50 
1434 11 
15% 103 
11% 103% 
1% 1 
21% 12 
14% rd 
20% «15% 
1% 54 
103, 7 
2 1 
16%, 10 
147% 934 
80 5834 
391 33 
388 25% 
2614, 24% 
11% 7% 
SY 58 
11% 814 
11 }o 73 
6844 543% 
197 14 
110144 96! 
427, 30% 
41 3334 
504, 41% 
63 Sl}, 
11314 100 
3 144 
29% 21% 
6% 31g 
143% 81, 
8514 641, 
40 3] 
9616 80 
20% «15 
21 15 5% 
3% 15% 
534 ile 
tNew low. 
1934 
High Low 
11 6 
38 3] 
126% 116 
133% 93% 
36 31 
46% 33% 
15% 12% 
15% 13 
61% 454 
281i, 198% 
9% 7% 
434 3 
7 4% 
88 83, 
6 334 
5% 64 
26% 17% 
47 41 
3234 «25 
175% 14% 
16% 13 
281 1819 
92 779 
435 284 
tNew low 
dend 


after 


Listed 
Shares 
922,070 

2,290,412 
2,696,652 
2,258,779 
1,444,970 
14,218, 835 


678, 234 
1,207,132 
1,309,060 

0,000 

330,000 

449,083 
1,857,912 
6,648,052 
4,699,885 

199,370 
7 7,994 
3 444 


8.370 


56, 148 
13,070,625 
400.000 
461,000 
1,100,069 
120,000 
31,701,348 
764,925 
13,102,900 
320,000 
25,740,965 
1,590,406 
100,000 
912,479 
9,851,236 
930,570 
5,998,919 
695,503 
2,191,823 
199,446 
4,386,070 
1,200,000 
759,538 
431,443 


x Ex-div. 


Par 
Value 


Standard 


Shares 
Issued 


40,000 
200,000 
120,000 

5,977,873 
50,000 
9,000,000 
26,742,792 
300,000 
14,247,088 
513,000 
100,000 
120,000 
580,796 
400,000 
100,000 
1,200,000 
35,000 
15,941,894 
2,606,983 
190,822 
752,465 
120,000 

34,158 

iTAls 


extra 


a section of 
Standard Oil of 
direct mailing piece is a yard long 


three and a half inches wide. 


Folded 
inch film 


monials 
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into 


various 


six 


exposure, 
presents pictures, 
of 


Par 
Value 


$25 
50 

25 
N.P. 
$100 
N.P. 
N.P. 
N.P. 
$10 
NF. 
$12. 50 


10 
100 


25 
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Chesebroug! 


‘“‘movie 
Ohio 
and 


two-sided sections, 
each of which resembles a single six- 
the advertisement 
signatures and testi- 


individuals. There 


on 


New York Stock Exchange 











Div. Last Transactions Week Ended June 9 
Rate Div. Sales Week's 
Company Period Paid Shares High Low Last Change 
eee ake 50cQ Apr. 30, 34 11,200 *55% 30% 5435 + 41, 
Aapoctated Gil Co... ..cccccosece 50c ar. 30, 34 20 38 38 0 
Atlantic Refining Co....... pawn 25cQ Mar. 15, 34 14,300 27% 124 27% + 334 
PIE CODD a 56:65 56.00 500%6 6 niet May 11, 31 i 8% 7% But OG 
Colonial Beacon Oil Co.......... a oe eer ee ok ete Pe re 
Consolidated Oil Corp........... Ae April 7, 34 35,600 11% 10% 11% + 1% 
_ Sears eee $2Q Oe Be Sale ies ‘ vies 
Contiasntal Oi Co... ocscccccss 25¢ Apr. 30, 34 42,700 22% 18% 2173 + 3% 
General Asphalt Co............. bars June 15, 32 3,100 19% 18 19% + 2% 
Houston Oil Co........ WeGbaaeeee Bees . seibipuguaermata 4,200 2334 2014 23% + 3% 
| ES ree Feb. 1, 32 2,500 4% 334 4% + kk 
Indian Refining Co.. Seeras i ee cee “ : Ps 
Louisiana Oil Ref’g. Corp.. LEGek. aki. — oeneerarmens 700 2% 2 2%6=+é=«*w%$ 
ET RE eee elise Beay 16:32 ovcieiss , eats ae 
Maracaibo Oil Exploration Ce.. cece ( - Sameera 700 3 2% + %&% 
Mexican Petroleum Co.......... ee Apr. 20, 31 10 60 60 60 +10 
Mid-Continent Pet. Co LE 25c May 15, 31 12,800 14 1234 14 + 1, 
COS Serene Sere Dec. 15, 32 20,800 1234 I1}e 12% + 1% 
Pan Amer. Pet. & Transp. : ae have Soe | Se ee ntod ney ; cay 
Panhandle Prod. & Ref’g. Co.. “es  piparenaane 1,500 114 1% lis 0 
ee) ee ear sa July 2, 23 20 17 16 17 + 3 
Petroleum Corp. of “America. .... 50c May 14, 34 5,100 12 10% 12 + 134 
Phillips Petroleum Co........... 2Se May 14, 34 22,700 20 1814 195 + 1% 
PROTO I Din vc cccesccccvese (iar te | ae 1,200 34 t®% %, + 
(RE eae Feb. 1, 22 100 84% 8% RY +1 
Pierce Petroleum Corp.. ; Feb. 16, 31 2,600 ll, 1% 14% 0 
ee ee 25cO Mar. 31, 34 7,200 13% 12% 13% + 1% 
| ee ere ree iva aoe. 1, 30 10,400 115 10 11 + 116 
Oe FE PE iSiine bts = x8 0050 Apr. 1, 33 40 71 67 71 + 41, 
Royal Dutch Co. (N. Y. shares) $1.07% Aug. 14, 33 1,100 35 331 35 + 1% 
Seaboard Oil Co. of Del......... 15cQ 10c Ex. Mar. 15, 34 10,600 3515 301 35% + 5K 
Shell Transport & Trading Co.... 67c July 28. ISS moe ee ; nea oe 
Shell Union Oil Corp............ - une 30, 30 8,700 874 8 R34, + & 
Se re $1.37% uly 1, 31 700 75 7334 74 lo 
Simms Petroleum Co............ 25¢ eb. 1, 34 6,300 101% 9% 193 + 13% 
UE SO enon ds ccd occeeune Ic Dec. 15, 30 1,200 1014 9% 10% +1 
Ss REE LET Oe $1.50 May 1, 31 200 64 63% 634 4% 
ne Vacuum Corp........... 15¢ Mar. 15, 34 38,000 1634 15% 165, + 1% 
O. Ex See) ee $2.50S.A Dec. 30, 33 1,600 10915 1075 108% + 1% 
S °. See 25cQ Mar. 15, 34 27,900 3714 32% 37 + Sig 
Et ID. «609.9 bi6:6-00.6. 05 616.0% 50c Apr. 30, 34 300 385% 3814 381 0 
S. ON ee Pere 50cS.A Dec. 15, 33 28,700 461% 4214 $4 + 31 
SE inivns«'s passac uses 25cQ Mar 15, 34 2,300 *63 59% 62'; + 4 
ei ai wc 5 & sini kaa $1.50Q June 1, 34 40 11134 111% 11144 + 14 
Superior Oil Corp.. eee 2c May 20, 34 3,300 2% 2% 24 + 
ee WN Rin os 56s ve ccctns 25cQ Apr. 1, 34 17,700 257 233% 25% + 2% 
Texas Pacific Coal & Oil Co...... : Dec. 31, 29 2,700 43% 3% 4, + %& 
Tide Water eo Oil Co... 50c Apr. 1, 34 27,000 1334 12 13 + 1% 
Se See $2.50 on accum. Meh. 31, 34 600 83 81 81 + ly 
bie eo Gio. sc. aces Sc Dec. 23, 33 cee a — : ; 
ciate anaes ses'aeeos $1.25Q Nov. 15, 33 500 95 16 936 94 + 2 
Wales Oil OF Canrorais......... 25cQ May 10, 34 10,100 1714 1534 17% + 1% 
Uaioe Dene Car Co.....cccccce 30cQ Mar. 1, 34 600 20 19% 20 + 3% 
Warner Quinlan Co............. eles {uly 3, 30 1,100 2% 2% 273 + %& 
H. F. Wilcox Oil & Gas Co....... ~ av 10, 28 1,600 436 334 4% + 


Oil Stocks on New York 


Div. 
Rate Div. Sales 

Company Period Paid Shares 
Borne Scrymser Co. im a Oct. 15, 30 100 
Buckeye Pipe Line Co 75cQ Mch. 15, 34 50 
Chesebrough Mfg. Co. tt$1Q Mch. 30, 34 100 
Creole Petroleum Co. Bia,  aieereaataas 14,100 
Fureka Pipe Line Co............ $1Q May 1, 34 50 
Humble Oil & Refg. Co. eee er 25c Apr. 1, 34 7,900 
Imperial Oil Corp. coup........ 25cQ June 1, 34 13,400 

are 25cQ June 1, 34 200 
Indiana Pipe Line Cx Bho j7t1Sce S.A. May 15, 34 100 
International Pet. Co it56cQ une 1, 34 22,700 
National Transit Co.. 40c S.A. Dec. 15, 33 300 
New York Transit Co 15c S.A. April 14, 34 
Northern Pipe Line Ci 25c S.A. Jan. 1, 34 ; 
Ohio Oil Co. pfd ; $1.50Q Mch. 15, 34 700 
Penn Mex. Fuel C 75c Dec. 22, 33 100 
Southern Pipe Line Co 10c Mar. 1, 33 Asal 
South Penn Oil Co 30c Mch. 31, 34 3,900 
South West Pa. Pipe Lines $1Q Apr. 2, 34 150 
S. O. Indiana 25cQ Mch. 15, 34 16,500 
S. O. Kentuck 25cQ Mch. 15, 34 4,000 
S. O. Nebraska 25cQ Mch. 20,34 ....... 
S$. O. Ohio , April 16, 34 2,900 

do 5% pfd.. $1.25Q Apr. 16, 34 
Swan Fiech Oil Corp........060 eG, TBR acu 

50c; Indiana Pipe I 10c; | ational Pet. Co. 44c, June 1 

are truck drivers, school teachers, po- found in all films. 

licemen, business men; seven in all, 

who have used Sohio products to ad- 

vantage. Each picture carries a point- that tell of 

ed personal comment done either as a and copy. 


printed footnote or in cartoon speeca 


style, 

To more 
“movie film” 
has a glossy 


accurately 


finish. A border on 


approximate a 
the gray and black piece 


long edges has imprints of the notches 
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Entitled ‘‘Current Sohio News,” the 
feature also contains three “‘negatives”’ 
Sohio service 
A fourth section lists the 


picture 


together with 


On the mail- 
ing front is reproduced a cameraman 
title and the 
many of these folks 
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—Tranmactons Week Faici jes ~=dAN THIS ISSUE 
1933 934 Par Sales Week's 
High Low High Low Value Company Shares High Low Last Change 
28 1\% 34 N.P. American Mara. caib 15,400 1 eg 1 1 Thies : . 7 
Sie if 2 1 1% NP. Arkansas ae a — 200 15% , Py 15 » This index is published as a convenience to the 
4 } 2% . oS) ie oo ae 1,300 114 1% 13 lg reader. Every care is taken to make it accu- 
4% 2 3% 2% $10 re SS me ul .... | rate, but National Petroleu N 

15% 634 155% 13% NP. British Amer. Oil coup. 2,200 i413 14% i415 + | no responeibitier Rane acu 
7% yy 5, 234 $% Carib Sy ndicate...... 2,000 3% 3% 314 Ss yy | spons ality for errors or omissions 
6% 1% 4% 134 N.P. Cities Service......... 24,600 214 2% 249 0 } 

30, 1034 26% 11% $100 Oe WE aewasens 3,400 25% 233% 25 +2 
3% J 1% d eae’ “dena acd oe a3 E 

25° 3 oi 9” ms. so pd. ean 20 ) 2? 2? uz Allegany Refiners, Inc....... 9? 
4 i 3% IK NP Coloa Ol Corp hens 700 ru 17 - ; American Can Co... ts 74.75 
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2% % 134 3¢0—CONN.P. Columbia Oil & Gas vtc. 1,300 1% & ly 74 
2% } 2 Ilo $1 Consolidated Royalty. . 1,700 17% 114 Li, 4 

7 1% 1 &% NLP . : 214 ri 14 3 
ef eee. cet eae 2 > | ore teen &9 
% % %I% —% N.P. Crown Central Pet..... 1,500 1 1 I 0 ay Saas an Jommee B. . 42 
s ga a 4 . . Bradford Oil Refining Co.. 103 
8 2% 7% 5% N.P. Darby Petroleum..... 700 / 6% 7 Brodie Co., Ralph N a 
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Z 25 ia” akin - eee CNC SCG Lite —cewen kee i : oN 
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7 1% 4% 1% N.P. Indian Ter. Illg. Oil A 100 1% 17, 17, 0 | Canfield Oil Co... 12-13 
6% 1% 4% 2° NP MMR cccsccs, nae 8 Se .., | Ghicago Bridge & Iron Works 111 
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8% 3 10% 8% N.P. OilStocks Ltd. A...... 700 «10 ou 10 : ; . 
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: Teste ie $10 Royalty Corp. pfd..... ...... cae Graver Tank & Mfg. Corp 118 
4% % 3% 1% N.P. Ryan Consolidated... 200 1% 13% lig 0 Gulf Refining Co...... 98 
! 4% Y% ys $10 Salt Creek Consolidated 500 1} 13 w+ t 
9% 34% TH 5% 10 Salt Creek Prod....... 800 6% 615 6% Ly 
6% 3% S  €% NE. Southland Royalty. . 600 534 534 +; Hinde & Dauch Paper C: 119 
big “ é ié A $5 ee) Ore 3,000 1% 1% 1% L Humble Oil & Refi ’ 

13 6% 11 4% N.P. Texon Oil & Land..... 900 614 6 65% ; efining Co 123 

as i: 7 A ic x _ ‘ ¢ Hunter Co., Geo. A. > 
1% % 1% ty $5 Venezeula Petroleum.. 200 14 34 8 1 Hyvis Oils, In ss ae 
3% 1% 54 3% l Woodley Petroleum...  ...... : : waka 49-50-5 1-52-53 
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| Johnston & Jennings Co.. 117 
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Atlantic Refg. deb. 5s 107% 106% 107% + % Cities Serv. 53 ’66...... 4914 464% 494 +31, Mid-Continent Pe etroleum C ‘ i : 54 
Calif. Pet. 58......... 103. 103.—«*103 0 Cities Serv. G. 534s '42.. 65 — 6134 64% 42% | Morrison Bros. \4 
Calif. Pet. 5¥4s..... 10314 103% 103% + %& Cont. Oil 5 Ys °37, 103% 103 1034+ & 
General Pet. 5s 1057, 1051, 105% + % E mpire O& RS Ms" 42. 657% 63 653 +1 5¢ 
Humble Oil & Refg. 5s... 104 1034 104 + % Gulf Oil 5s °37...... ... 105% 105% 105% + % | National Broadcasting Co. Inc $4.45 
Pan Amer. Pet. of Calif. 6s 4315 43 4314 — 7% Gulf Oil 5s ’47........ 10534 105% 105% + \& National E we ng ¢ 84 
Pan Amer. Pet. of Calif. 6s Sun Oil 5 Ms 739...... 105 104 104 1 National Petroleum News 118 
Sar . 43% 4316 4314 16 Sun Oil 5s ’40...... 10414 104% 10414 0 National Refining Co. 121 
Phillips Pet. a: 100, «9914 100% A Tide Water 5s ’79 744g 7234 72% 114 Neptune Meter Co a 
Pure Oil 54s 37. 10015 99%; 100 + % Valvoline Oil 7s °37 8585S 5 
Pure Oil 5 Ms 40. 634 96 96 ¥%& M4 
Richfield Oil of Calif. 63°44 33 319% 33°) +1 ene nee — 
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‘ ia —- Pennsylvania Oil Products Refining 
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=. Q. N. ie 53°46 10614 10534 106 0 4 teas (>) ker St () R r ( 
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Shamrock Oil & Gas 300 1% l 0 

LOS ANGELES, June 8.—After West. Pub. Serv... 40047 vragen 

7 t Dividends able it tocl , 

reaching a depth of 11,377 feet, Gen- Unlisted 
eral Petroleum Corp. suspended work 
on its Berry No. 1 in the Belridge > poe < I ( ( 
field An early production test Was the drilling operations heavy mud was 
scheduled to be made in this project, required to prevent blowouts, Acreage 
which holds the world record as the surrounding the Berry property is 7 Pump Co... .seeseeeeees - 
deepest rotary drilled hole, Field re- owned almost exelusively by major 
ports state that at various stages in companies. Walker Ma: g 

\ & B Mig. ¢ s ( \ 
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OIL COMPANY FINANCE 
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First Half Consumption Increase 


Strengthens 


IL finances in general took on a 
O lighter spirit during the _ past 
week, In dull and otherwise very cau- 
tious market oil stocks held their own 
or moved up to new levels. Highs for 
the year were established by two 
stocks. Sun Oil touched sixty-two and 
a quarter and Amerada reached fifty- 
five and one-eighth, 

A factor that has helped the oil 
group is that consumption has_ in- 
creased in spite of the step up in 
prices over last year. The first four 
months of this year were said to be 
record months, since 1930, for the 
use of all petroleum products. It 
is estimated that domestic gasoline 
consumption will exceed the first 
half of last year by at least 7 per 
cent. Consumption for the first four 
months mounted to 117,727,000 gal- 
lons comparing with 117,559,000 gal- 
lons in a like period in 1930. 

Siandard Trade and Statistics re- 
ports, however, that the spectacular 
rise in both oil and gasoline prices 
occurring between May and October of 
last year will not be duplicated dur- 
ing the coming summer months, The 
unusual profits experienced by many 


companies at that time will not be 
enjoyed this year, it is said, due to 


general condition of its markets, 


Standard Trade feels, however, that 
the oil industry is showing definite 


gains under the oil code and is in a 
position to benefit substantially from 


Oil Finances 


expanding demand for its major prod- 
ucts, 
Good Earnings Reported 

Three companies announced during 
the past week that their earnings were 
holding well. Standard Oil of New 
Jersey made known at its annual meet- 
ing that its till had been receiving 
about $3,500,000 a month during the 
past six months. This is about equal 
to the earning rate of the last half of 
19338. 

The Standard Oil of Kentucky re- 
ports that its first four months of 1934 
have shown a substantial improvement 
over the corresponding period last 
year, 

The Burma Oil Co, Ltd., showed a 
profit for the year 1933 of £2,011,568 
after all deductions for income taxes, 
interest, depreciation and other 
charges, This is equal to 25.53 per 
cent on £6,868,256 ordinary stock par 
£1. In 1932, earnings equaled 18.53 
per cent on ordinary stock. 


Oil Company Notes 

Continental Oil must 
decide upon paying or not paying a 
dividend in the immediate future. 
There is some uncertainty whether a 
payment will be made now, though 
the company has enjoyed good earn- 
ings and is in rugged financial condi- 
tion. It is stated that the 25-cent 
dividend could be paid were it not for 
one or two unannounced current fac- 


Directors of 





tors. The directors will likely play 
a watching game to see what the earn- 
ings of incoming three months 
amount to, 

* * * 

An appeal has been 

Cities Service Co. from the federal 
district court order denying motion 
to postpone dates for the deposit and 
withdrawal of bonds under the Rich- 
field Oil Co, reorganization plan. The 
appeal grew out of Cities Service with- 
drawing a large group of bonds from 
the deposit committee and then ob- 
jecting to the payment of fees required 
when bonds were withdrawn, 

* * oe 


granted the 


Shell Transport and Trading 

London reports that Shell Trans- 
port and Trading Co. Ltd., ended 1933 
with a net profit of £2,748,035 after 
the usual deductions, which also in- 
cludes directors’ fees, equivalent after 
the 5 per cent first preferred and the 
7 per cent second preferred dividends, 
to 8.07 per cent on £24,121,361 ordi- 
nary stock. This compares with 7.71 
rer cent on the ordinary stock in 1932. 

Income account for year 1933 com- 
pares as follows: 


1933 1932 
TORO TACOME cceiciisccsscssans £2,790,969 £2,705,048 
EEXDONSOR, CEC. crccccccrscsseee 42,934 


43,591 
£2,748,0385 £2,661,457 
100,000 100,000 
700,000 700,000 
1,809,102 1,809,102 


£52,355 


IGE DEORE wicisscsessesscsacse 
oe 
a |. 
COMMION GIVE. ..c6sccccisccccssce 

Surp for year £ 138,933 
Bal br forward 

EE PYO]V YORP ciscccccosesees 250,445 


198,090 


Surplus carried 
forward.... 
*Deficit. 


£389,378 £250,445 


The Irving Trust Co., New York, has 
issued a statement that there are many 
holders of bearer certificates of de- 
posit for 8 per cent and participating 
secured gold notes of the Island Oil 
& Transport Corp., issued under the 
deposit agreement of March 31, 1922, 
who have failed to collect their $290 
and the one-half share of Antillian 
Corp. per $1,000 of deposited notes. 
* BS ok 


The New Bradford Oil Co. is offer- 





Tabulation of the Earnings, Cash, Marketable Securities, Capitalization, Etc., of 16 Oil Companies 


(By Dow-Jones) 





Share Earn. Cash, etc. Bonded Debt Working Capital 
Company 1933 1932 1933 1932 1933 1932 1933 1932 

Atlantic Refining..... re ae $2.46 $1.45 $13,901,617 $ 9,722,604 $14,046,793 $14,070,793 $40,015,187 $21,130,614 
CetinORtal COU sii ocidicwrcanscn sean .48 d. — (s) 12,024,648 *9,153,321 7,450,000 8,726,000 29,628,797 27,277,384 
ne Pe tes d. .60 21,190,093 17,665,665 102,462,863 110,463,195 90,174,573 96,748,097 
Ohio Oil Co.......+: a. 58 9,964,155 CLDS0Ue” «sabes 0 Aa eee 32,438,578 27,942,774 
PRN. cKiiacckec eases 36 18 t) 4,379,430 (t)7,130,433 29,983,963 31,326,500 19,652,148 13,579,710 
Shell Union rr d. 1.65 28,483,837 26,556,137 79,636,500 91,141,500 56,784,050 59,651,206 
Bislig ON. csskasawas d. d «3,475,587 *5,259,589 9,814,000 10,935,500 7,956,075 8,059,963 
Socony-Vacuum rere 71 17. (s)80,447,328 = (s)79,395,604 83,312,556 88,687,021 208,663,144 238,259,829 
Staed.., CRAPO 6o% Kea cosdeseues 58 1.07 22,579,397 eI eOOe 0 kaa ancien 85,290,291 80,711,983 
Stand... Tad... s. . sess ees wai ne 1.14 1.04 74,625,279 88,195,918 125,000 31,945,000 192,298,854 203,452,389 
Stand, New Jersey.......... 97 .OL (t)188,783,657 (s)178,630,396 179,398,236 207,245,001 407,177,198 447,151,246 
Seand., Ohid. ss iiscscessvats d, j 5,958,984 STO 8. veal . dueeeicd 10,600,969 10,382,423 
Se eo: ee eRe .a d. d. 36,730,256 37,181,559 104,092,777 109,804,744 126,073,698 135,426,320 
Texas P. Coal & Oil......... d. ca? *488,915 PRVIEEE (oo “Anreutvas: wereaaue 623,417 1,216,984 
Wide Water Asbo... 0. ..ccs eevee eveveses ‘ 61 .13 13,791,347 13,358,660 5,717,000 8,384,000 43,241,326 37,765,931 
Baton Oil Gon Calis ocvicccivcenieincawiscenss 45 73 16,386,385 16,462,268 26,687,000 31,609,144 42,640,151 45,739,877 

TS ery rere erry ae we re ee $533,210,915 =$510,221,322  $642,726,688  $744,338,398 $1,393,258,456 $1,454,496, 730 


*Cash only. d—Deficit. 


(s) Securities carried at cost 


(t) Securities carried at market value. 
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Oil Dividends 


Declared Last Week 














Company Amount Record Payable 
Canfield Oil pfd. q...... $1.75 June 20 June 30 
Standard Oil, Ohio 5% 
Giveu nd toanveweewnen $1.25 June 30 July 16 
Awaiting Payment 
June 9, 1934 
Company Amount Record Payable 
Anglo-Persian Oil, Ltd 
i Se eer 2% : 
Atlantic Ref, q........: 25¢ May 21 June 15 
British-Amer. Oil q... #20¢ June 16 July 3 
Buckeye Pipe Line...... May 31 June 15 
Chesebrough Mfg. 2 $1. 50 June 7 June 29 
Honolulu Si COM... . ene June 5 June 15 
PRMD G, ov ccecicns 25c¢ June 1 July 1 
McColl * soc ae Oil q.20c May 15 June 15 
Nat’l gee Co. 8% ac. y 
rot Se ane eepear ar 00 June l5 July 1 
— Cent Texas Oil 
EO Tee Te $1.6214 Junell July 2 
archers Pipe Line s.a...25c June 15 July 2 
_— . . a SAEs a edie l5c May 19 June 15 
i biace st dieckiptece $1.50 June 4 = June 15 
Royal Dutch Petroleum 
Pere GO vcawatet “vedirbes e 
Seaboard Oil of Del. q...15¢ June l = June 15 
C0) GIG sewscceuss 10c June 1 June 15 
Socony-Vacuum q.......15c May 15 June 15 
South Pean Oil.........: 30 June 15 June 30 
S. W. Penn Pipe Line q..$1.00 June 15 July 2 
Standard Oil Exp. pfd.s.a.$2.50  June9 June 30 
Standard of Cal. q...... 25c May 15 June 15 
Standard of Indiana q...25c May 15 June 15 
Standard of Kansas q. ..50c July 2 July 31 
Standard of Kentucky...25c May 31 June 15 
Standard of Nebr. q.....25c May 23 June 20 
Standard of N. J. s.a... .50c May 16 June 15 
Sum Oi COM, Gs cv viccuss 25c May 25. June 15 
‘hesas Corp. @. ...5 5% «ae June 15 July 2 
Texon Oil & Land Co. : 
com. q. .15e¢ June 9 June 30 
Tidewater Asso. Oil 6% 
cum. cv. pfd.. «$2.00 June 8 June 30 
Woodley Petro. ...... 10c Sept. 15 Sept. 30 


*Payable in C anadian Funds. ** Divide nd is in 
luquidation of unpaid balance of 50 cents which 
was due October 1, 1933, and the $1.50 quarterly 
dividend due January 1, 1934. 





ing $1.75 a share for its stock to hold- 
ers of small quantities. The com- 
pany is making an effort to cut down 
on the number of stockholders who 
Own small lots, There are about 3000 
such holders. Costs to maintain this 
group of 100 shares or less, mailing 
notices and statements, etc., is exces- 
sively high. Certain taxes on dividend 
checks, together with mailing charges, 
amount to more than the face of the 
check, 


St. Louis Oil Jobbers 


Form Association 


ST, LOUIS, June 11.—An 
tion of low cost oil jobbers in St. 
Louis was organized June 7, under 
the name of Petroleum Association of 
Greater St. Louis. Its purpose is gen- 
erally to promote better business and 
social relations among competitive oil 
men and to encourage the highest 
ethical standards, according to W. D. 
Stelk, Stelk Oil Co., who was elected 
president. 

Other officers are: Jim Sampson, 
Power Oil Co., first vice-president; 
Clarence Dunkle, Dunkle Oil Co., sec- 
ond vice-president; Phil Siteman, Site 


associa- 


Oil Co., treasurer; and Roy McGee, 
temporary secretary. 
Directors are: Dr. <A. Wade 


June 13, 1934 


Schwitalla, Allstate Oil Co.; M. G. 
Osherow, Great Eastern Oil Co.; F. O. 
Moore, Imperial Oil Co.; Ed Zum- 
winkle, Rambler Oil Co.; and W. L. 
Cowlhey, Anti-Knock Gasoline Co. 


Al Stewart Again A Jobber 


CHICAGO, June 9.—L. A. ‘Al’ 
Stewart, who has been in charge of 
gasoline and lubricating oils sales for 
the Gustafson Brothers Oil Co., Chi- 
cago for the past two years has left 
to take charge of the Fargo, North 
Dakota plant of the Diamond Prod- 
ucts Co., Chicago, with a financial in- 
terest in the concern, 

This marks Mr. Stewart's return to 
the oil jobbing business after about 
25 years spent in the refining and 
carlot marketing brafiches, Just prior 
to returning to the Gustafson organiz- 
ation, he was with the H. H. Cross Co., 
Chicago. Mr. Stewart was with Gus- 
tafson a number of years ago, leaving 
to join the Southern Oil Co., Chicago. 

To Visit in Ire Rend 

CHICAGO, June 9.—R. A. ‘‘Bob”’ 
King, general superintendent of the 
Commerce Petroleum Co., Chicago, 
sailed June 8 to visit his old home in 
Ireland. Mr. King came over from 
Ireland about 25 years ago. The past 
ten years being spent with Commerce. 





Chicago Golf Tournament 
CHICAGO, June 9.—Members of 
the Chicago Oil Men’s Club will hold 


their annual golf outing and tourna- 
ment at the Medinah Country Club on 
Thursday, June 21. Plenty of prizes, 
food, ete. are assured those attending. 
Oil men not members of the club also 
are invited, 


Commerce Elects Officers 

CHICAGO, June 9.—Julius Leoffler 
was elected president of the Com- 
merce Petroleum Co., Chicago at a re- 
cent company meeting. Henry H. Brig- 
ham was elected vice-president and 
treasurer and K. F. Holdefer elected 
secretary. The three officers also 
compose the board of directors, 

Joins Republic Steel 

R. S. Archer has joined the staff of 
Republic Steel Corp. as chief metal- 
lurgist of the Chicago district accord- 
ing to Earl C. Smith, chief metallur- 
gist of Republic. E. Larned remains 
as assistant chief metallurgist of the 
Chicago district. 

Mr. Archer has been director of 
metallurgy of the A. O. Smith Corp., 
Milwaukee, Wis., and prior to that 
was in charge of the Cleveland section 
of the Aluminum Research Labora- 
tories of the Aluminum Co. of Amer- 
ica. He is a graduate of the Univer- 
sity of Michigan, author of numerous 
scientific papers and co-author with 
Dr. Zay Jefferies of ‘“‘The Science of 
Metals,”’ 








THE 
OIL INDUSTRY 
EXCHANGE 


Positions Wanted 


TANK CAR SALESMAN well acquainted witb 
Wisconsin and Illinois jobbers, seeks change. 
Good record. Have car. Address Box 106. 


FIFTEEN YEARS general experience in Oi} 
Industry including Superintendent of Operations, 
Traffic, Purchasing Agent, Salesman, Tank and 
Service Station Supervision. Any position con- 
sidered. Best references. Address Box 108. 





PACKAGE-GOODS MARKETING 


If you are Sales-Manager or other direct- 
ing head of large Company manufacturing 
and selling petroleum products 

If you understand potentialities lying dor- 
mant in merchandising of packaged oils and 
other allied items 

If your Company has courage and desire 
to develop distribution of such products in- 
telligently with an eye to dominance in its 
territory— 

Write to me. Am engaged in such activi- 
ties—have made careful study and analysis 
of Package-Goods Marketing—now directing 
such a Department with one of the largest 
Companies in the industry, with marked 
success. Possibilities hampered because of 
lack of understanding; will change connec- 
tion under proper conditions. 


Address Box 105. 











Situations Open 


SALESMEN WANTED—Service station and 
bulk plant equipment salesmen. Must be thor- 
oughly experienced in this or similar line. Old 
established firm with large clientele. You will 
be aggressively helped with direct mail adver- 
tising. Territories open: Western New Eng- 
land, Eastern New York State, Eastern Pennsy!- 
vania. Strictly commission basis. Please state 
in detail your qualifications. Address “R,” 
Room 2135, 50 W. 50th St., N. Y. 


Business Opportunities 





AGENCY WANTED 

Graduate Mechanical Engineer, located New 
York, own office, with 25 years sales expe- 
rience and extensive personal acquaintance 
among Oil, Chemical and Utility company 
executives and personnel, desires representa- 
tion of a company manufacturing product or 
machinery used by Oil, Chemical and Utility 
companies. 


Address Box 107. 











Professional Services 





ACCURATE LABORATORY TESTS 
GASOLINE OIL 


Standard Methods Employed 
Octane Ratings by A. S. T. M. CFR Unit 


THE DETROIT TESTING LABORATORY 
554 Bagley Avenue, Detroit, Mich. 








ANTI KNOCK VALUE 
DETERMINATIONS 
THE GRAY INDUSTRIAL LABORATORIES 
Chemists and Engineers 
Bpecialists on Petroleum Products 
961-976 Frelinghuysen Ave., 
NEWARK, N. J. 
Telephone Bigelow 3-4020 
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-PAGE@= For Prospective 


CO Buyers / 


Q. 


Q. 





What is the history and 
experience of the company? 


How many of its pumps are 
in use and what is_ their 
reputation for service? 


What new features and im- 
provements has the company 
made in their products to 
increase their efficiency and 
usefulness and to meet 
changing conditions? 


What company offers pumps 
best fitted to our individual 
requirements? 


Write today for FREE Folder 
and Prices. 


VIKING PUMP COMPANY 





The Viking Pump Company is nearly a quarter 
century old. During all of that time it has 
devoted itself exclusively to the designing and 
manufacturing of rotary pumps. 


There are better than 400,000 Viking Rotary 
Pumps in successful operation today . . serving 
every conceivable type of industry in every 
corner of the world. Scores of thousands of 
these pumps have been in daily service for over 
ten years. 


The Viking Pump Company was first to in- 
troduce **The Relief Valve on the Pump Head”’ 
. . the first to offer a “‘Straitline’”’? Unit . . the 
first to present Large Capacity Twin and Multi- 
ple Units. Viking maintains complete research, 
engineering and metallurgical laboratories for 
the constant improvement of their products. 


Viking offers a model and capacity pump to 
meet every need of the petroleum marketing 
industry . . with capacities ranging from 1/5 
to 1,050 G. P. M. Every Viking Pump incorpo- 
rates the world-famous and widely imitated 
Viking *“*Two Moving Parts” Principle that has 
been tested and proved for a quarter of a century 
in over 400,000 units. Ask yourself any question 
in regard to pump preference and the answer 


will invariably be . . VIKING. 
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